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ABC Names Barbis 
VP Of Promotion 
LOS ANGELES - John Barbis, formerly 
vice president of national promotion, has 
been named vice president of promotion 
for ABC Records. 

In his new position, Barbis will report 
directly to ABC president Steve Diener and 
be responsible for directing the label's en- 
tire promotion activities. 

Prior to joining ABC more than a year 
ago, Barbis was national promotion 
manager at Chrysalis Records. Previously 
he had worked for five years at London 
Records, heading west coast promotion 
and west coast A&R. Barbis began his 
career in the record business with Shelter 
Records. 

The appointment was announced by 
Diener, who commented, "I look forward to 
John Barbis continuing to provide the kind 
of enthusiastic and energetic leadership he 
has exhibited ever since he has been with 
the label. His promotion to the position of 
prime promotional responsibility is a 
natural professional progression for him. It 
is both a reward for a job well done and a 
measure of our respect for his ability going 
forward." 

Chuck Thagard 

Thagard Heading 
Promotion Team 
At RCA Records 
NEW YORK - Chuck Thagard has been 
named director of national field promotion 
for RCA Records. The appointment com- 
pletes the label's promotion restructure. 

Working out of RCA's west coast offices, 
Thagard assumes responsibility for the 
"realization of national promotion objec- 
tives," according to label chief Robert Sum- 
mer, who made the announcement. 
Thagard joins Joe Galante, division vice 
president of marketing for the label's 
Nashville office; Josh Blardo, director of 
national album promotion; Margo Knesz, 
director of national singles promotion, and 
Ray Harris, director of black music 
marketing as part of the national promotion 
team. 

Thagard comes to RCA from CBS 
Records, which he joined as a local promo- 
tion man for the Miami area in 1966. He was 
promoted to regional promotion manager 
in 1968, and became West Coast regional 
promotion manager in 1969. He also served 
as associate director of national promotion 
for CBS, and held the post of national 
promotion director for the west coast since 
last year. 

Exclusion Of Most Black Music From AOR 
Seen As A Consequence Of Playing It Safe 

by Aaron Fuchs 
NEW YORK - As the playlists of album 
oriented radio (AOR) have grown tighter 
over the years, they have not only excluded 
an increasing number of white artists, but 
also, nearly every black artist that had been 
programmed by the free -swinging '60s 
predecessors of AOR. A recent check by 
Cash Box of the FM rotation charts showed 
that in the Top 25, there was no representa- 
tion by black artists, and that in the Top 50, 
the only albums by black artists (in the low 
40s) were by Joan Armatrading, a British 
folk singer, and by the Pointer Sisters, 
whose album was produced by Richard 
Perry -a man with one of the most pop - 
oriented production styles in the industry. 

Kal Rudman, who publishes the radio 
tipsheet, The Friday Morning Quarterback, 
lists no albums by black artists in the Top 40 
of his Album Reports airplay index. "They 
don't play very much of it," Rudman said. 
"The only artists you'll see on album rock 
radio playlists are Stevie Wonder and 
Earth, Wind, and Fire, who are very heavily 
promoted by Columbia." 

Steve Smith, editor of an AOR-geared 
sheet called The Album Network con- 
curred. "I'm looking at a list of 150 AOR sta- 

tions that report to us, and I'm having a real 
hard time coming up with any that appear to 
have a commitment to black music." 

Cultural Prejudices? 
It's difficult to get a concensus on what 

this indicates. Tony Berandino, music 
director of WBCN-FM in Boston, which is 
regarded as having one of the AOR formats 
most open to black music, said, "I think that 
the more rigid AOR format probably 
reflects the musical, if not cultural, pre- 
judices of the people that program it. I per- 
sonally would rather say that I played good 
music, whether it's black, reggae, or punk, 
all of which are excluded from AOR 
playlists. AOR today describes a closed 
system that exposes a limited number of 
established artists, most of whom are 
closer to pop than rock. We've reached a 
stage where certain bands, like Toto and 
the Bliss Band, for example, exist as afunc- 
tion of the AOR formula." 

