
BPI's Bridge 
Retires, Deacon 
To Take Over 

LONDON -Geoffrey Bridge, 
seven -year director general of the 
British Phonographic Industry and 
the first full -time executive of the as- 
sociation, is retiring from the post 
next year. 

His successor at the U.K. music 
business organization, whose mem- 
bers include all the major and many 
minor disk companies here, will be 
John Deacon, senior director of 
A &M Records U.K. 

Bridge has let it be known that he 
wanted to quit when he was 60, but 
remains available to the BPI on a 
consultancy basis. 

Deacon, 40, has been on the 
Council for seven years, and actively 
serves on the Charts and Member- 
ship committees. 
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Mexico Set As Antipiracy Pilot Nation 
Continued from page 1 

among the Latin American nations. 
"We must consider Mexico the pi- 
lot," he adds. 

Latin American Producers secre- 
tary Emery's 10 -day stay will en- 
compass meetings with representa- 
tives from all Amprofon member 
companies, and those from non -af- 
filiated firms, plus government offi- 
cials. 

Acosta believes that the Mexican 
industry, and by implication those in 
other Latin American countries, will 
never be able to stamp out piracy 
without levies on blank tape. "This 
product should cost practically the 
same as recorded material." 

Like others who attended the 
Montevideo meetings, he also be- 
lieves in the importance of tougher 
jail sentences for pirates. 

Mexico suffers from piracy to the 
tune of 4 million units per year, ac- 
cording to IFPI studies presented at 
the conference. The figures also put 
pirate business in Brazil at 2.6 mil- 
lion units annually, Argentina at 
more than 300,000, Bolivia at 69,000 
and Panama at 55,000. 

Antipiracy moves should first 
focus on these five nations, Latin 
American producers delegates 
agreed. 

Home taping and recognition of 
records as cultural items was also 
discussed in Montevideo, together 

Nigerian Order Hits Disks/Tapes 
Pending New Govt. Regulations 

Continued from page 4 

fleeting the wait -and -see attitude 
adopted by other exporters. 

"We shipped several hundred car- 
tons Oct. 20," notes Larry Sonin of 
the Price Rite Record Corp. So far as 
the licensing decree is concerned, 
Sonin believes "it might be a good 
thing." 

LONDON -Just a few hours be- 
fore Nigeria's ban on imported rec- 
ords came into force, Different Rec- 
ords, London -based, dispatched 
30,000 albums on the last available 
flight to Lagos. Among the main ti- 
tles was the Mabrak "Drum Talk" 
album, newly released in the U.K. 

Sonin bases his remark on the fact 
that the increasing demand for for- 
eign product in Nigeria has brought 
many people into the import busi- 
ness who do not enjoy the reputation 
for reliability older firms there have 
developed. 

A spokesman for the Nigerian 
consulate here states that the decree - 
became effective Oct. 1, although 
imports already shipped were ac- 
cepted in his country up to Oct. 31. 

The Nigerian official says the pur- 
pose of the regulation is to foster re- 
sponsible business in his country. 

Under terms of the order, import 
licenses will be issued only to Nige- 
rian firms in business for at least 
three years who have satisfied all do- 
mestic tax requirements during that 
time. 

It is not expected, however, that 
any import licenses will be approved 
until after the first of the year, thus 
cutting deeply into what has blos- 
somed into lucrative traffic for a host 
of one -stops and export specialists. 

The decree follows earlier moves 
to ban importation of a wide variety 
of manufactured goods. Radios and 
audio equipment, for instance, can 
now only be imported if final assem- 
bly is accomplished in Nigeria. 

It is feared in some industry quar- 
ters that a total ban on record im- 
ports may be imposed later, as the 
country seeks to develop its local in- 
dustry. 

Various reasons have been ad- 
vanced for the licensing decree, 
ranging from a general crackdown 
on all imports to a desire to exert 
greater control over the flow of 
money from the country. 

Another reason, hinted at in con- 
versations with exporters here, is 
that the government is also trying to 
bring some order into the lucrative 
import trade, which has been hin- 
dered lately by fly -by -night oper- 
ators. 

"We do a huge business with Ni- 
geria," reports Albert Shultz, one of 
New York's major exporters, who 
affirms the demand there for foreign 
product, "particularly American 
soul and disco." 

Sonin of Price Rite agrees that Ni- 
gerians have been buying American 
disks as fast as they can be supplied, 
with consumer preferences ranging 

from American jazz to reggae and 
even country pop. 

"I had pre- orders there for 30,000- 
40,000 of the new Jimmy Cliff al- 
bum," Sonin notes. "They seem to 
run in trends. Reggae was very big, 
then jazz. Now I'm getting orders for 
Pat Boone records." 

Sonin believes that the record in- 
dustry in Nigeria is second only to 
the country's burgeoning oil indus- 
try, which of course provides con- 
sumers with money for disk pur- 
chases. 

Sonet Sweden 
Buys Danish 

COPENHAGEN - Dansk Gram - 
mofonpladeforlag has been bought 
out by Sonet, Sweden. It was pre- 
viously Danish- owned. 

Industry observers believe that the 
change is a byproduct of Danish ra- 
dio's decision to scrap chart and 
chart -oriented programming two 
years ago. 

Dansk Grammofonpladeforlag, 
usually known as Sonet, was forced 
to trim production of Danish lan- 
guage disks. One of the few firms us- 
ing Danish lyrics on its product, it 
subsequently suffered financial 
problems, and was faced with a deci- 
sion to shut down or sell out. 

At this time, Danish -produced 
records are down by one third 
against last year. Sources say this is 

partly due to lack of radio promo- 
tion opportunities. 

