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IS FOR 

SUPERMARKETS 

Today there are 17,550* 
Supermarkets = super" prospects for you and 

AMERICA'S 

A 

e 
UTILITY 

Overnight, America's MUSIC Utility can turn every cubic foot of super- 

market air space into a new kind of productive selling space. How? 

FIRST, by playing Background Music psychologi- 
cally and scientifically chosen to make customers linger 

longer and enjoy their shopping. 

SECOND, by playing recorded commercials and 
store -messages which arouse the urge to buy specific 

products and which tell customers the exact shelf 
where those products can be found. Because Magne- 

cord's "Packaged" Background Music Service is on 
magnetic tape reels which are played right in the super- 
market - right on location - it's both simple and in- 

expensive to automatically intermix tape- recorded 
commercials with musical selections in any frequency 

't ̀̀ r ̀  and rotation desired. 

WITHthis two-pronged attack any supermar- 
ket can step up gross sales and increase net profits. 
In fact, if a supermarket wishes to charge manu- 
facturers a fee for playing their commercials, the 
entire Service of music and commercials can be 

financed at no charge to the supermarket! 

Remember, too, only Magnecord's "Packaged" Background Music Service 

offers RCA Planned Music ... music selected, blended, and programmed by 
RCA itself ... music that utilizes famous orchestras like Freddy Martin, 
Norman Cloutier, Hugo Winterhalter, Vincent Lopez, and many, many, 
others ... music that comes to you and your subscribers with no strings 
attached ... no franchises to buy and no population minimums. 

Whether you're offering Magnecord's "Packaged" Background Music Service 
to hotels or motels, retail shops or department stores, offices or factories, 
showrooms or salesrooms, or any other location, public or private, large or 
small, you'll find unrestricted opportunity is yours when you sell America's 
MUSIC Utility. 

* ONE MORE EXAMPLE OF THE UNLIMITED PROSPECTS FOR 

MAGNECORD 
igh Fidelity Continuous Reproducer 

and 

Planned Music 
AGED" BACKGROUND MUSIC SERVICE 

te information, phone, wire, or write to: 

177 ág ecorc.1, rìc. 
Henry ("Heinle ") T. Roberts, Vice President and General Manager -Commercial Music Division 

1101 So. Mourn Avenue, Chicago 24, Illinois Telephones VAn Buren 6 -9301 

Info in Other Departments 
Among the stories of general interest to the coin machine 

ii,dustry to be found in the General, Music and other depart- 
ments up front in this issue of The Billboard are 

CONGRESS LOSES AMUSEMENT BILLS. Several bills 
are dropped in last -minute rush (General -Radio-TV depart- 
ments). 

'CAPITOL ENTERS R. &B. FIELD. New platters will be 
issued on regular label (Music department). 

MUSIC PERFORMANCE TRUST FUND REPORT. Year's 
take in 1955 can reach $2,401,000 (Music department). 

HILLIARD SIGNS FLOCK OF TALENT. Label "X" gets 
three new artists on roster (Music department). 

And many other informative news stories, as well as the 
Honor Roll of Hits and pop charts. 

COINMEN YOU KNOW 
Miami 
Communications to: 

Al Denny 
a3 -3696 

New License Law 
Talk of Coin Row ... 

The talk along coin row is about 
the new Miami license law due to 
become effective October 1 (The 
Billboard, August 14). The ordi- 
nance hiking the license per ma- 
chine to $18.75 from the present 
$12.50 has not evoked a storm of 
protest, due mainly to elimination 
of the $25 transfer fee originally 
approved on first reading. This 
clause would have made licenses 
non -transferable, and a machine 
could be moved from one spot to 
another only upon payment of the 
$25 fee. 

Dave Engel. Dade Vending 
Company, is on a three -week mo- 
tor trip north and expects to visit 
coinmen in Raleigh, N. C.; Nor- 
folk Wilmington, Del.; Newark, 
N. L., and New York. A little 
known facet of Dave's career is 
that he still carries a Florida real 
estate broker's card, which harks 
back to the old days when he was 
active in that field. 

Willie Blatt is due back from 
from his vacation in Mexico just 
about the time his new gun game 
Bull's Eye goes into general dis- 
tribution. Willie claims it is the 
first game in coin machine history 
to shoot bullgts. Not the powder - 
exploding type, of course, but a 
reasonably exact facsimile. 

Sam Taran. Taran Distributing, 
has a weakness for golf and man- 
ages to get out to the :inks when- 
ever the press of business permits. 

George Burger' has been pro- 
moted to service manager at 
Southern Music Distributing Com- 
pany. Manager Bob Norman re- 
ceived a beautiful hand -tooled 
wallet from Japan, a gift from his 
son -in -law, Bob Mussy. and 
daughter, Arlene. Young Massey 
is in the Marines. 

