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'Formatitis' Plaguing the 
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of marketing for MCA, referred 
to format as being bad and 
asked the some 500 record and 
radio men in the audience: 
"What would happen if all rec- 
ord companies produced `Odes 
to Billie Joe?' That's what you're 
doing to us," he said, pointing 
out that many stations had cut 
playlists and were doing every- 
thing the same way. He asked 
that radio station give new ex- 
citing product a chance to be 
heard. 

Small Radio 
Charlie Fach, director of rec- 

ord product at Mercury, pointed 
out that big things can happen 
in small -town radio. "Groovey 
Kind. of Love" by the Mind - 
benders broke out of Wenatch- 
ee, Wash., because of KMEL, 
"a small wattage station that 
operates like a big -time sta- 
tion. He advised small stations 
to publish a playlist, to seek 
out record promotion men in 
the area and establish a rap- 
port. "Bill Vermillion of WLOF 
in Orlando, Fla., does a good 
job of this." This last couple 
of years, something has popped 
up in small markets, he said 
-the small retailer is losing 
out to the mass merchandiser. 
Atlantic City once had 12 stores, 
but now has only one. How- 
ever, the number of outlets has 
grown to 40, mostly through 
racks and departments in dis- 
count and department stores. So 
it is more difficult for radio sta- 
tions in smaller markets to get 
information about record sales. 
Mercury does everything pos- 
sible to service all radio sta- 
tions. Nine people at the fac- 
tory do nothing but mail rec- 
ords to deejays-a total of a 
million singles a year and 300,- 
000 albums, Fach said. 

People Gap 
"There's a misconception that 

the record business in indebted 
to radio," said Pat O'Day, in 
pointing out that radio stations 
are failing to develop people 
to fill management positions 
that will open and this has 
resulted in a "people gap" in 
radio. "But where is the record 
industry developing its future 
executive ?" he asked, and 
pointed out the typical type of 
promotion man as young and 
not much else. 

Joe Smith, general manager 
of Warner Bros. Records, who 
followed O'Day on the stage, 
countered with the statement 
that while records and radio 
were two giant growing indus- 
tries "pretty vital to each other" 
it was paradoxical that the only 
communication often was be- 

tween a "usually underpaid, 
bright" man in records-the 
promotion man -and his radio 
counterpart-the "usually un- 
derpaid, bright" music director. 
He called upon station man- 
agers to learn more about the 
music his stations plays and the 
record industry. 

The two factors that mean 
most to WLW in regards to 
its personality rosters, general 
manager Charlie Murdock said, 
was "total commitment and en- 
thusiasm." Another key point 
of his speech was that music 
librarians must "read the trades 
as well as the people of the 
town" in selecting records to be 
played. Jerry Moss, co -owner of 
A &M records, spoke against the 
rock stations who have a pick 
album of the week and don't 
play it. Dick Carr, program di- 
rector of WNEW in New York, 
spoke of top 40 music going 
into easy listening in style; said 
he was depressed more radio 
people weren't at the confer- 
ence. 

Walt McGuire, director of 
a &r and pop singles sales at 
London Records, said he felt 
one of the most important out- 
lets today in radio is FM and 
that he hoped the programming 
structure would help the in- 
dustry. 

Country music radio is near 
the saturation point in most 
markets, said KSON general 
manager Dan McKinnon and 
the industry will "now see up- 
grading of facilities as 24 -hour 
operations push out daytimers 
and as large wattage stations 
replace small wattage stations. 
He said the KSON playlist is 
repeated every seven hours to 
San Diego listeners and 60 per 
cent of the tunes are singles, 
the rest are album cuts. 

"The public is much more 
willing to overlook classification 
of music than the record in- 
dustry," said Steve Sholes, ex- 
ecutive of RCA Victor Retords. 
He felt that the objective of a 
record should be for the public 
and then hope it has a chance 
to be heard instead of aiming a 
record from the first at its 
chance for radio play. 

Frank Ward, general man- 
ager of WWRL in New York, 
said that the word format to- 
day has "become almost a 
stigma to indicate creativity has 
stopped. Really, the opposite is 
true." He said that he took a 
personal survey once of s pop 
music station and found the No. 
1 record was played 25 per 
cent less than a brand -new rec- 
ord and a lare number of the 
records weren't played at all. 
Because of this, WWRL slates 
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Trade 
every record for the deejay and 
music is chosen by one man 
"because you only have one 
man then to watch." 