Others felt that their audience simply 
does not want to hear black music. Dave 
Scott, who is program manager for Century 
21 Productions, a firm that does consulting 
for over 60 AOR stations said, "there is a 
musical style and way of life connected 
with, say, disco music that is not compatible 

E/A Exec Realignment Shifts 
Sharell, Steele & Hammerman 
LOS ANGELES - In a realignment of the 
executive structure at Elektra/Asylum 
Records, Jerry Sharell has been named 
vice president of creative services and 
George Steele has been appointed vice 
president/international. Announcement of 
the appointments were made by E/A chair- 
man Joe Smith, label vice chairman Mel 
Posner and president Steve Wax, following 
the company's annual meeting of ex- 
ecutives in Hawaii recently. 

Sharell, who previously was vice presi- 
dent of artist development, will oversee the 
publicity, advertising, merchandising, art 
and video departments. Steele, formerly 
vice president of marketing services, will 
oversee the label's international efforts. 

Announcing the appointments, Smith 
said, "It was important to unify all the 
departments dealing with the image of the 
company under one vice president, and 
Sharell has long demonstrated his ability in 
the creative area backed with strong ex- 
perience in advertising, artist development 
and promotion. The continued growth and 
sales of the WEA International companies 
has dictated the importance of assigning an 
experienced top man to guide our inter- 
national efforts on a full-time basis. Putting 
a vice presidential level person in charge 
shows the priority we're giving to this area." 

Sharell, who has been with the company 
since 1973, initially served as general 
manager of the Asylum label. He was 
promoted to vice president of international 
and advertising before taking the artist 
development post in 1976. Before joining 
E/A Sharell was vice president of promo- 
tion at Buddah Records. 

Steele, who will celebrate his tenth an- 
niversary with the company next March, 
first joined Elektra as regional sales 
manager. He was later named national 
sales manager and assistant to the vice 
president of marketing services in 1976. 

Also announced was the promotion of 
Mark Hammerman to national director of 
artist development. Hammerman 
previously was west coast artist develop- 
ment director. 

"In the few months Mark has been with us 
he has demonstrated outstanding service 
and put his management experience to 
work for us," Smith said. 

Hammerman will report directly to Wax. 

Jerry Sharell 

George Steele 

Top Artists Will 
Perform On TV To 
Benefit UNICEF 
LOS ANGELES - "A Gift of Song - The 
Music For UNICEF Concert," a 90 minute 
special featuring a number of top recording 
artists will be broadcast Jan. 10 on NBC- 
TV, as a fund raising effort to benefit 
UNICEF. 

Artists appearing on the show, which was 
conceived by the Bee Gees, Robert 
Stigwood and David Frost, will include The 
Bee Gees, Rita Coolidge, John Denver, 
Earth, Wind and Fire, Andy Gibb, Elton 
John, Kris Kristofferson, Olivia Newton - 

(continued on page 47) 

with our audience." 
Century espouses an automated 

programming style, with musical selections 
placed in one of Century's five modular 
music categories: rock, easy (MOR), coun- 
try, beautiful, and AOR. "It's rare when a 
record can put together more than two of 
those categories," said Scott, "even when 
they've attained a great deal of success. A 
Dolly Parton, for example, can do ex- 
tremely well in country and MOR, but can- 
not really cross to AOR. Similarly, black 
music can cross from R&B only as far as 
Top 40 rock." 

Tommy Judge, program director of 
(continued on page 52) 
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In less than three years, Heart, a Seattle - 
based rock group, has established itself as 
one of the top recording groups on the 
music scene today. 

The debut album of the six -member 
group, "Dreamboat Annie," was an im- 
mense success, earning platinum status in 
both the U.S. and Canada and a gold disc in 
Australia. Three songs from that LP - 
"Crazy On You," "Magic Man" and "Dream - 
boat Annie" - became international hits. In 
1976 the Canadian Academy of Recording 
Arts and Sciences honored Heart with two 
Juno Awards, one for Best Group and the 
other for Best Producer. 

Heart is led by sisters Ann and Nancy 
Wilson. Ann is the groups lyricist and also 
handles all lead vocals. She plays acoustic 
guitar and flute. Nancy composes music for 
her sister's lyrics, plays acoustic and elec- 
tric guitars and sings backing vocals. Other 
group members include lead guitarist 
Roger Fisher, bass player Steve Fosen, 
percussionist Michael Derosier and 
keyboard player Howard Leese. 

Heart's latest album is "Dog and Butter- 
fly" on Portrait Records. It contains the 
group's current single "Straight On" which 
is currently #18 on the Cash Box Singles 
chart. 
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