"Juke Box Serenade," the daily 
WQAM radio program aired from 
4:30 to 6 p.m. five days a week, 
and its deejay, Bill Burns, were 
featured in an advertisement in 
The Miami Herald. The WQAM 
ad contained a picture of Burns, 
who works closely with the 
AMOA, and the message: "This is 
your authentic pop tune popu- 
larity poll -the day's top 10 tunes 
on greater Miami's juke boxes, 
as reported by the Amusement 
Machine Operators' Association." 

Morton Weinberger, Southern 

Nebraska 
Continued front page 114 

would be of importance to all 
operators. 

The convention will get under 
way Saturday (11) at 5 p.m. A 
board of directors meeting will 
be held at 7 p.m., with the ban - 
quet teeing -off at 8. Following 
dinner there will be music and 
entertainment, Ellis said. 

The business meeting will start 
a: 1c30 Sunday afternoon. High- 
lights of the meeting will be a 
report on the proposals recently 
adopted by the executive board 
of the Music Operators of Amer- 
ica, and a report on a program 
designed to fight juvenile delin- 
quency. 

Sometime during the event a 
juke box will be donated to the 
Youth Club of the Scottsbluff 
YMCA. 

Ellis said that all associated 
members of the association were 
invited to attend the convention 
and that equipment could be 
displayed if desired. 

Operators intending to attend 
were urged by Ellis to notify him 
at the earliest possible moment. 

Automatic Music Company, Louis- 
ville, is vacationing at Miami 
Beach and spending considerable 
time with his girl friend, Suzanne 
Meyer. 

Marvin Novak. King record 
distributor, returned from a three - 
day business trip to Key West 
and brought back news of tle ac- 
tivities of that area's juke box 
operators. Oscar Garcia. Garcia 
Music Company says business has 
picked up. He adds that Key 
West businessmen expect a fur- 
ther substantial increase when 
the new Key West -Havana ferry 
goes into operation in October. 

Another Key West operator of 
games and music, Al Berenson. 
of Al's Music, has elevated his as- 
sistant, Kenny to chief foreman. 

Jean Jones. record clerk at 
Overseas Radio and Record Shop, 
is on the road to recovery after a 
recent attack of polio. Also on 
the mend is Al McCarty. McCarty 
Music, after ulcer trouble. Mc- 
Carty formerly was shop foreman 
at Bush Distributing Company in 
Miami. 

Marvin Novak said he sold more 
copies of "Sexy Ways," by the 
Midnighters on the Federal label, 
while in Key West than any, (Aber 
number. 

Henry Stone, a. &r. man for De 
Luxe records, signed the Three 
Harmonicaires, winners on Arthur 
Godfrey's Talent Scouts show, to 
a recording contract and now pre- 
dicts their first number will he a 
hit. In fact, he adds, juke box 
operators in Greater Miami are 
already, buying them by the box. 
Their first two sides are "Le Gris- 
bi" and "Tea for Two." Another 
popular De Luxe team, says Stone, 
are the Charms, whose "Come to 
Me, Baby," and "My Baby Dear- 
est Darling" racked up an 80 rat- 
ing on The Billboard's review 
chart. 

Over at Brooke Distributors, 
the staff is feeling the absence of 
Laren Conway, shipping clerk, 
who is on vacation. Larry 
is an important cog in the wheel 
at the Deem and Coral outlet. 
Owner Meanie Brookniire reports 
his firm is No. 2 among all the 
Decca distributors, less than one 
point behind the Honolulu outlet. 
Mildred Marks and Helen Marion 
complete the hard -working team 
at Brooke. 

AMOA Secretary Doris Shapiro 
and her hubby, Raoul Shapiro, 
of Supreme Distributors, spent 
their vacation motoring around 
the State. At Ocala they paid a 
call on Al Soke. who formerly 
owned a coin machine route in 
Miami and now runs a 200 -acre 
ranch in Central Florida. Other 
spots visited by the Shapiros in- 
cluded Silver Springs and St. Au- 
gustine. 

Legs Biggers. A & T Vending 
Company, spends his spare time 
visiting his neighbors along 
coin row, when he isn't busy serv- 
icing games. Legs is a music 
fan and loves to listen' to the re- 
cording artists who cut records 
for Henry Stone down the street. 

Mildred Bonnard. record clerk 
at Mercury Record Distributors, 
says that juke box obis are calling 
for "What a Dream,' "Sh- Boom" 
and "Little Shoemaker." She 
predicts that Ralph Marterfe's 
Skokiaan" will take its place 

among that select group soon. 
Boss Steve Brooktnire is on a sell- 
ing trip to Tampa. 

When Gale First, of Dan House 
Music, Naples, Fla., came to town 
to buy 'records, he ran into an old 
friend, Ed Mercer. of Orange 
Blossom Music Company, and the 
two reminisced while listening to 
the latest disks at King Records. 

Eddie Leopold. C & L Amuse - 
(Continued on page 122) 
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