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test. It's the happening and more 
and more of the audience is identi- 
fying with it. Disco has donc a lot to 

bring that about. 90% of the music 
played in discos is black." 

Williams further states that FM 

has the advantage of not being as 

commercialized as AM radio. 
Says Mike Frisby. program direc- 

tor. WDIA -AM. a soul station in 
Memphis: "FM is coming on fast 
and strong. Lately there have been 
two stations here to change their 

formats and go contemporary. One 
is an FM that has gone with what it 
calls disco. which really means 
about 90% black. 

"These stations have been on the 
air about five months and in the lat- 
est AR R did well in young men 18- 

24. In my research, I find that young 
men are generally the first audience 
to go to that kind of format. Al- 
though we came in number one, 
they sure put a dent in our 18 -24 
male audience" 

Chuck White. program director 
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KWIC-FM. a Top 40 outlet in Beau- 
mont, Tex.. offers, "FM stations are 
very much taking over from AM sta- 
tions, not necessarily with black AM 
but with the total market." 

KWIC has a sister. KJET -AM, a 
soul daytime outlet. While admits to 
capturing a portion of KJET's au- 
dience. He claims both stations came 
in number one in the market in their 
respective musical areas. 

°We're not aiming for their au- 
dience, were pure rock 'ñ roll To 
40," says White. who also says the 
station plays a lot of black music be- 
cause the market is approximately 
40% black. KWIC's audience is 
about 40% black. he notes. 

We pick up KJET-s audience at 
night because its a daytimer and 
were 24 hours. Contrary to popular 
belief. there is a large percentage of 
FMs in black homes just like there 
are in white homes. And were pick- 
ing up those listeners." says White. 

Keith Adams, program director. 
KDIA -AM. a soul station in Oak- 
land. contends. "FM competition is 
astute here. We are lucky in that the 
terrain of Bay Area is not condo. 
cive to FM stations. particularly 
cars. 

The first thing that's going to 

help AM stations is when the FCC 
finally agrees on a system for AM 
stereo. 

"Basically. what you have with 
FM is the psychological effect o 
stereo: its one channel plus. It's 
something more and people get on a 

bandwagon syndrome." 
Adams feels that what FM has to 

watch out for is. like all trends. it 

may dissipate. "Right now FM is 

kicking. Its giving me enough prob- 
lems to last mea lifetime. 

Al Hohb. general manager of 
WTLC -FM. Indianapolis, the city's 
only soul station. says that growth of 
FM in the past few years has been 

phenomenal. "AM is no longer the 

-.tandard situation:' He claims the 
market has a 97% penetration point 
with FM. 

WKQX -FM. Chicago. kicked off 
Jan. 1 with a progressive LP rock 
format. Says Bob Pittman. program 
director: "Hooper. Radio Index and 
Media Trends all show us coming 
from nothing to a 4% share of the 

market.' While the station plays no 

disco music. it does spin a few jazz 
records. 

"Although it isn't our major 
thrust we are capturing some black 
listeners. Were a male 18- 24 -ori- 
ented station and tend to pick up the 

blacks who are not into the black 
culture or whites who arc not into 
white culture. 

'-1 feel once listeners get over to 

FM. they may push the button to 
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had originally opened Cream Rec. 

ords after leaving Liberty /UA. but 
the label flultered. 

The second time around. Cream 

debuted in May 1976 and its raster 

includes Don Nix. Brenton Wood, 
Balcones Fault, Pattie Keith. Chuck 

Iloward and Kid Dynamite. 

Bennett indicates hes also inter- 
ested in acquiring record catalogs to 

add further depth to his operation. 
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were Queen's new Elektra title. 

RCA's Red Seal line. WB's new 

George Benson, CTI. Bachman- 

Turner-Overdrive's new title. Blue 

Note selected acts and Capitol se- 

lected pop acts plus the classical An- 

gel catalog. 
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