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and WFYR, as well as Boston's 
WBZ. 

It's official: Ken Dowe will be 
doing mornings at Shamrock's 
KMGC Dallas, and with that an- 
nouncement comes word of two pro- 
motions. PD Steve Nicholl, a six - 
year "Magic" vet, who came from 
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and beautiful music; ideal advertis- 
ing or promotion stresses that the 
station "brings back memories." 

The final category in the study, 
the "Hipper Crossovers," constitute 
25% of the sampled audience. The 
most contemporary of them all, 
these listeners prefer trendier pro- 
gramming; they are the youngest 
beautiful music listeners (one -third 
are 25 to 43) and also the most likely 
to cross over to AC formats. The 
programming that appeals to them 
most, Clemensen said, is a mix of 
soft AC currents and oldies and a 
format that is, in general, livelier 
than that of other beautiful music 
stations. 

Clemensen suggested that two ap- 
proaches can be taken in program- 
ming a beautiful music station: if 
there is a lot of competition in your 
market, "concentrate on one of these 
audience segments and disregard 
the rest" But if you're the only beau- 
tiful music station in your market, 
try to please all four groups by insti- 
tuting compromise. (TKA) 

Seattle's KYYX in 1977 as news di- 
rector, is upped from his PD post to 
operations director, while promo- 
tion director Jack Chell, longtime 
area personality, is upped to PD. 

Charlie Van Dyke is back in the 
voice -over business full time. No 
word yet on who his replacement as 
PD of KOY Phoenix will be. Across 
town at First Media's KOPA, Steve 
Rivers leaves his PD post after five 
years to join Harte Hanks' WRBQ 
Tampa in the same capacity, work- 
ing closely with operations director 
Mason Dixon. With his entrance 
comes the exit of Pat McKay, who 
moves west to Kansas City as music 
director and afternoon drive talent 
at Capitol's KBEQ. 

* * * 
Stu Evans is this week's urban 

cowboy, Stu, the former "co -PD" 
(Dan James is the other half) at 
Nashville's urban outlet WMAK- 
FM, now plays the country hits in 
afternoon drive at Chicago's WJEZ. 
Speaking of W MAK, Clear Channel 
Communications has acquired 40% 
of the stock of its former owners, 
Mooney Broadcasting turned Sun 
Group Inc., for $3.25 million. Sun 
Group these days owns Sevierville's 
WSEV -WMYU (Gatlinburg metro), 
WLUY /WYHY Lebanon (Nash- 
ville) and Birmingham's WERC/ 
WKXX, while Clear Channel's got 
San Antonio's WOAI (from whence 
it got its name) and KAJA, Austin's 
KPEZ, KMOD /KBBJ Tulsa and 
Port Arthur's KTXC/ KHYS. 

Filling the Taft PD vacancy at 
Buffalo's WGR, which has existed 
since Dave Mason transferred to 
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Rod Stewart, "What Am I Gonna Do," Warner Bros. 
Taco, "Puttin' On The Ritz," RCA 
Twisted Sister, "You Can't Stop Rock & Roll," Atlantic 
UB40, "I've Got Mine," A &M 
Violent Femmes, "Gone Daddy Gone," Slash 
Jo Jo Zep, "Losing Game," A &M 

WEEKEND EVENTS: 
Saturday, Sept. 10 -ABC 
Sunday, Sept. 11 -Rock For Kampuchea 

PR&ARTE Challenge 
ONE OF THESE RECORDINGS 

BELONGS IN EVERY COLLECTION OF 
GREAT MUSIC... 

THEIRS: Copland: Appalachian Spring 
New York Philharmonic /Leonard Bernstein 
CBS MS -6355 

OURS: 
DIGITAL Recording 
Copland: Appalachian Spring 
St. Paul Chamber Orchestra 
D. Russell Davies 
PRO ARTE PAD -140 

Grammy Award 
Winner 

NOW SPECIALLY PRICED 
FOR THE FALL 

PRCRTE ... for the arts 
612 -559 -4166 

Cincinnati's WKRC is WGR assist- 
ant PD /MD Jerry Reo. ... Jim 
Schulke's longtime righthand man 
Phil Stout exits the post of vice pres- 
ident /creative director for Shulke 
Radio Productions. ... As Sconnix 
hands WCMF Rochester over to 
Stoner, station GM and Sconnix 
principal Ted Nixon leaves that post, 
with station manager Peter Cough- 
lan being named GM. 

