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because they only worked the major markets. Then radio formats 
became fragmented, and all the young PDs coming up were in sec- 
ondary and tertiary markets. They didn't care what Scott Shannon 
was playing; they were going to play what they wanted. Stations 
would get around to playing the same thing - they just wouldn't 
play it when you wanted them to. 

With format fragmentation the line has become so fine. What's the 
difference between aTop 40 and a HotAC? In the old days, they used 
to call Hot AC "chicken rock." I didn't have any awards last year, and 
Pm not having any this year because we can't define the format lines. 

It's so fragmented, I don't think it'll ever be like it was before. Now 
you've got the Spanish influx, rap; Urbans and Churbans have come 
along. Even Country stations sound like the old Top 40 days of Rock 
radio - they're only playing 30 records. And now they're into "Young 
Country "; they won't even play Merle Haggard, Johnny Cash, Way- 
Ion Jennings, or Willie Nelson. 

I don't like where music has gone, but I'm 62 now. I still like Willie 
Nelson and Johnny Cash; Bnrce Springsteen, Rod Stewart, and El- 
ton John; Aretha, Whitney, and Mariah Carey. I've always loved big 
band music. In other words, I like good music. But I don't recognize 
the music industry. It's become a hip -hop type of thing. 

It's like when rock was starting back in '56, '57, '58. Our parents were 
into Tbmmy and Jimmy Dorsey, Frank Sinatra, Perry Como, and 
Doris Day. I didn't think I'd ever be like that, but I'm kind of like our 
parents were then. "Hey, where's that good of Elton John or Rod Stew- 
art record?" To tell you the truth, I don't understand half of today's 
music, so that's part of my decision to retire. If you can't be on the 
cutting edge, you should get out. So I decided to get out. But I wanted 
to go out with a big bang, with one more real good convention. 

R &R: What can we expect from this year's convention? 
BP: We've got Daniel Gl ass, Richard Palmese, Andrea Ganis, Jo- 

nas Cash, Jerry Blair, Dan Valle. We'll have a dynamite roast, which 
everybody will probably love except my wife Ora Mae. We'll also have 
some groovy panels. It's going to be an exciting convention. 

R &R: When you step down, will Bobby Poe Jr. continue 
the Poe tradition? 

BP: I don't know. He's got two or three irons in the fire, and 
he'd like to continue with the sheet But advertising -wise I don't 
think these guys would support it enough to make a living. It's 
like pulling teeth to get an ad out of anybody. We used to have 
10-12 a week now we're lucky if we get two a week 

R &R: What's the secret of making it in this business? 
1W: Well, the secret of my success was on a personal level. I 

personally knew all these VPs/Promotion: the late Charlie Mi- 
nor, [Epic's] Ron Alexenburg, [Atlantic's] Jerry Greenberg, 
and Neil Bogart. They were the Jetty Blairs,Joe Riccitellis, Mark 
Gorlicks, and Andrea Ganises of their day -the heavyweights. 
The first convention Daniel Glass ever went to was mine. He was 
just a pup working for a New York City distributor. I've watched 
all these guys come up the ladder and always tried to help them 
when they were local promotion guys. I'm thankful because they 
looked out for me and knew I looked out for them. Phi Quartararo plants a birthday kiss. 

When Frank Dileo's house burned down in Pittsburgh 
and he didn't have a job, I got him a few independent promo- 
tion accounts to keep him in the business. [Epic's] Al Gure- 
witz called and brought him to Nashville as National Promo- 
tion Dit at Epic. The next thing you know he was VP/Promo- 
tion, then Michael Jackson's manager. If I hadn't kept the 
guy in business, those things might never have happened. 

R &R: If you had the chance, what message would you 
send to today's up -and- coming PDs and label promotion 
execs? 

BP: Don't be phony. I come from a generation where if 
people help you, you help them back. I've seen this business 

Dan %faille, Mason Dixon, Poe, Kid Leo, and turn into dog -eat -dog. If you help someone, they love you. 
SunnyJoe White. But as soon as you're out of a job, they won't take your 

phone calls. It's as easy to go down as it is to come up, 
sometimes faster. I've always lived by that advice. 
If you're my friend, you're my friend if you're down, up, or 

sideways. I've loaned people money, whatever it took to try to 
keep them in business. In return, I expected them to take care of 
my music survey. That's what I expected It didn't always hap- 
pen though. 

Now there's anew breed of promotion men who've been brought 
up with a corporate accountant's bottom line. All they want am 
results. Most promotion guys now bum out within five years be- 
cause the pressure is so intense. If the decision from the top is that a 
certain song is a hit, you've got to go get it They don't want to hear 
you can't. These guys don't have time for personal contact, socializ- 
ing, or schmoozing. If you can help get a record played, they love 
you. If you can't, then they don't take your phone call. 

I've seen some of these guys start right at the top, which amaz- 
es me. Some have never promoted a record in their lives; all of a 
sudden they're national promotion directors. But evidently they're 
being hired for different masons. You used to have to come up 
through the ranks and learn all the ropes to get to the top. 

R &R: What's your take on today's changing technology? 
BP: It's coming so fast, so quick. When you've got minds like 

Bill Gates's working, you don't know where anything's going. To tell you 
the truth, I'm kind of glad I'm getting out. I don't have to figure it out I just 
know how to print our survey. But I say this to all parents: If your kids 
aren't taught to rnn computers, they won't make it in this world. 

R &R: Is technology taking the fun out of music and what we do? 
BP: When you can talk to each other on computers, that's fine. But 

there's no personal contact When you take the personal contact out of 
the business, it's no longer fun. If you talk to any promotion VPs today, 
I don't think they'll tell you they're having fun. They might say they 
love their jobs, but there's a lot of pressure. When you have pressure, 
you don't have fun. 

But I still believe this is a people business. All the computers in the 
world aren't going to change that. If you don't have good people skills, 
you can't survive. 

R &R: How do you want to be remembered? 
BP: I'd like to be remembered as a guy who believed in and 

loved young talent, and tried to help everyone he could. I made it 
because people helped me. And in return I tried to help them. 

Two of the industry's hardest - working men. 
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