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EMI- America /Liberty On A Roll 
Mazza Reports Sales Hike Of 400% Since '78 Founding 
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LOS ANGELES -Reporting sales 
increases of 400% since the 1978 
startup of its operations, EMI -Amer- 
ica /Liberty Records is reaching for a 
still broader market base through 
stepped -up forays into AOR and 
r &b, as well as video. 

Those horizons point up the firm's 
success since its beginnings as a solid 
singles label that has since main- 
tained a small staff and roster while 
carving out a larger market share. 

The label has chalked up back to 
back number one singles this year, 

By CARY DARLING 
Sheena Easton's "Morning Train" 
and Kim Carnes' "Bette Davis 
Eyes." It's also enjoying singles and/ 
or LP successes with Gary U.S. 
Bonds, Cliff Richard, Dottie West, 
Marty Bali.n and Kenny Rogers. 
That's in contrast to its earlier image 
as a one -off singles house with only 
two truly bankable stars: Rogers and 
the J. Geils Band. 

"We had a lot of singles that had 
albums which didn't correspond in 
terms of performance," admits label 
president Jim Mazza, who was a 

SUNDAY SMILES -Guitarist Leo Kottke enjoys a relaxed interview with Pat 
Sajak, left, co -host of NBC -TV's "Sunday Show" in Los Angeles. Kottke was 
in town for an appearance at the Country Club in Reseda, part of a tour be- 

hind his current Chrysalis LP. 

Extensive Research Behind 
New Stereo Music Channel 

By SAM SUTHERLAND 
LOS ANGELES -Music Tele- 

vision (MTV), the 24 -hour stereo 
music channel slated to reach cable 
tv viewers on Aug. 1, may be a pio- 
neering venture for the cable video 
industry, but its architects say their 
ambitious video launch will be 
grounded in the most extensive mar- 
ket research yet applied to the bur- 
geoning cable field. 

That's the message carried by 
MTV principals to attendees at the 
National Cable Television Assn. 
(NCTA) Convention here May 29- 
June 1, where Warner Amex Satellite 
Entertainment Co. (WASEC) touted 
both technology and marketing as 
twin assets that will enable the serv- 
ice to connect with its 12- 34- year -old 
target audience. 

Four separate telephone surveys 
have been conducted by WASEC to 
pinpoint consumer interest in such a 
service and their program prefer- 
ences, cable operator reactions to a 
music vehicle, and even the most ar- 
resting name for the venture. 

Taken together, those probes rep- 
resent what Jordan Rost, research 
vice president for WASEC, believes 
is "the most researched new cable 
service before its launch." 

Cable's basic "narrowcast" au- 
dience goals only partially explain 
that emphasis on research, accord- 
ing to John Lack, executive vice 
president, who notes that MTV's 
opening target market and intended 
top 40 /AOR music base actually 

represent a broader potential au- 
dience than that served by any cur- 
rent single radio format. 

Cable's more precise location of 
potential advertising targets is, how- 
ever, very much at the heart of the 
MTV charter as envisioned by WA- 
SEC executives. Lack, who terms the 
four research studies as "psychograph- 
ic as well as demographic" in their 
depiction of potential viewers, be- 
lieves the plan to lure advertisers in 
order to bankroll the service, pro- 
vided free to consumers already us- 
ing WASEC cable services (a nomi- 
nal stereo hookup is charged, but no 
added monthly rate is planned), will 
be particularly enticing when com- 
pared to existing tv ad buys. 

"It's exciting to us, because we can 
sell more effectively," asserts Lack. 
" 'Saturday Night Live,' in its hey- 
day, had fully 40% of its audience 
over 35 years of age, beyond the 
prime demographic we're looking 
at." 

MTV hopes, by contrast, to more 
precisely target the 12 -34 demo- 
graphic, which Lack and his col- 
leagues say has yet to be adequately 
served by cable programmers. 

Although actual programming is 
still being developed, MTV sources 
note that screening of its staff of 
"VJs" ( "Video Jocks ") is now mov- 
ing toward a final selection of the 
five personalities expected to handle 
hosting chores, while the service's 
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Capitol marketing vice president be- 
fore accepting his current post. "The 
reason for that was when you're a 
new label, you're in a bind because it 
takes three or four albums for an art- 
ist to develop. Sometimes, you have 
to take the short term success deci- 
sions in order to help the label. 

"So, we would try to find hit mate- 
rial and run with it. We've caught 
one -off records in this fashion. What 
we've done since, though, is in those 
particular cases created an a &r envi- 
ronment so their future product 
have more depth and credibility." 

Rogers is no longer the glue hold- 
ing the firm together as he may have 
seemed when the label was getting 
on its feet. "We felt we had to max- 
imize Rogers' potential real 
quickly," says Mazza. "We zeroed in 
on him. Then, the next stop was to 
reinforce the roster so there wouldn't 
be so much dependency on Rogers. 
By using creative synergy we built 
up other acts. Dottie West and Kim 
Carnes are artists which Kenny as- 
sisted in one way or another in the 
process of development. Now, 
there's Gary U.S. Bonds and Marty 
Balm, so we feel that dependency on 
one artist is not such a problem as it 
might have been a year ago." 

The expansion for the label in- 
cludes r &b promotion and a &r de- 
partments which have been formed 
(Billboard, April 11, 1981). In addi- 
tion, a three -person video promotion 
department is in existence. 

"My view on r &b is that it has re- 
mained consistent over the last 20 
years in terms of performance. I dis- 
agree with people who say that r &b 
is coming back," asserts Mazza. 
"R &b music was equally repre- 
sented on the charts in 1960 as in 
1980. There has been consist- 
ency." 

