
CBS"War Of The Worlds' 
Gathers Intl. Momentum 

NEW YORK - Jeff Wayne's 
"War of the Worlds," Columbia 
Records' two album dramatiza- 
tion -with -music of the H.G. Wells 
classic has become an interna- 
tional success with sales reported 
at close to one million copies 
worldwide. 

Since its release early last sum- 
mer, the "War of the Worlds" 
album and the two singles it has 

spawned, "Forever Autumn" and, 
more recently, "Eve of the War," 
have scored in countries such as 

Great Britain, Australia, New Zea- 
land, Holland and Canada for 
CBS Records International. 

Incredible Response 
The two record set contains 

performances by Justin Hayward 
of the Moody Blues, David Essex, 

Julie Covington of "Evita" and 
"Rock Follies" reknown, Phil 
Lynott of Thin Lizzy and Chris 
Thompson of Manfred Mann's 
Earth Band with narration by 
Richard Burton. 

"it's tremendously exciting to 
see the incredible response to 
War Of the Worlds first from the 
consumer level and then particu- 
larly from the CBS offices around 
the world," Bunny Friedus, vice 
president, marketing CBS Records 
International told RW last week. 
"'War Of the Worlds' is a very 
difficult type of record to market. 
It is a total concept record with 
narration and it is a real tribute 
to the CBS marketing teams every- 
where that 'War Of the Worlds' 
is enjoying such tremendous suc- 
cess," she said. 

Although albums involving seg- 
ments of straight narrative do not 
have strong track records of com- 
mercial success, CBS utilized its 

marketing department to turn an 

initially expensive project (re- 
portedly close to $400,000 and 
over three years in the making) 
into a worldwide success. Al- 
ready, "War of the Worlds" 
promises to be a self -generating 
million dollar industry with com- 
mercial spin-offs in the form of 
concert versions, rock opera adap- 
tatiions and even a Hollywood 
film rendering all being consid- 
ered for the near future. 

Overseas Activity 
While "War of the Worlds" has 

reportedly sold close to 200,000 
units in the U.S. (the Ip is at #94 
on the Album Chart while "For- 
ever Autumn" is at #53 bullet 
on The Singles Chart this week) 
it is overseas that Wayne's crea- 
tion has been most widely re- 

ceived. 
In Australia, the album has re- 

cently ousted "Grease" from the 
number one chart position and 
has now sold over platinum. Pri- 

mary schools are using the art 
work from the album's 16 -page 

depiction of the Martian landings 
for art and coloring. Children 
across that country are using the 
album to study English, drama 
and music. 

Laser Show 
In New Zealand, where the 

CBS company is just over a month 
old, "War of the Worlds" was the 
subject of a coordinated promo- 
tion blitz using the visual con- 
ceptual theme of the product 
combined with Jeff Wayne's pro- 
motional visit. The album is now 
at number three on that country's 
charts and has been certified 
platinum. 

In the U.K., "War of the 
Worlds" was presented to the 
industry via a specially designed 
laser show at the London Plane- 
tarium, securing extensive radio, 
TV and press coverage for the al- 
bum. "Forever Autumn" set the 
stage for the album rising to the 
number five position on the 
charts while Jeff Wayne's two 
week promo campaign gave add- 
ed impetus to the album which 
hit the charts directly in the top 
30. 

Xmas Campaign 
CBS U.K. is also preparing a 

Christmas campaign centered 
around a special box set of "War 
of the Worlds" which will include 
a copy of the album and a poster 
of the Martian fighting machine 
plus a copy of Wells' book featur- 
ing the Ip's artwork on the cover. 
Retailing at about $20, the pack- 
age will be a limited offering of 
10,000 numbered copies. 

In Latin America, CBS Records 
International companies are pre- 
paring to market a Spanish ver- 
sion of the album narrated by 

Anthony Quinn. 

SierralBriar 
Sets Parsons LP 

LOS ANGELES -A set of re- 

cordings made by Gram Parsons 

before he joined the Byrds will 
be released by Sierra/Briar Rec- 

ords in 1979 as "Gram Parson- 
The Folk Years, Volume 1." 

