
 Tape Success Story at Music 
Show; Cassette Making Gains 

CHICAGO - "Tape is now," 
declared Ampex Stereo Tapes 
general manager Don Hall at 
the Music Show's first phono- 
graph records, tapes and ac- 
cessories clinic. And the exhibi- 
tors of product here agreed with 
him. 

"The cassette will make the 
big scene at this show," Hall 
added. But only part of the ex- 
vhibitors agreed with him fully. 
It depended on whether the 
particular exhibitor had casset- 
tes ready for delivery. All ex- 
hibitors said they would have 
cassettes before long. 

Ampex, which exhibited here 
and at the EIA show in New 
York, used the Music Show to 
add cassettes to its large lines 
of 4 -and 8 -track cartridges. 
Asked by a dealer if cassettes 
will replace 8- track, Hall said, 
"Yes, but it will take a long 
time. Eight -track will be in 
autos at least through 1968, 
and maybe in 1969 major auto- 
mobile manufacturer will in- 

troduce a cassette player. In 
the meantime, the cassette will 
make major inroads in the 
home." 

Hall estimated that at present 
there are in use half a million 
8 -track players, "a million plus" 
4 -track players, six to eight mil - 
lion reel -to -reel players and 100; 
000 stereo cassette players in 
the U. S. 

He recommended that the 
*dealer stock as minimum inven- 
tory in any one format 200 mu- 
sic selections plus appropriate 
playback equipment. 

At the show, Ampex intro- 
duced 100 titles in its initial 
cassette release, announced a 
second I00 -title release and 
promise 500 titles in cassette by 
the end of the year. "Most of 
our distributors are placing their 
bets on cassettes," an Ampex 
spokesman said. 

One of those distributors, All - 
Tapes of Chicago, a Music 
Show exhibitor, reported that 
"most of the interest was in 
cassettes." All -Tapes also 

Col. Sales Parley in 
Florida July 26 to 30 

NEW YORK - Columbia 
Records will hold its 1967 sales 
convention at the Diplomat 
Hotel in Hollywood, Fia., from 
July 26 to 30. 

More than 500 persons arc 
expected to attend the meet- 
ing. Among those who will par- 
ticipate are Goddard Lieberson, 
president of CBS /Columbia 
Group; Clive J. Davis, vice - 
president of CBS Records; Wil- 
liam P. Gallagher, Columbia 
Records vice- president of artists 
and repertoire and special prod- 
ucts; Albert Earl, CBS Records 
vice -president of operations; Bill 
Farr, CBS Records vice -president 
of marketing, who will act as 
convention chairman; and Dick 
Asher, vice -president of business 
affairs. 

Others active in the conven- 
tion will be Jack Loetz, vice - 
president of marketing adminis- 
tration; Stan Karan, vice- presi- 
dent of planning and diversifi- 
cation; Don England, director 

of Columbia label sales; J. J. 
Harris, director of audio pro- 
ducts and accessories; Bruce 
Lundvall, director of merchan- 
dising; Dom Cerutli, director of 
advertising; and Bob Cato, di- 
rector of creative services. 

The CBS International Divi- 
sion will be represented at the 
convention by Harvey Schein, 
vice -president and general man- 
ager, and by delegates from its 
numerous overseas subsidiaries. 

Among the convention activ- 
ities will be product presenta- 
tions in all categories and the 
introduction of new equip- 
ment in the Masterwork Audio 
Products line. In addition, the 
winners of the Sales Aces in- 
centive contest will be an- 
nounced during the convention. 
Among the prizes to be awarded 
in this contest are all- expense- 
paid trips to the Caribbean and 
prize points which winners may 
use in selecting a wide variety 
of merchandise. 

Col. to Release Two R &B, 
Country LP's From King 

NEW YORK - Columbia 
Records will issue two albums 
of all time best sellers from the 
catalog of King Records. One 
package will contain country 
material and the other rhythm 
and blues. The deal, considered 
unusual, was okayed by Bill 
Gallagher, Columbia Records 
vice- president, after discussions 
with Seymour Stein of Sire 
Productions. Stein, who regards 
the deal as a tribute to the 
achievement of Syd Nathan, 
president of King, produced the 
packages from masters in the 
King archives. 

