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Carroll's `Rock Of '80s' 
Comes To Philly's WIFI Mike Harrison 

Apologizing For Being On The Air 
' Contemporary music radio is im- 

mersed in a period of acute self -con- 
sciousness, as changing times rele- 
gate it into a new and somewhat 
uncomfortable posture. 

The '80s have been rough on mu- 
sic radio, with the strength of music 
itself falling into doubt -not to men- 
tion the evaporation of personality, 
the public's growing intolerance for 
commercials, the increasing fear of 
talk as a tune -out, and the new kid 
(video) on the block with the screen. 
Talk about "screen -us" envy! 

The radio dial is burgeoning with 
apologies. Commercial -free! No 
news! Much less talk! Much more of 
only one kind of music! 

Many radio programmers today 
operate under the notion that people 
actually hate radio and will tune out 
at the slightest provocation. Radio 
tiptoes out onto the dial and begs 
forgiveness for being what it has al- 
ways been. 

One widely respected general 
manager put it to me this way. He 
said, "I'd rather have 30,000 people 

listen through a quarter hour than 
have 10,000 people actually listen to 
it." 

"You gotta be quick with your 
stuff," says a rare syndicated radio 
comedian. "This is the electric age. 
People don't have time to read or lis- 
ten for more than a few seconds to 
anything coming out of the radio. 
We have to hit hard and fast with 
our material or we've lost 'em" 

One by- product of radio's grow- 
ing self -doubt has been the growth 
of promotions departments in direct 
ratio to the shrinkage of in -house 
programming departments. This has 
resulted in the great radio button, 
poster, billboard and bumper sticker 
wars of the eighties. This is based 
upon the philosophy: if you can't get 
them to listen to you on the merit of 
your programming, drown them in 
an ocean of outside promotional lit- 
ter. 

On the syndication front, insecur- 
ity also abounds. Having to deal 
with so many cowardly wimps who 
call themselves radio programmers, 

the buyers and programmers of 
shows at the networks have also be- 
come apologetic for what they do. 

"What is the ratio of talk to mu- 
sic?' they immediately ask when dis- 
cussing a potential project. (Some- 
times I feel that the ultimate 48 -hour 
radio special would be nothing more 
than hundreds of records segued 
onto reel -to-reel without any talk 
whatsoever.) Anybody wanna spend 
a couple of hundred grand on the 
perfect radio special? You see, in to- 
day's timid radio marketplace, a 
syndicated special had better not be 
too special. 

In an effort to avoid the dreaded 
tune -out, music radio has been liter- 
ally ripping itself to shreds and 
binding its potential under the 
wraps of conservatism and defen- 
siveness. A major cause of this re- 
pression lies in the awkward position 
the medium fords itself in, hung up 
halfway between the old mass -pro- 
gramming consciousness, which dic- 
tated that the station try to be a little 
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By MAURIE ORODENKER 

PHILADELPHIA -Suffering for 
some time from rock bottom ratings, 
WIFI hopes to change that picture 
with consultant' Rick Carroll's 
"Rock of the '80s" modern music 
format. Without any advance notice 
to either its staff or its listeners, pro- 
gram director Roy .Lawrence 
dropped the station's Top 40 format 
earlier this month, before the results 
of the winter book were known. 

Instead of the more familiar AOR 
names, WIFI is the only commercial 
station in the area to tempt the rat- 
ings with this approach. The new 
programming features the music of 
Adam Ant, U2, Duran Duran, Rob- 
ert Hazard and others lesser known. 
Until now, those sounds were largely 
confined to WXPN -FM, the popular 
non -commercial Univ. of Pennsyl- 
vania station. In addition to Carroll, 
Greg Benedetti, public relations 
chief at Ripley's a popular local mu- 
sic room which plays many of the 
new wave groups, has been hired as 
a temporary consultant. 

In the recently released Arbitron 
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ing for the chain; WCGC's Nancy 
Jones is upped to business manager 
of the group, and WSVM Valdese, 
N.C.'s traffic manager Vivian Nich- 
ols will now serve as director of ad- 
ministration. WJJJ Christiansburg, 
Va. GM Lewis Bagwell continues as 
group VP. 

The management changes are 
complete at Denton /Dallas' KIXK. 
VP /GM Rich Cohn is upped to VP/ 
GSM, a position KIXK president Ste- 
ven Hicks had been filling on an in- 
terim basis, and music director 
Danny Owen is elevated to PD, re- 
placing Harry Nelson, who left when 
the station switched from country to 
"classic hit radio" last December. 

* * * 
Filling that programming va- 

cancy at Boston's WBOS, which 
switched from top 40 to AOR last 
year, is Maxanne Sartori. Maxanne, 
who most recently served as Elektra/ 
Asylum's East Coast director of a &r, 
is a former WBCN Boston air person- 
ality.... Softening things up a bit is 

top 40 outlet KSFM Sacramento. 
FM102 now takes an adult contem- 
porary approach, with PD Billy 
Manders and his staff intact. ... If 
you're wondering what former RKO 
president Bruce Johnson has been 

Grab Resigns 
KDKA Position 

PITTSBURGH - Konstantin 
Grab, program manager of West- 
inghouse's KDKA here, has re- 
signed that post to return to the West 
Coast, where his family still resides. 

"My job is finished," says Grab. 
"We accomplished the things I came 
here to do. The rebuilding is done. 
The addition is someone else's job. 
We had been in a slight decline, and 
now that's stabilized. I'm very posi- 
tive about the spring book. I believe 
the station is ascending again." 

Grab, who joined KDKA after a 
year of programming West- 
inghouse's beautiful music outlet in 
Houston, KODA, came to the com- 
pany after several years of program- 
ming San Francisco's easy listening - 
formatted KOIT. 

up to lately, he's now president/ 
chief operating officer of the Cable 
Health Network. 