The material is from Parsons' 
first professional activity in the 
mid -sixties, when he toured the 
college and coffee house circuit 
with a folk-rock group known as 

the Shilos. 
Packaged with the album will 

be a booklet consisting of rare 
photographs, unreleased poetry 
and songs and notes from inter- 
views with the late singer's 
friends, family and associates. 
Sierra/Briar has contracted the 
rights from the Parsons estate. 

Pendergrass Gold 
NEW YORK-Philadelphia In- 

ternationa! recording artist Teddy 
Pendergrass has had his single, 
"Close The Door," certified gold 
by the RIAA. 

Soundmixers Anniv. 
NEW YORK - Soundmixers, 

the largest recording studio com- 
plex ever built in New York City 
at one time, is celebrating its 

first anniversary. During the 
studio's first twelve months in 

operation more than 40 major Ips 

have been cut and/or mixed in 

one or another of its four ultra- 
modern studios. Soundmixers' 
list of credits is headed by two 
R.I.A.A. gold records, Meatloaf's 
Epic single "Two Out of Three 
Ain't Bad" and Kenny Loggins' 
Columbia Ip "Nightwatch." Peter 
Brown's smash TK/Drive disco 
single "Dance With Me" was 
also cut at the busy mid -Manhat- 
tan studio. 

Brown Loves St. Louis 

Parachute recording artist Randy Brown visited St. Louis recently to promote his current 

single, "I Wanna Make Love To You." Station WESL in East St. Louis did a live remote 

broadcast from Jack -In -The -Box in East St. Louis, and greeted Randy later at the 

station. Pictured there were: (foreground) Sandra Gates, WESL. (Background) Bill Moore, 

WESL; Donna Brooks of Jack -In -The -Box; Jim Gates, WESL program director; Randy; 

Larry Lavan, Casablanca Midwest promotion director; and Bret Kennedy, Parachute 

Records marketing. 

RCA Plans Campaign 

For Werewolves Album 
NEW YORK-RCA Records has 

announced marketing plans for 
their mid -November release of a 

new Werewolves album, "Ship of 
Fools." The album, which was re- 
corded entirely aboard ship on 
the open sea off the Florida keys, 
contains eleven rock 'n' roll songs 
and is the second Werewolves Ip 
for RCA. It was produced by 
former Rolling Stones manager 
and producer Loog Oldham. 

Merchandising Campaign 
Special items for the campaign 

will include a promotional kit 
containing several items with de- 
sign based on the travel concept 
of the album title. Other pro- 
jected promotional materials in- 
clude a special extended play 
record of three album cuts, plus 
posters and flyers based on the 
film -poster concept of the album 
artwork. 

CBS Names Bench 
To Atlanta Post 

ATLANTA - Dave Swengros, 
Atlanta branch manager, CBS 

Records, has announced the ap- 
pointment of Bruce Bench to the 
position of single record coordi- 
nator for the CBS Records 
Atlanta branch. 

Duties 
In his new position, Bench will 

be responsible for the sales and 
promotion of single records on 
all CBS Records labels for the 
entire Atlanta marketing area. 

Bench's most recent position 
with CBS was as an inventory 
specialist. 

WB Names Jim Larkin 

Midwest Promo Director 
LOS ANGELES-Jim Larkin has 

been appointed Warner Bros. 
Records' midwest regional pro- 
motion manager, it was announc- 
ed by Russ Thyret, vice president 
and director of promotion. 

Background 
Prior to his appointment, Lar- 

kin worked at ABC Records as 

local and regional representative, 
and previously as operations 
manager for station WEBC in 
Duluth, Minn., and music director 
and air personality on stations 
KQRS and KRSI in Minneapolis. 

In his new position, Larkin will 
be responsible for Warner Bros. 
promotional activities in the mid - 
west. 

Roberta Flack's new single 
"When It's Over," reviewed last 
week on the cover of Record 
World, was written and produced 
by Joe Brooks. 

RECORD WORLD NOVEMBER 11, 1978 
64 

www.americanradiohistory.com