Each of the albums contain 
18 performances. The country 
package, titled "18 King Size 

Kahl to Wax Dove 
LOS ANGELES -Phil Kahl, 

Diamond Records a &r director, 
arrived here last week to re- 
cord Ronnie Dove. Bill Justis is 
arranging the material for these 
recording sessions. Diamond 

.plans summer releases of a new 
Dove single and an album. 
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Country Hits," includes "Signed 
Sealed and Delivered" by Cow- 
boy Copas, "Blues Stay Away 
From Me" by the Delmore 
Brothers, "Mountain Dew" by 
Grandpa Jones, "Money, Mar- 
bles and Chalk" by the writer 
Pop Eckler, and sides by the 
Carlisle Brothers, Jimmy Os- 
borne, Wayne Raney, Moon 
Mullican, Hawkshaw Hawkins 
and Reno and Smiley. 

The second package, titled 
"18 King Size Rhythm and 
Blues Hits," contains such 
classics as "Fever" by Little 
Willie John; "Work With Me 
Annie," Hank Ballard and the 
Midnighters; "Hearts of Stone," 
Otis Williams and the Charms; 
"Honky Tonk," Bill Doggett; 
"Sixty Minute Man," Billy 
Ward and the Dominoes, and 
additional sides by James Brown 
and the Flames, Otis Redding, 
the Five Royales, Ivory Joe 
Hunter, Freddy King, Bull - 
moose Jackson, Wynonie Harris 
and Earl Bostic. 

The packages will also be dis- 
tributed by the Columbia Record 
Club. 

showed the Mercury cassette 
line. 

General Recorded Tape, 
which announced its first 40 
cassette titles at the Music Show 
-but will not deliver until 
September -was less enthusias- 
tic about ithe cassette. Sales 
manager H. B. Bershfield said, 
"Dealers are certainly interested 
in talking cassette, but it will 
take more time to create great 
sales interest. And it will take 
more than just one automobile 
manufacture going cassettee to 
build the market." 

Bershfield predicted that for 
calendar year 1968 cassette sales 
will not exceed 10 per cent of 
the tape cartridge market at the 
consumer level. At the manufac- 
turer level, he said, it could 
reach 20 per cent. 

He said the 4 -and 8 -track car- 
tridge mix at retail in 1968 
wuld be about 55 to 45 per 
cent in favor of 8- track. "We're 
currently running parallel," he 
said. 

Morton A. Ohren, sales man- 
ager for Tape Distributors of 
America, Inc., observed that 
"everybody wants to know 
about the cassette but they're 
buying endless loop configura- 
tions in quantity." TDA has no 
cassette product now, Ohren 
said, but will add them soon. 

Tape Distributor of America, 
Inc. is now filling four times 
as many orders for 8 -track tapes 
than for 4- track. 

Sir Edward 
Gets Medal 

LONDON - Sir Edward 
Lewis, chairman of Decca Ltd., 
has been awarded the gold Al- 
bert Medal of the Royal Society 
of Arts for 1967 for his con- 
tribution to the electronics in- 
dustry. 

The Royal Society of Arts 
noted, "It may fairly be claimed 
that the Decca group of com- 
panies owes its survival and 
growth into a national asset to 
his vision, tenacity and enthusi- 
asm." On receiving the award, 
Sir Edward said, "I feel greatly 
honored to join the distinguished 
company of men who have re- 
ceived the Albert Medal over 
the past 103 years. Decca's 
achievement is thanks to the 
loyalty, ability and hard work 
of all those whom I have been 
privileged to lead." 

The Albert Medal is awarded 
annually for distinguished merit 
in promoting Arts, Manufacture 
or Commerce. 
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BILLBO'D GOLF 
TOURNEY SET 
FOR JULY 14 

NEW YORK - Billboard is 
sponsoring a music business golf 
tournament at the Knollwood 
Country Club, White Plains, 
N. Y., on July 14. The Bill- 
board tourney is being held in 
lieu of Columbia Records' an- 
nual golf classic which was 
called off this year. 

Members of the music- record 
business interested in participat- 
ing in the tournament should 
contact one of the committee 
members, who are: Dan Collins. 
Tom Morgan, Gene Weiss, Dick 
Williams, Bob Thompson, Kai 
Winding, Ted Brown, Fred 
Pollack, Lew Anderson, Pat 
Williams, Dick Ahlert, Sal For - 
lenza an Mickey Addy. 
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EDITORIAL 

Coverage Expanded 
The burgeoning music business requires total editorial coverage. 

Therefore, with this issue, Billboard increases the scope of its ed- 
itorial operation by adding a department on Musical Instruments. 

This field is vital to music's total growth, for it is tied in 
closely with "today's sound." 

The merchandising and marketing of guitars and other stringed 
instruments, amplifiers and accessories will be part and parcel of 
this department's coverage. 

Many record dealers already carry instruments, and many 
more will do so in the near future. The profit potential of instru- 
ments is very considerable and can aid in maintaining a healthy 
dealer structure. 