Guy Gannett Broadcasting, 
meanwhile, has announced the sale 
of its flagship outlets WGAN -AM- 
FM Portland, Me., to Taylor Com- 
munications, owner of WCOD 
Hyannis, for $3.1 million. G.G. re- 
tains WINZ -AM -FM Miami, 
WRKT Cocoa, KSTT /KXLP Quad 
Cities and KOFM Oklahoma City, 
along with its tv and other holdings. 

* * * 

WLPX Milwaukee may be going 
contemporary hits, but PD Rick 
McBean won't be joining them. He 
resigned after all, which leaves Rick 
Harris with a choice top 40 PD gig to 
fill.... Scott Alexander's former PD 
post at Springfield, Mo.'s KWTO 
has been filled by former K- Peaker 
(KPKE Denver) Mike Schmidt. 

Another legendary three -letter 
call bites the dust: the World's 
Greatest Harbor, WGH -AM -FM 
Norfolk, has applied for WNSY- 
AM-FM there. ... KCNN San 
Diego becomes KPQP (which stands 
for "Pop" -they figure if the market 
bought Westinghouse's KJQY as 
"K- Joy," this should be a snap)... 
KLVU Dallas becomes KLUV 
(where have you heard that before? 
Probably nowhere. The calls were li- 
censed to Haynesville, La.) And 
KNX -FM Los Angeles, now KKHR 
"Hit Radio 93," is on the air -reverb 
and all. 

So what did WRIF PD Fred Ja- 
cobs decide to do upon leaving the 
Detroit station earlier this summer? 
He's formed his own company there, 
Media Strategies, specializing in 
focus group research and marketing. 
You can reach him at (313) 626- 
7158. 

WCI- PolyGram 
Talks Proceed 
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to release the pictures to the press. 
Timmer was presented to the 

WEA delegates by Ertegun, who 
said that the planned merger was a 
complicated venture which would 
take months to resolve. He added 
that the plan was to have different 
structures in the different territories 
where the new Warner /PolyGram 
entity would be established. 

Ertegun appealed to delegates to 
maintain WEA's momentum in the 
interim and to keep going "full 
speed ahead." "Our record of suc- 
cess is steadily increasing, but it 
needs to be expanded," he said. 
Loch reported that WEA Germany 
had a good chance of achieving its 
best sales performance to date this 
year. 

Meanwhile, the move of Poly- 
Gram president and chief executive 
Timmer to London will take place 
this month, and PolyGram's corpo- 
rate headquarters are expected to be 
transferred from Hamburg to Lon- 
don before the end of the year, at a 
cost of something approaching 200 
jobs in Hamburg. The new corpo- 
rate head office will have a max- 
imum staff of 40, and its estab- 
lishment in London is not in any 
way connected with the proposed 
merger. 

SOUTHERN SPEEDSTER- Southern rockers ZZ Top pose with their custom - 
made Ford, which is featured on the cover of their latest Warner Bros. LP, 
"Eliminator," and on the cover of the current issue of Hot Rod magazine. Pic- 
tured from lett are group members Billy Gibbons, Frank Beard and Dusty Hill. 

RCA /Columbia Sets Plans 
For British CED Launch 
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shall be introducing random access 
and interactive capabilities," he said 
(Billboard, Sept. 3). 

Asked if he felt that the heavy 
penetration of video recorders in the 
U.K. might not militate against the 
acceptance of the CED systems, he 
said: "I think the two can coexist. 
Our videodisk system is certainly 
more cost effective, and we're mak- 
ing strong efforts to make it a sales 
proposition rather than a rental 
one. 

"Also, our feedback from the U.S. 
is that people like simplicity, and the 
CED system does offer simplicity of 
operation. The penetration of video 
recorders in the U.K. leads us to be- 
lieve that the British consumer is 
very video oriented and that the ad- 
vantages of CED will appeal to 
him." 

Pollack said that RCA is currently 
studying the potential of the Japa- 
nese market in conjunction with Hi- 
tachi, but that no move is expected 
there until there is sufficient infor- 
mation available regarding per- 
formance of the system in the U.K. 

