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sumer products for the Ampex 
Corp. consumer and educational 

e products division, and Albert J. 
Rosenthal & Co. of Chicago has 
been named the advertising mar- 
keting agency for the division's 

C consumer and educational indus- 
trial products groups. 

Edwin Schroeder has been ap- 
pointed to the additional post of 
special officer in charge of Zenith 
Corp.'s equal opportunity pro- 
gram. Schroeder will continue as 
assistant secretary of the com- 
pany and as an attorney in the 
Zenith law department. . . 

Masterwork Audio Products, a 
department of Columbia Records, 
has announced the appointment of 
two additional distributors. The 
Central Indiana territory will be 
the primary area of responsibility 
for the Protective Electric Supply 
Co. of Fort Wayne. Ind. Mean- 
while, the territory of Trice Whole- 
sale Electronics, Inc. of Oklahoma 
City will include Oklahoma and 
the Texas Panhandle. 

Symphonic Electronic Corp. has 
announced the appointment of 
Otto Howe as plant manager. In 
other appointments, AI Long has 
been named Midwest district sales 
manager for Symphonic Radio and 
Electronic Corp., and Richard 
Dreazen has been named regional 
sales manager, covering the New 
Jersey, Connecticut and New- 
burgh, N. Y. area, for the Sym- 
phonic Brand Product Center... . 

Kenneth Market has been ap- 
pointed advertising manager of 
V -M. 

R. E. Bowen, central regional 
manager for General Electric's 
radio receiver department, has 
been named manager, field sales, 
independent distribution, with of- 
fices in Chicago. . Michael 
Daniel has resigned from National 
Tape Distributors as vice -president 
and director of marketing to head 
his own company, M. J. Daniel 
and Associates of Sausalito, Calif. 
. . . Leeds -Fox, Inc. has been 
appointed exclusive distributor for 
Major Electronics Corp. in metro- 
politan New York, New Jersey 
and Eastern Pennsylvania. 

Inventory Know -How Gives 
Extra Punch to Record Sales 
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ures. This is a slow, laborious 
process, but it has paid off, inas- 
much as Melody Corner main- 
tains a perpetual inventory and 
never lets the minimum stock on 
any album fall below the pre- 
determined number. Only by ac- 
curate, careful checking of the 
cards can this be maintained. 

"The fact that we sell a much 
larger volume than originally an- 
ticipated probably comes from 
the fact that we always have the 
album in stock when the custom- 
er asks for it," Miss Cucuel said. 
"Naturally, the minimum inven- 
tory listed for each album 
changes frequently, when we an- 
ticipate the larger -than -usual de- 
mand for any album, or where 
we find that sales are not up to 
expectations." 

Dividends 
The huge stock inventory pays 

its way in that it is also used to 
make notations on all orders 
going out, back -orders, ship- 
ments received (with appropriate 
inventory changes), any special 
notations about that particular 
sale, etc. Much the same process 
is handled for 45 singles, except 

Service Under 
Another Roof 
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own time free for buying and 
management. 

His tips for others considering 
similar operations include first, 
choice of a well -organized, con- 
servatively- operated service shop 
which has the respect of dealers 
and customers alike, and second, 
choosing one which has a 
second -generation potential in 
the form of sons growing up in 
the business with their fathers 
who are likely to continue the 
operation in the future. Third, 
Cohen believes, is a willingness 
of the service shop to give 
preference to the dealer over 
other possible service markets 
and a willingness to pick up 
and deliver customer pho- 
nographs, TV sets, or home - 
entertainment centers immedi- 
ately on call. "We have an un- 
usually harmonious situation," 
Cohen agreed, "because our 
service firm meets all of those 
points." 

that this is carried out on a much 
lesser scale. The information 
from both of these girls is trans- 
ferred to another full -time sales- 
girl who also handles the book- 
keeping. 

Most of all, the Melody Cor- 
ner impresses store visitors with 
the size of the inventory, the 33 
bins pictured, plus two rows of 
browsers, and a large, well - 
stocked window display. In the 
left front corner of the store is 
a separate listening room for 
phonographs, TV's and tape re- 
corders, which is actually just 
as large as the department. 

As a separate entity (one of 
the three Bill Baer record deal- 
erships in Orlando), Melody 
Comer is not keyed to the de- 
partment store's selling opera- 
tions, although it does join in 
with such special events as a 

Founder's Day Sale and the 
crowd -attracting End of Month 
Sale held four times a year. With 
all of the advantages of a busy 
department store location and 
none of the drawbacks, Melody 
Corner constantly impresses its 
customers with efficiency and 
its "can do" inventory. 