TelePro Cartridge 
Patent Plea Fails 

WICHITA, Kan. - The deci- 
sion of a district court judge 
will permit all cartridge manu- 
facturers to continue produc- 
tion without having to pay a 

royalty fee. U. S. District 
Judge, Wesley E. Brown, has 
ruled invalid the George Eash 
patent for the continuous loop 
tape cartridge configuration. 
The verdict concluded the more 
than 26- month -old trial in 
which TelePro Industries, as 
one of the plaintiffs sought an 
injunction enjoining Lear Jet 
from manufacturing its 8 -track 
cartridge. 

Brown, in his memorandum 
(27), said that Eash patent was 
an obvious modification of the 
"Mohawk Message Repeater" 
which was marketed in 1953. 
Eash claims he had invented 
the continuous loop cartridge 
in 1954. The Eash patent was 
granted in 1957. In the Mo- 
hawk unit the tape revolves 
around a fixed hub. 

TelePro had charged that the 
cartridge tape was mounted on 
a free rotating wheel, for 
which Eash had a valid patent. 
TelePro had secured the patent 
from Eash. 

According to the judge's 
memorandum, "The introduc- 
tion of a free wheel was an ob- 
vious modification of the Mo- 

hawk cartridge by the use of a 
principle old in time and in the 
art - a freely rotating reel or 
wheel to carry the tape. The 
fact and circumstances in the 
case lead us to the opinion 
that the Eash patent does not 
rise to the dignity of invention. 
It was not novel and it was 
obvious to anyone having skills." 
One of three prerequisites of 
pat en t validity - novelty, 
uniqueness or modification of a 
prior art, the modification not 
being obvious to anyone versed 
in the skill of that art. 

In his decision, the judge also 
said "Had the Eash patent been 
valid, it would be difficult for 
anyone making a tape recorded 
cartridge using a freely rotating 
wheel, not to infringe its (the 
patent's) claim." 

Bill Lear, chairman of the 
Board for Lear Jet Industries 
said, "This 
erases all doubts as far as our 
customers are concerned. We 
have a very clear patent situa- 
tion now." 

At TelePro, Aaron Wall, the 
company's general manager 
said, "We're not worried over 
the decision; we will continue 
to manufacture 4 and 8 -track 
cartridges. But we are disap- 
pointed by the decision. We will 
appeal the case to a higher 
court." 

Atl. -Atco Parley Set 
-To Preview 32 LP's 

NEW YORK -The Atlantic - 
Ateo sales convention kicks off 
at the Diplomat Hotel in Miami 
on Thursday (6). The conven- 
tion will run through Saturday 
(8), with new LP product pre- 
viewed for distributors on Fri- 
day (7). The firm will intro- 
duce 32 albums at the conven- 
tion, including seven new jazz 
LP's on Atlantic, eight Atlantic 
pop releases, a new spiritual 
LP on Atlantic, and five Stax 
LP's. On the Atco label there 
will be nine pop releases and 
two releases on Volt. Several 
key singles will also be pre- 
viewed at the meeting. 

Attending the convention will 

Lindsey & Marcus 
Organize Devil 

DALLAS - Devil Records 
has just been launched here by 
Lin -Marc Enterprises, a new 
firm headed by Bill Lindsey and 
Chuck Marcus. Marcus is a mid - 
night -to -dawn personaltity on 
WFAA. First release features 
"Blow Out the Sun" b/w "The 
Good Side of You." 

be Atlantic executives Ahmet 
Ertegun, Jerry Wexler, Nesuhi 
Ertegun, Bob Kornheiser, Len 
Sachs, Henry Allen, I u g g y 
Gayles, Tom Dowd and Atlan- 
tic's field staffers Doug Cox, 
Ralph Cox, Joe Galkin, Gunter 
Hauer, Herb Kole. Dick Kline, 
Leroy Little and Arnold Theis. 
Frank Fenter, Atlantic label 
manager at Polydor Records in 
London, will also be at the con- 
vention. 

Jim Stewart, head of Stax- 
Volt, will attend, as well as 
Stax -Volt promotion head, Al 
Bell. Producers of many of the 
labels associated with Atlantic 
will also be there, including Rick 
Hall (Fame Records), Quin Ivy 
(South Camp and producer of 
Percy Sledge), Shadow Morton 
(producer of Vanilla Fudge), 
Dick Simpson (producer of At- 
lantic's spiritual albums), and 
011ie McLaughlin (Karen and 
Carla Records). 

All of Atlantic -Atco distribu- 
tors from coast to coast will 
also be present, as will execu- 
tives from Atlantic -Atco's Ca- 
nadian distributor, Quality Rec- 
ords. 
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