Marvin Antonowsky of J. 
Walter Thompson told the au- 
dience of the strides made in 
collecting radio data and demo- 
graphics. 

Vox Jox 
By CLAUDE HALL 

Radio-TV Editor 

I don't think I've mentioned 
this, but Peter Marlin is the new 
host of the WPIX -TV bandstand 
show in New York and it'll be 
called "The Peter Martin Show." 

Select Negro on His 
Ability, Young Urges 

By LEE ZHITO 

LAS VEGAS - Whitney M. 
Young Jr., executive director of 
the National Urban League, ap- 
pealed to radio's sense of fair- 
ness in recognizing the Negro's 
abilities when it comes to select- 
ing executive personnel. He also 
called upon radio in its news 
treatment not to be intrigued 
by symbols and catch words 
such as "black power," but 
rather by the substance of what 
spokesmen have to say. 

Young's talk, by far the high- 
light of what was presented 
here at the Bill Gavin Confer- 
ence, was a stirring, highly ar- 
ticulate address which was laced 
with biting humor, and pro- 
vided a convincing analysis of 
today's racial crisis. Young re- 
ceived a standing ovation. 

The National Urban League's 
executive director called on 
radio to give the Negro "green 

power" and not to worry about 
"black power." He said that the 
fair recognition of what the 
Negro can contribute to radio 
by properly paying for his tal- 
ents will aid considerably in 
easing the problems in our cit- 
ies. 

He repeatedly returned to 
the media's news treatment, 
stating that a minute fraction 
of the Negro population was in- 
volved in rioting, but sensation- 
alized news treatment tended 
to do more harm than good. 
Often, broadcasters would 
quote irresponsible members of 
the Negro community, and that 
these statements proved inflam- 
atory. He asked that if broad- 
casters would only use the some 
degree of discrimination in their 
news treatment as they do in 
their hiring, the problem would 
be considerably diminished. 

BOOK REVIEW 

'Radio Broadcasting' 
-A Sound Beginning 

"Radio Broadcasting -an 
introduction to the sound 
medium, edited by Robert 
L. Hilliard. Communication 
Arts Books, Hastings House 
Publishers, New York, 
$6.95. 

NEW YORK - The beginner 
and the near- novices will find 
this book highly valuable; it is 
billed as an introduction and it 
is that. Dr. Robert L. Hilliard, 
chief of the educational broad- 
casting branch of the Federal 
Communications Commission, 
has assembled a series of articles 
here encompassing programming 
and management, studio opera- 
tion, producing and directing, 
writing, and performing. The 
article on programming is a 
little dry and not quite as hip 
to modern radio as would be 
desirable. The viewpoint is that 
of a college professor. Still, the 
basics are discussed here, every- 
thing from what makes a for- 
mat to "psychological trigger- 
ing" to create showmanship and 
appeal. 

The article on studio facilities 
is excellent and gives basic de- 
tails on everything from micro- 
phones to turntables. The fun- 
damentals of voice and speech 
are discussed in another article, 
as well as performance tech- 
niques with the microphone, to 
wit: "Speak in a normal, conver- 
sational voice, neither too quiet 
nor too loud. For such average 
volume, the speaker should be 
approximately the distance of 
two stretched hands from the 
microphone. A weak voice will 
need to be a little closer, a 
stronger voice farther away, 
etc." 

So comprehensive is this book 
that almost any station that 
hires young, novice deejays 
should have it on hand. Col- 
leges teaching radio will also 
find it valuable. The writers 
include, besides Hilliard, 
George L. Hall, associate direc- 
tor of the national project for 
the improvement of TV instruc- 
tion of the National Associa- 
tion of Educational Broadcast- 
ers; Donald B. Upham of the 
department of radio-TV -motion 
pictures at the University of 
North Carolina; William Hawes, 
associate professor of commu- 
nication arts at the University 
of Houston, and Earl R. Wynn, 
professor of radio-TV- motion 
pictures at the University of 
North Carolina. 