Yamaha Unveils 
Music Systems 

LOS ANGELES - Yamaha 
international, which manufac- 
tures pianos, organs, string and 
wind instruments, has introduced 
its first products in the home 
entertainment market. 

Yamaha will market three 
music systems and four speaker 
systems, reports Paul R. Abbey, 
audio division manager. 

The three music systems in- 
clude models SC -5 and SC -6, 
both console units with auto- 
matic turntable, AM -FM re- 
ceiver, cassette unit and solid - 
state electronics. Model SC -2 
contains the same components, 
except it is a compact book- 
shelf design. 

The four speaker systems 
contain various configurations 
of Yamaha's flat speaker. The 
line is designed so that the 
speaker systems can be mated 
with the music systems to form 
a complete system. 

Yamaha's line will be mar- 
keted through independent sales 
representatives. 

ctassiieo 
DISTRIBUTING SERYIIES 

ATTENTION, RECORD OUTLETS: WE 
have lho largest selat or 45 rpm 
oldies and goodies at use each, also 

TrZlabel r.P llatingga at promotional 
Drlces. Send for free Ilstln {s. All orders 
Kelcomc. 

ADex Rendesvous, tree., 990 
ings Highway. Brooklrn. N. Y. ttn 

GEAUGA RECORDS HAS OPENING 
for Singere and Bands. Recorda released 
wlthln 30 tlays. We will prcac, dlstrlbuto 
and promote records mace to coast. 
Aura Records. Geauga Statlon 
Aurora, Ohio 44202. ten !n 

OLD -TIME COUNTRY BLUE GRASS. 
We make the best of It. Contact: Rural 
Rhythm Recorda, Box 4, Arcadia, CaIU. 
91008. ;y1á 

EMPLOYMENT SECTION 

HELP WANTED 
POP COMPOSER WTCfi PARTICULAR 
feel for nun to collaborate with tante- 

How TO WRITE, PUBLIStf AND 
remrd your own songs. Protesaional 
methods. intormallon tree. 

MassÓ20. 
Box 63, Debt. 2A, 11ub- 
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CLASSIFIED 

ADVERTISING 

DOESN'T 

COST, 

IT PAYS. 

USED EQUIPMENT 

PRESSING PLANTS -NEW AND USED 
equipment In stock. Blg savings. Pro- feulom e*C"P. aUon service. Vat 
Fquipment Co., 925 N. Th1rd St., tlelphla, Pa. 19123. tug 

WANTED TO BUY 
SONGS AND MASTER - TAPES 

anted by: Golden, gcde Records for nationwide and foreign romrd re 
Dra na. 

70E02.ox 
u594, BaWn Ro uel 

NOW AVAILABLE 
COMDIet< Matins o[ every remrd to Nt 
the Bin Ise chart from rivet 
Issue in 1958 to present. Elated 

giving 
art 

Isla In highlog( cal order giving die year and hlRhest position attained. 
THE YOUNG RASCALS 

1 %7 - Groovtn' - 1 i %70 GUI L1ko Youia10 
Send 81.00 for each arUat Hating" to 

JOEL WHITBURN 
W. 170 . 8447 Woyd Ann. 

Menomonee, tale. 

NSW OR LIKE NDW- Ufit.. Federal, Jupiter, oNo with fIL. 
No seasonable offer refused. Write: Miller. 3787 East 28th St.. Grand 
Rapids. DDch., or call: 949 -2030. }y1á 

Say 

You Saw It 
In 

Billboard 

PROMOTIONAL SERVICES 

NATIONAL RECORD PROMOTION AND 
Publicity. Pressing. No job too small. 
Consultation: questions answered re: 
recording. publishing. distribution. 
Marty 

Cl 
WPromotions, 1850 BroadwU, 

N.Y.C. I 7.21sß. tfn 

NATIONAL RECORD PROMOTION 
Hume Makers Promotion Network 

New York CIW 
Brlte.Star- Nashville, Tenn. 

(You Record 
arranged 

We'll Plug 10 t DlxlrtDutlon arranged 
Ma}or record label contacts 
National Radio & TV Coverage 
Booking agent contacts 
kfagarJnenewspaP<r pubUclW t Record pressing 

General Office: 
209 Stahlmn BItlO. Nashville, Tenn. 