So far, 1,000 retail outlets in the 
U.K. have indicated a commitment 
to selling the system. After the initial 
100 -title release, between 12 and 15 

titles will be released monthly and 
an owners' club will be established. 

The price range of Hitachi CED 
Players, from $300 -$390, compares 
with the Philips LaserVision prices 
of $450 to $800. Compared with the 
$15 to $20 retail price of the CED 
disk, the Philips software retails at 
$27 for a two -sided disk and $39 for 
a four -sided package. 

Seiji Sudo, executive vice presi- 
dent of Hitachi, said that the U.K. 
market was the fastest growing in the 
world for VCR hardware and soft- 
ware. He added that market research 

Bubbling Under The 

H0fl00_ 
101 -AIN'T NOBODY, Rufus Featuring Chaka 

Khan, Warner Bros. 7 -29555 

102 -PARTY TRAIN, The Gap Band, Total Experi- 

ence 8209 (PolyGram) 

103 -CUM ON FEEL THE NOIZE, Quiet Riot, 

Pasha 4-04006 (Epic) 

104 -ALL NIGHT LONG, Mary Jane Girls, Gordy 

1690 (Motown) 

105 -DANCING WITH MYSELF, Billy Idol, Chrys- 

alis 4 -42723 (CBS) 

106 -SOMEBODY'S GONNA LOVE YOU, Lee 

Greenwood, MCA 52257 

107 -TELL ME WHAT YOU WANT, Zebra, Atlantic 

7 -89781 
108 -MAJOR TOM (COMING HOME), Peter 

Schilling, Elektra 7 -69811 
109 -LIFE GETS BETTER, Graham Parker, Arista 

1 -9065 (RCA) 

110 -SHOULD I LOVE YOU, Cee Farrow, Roc - 

shire 95032 (MCA) 

carried out by his company sug- 
gested that there would be a ready 
acceptance of the CED videodisk. 

Among the titles in the initial re- 
lease are "Casablanca," "On Golden 
Pond," "Modern Times," "Midnight 
Express," "Cat Balou," "Stir Crazy," 
"Goldfinger" and "Dressed To 
Kill," as well as music programs fea- 
turing Rod Stewart, Elton John, Du- 
ran Duran and the Eurhythmics. 

HearHand 
Beat 
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Quibble has just released her first al- 
bum, "Public Rehearsals," becom- 
ing the second Chicago street per- 
former to put out an independent 
recording. (She was preceded by 
Michigan Ave. saxophonist Little 
Nowlin' Wolf last spring.) 

Quibble describes "Public Re- 
hearsals" as being about "what it's 
like to be a street musician." Her 
"cerebral rock" is augmented by the 
violin of busking pal David Smith, 
whose sweet strains open the LP to 
the accompaniment of an approach- 
ing subway train. 

The singer /guitarist describes 
street performing as "high energy 
but humbling ... if you can grab an 
audience in that kind of an environ- 
ment, you know you can have 10 
times more effect in a club." 

* * * 
Heartland Beat welcomes news re- 

leases, announcements and sugges- 
tions. Send details to this column c/o 
Billboard, 150 N. Wacker Drive, Chi- 
cago, Ill. 60606. 

Bubbling Under The 

Top LP s 
201 -CONEY HATCH, Outa Hand, Mercury 

512869 -1M1 (PolyGram) 

202 -QUEENSRYCHE, Queensryche, EMI -Amer- 

ica DLP -19006 

203 -MECO, Ewok Celebration, Arista AL 8 

8008 (RCA) 

204 -DAVE DAVIES, Chosen People, Warner 

Bros. 1 -23917 

205 -ERIC MARTIN BAND, Sucker For A Pretty 

Face, Elektra 60238 
206 -SHEENA EASTON, Best Kept Secret, EMI - 

America ST -17101 

207- KISSING THE PINK, Naked, Atlantic 80080 
208 -MICHAEL STANLEY BAND, You Can't Fight 

Fashion, EMI -America ST -17100 

209 -MARTY ROBBINS, A Lifetime Of Song 

1951 -1982, Columbia C2 -38870 

210 -THREE DOG NIGHT, It's A Jungle, Passport 

PB 50002 (JEM) 
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