Bill Pugh crosses Ohio to his first 
programming gig, at WTUE Day- 
ton. Pugh, a former WLVQ Colum- 
bus air personality, fills the vacancy 
created when Dave Luczak left for 
Rochester's WMJQ. ... Pat Wilson 
leaves his post as WRVA Richmond 
music director and midday jock to 
program WINA across the state in 
Charlottesville (the insurance capi- 
tal of the mid -Atlantic). Wilson, 
who's also handling mornings, re- 
places Dwight Lane. Replacing Wil- 
son at `RVA is former part -timer 
Tom Kennedy. 

Vicky Purnell resigns her post as 
promotion manager at WTAR/ 
WLTY Norfolk to work for Tide- 

Study Outlines 

Importance Of 

25 -34 Group 
LOS ANGELES -While the 25- 

54 demographic continues to be the 
most desirable in radio, a new survey 
by McGavren Guild, "Young Amer- 
ica Comes Of Age," points out the 
immense impact of the 25 -34 year 
old cell within that demographic. 

For instance, the survey says, 25- 
34- year -old adults are 52% more 
likely to be college graduates than 
other adults. They're 62% more likely 
to be employed in technical profes- 
sions and 20% more likely to earn a 
salary between $20,000 and $29,999. 

Additionally, they're 67% more 
likely to have opened a checking ac- 
count at a commercial bank and 64% 
more likely to have acquired an au- 
tomatic 24 -hour teller card. And 
they comprise 27.1% of all adults 
who've used a credit card in the last 
three months. 

This age group makes up one - 
third of all adults who purchased 
five or more 45 r.p.m. singles, is 
30% more likely to have purchased 
six or more hardcover books in the 
last year, and is 32% more likely than 
all adults to be heavy moviegoers. 

water Regional Transit as communi- 
cations coordinator. Vicky will now 
be heard through the city shouting 
things like "Bus leaving for 
Portsmouth, Yorktown, Elizabeth 
City... 

* * * 
Bill Newman, GSM of KCMO, 

leaves the Kansas City station for 
KMOD Tulsa. He replaces GM Bob 
Brooks, who left last winter. ... It 
looks like AFTRA's appeal in the 
case of Tuesday Productions vs. 
AFTRA will be heard by midsum- 
mer; the Ninth Circuit Court of Ap- 
peals granted AFTRA's petition for 
an extradited appeal last week. 

They called it the "Big Switch" on 
the air last week, and this week they 
did it. WBBO -AM -FM Forest City, 
N.C. swapped formats. The FM 
country outlet at 93.3, which is in- 
creasing its power and going stereo 
later this summer, is now A /C, and 
the AM adult contemp at 780 is now 
country. Pat Nanney programs both 
facilities, while Charlie Vee does the 
AC music and Becky Bradley han- 
dles country. 

If you're passing through May- 

nard, Mass. and catch WAVM radio 
or cable channel 3, you're listening 
to "The Voice Of Tigertown," May- 
nard High School's station, which 
has the student body into everything 
from polka to public service.... And 
if you were watching Joe Franklin's 
tv show "Down Memory Lane" last 
week (and you may have been, since 
it's seen on WOR -TV, which is ca- 
bled into almost every nook and 
cranny in America), that dapper 
man about town discussing the 
swing era was none other than 
WLIM Patchogue's Jack Ellsworth. 

David J. Snyder has been ap- 
pointed executive director of the 
Word Corp., a non -profit organiza- 
tion which is constructing a non- 
commercial Christian /alternative 
FM stereo radio station on the coast 
of Maine. 

Looking for work? Country-for- 
matted KMPS -AM -FM Seattle is 

looking for a morning man. KLZ 
Denver, also country, is searching 
for a midday host. And KOY Phoe- 
nix needs an evening talk show per- 
sonality. 

(Continued on page 20) 

report WIFI dropped from a 1.3 to a 
1.1, and Lawrence hopes this move 
will bring that up. It was Lawrence 
who introduced album -oriented 
rock to WIOQ here in the early 
1970s. He moved to WCAU -FM in 
1976 to program disco, coming to 
WIFI 18 months later. 

McKenna Exits 
WOKY /WMIL 
VP /GM Post 

MILWAUKEE -Jerry McKenna, 
VP /GM of WOKY /WMIL here, is 
leaving that post just prior to the sta- 
tion's transfer of ownership from 
Surrey Broadcasting (which ac- 
quired it earlier this year from 
Charter) to Sundance Broadcasting. 

McKenna moves to San Fran- 
cisco, where he becomes VP /GM of 
Entercom's KITS, which switched 
from Spanish to Mike Joseph's "Hot 
Hits" format in February. He re- 
places Alan Goodman, who left ear- 
lier this year. 

Until the ownership change at 
WOKY /WMIL goes through next 
month, Surrey Broadcasting presi- 
dent Howard Duncan will serve as 
GM of the "Music Of Your Life" 
and country outlets. When Sun - 
dance assumes control, KIDO/ 
KIDQ Boise GM and Sundance 
principal Mike Jorgenson will relo- 
cate to Milwaukee. 
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Before you plan your next 
trade ad -check THE FACTS! 

92° ó of Radio Professionals who subscribe to Billboard 
pass their copies on to almost 6 key 

people within their station! 

It's a fact from 
Billboard's 
AD SELL STUDY -2 

Phone your Billboard representative today 
for a complimentary copy 
NEW YORK: (212( 764 7356 

LOS ANGELES: (213) 859 -5316 

NASHVILLE: (615) 748 -8100 

LONDON: [01) 439 -9411 

TOKYO: (03) 449 -3761 

MILAN: 282 -91 -58 
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