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DAVID GEFFEN, WB MUSIC, AND TWO OTHERS NAMED IN 

Eagles Multi-Million $ Lawsuit 
REH1 has learned that the Eagles 

have filed a multi-count antitrust 
suit against their former manager 
David Geffen, Warner Bros. Musk, 
their present publishers, and two 
other music companies. The nine-
count suit, brought by four mem-
bers of the present group, Glenn 
Frey, Randy Melina-, Don Henley 

and Don Felder, along with former 
member Bernie Leadon, charges 
Geffen, Warner Bros. Music, Com-
panion Music and Benchmark Music 
with violations of the Eagles' rights 
under the Sherman Antitrust Act, 
breach of fiduciary duty; and (a-
gainst Warner Bros. Music alone) 
breach of duty of good faith and 
fair dealing. The suit will likely 
cause major repercussions in the 
industry and the damages sought 
are thought likely to run into mil-
lions of dollars. 

' Summarizing some of the main 
points of the suit, the first count 
essentially alleges that David Gef-
fen and the three music publishing 
companies were in violation of the 
antitrust laws. The complaint al-
leges that Geffen, as the Eagles' 
manager, influenced the group, 
described as "naive, unsophisti-
cated,and inexperienced in the 
business,and financial aspects of 
the recording industry," to sign 
with Asykim Records, in which Gef-
fen had a financial interest, and 
as songwriters with Companion 
Music, in which Geffen also had 
a financial interest. 
Furthermore, it is alleged, Gef-

fen made the signing of the Eagles' 
Asylum recording contract con-
tingent upon the individual mem-
bers signing the publishing con-
tracts with Companion. The claim 
also alleges that the arrangement 
to tie the Eagles to Asylum, Com-
panion, and Geffen's management 
was "a contract and combination 
to foreclose and limit competition 
in the music publishing industry," 
thereby falling under the provi-
sions of the antitrust act. 
The next key claim, the third, 

sues for "Declaratory relief for 
breach of fiduciary duty." In this 
count the Eagles contend that all 
sums of money obtained by Gef-
fen as the Eagles' manager, as 
well as all the money Geffen re-
ceived upon sale of his interest in 
Asylum Records and Companion 
and Benchmark Music are con-
structively those of the Eagles. 
The fourth claim, similarly, con-
tends that all sums of money at-
tached to the group's songs pub-
lished by Warner Bros. Music must 
be paid over to them and that the 

existing publishing contract is void,  and fair dealing duty" by assign-
Finally, the eighth claim in the  ing all "grand rights," which in-

suit alleges that Warner Bros. 
Music breached its "good faith (Continued on page 8) 

THE EAGLES & FRIENDS—are seen just prior to their final SRO concert 
last week at Wembley Pool in London. Pictured L-R, Eagles Don Felder 
and Joe Walsh, Elton John (who joined the Eagles on stage during their 
encore with a rousing version of "Oh Caro n. Next to Elton is Pittsburgh 

Stealer Lynn Swann, Eagles Randy Meisner, Don Henley, and Glenn Frey. 

Nationwide Takes Over 13Q 
Nationwide Co mmunications, Inc. 

has assumed control of 130/Pitts-
burgh from former owners the 
Heftel chain. As an initial change, 
General Manager Steve Berger has 
appointed Bob Savage to the Pro-
gram Director position at the sta-
tion. Savage comes to 13Q from 
WBBF/Rochester where he was 
PD. Berger himself a recent ar-
rival at 13Q (from WPEZ/Pitts-

burgh), told REA: "Bob Savage is 
the best and he did a wonderful 
job in Rochester. I'm looking for-
ward to having him start here 
at 13Q May 18." 

Berger also announced that the 
station will be represented by 
RKO Sales, thereby also gaining 
the programming advisory services 
of Paul Drew. 

Arista Appoints Scott Jackson 
Scott Jackson has been appoint-

ed Vice President/National Pro-
motion of Arista Records. In making 
the announcement, Arista Presi-
dent Clive Davis told RBA: "Scott 
Jackson has the required exper-
tise and experience to provide first-
class leadership of Arista's pro-
motion efforts in the forthcoming 
years of the company's dramatic 
growth. He is widely respected as 
a man of insight, integrity, and 
imagination, and I'm delighted he 
is with us." 

Jackson, who comes to Arista 
from ABC, where he was Assistant 
to the Chairman, commented, "I am 
exceptionally pleased to be asso-
ciated with Arista Records, and 
am especially looking forward to 
working with some of the product 

I've heard in the past few days. 
I feel sure this is the year that 
Arista is going to become the 'ar-
tist' label that Clive Davis and the 
Arista people always believed it 
would be. 

Scott Jackson 

Ariola America 
Expanding 

see Street Talk page 10 

A Look At 
Miami AOR 

page 36 

Neil Bogart (I)and Russ Regan. 

Regan's 'Parachute' Label 
Lands At Casablanca 
Neil Bogart, President of Casa-
blanca Record and FilmWorks, and 
Russ Regan have announced the 
formation of a new label, Para-
chute Records, to be distributed by 
Casablanca. Regan, most recently 
President of 20th Century Records, 
commented, "I'm looking forward, 
with absolute delight, to working 
with Neil Bogart, whom I've long 
admired as a key industry figure. 
I'm also very happy to regain 
my relationship with the indepen-
dent distributors of America. It's 
great to be back in my lucky build-
ing, where I spent seven of the 
happiest years of my life with Uni 
Records and 20th Century. It feels 
like I'm going home." 

Bogart, in announcing the new 
label, called Regan "one of the 
most competent all-around record 
people in the industry. He was 
responsible for the discovery, pro-
motion, marketing and develop-
ment of many superstars." 

Regan's label will be head-
quartered at Casablanca and will 
use many of the Casablanca dis-
tributors, according to Bogart, 
though these plans have not yet 
been finalized. The association 
with Casablanca is for domestic 
distribution only, with all other 
territories to be negotiated by Re-
gan at a later date. 

- 

THE LARGEST AND THE LAST—Aerial view of the gathering crowd 

that eventually numbered around 175,000 people at what may become 
known as the largest and last radio station sponsored free concert 

in Boston. See page 3 for the complete story. 

FCC Rules On 
Political Buys 

The FCC ruled that the lowest-
unit-charge provision of Section 
315 may not be used by politicians 
to gain broadcast time with the 
same access privileges as adver-
tisers. The ruling reversed a 1976 

decision which stated that not only 
must stations sell time to politicians 
at their lowest unit price, but 
candidates must receive the same 
treatment as advertisers in re-
ceiving time. 


