
Top 40 Programmers Find Fewer
'Automatic' Adds on Today's Airwaves

By JEFFREY PEISCH

IIII NEW YORK - The joke goes
like this: There was a time when
the Beatles could have released
the national anthem played back-
wards and radio stations would
have added it across the country.
The point, of course, is that any
Beatles song was once consid-
ered a no -questions -asked, auto-
matic -add on top -40 radio. While
the Beatles were the exception
to the rule, during the last 15
years there have been a handful
of other artists who have been
considered automatic -add artists.
The Beach Boys stayed on top of
singles radio with a string of hits
for over five years. Anything El-
ton John released from 1971 to
1975 was predestined for con-
stant airplay.

But while the Bee Gees and
the Eagles have a pretty good
record for automatic -adds during
the last five years, no group's re-
leases receive carte blanche adds
across the country anymore. A
Record World survey of radio
programmers from top 40 radio
stations across the country found
that virtually no programmers
consider any artists as automatic -
adds today.

Since Elton John's heyday in
the early '70s radio has seen a
plethora of artists fall frightening-
ly fast from automatic -add status
to obscurity. Consider a list of
artists whose releases were once
jumped on by radio but now
compete for mop -40 airplay: John
Denver, the Carpenters, Barry
White, Olivia Newton -John, the
Osmonds.

There are, of course, artists to-
day whose releases get consist-
ently added out of the box. Ken-
ny Rogers, Donna Summer, the
Eagles, Fleetwood Mac, Billy Joel
and Paul McCartney all fit in this
category. But programmers are
quick to point out that no one is
guaranteed of an add in today's
market, no matter who they are
and what their track record is.
"We're not of the opinion that
you to have to play a record by
someone just because he is in
fact someone," said Gary Guthrie,
PD for WMC-FM in Memphis.

Top 40 radio does feel, how-
ever, that there are artists who
receive automatic serious consid-
eration, and there are even those
artists whose first single after a
long silence is guaranteed an add
at some stations. "Before the re-
lease of Boston's second album"
said Bobby Christian, PD for
96KX in Pittsburgh, "there was a
lot of interest in the group. They
were a hot group to play and I

think anything they would have
put out, we would have played,
at least for a few weeks."

The point of "at least trying" a
record is an important one. The
general rule of thumb among
programmers is that the next re-
lease following a hit single will
be tested on light rotation, if not
immediately added to a station's
playlist. In other words, after a
hit, the artist receives one free
ride. But if call -out research does
not show positive reaction to a
single, programmers feel no ob-
ligation to continue to play the
record.

Two such instances have oc-
cured in the recent past, Fleet-
wood Mac's "Tusk" and the
Knack's "Baby Talks Dirty."
"Tusk" has to be the best exam-
ple of a release that we felt ob-
ligated to play," said Christian.
"The anticipation was enormous.
We added it right away and got
good initial reaction, but the re-
sponse died down very quickly
and the song never made our
oldies list. Now we don't feel
obligated to add their next single
at all. Other programmers had
similar experiences. "We thought
that 'Tusk' was as close as any-
thing was to an automatic," said
Bill Tanner, PD for the Metroplex
communications network, "but
when we played the song it was
greeted with a yawn."

About the Knack's "Baby Talks
Dirty" Q102's PD Jim Fox said,
"When that single came out and
we didn't add it people thought,
'Come on how can you not

play the Knack?' Well our re-
search didn't show good reaction
to the song so we didn't add the
song to our rotation. And I was
right: the song went nowhere."

Programmers agree that at any
given time in every market there
are artists whose releases have
a very good chance of being ad-
ded automatically. The difference
between today's top -40 market
and that of 10 and 15 years ago,
seems to be that the artists travel
from the apex to the nadir of
their career much faster, and that
there are very few artists who are
strong in every market, across the
country.