Sena receres for review to BrileSfar, 
1431 Overlook, Newbury, Ohlo 

Call: (214) JO 1YJ71 Un 

SCHOOLS & SUPPLIES 

R.E.L'S FAMOUS RWEEK COURSE 
for the Flrst.Clasa Radio Telephone 
License Is the shortest, most effective 
couve in the nation. Over 9ß^G of R.E.I. 
graduates pass F.C.C. xama for 

'Pot class license. Total tuWon 5330. Job 
Placement tree. Write for brochure: 
Radio Bain rasoa. 

Fla., 
Schools, 

1336 Main St., Sarasota, Fla., or 3123 
Gillham Road Kansan Clty, tlo., or 809 
Caroline SL, ÌTederlckaburg, Va. tfn 

27,755* 
YES, 27,7s5 PEOPLE INTERESTED IN 
the record and min machlnc Industry 
read the clasallled pages o[ BILLBOARD 
every week. 
Use the stry. led peg <a to tell and sell 
the Industry. 

order form appears 
. 

on this pagb 
ABC Dec. 31, 1 %7 

MaRT. 
INTERNATIONAL 

EXCHANGE 

ENGLAND 

MAYALi.'S LATEST ALBUMS, "DIARY 
of a Rand;' Volumes 1 and 2, Fleet 
wood Macal Beatles' 16 cut Oldiesc, 
or any EnglLah album, ä6.S0. Or stn {Ie. 
S2 rsinalled. PoD m.T.E. Record 
Centre, Ltd., Nuneaton, Engtend. ttn 

SCOTLAND 

ACCORDION JAZZ LP'S WANTED. 
Collector seeks artfsta: "Van Damure " 
"SSah," "klatNewe:' "Mooney," "Fe 
IlM 71,1g,g.' D. McMenamin 80 
Glanacre Drive, Glsagow Ss, SrotianQ. 

;y1á 

CLASSIFIED 

ADVERTISING 
DOESN'T 

COST, 

IT PAYS 

Use the fast acting, 
economical classified 
columns of Billboard. 

Classified Advertising Department 
BILLBOARD MAGAZINE 
165 West 46th Street 
New York, N. Y. 10036 
1. Please run the classified ad copy show below (or enclosed 

separately) in issue(s): 

2. Check the heading under which you want your ad placed: 
BUSINESS OPPORTUNITIES PROMOTIONAL SERVICES 

DISTRIBUTING SERVICES WANTED TO BUY 

EMPLOYMENT SECTION 
PUBLISHING SERVICES 

PROFESSIONAL SERVICES 
USED COIN MACHINE 
EQUUI PMENT 

MISCELLANEOUS USED EQUIPMENT 

RECORD SERVICE INTERNATIONAL EXCHANGE 

CLASSIFIED ADVERTISING RATES 
REGULAR CLASSIFIED AD: 35c a word. Minimum: $7. First line set all taps. 
DISPLAY CLASSIFIED AD: 1 inch, 625. Each additional inch in same ad, $18. 

Box rule around all ads. 
FREQUENCY DISCOUNTS: 3 consecutive insertions, noncancellabte, nonchange- 

able, 5% discount; 6 insertions, 10 %; 13 or more consecutive 
insertions, 15 %. 

CLOSING DATE: 5 p.m. Monday, 11 days prior to date of issue. 

BOX NUMBER: 50c service charge per insertion, payable in advance; also allow 
10 additional words (at 25c per word) for box number and address. 

INTERNATIONAL EXCHANGE ADVERTISING RATES 
International Exchange is open to oll advertisers of foreign countries or 
American advertisers whose service or sales message is specifically directed 
toward on international market. 
REGULAR CLASSIFIED AD: 51.50 per line. Minimum: 4 lines per insertion. 
DISPLAY CLASSIFIED AD: $20 per inch. Minimum: 1 inch. Same frequency 

discounts as above apply. 
SEND ORDERS 8 PAYMENTS TO: James Flatley, International Exchange Adver- 

tising Director. Billboard, 165 W. 46th St., New York, N. Y. 10036, or 
Andre de Vekey, European Director, 7, Welbeck St., London W. 1, 

England. 

NAME 

ADDRESS 

CITY STATE b ZIP CODE 
PAYMENT ENCLOSED BILL ME 

JULY 13, 1968, BILLBOARD 63 

www.americanradiohistory.com

www.americanradiohistory.com