Hawes, of them all, strikes 
closest to telling it like it is. 
Pointing out that a clear un- 
derstanding of what a station 
expects of its programming per- 
sonnel -which this book details 
-should be of benefit to the 
aspiring radio employee, Hawes 
says, "Good radio is more than 
just a voice over the airwaves. 
It requires skill, artistry, and 
knowledge of the technical as- 
pects of the medium, of writing, 
of production, of performing. It 
is also a complex process of 
knowing people -what they like 
to hear and what they will buy. 
A radio producer and director 
or one who serves these func- 
tions must have an intimate 
knowledge of all of these as- 
pects of the radio business, if 
he hopes to be successful." 

On that grounds, this book 
is invaluable. 

CLAUDE HALL 

Clay Cote bows the slot to de- 
vote full time to his TV show 
in Cleveland. Martin is the son 
of Canadian singer and radio 
personality Jack Forbes. WPIX- 
TV tagged him with the name 
change. John Darren has 
joined WFAA in Dallas and will 
handle the midnight -6 a.m. shift; 
he'd been on WFAA -FM. . 

John James of KNDI in Honolulu 
writes to say he's hosting a 
nightly jazz program now and 
bases his spins as much as possible 
on phone requests. 

Tom Moran has been appointed 
music director of W1P in Phila- 
delphia; he'd been with WKDN 
in Camden, N. 1., and will host a 
weekend show in addition to his 
music duties. . Don Steele 
of KW in Los Angeles has been 
tagged by the Canadian Broad- 
casting Co. to report on the top 
records in his city for it's "Action 
Set" program heard over 30 Ca- 
nadian stations. . Don Mc- 
Gregor, music director and air 
personality on KLIF, Dallas, will 
take over new duties as represen- 
tative for the Gordon McLendon 
station in south and southeast with 
home base in Alabama. 

* * * 
Skip Staples, formerly with 

WTIK in Durham, N. C., has 
moved to the Hot 100 sound of 
WOOW, Greenville, N. C., in a 
6 -9 p.m. shift. Incidently, Skip, 
the charge is one beer, if and 
when we meet. . . WKAQ in 
San Juan, Puerto Rico, is cele- 
brating its 45th anniversary and 
would probably like to receive 
congratulations from Latin artists. 
Via tape, if possible.... Amble 
Rothman, former air personality 
has been named director of pro- 
motion for classical station 
WQXR, New York. 

* * * 
WCLV -FM, stereo classical sta- 

tion in Cleveland, is changing 
tower locations this spring and 
adding power.... Ed (Envy Ed) 
Dunn has dropped his early morn- 
ing deejay show on KTSA, San 
Antonio, and become a newsman 
on KBUC, same city.... MGM 
Records artist Ray Griff sent 
many country music deeiuys 
around the country a white lily 
along with his new single "Your 
Lily White Hands." Now we'll see 
if flower power means anything 
in country music, eh. 

* * * 
Veteran Cleveland personality 

Joe Mayer, last of WHK, will 
become assistant production man 
at WGAR, 50,000 -watt Easy Lis- 
tening station there, and host a 
weekend show. . Larry Krug, 
personality with WIOD, Miami, 
is also doing a daily column now 
in the Miami Herald newspaper. 

Larry Clark is now on 
WSAI, Cincinnati, 9- midnight; he 
replaced Dave Relahert, who has 
joined W. D. Gradison as a reg- 
istered investment counselor. 
Clark had been with WCOL, Co- 
lumbus, Ohio. Jack Hoppus 
has rejoined WLAV after about a 

year; he'll do the 9 -noon show 
on the Grand Rapids station. 

* * * 
Cent Williams was such a suc- 

cess with country music on 
WNCO, Ashland, Ohio, that the 
station is adding Tex Regan to 
the staff for a Saturday show, 
Walt Roberts, general manager, 
pleas for records "in order to 
continue and increase our air time 
with country music." You record 
companies should help him out. 
Address is Box 311. Zip is 44605. 

Bobby Myers was recently 
named program director of the 
50,000 -watt country station owned 
by Buck Owens -KTUF, Phoenix. 
Myers is an artist; records for 
the A.P.I. Records label. . . . 

Bill Rakt has been named pro- 
gram manager for KGU in Hono- 
lulu; he'll continue his air show 
1 -3 p.m. 
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