"The length of an artist's hot
period of production is very
short," said Ray Quinn, PD of
WFIL in Philadelphia. "Artists
come and go faster today," said
Bill Tanner, Y100's PD, "and the
reason is because of the fragmen-
tation of today's market. There's

(Continued on page 20)

ASCAP Schedules

Jazz Workshop Series
 NEW YORK-ASCAP's first Jazz
Songwriters' Workshop, headed
by Billy Taylor, is set to begin
April 7 at the Society's NYC head-
quarters. The first session of the
eight week series will feature
guest panelists Joe Fields, presi-
dent of Muse Records, and jazz
critic Dan Morgenstern.

Singles
East:
Jermaine Jackson (Motown)
Earl Klugh (UA)
R. Parker Jr. & Raydio (Arista)
Con Funk Shun (Mercury)
Firefall (Atlantic)
Beatles (Capitol)

South:
Gordon Lightfoot (Warner Bros.)
Earl Klugh (UA)
R. Parker Jr. & Raydio (Arista)
Con Funk Shun (Mercury)
Firefall (Atlantic)
Joe Perry Project (Columbia)

Midwest:
Gordon Lightfoot (Warner Bros.)
Earl Klugh (UA)
R. Parker Jr. & Raydio (Arista)
Con Funk Shun (Mercury)
Firefall (Atlantic)
Joe Perry Project (Columbia)

West:
Gordon Lightfoot (Warner Bros.)
Jermaine Jackson (Motown)
Earl Klugh (UA)
R. Parker Jr. & Raydio (Arista)
Con Funk Shun (Mercury)
Firefall (Atlantic)

Albums
East:
Boz Scaggs (Columbia)
Brothers Johnson (A&M)
Ambrosia (Warner Bros.)
Felix Cavaliere (Epic)
Smokey Robinson (Tamla)
Whispers (Solar)

South:
Journey (Columbia)
Linda Ronstadt (Asylum)
Dan Fogelberg (Full Moon)

Midwest:
Boz Saggs (Columbia)
Gary Numan (Atco)
Melissa Manchester (Arista)
Clash (Epic)
Mac Davis (Casablanca)

West:
Kenny Rogers with Kim Carnes (UA)
Paul Davis (Bang)
Boz Scaggs (Columbia)
Linda Ronstadt (Asylum)
Melissa Manchester (Arista)
Bernardette Peters (MCA)

Jet Names Paynter
Director of Marketing
 LOS ANGELES - Don Arden,
president of Jet Records, has an-
nounced the appointment of Judy
Paynter as director of marketing
for Jet Records.

Judy Poynter

Paynter was formerly national
director of publicity for CBS Rec-
ords and national director of pub-
licity & artists relations for ABC
Records, and served in similar
posts as Elektra and Atlantic Rec-
ords. Most recently, Paynter was
director of advertising & promo-
tion for radio station WFAA.

Paynter will report directly to
Arden and will be responsible for
supervising the marketing, mer-
chandising and promotion of all
Jet album and single releases.

Capitol Video Product
Set for June Debut
 LOS ANGELES - Capitol Rec-
ords will enter the home video
market in June, 1980 via the mar-
keting of Thorn -EMI's video prod-
uct in the United States, accord-
ing to Gary Dartnall, president of
EMI Videograms, and Dennis
White, vice president of market-
ing at Capitol.

Among the initial releases will
be approximately 25 feature films
from EMI's motion picture library,
The Knack in concert at Carnegie
Hall and Marty Balin's "Rock
Justice." In all cases, both Beta
and VHS formats will be avail-
able. Capitol's marketing network
will handle the product in the
United States and similar plans
are in the works for Canada.

At present, Capitol has set a
suggested price of $49.95 on
both music and feature titles, al-
though a variable price structure
may develop to account for newly
released feature films and, in the
case of music offerings, a resolu-
tion of royalty rates.

No minimum purchase and no
returns or exchange agreements
are included in this initial policy.

Although music is expected to
be a key element in the home
video market, the company's ini-
tial titles will be a mixture of
music, children's programming
and feature films.

In addition to the pre-recorded
videocassettes and videodiscs, the
company is also exploring pro-
gramming for other video medi-
ums, including cable television.
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