FOR CARPENTERS, DIAMOND ALBUMS 

I A &M, EMI Prepare TV Blitz 
LONDON -A &M -U.K. is to 

spend around $600,000 on a tele- 
vision advertising campaign for the 
Carpenters "Singles, 1974 -78" pack- 
age. A similar amount is being laid 
out on W promotion for Neil Dia- 
mond's "20 Golden Greats" by 
EMI's Licensed Repertoire Division. 

Both are record sums spent by the 
companies. They spearhead a tre- 
mendous build -up in small screen 
advertising through the pre- Christ- 
mas "spending spree" when some 50 
albums are getting this treatment. 

The Carpenters' package receives 
national tv exposure from Nov. 15, 

along with 750 in -store window dis- 
plays, commercial radio action, 
trade press advertising, posters and a 
mass of merchandising material. 

For the Diamond compilation, 
featuring 20 songs from his years 
with MCA when he sold more than 
1.2 million album units in the U.K., 
there is a $500,000 layout for tele- 
vision, backed by 2,000 window dis- 
plays. 

Other artists involved in big tv 
campaigns are Shirley Bassey, Dolly 
Parton, Rod Stewart, Demis 
Roussos, Manhattan Transfer, Da- 
vid Essex, Nat Cole, Harry Bela - 
fonte, Doris Day, along with new 
teen group Child (Ariola) and come- 
dian Jasper Carrott. 

Compilations include EMI's 
"Don't Walk, Boogie," Ronco's 
"Kings And Queens Of Disco," two 
"Classical Gold" volumes (also from 

Ronco) and "Black Velvet" and 
"Love Songs," both from Warwick. 

It all adds up to the biggest action 
yet on the television advertising side 
of the U.K. industry, but the general 
feeling is that there will be man) 
more sad losers than happy winners 
this year. If one in four charts, then it 
will be regarded as a good perform- 
ance. 

The proliferation of tv records 
has brought in most majors, several 
independents, plus the established 
tv merchandisers. 

And a typical dealer reaction is: 
"We just don't know which ones to 
back. We can't do justice to them all. 
But picking the surefire winners is a 
gamble." 

with the need for improved commu- 
nication between Latin American 
industry executives over such issues. 

The Federation is preparing for its 

next Congress, set for Rio de Janeiro 
in September next year. Its next 
board meeting is scheduled for Feb- 
ruary in Mexico City. 

JAZZ AMBASSADORS -U.S. Ambassador Louis Lerner pays a backstage visit 
to Oslo's Club 7 to meet Thad Jones, right, and Mel Lewis, left, after the pair's 
recent performance there. Club 7, celebrating its 15th anniversary, is a regu- 
lar haunt of U.S. musicians, but also presents its own theater, library and a 

wide range of other music. 

Melbourne Stadium's First 
Pop Concert In February 

MELBOURNE -On Feb. 9 Rod 
Stewart will appear in the first pop 
concert to be staged at the $50 mil- 
lion Victorian Football League 
Park, said to be the most modern sta- 
dium in the southern hemisphere 
with a capacity for 40,000 people. 

The Stewart concert will be the 
first of a possible three concerts to be 
staged during the Australian sum- 
mer. The arrangement was made be- 
tween the Victorian Football League 
and Duet Productions. 

Jack Hamilton, general manager 
of the league says, "It is our belief, 
quite apart from any financial con- 
sideration, that a complex such as 
this should be made available to al- 
low young people in Melbourne 

Vias Heads New 

RCA Latin Office 
MIAMI -RCA Records has cen- 

tralized and consolidated its Latin - 
American operation here with a new 
regional office headed by Joe Vias 
Jr., as director, market development, 
Latin -American region (see Execu- 
tive Turntable). 

In making the announcement last 
week, Arthur Martinez, division vice 
president, RCA International, em- 
phasized that the establishment of 
the office "will strengthen RCA's 
overall position in this often over- 
looked but extremely significant 
market area." 

The label has had offices in both 
Mexico and Brazil heretofore, and 
Vias will report to Adolfo Pino, cur- 
rently president, RCA Brazil and 
RCA Argentina. 

In the new post, Vias is respon- 
sible for acquisition of outside la- 
bels, artists and masters for Latin 
America exploitation; direction and 
administration of licensees there for 
exploitation of RCA worldwide 
catalogs; promotion of Latin Amer- 
ica product there and in U.S. Latin 
markets, and initiation and coordi- 
nation of RCA artist tours in Latin 
America. 

their first opportunity to attend con- 
certs in comfort and style. We only 
intend to let the stadium to acts in 
the superstar bracket and by so 
doing, we hope to attain a high pro- 
file, both to the entertainment indus- 
try and to patrons." 

A spokesman for Duet Produc- 
tions, Stewart's Australian pro- 
moter, says that no other venue came 
within reach of the scope of facilities 
and amenities available at VFL 
Park. "It really is quite stunning," he 
said, "equal to anything I have seen 
in the world and I think it is most en- 
couraging that venues of this stand- 
ard are being opened up for concert 
use." 

Puron For Fest 
MADRID -Jose Maria Puron 

(Ambar -Movieplay) is Spanish TV's 
representative for the Eighth OTI 
Festival, to be held in Chile, Dec. 2. 
For this important event, he will 
present "Mi Sitio," self -penned. 

Puron, Spanish singer- composer 
was once a Movieplay record pro- 
motion man. He went on to top the 
chart with "Y Seras Capaz," fol- 
lowed by his debut album "Alma" 
and he is currently working on a new 
LP, "A Mi Companera." 
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