Jazz is mostly being confined to 
reissues on the Blue Note label and 
Mazza admits that such EMI -Amer- 
ica /Liberty acts as Ronnie Laws, 
Eloise Laws, Noel Pointer and Earl 
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FCC Chief 

Favors More 
Deregulation 

LOS ANGELES -Newly in- 
stalled Federal Communications 
Commission (FCC) chairman Mark 
Fowler is pledging a continuation of 
the deregulatory thrust now seen as 
a cornerstone of the Reagan admin- 
istration's mandate for the business 
community. 

That's the basic message Fowler 
delivered Sunday (31) at the Na- 
tional Cable Television Assn. 
(NCTA) Convention here, where 
Fowler used his first formal address 
to the television industry to envision 
"a symmetrical approach to the 
regulation of all telecommunications 
industries." 

And in explicating that goal, Fow- 
ler took the cable industry itself as 
model for rapid growth when gov- 
ernment controls are relaxed, as the 
new FCC chief noted was the case 
via the abolition of cable program- 
ming restrictions following an action 
filed by Home Box Office. 

In outlining a set of five specific 
and complimentary objectives, Fow- 
ler stated that first and foremost "is 
to create, to the maximum extent 
possible, an unregulated, competi- 
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Execulive Turnlable 

Eiseman Goldstein Schnable 

Record Companies 
Herb Eiseman becomes chairman of the board of 20th Century-Fox Records 

in Los Angeles. He continues as president of the 20th Century-Fox Music Pub- 
lishing Group. Neil Portnow remains president of the label and Monty Houde- 
shell is still chief financial officer.... Ron Goldstein is elevated at Island Rec- 
ords in New York to president of U.S. and Canada operations. He continues to 
oversee North American activities and the relationship with Warner Records 
and WEA Distributing.... Ekke Schnable is named business affairs and inter- 
national administration division vice president for RCA Records, New York. 
He was legal and business affairs senior vice president for PolyGram Records. 

Keogh Stone Huff 

. . Kevin Keogh is upped to promotion vice president for Alfa Records in Los 
Angeles. He was director of national promotion for the label.... Rick Stone 
takes the post of national singles promotion director for A &M Records in New 
York. He was New York promotion director.... Robin Huff is named a &r rep- 
resentative for Elektra /Asylum Records in Los Angeles. She was a &r adminis- 
trative assistant.... Harvey Duck takes the post of sales manager for the Dallas 
branch of CBS Records. He worked in the same post for PolyGram Records. 
... Peter Hay accepts the slot of general manager of Polish Records and its 
affiliated Stolen Music /Got No Publishing in New York. He was a &r director 
and general professional manager at Camerica Music. 

Mount Aomi Nozaki 

Marketing 
David Mount becomes national video sales manager for WEA in Burbank. 

He was Los Angeles sales manager.... R. Allen Lyles joins the Record Bar, Inc. 
as accounting systems development director in Durham, N.C. He was account- 
ing manager with the Huyck Corp. in Wake Forest, N.C. !.. Mike Sheldon and 
Tim Saylor move into the posts of district supervisors for Camelot Music. Shel- 
don, based in Kansas City, and Saylor, in Pittsburgh, were managers. Sheldon 
is in charge of six stores in his area while Saylor covers stores in three states. 

Publishing 
Randy Talmadge, former creative manager at Chappell Music, named vice 

president and general manager ofJensing Music (ASCAP) and Jensong Music 
(BMI). Talmadge is based in Los Angeles while Walter Campbell continues to 
head the Nashville office. President Jim Ed Norman will concentrate his 
energies on JEN, his production firm. 

Related Fields 
At LaserDisc Corp., a subsidiary of Pioneer Electronic Corp. in Tokyo, 

Yasuo Aomi becomes president. He was assistant vice president of personnel at 
Tokyo Broadcasting Systems, Inc. Also at LaserDisc, Tatsu Nozaki is ap- 
pointed general manager of international a &r and business affairs. He was ex- 
ecutive managing director for Sony Creative Products. ... Changes at Para- 
mount Pictures in Los Angeles: A new division, television and video 
distribution, has been formed with Richard H. Frank as president of the tele- 
vision operations and Mel Harris as president of the video wing. Frank was 
president of Paramount TV Distribution and Harris was a senior vice presi- 
dent for programming and video distribution. ... Kenneth M. Bourne is 
named marketing director for Cetec Vega in El Monte, Calif. He was market- 
ing services manager for Trio -Kenwood Communications. ... Robert J. 
Youngquist moves into the slot of corporate scientist in the professional audio/ 
video equipment project at 3M in St. Paul. He was research manager of the 
former Mincom division, and is involved in the study of digital audio stand- 
ards as secretary for one of the working groups of the International Electro- 
Technical Commission. ... Optonica High Fidelity Products has two new re- 
gional sales managers and a new sales administrator. Robert Eshak is upped to 
Eastern regional sales manager while Paul Crain takes over as Western re- 
gional sales manager. Brian Rezach is the sales administrator. Eshak and Re- 
zach work in Paramus, N.J. while Crain works in Hermosa Beach, Calif. Eshak 
was sales administrator, Crain was Eastern regional sales manager for Mid- 
land International and Rezach was a product specialist of Control Data... . 

Gary Amoth joins TEAM Electronics in Minneapolis as director of training 
stores. He had worked with the Musicland division of Pickwick International 
for 10 years.... Ozzie Cadena becomes music coordinator for the Lighthouse 
Cafe in Hermosa Beach, Calif. He is a jazz producer who has worked with 
Savoy, Prestige, Blue Note and Fantasy Records.... Eugene Goldberg is now 
product manager for the broad electronic connector line at Switchcraft in Chi- 
cago. He was senior sales engineer for ITT Cannon Electric. 
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