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....newsline.... 
MUSIKLADEN AXED ?: Its importance as a televison vehicle in Germany ri- 
vals that of "Solid Gold" in the U.S. or "Top Of The Pops" in the U.K., 
but it appears that the Nov. 29 edition of Mike Leckebusch's monthly 
music showcase "Musikladen" will be its last. Though ratings remain 
good at around six million, the program's originating station, Radio 
Bremen, wants to start a new youth -orientated prime -timer, mixing 
politics with music. Whether Leckebusch stays on is uncertain. 

CORLEY CHARTS: Al Corley's "Square Rooms," co-written with producer 
Harald Faltermeirer and recorded in Munich, was snapped up by Phon- 
ogram's new MD Louis Spillmann. Released throughout Europe by Po- 
lyGram, it is charting in Germany and Switzerland. Also out is Corley's 
new album, featuring mostly self -penned tunes. 

CHARTBEAT: German music has regained some of the ground it lost last 
year in the national sales charts, commanding 40% of the LP top 20, 
though only two of Germany's top 20 singles are home -grown. Primari- 
ly responsible for the domestic mini -boom is EMI's Walter Puetz, 
paced by rockers Herbert Groenemeyer and Klaus Lage. CBS and 
Ariola are also ruling big chunks of the charts. But the six major labels 
in Hamburg have only two albums and five singles in the charts. 

In Switzerland, Billboard's Pierre Haesler notes that last year's in- 
troduction of private broadcasting has not changed Anglo-American 
domination of the domestic charts, which are currently paced by 
George Michael, Stevie Wonder and Ray Parker Jr. Latest music 
trends in London and New York sometimes fall flat in the Alps, but 
established U.K. acts like Mike Oldfield, Jethro Tull and Queen have 
loyal followings. Chart stays by Swiss artists remain the exception. 

In Austria, Manfred Schreiber observes that while international 
product controls the charts and at least 70% of sales, local artists are 
enjoying unusual prominence: EMI's Kurb Gober Band leads the Aus- 
trian singles scene, while Wolfgang Ambron (PolyGram) leads al- 
bums and PolyGram's S.T.S. topped both charts recently. 
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VCR Price War Seen 
Philips Calls for Japanese Cutback 

BY WILLEM HOOS 

AMSTERDAM If the import of 
Japanese- manufactured VCRs into 
Europe is not drastically cut back, 
by even as much as 40 %, then a po- 
tentially damaging new price war is 
likely to hit the video industry, ac- 
cording to Philips. 

This follows the news that Ja- 
pan's Ministry of International 
Trade & Industry (MITI) has re- 
quested Japanese VCR manufactur- 
errs to cut back exports of finished 
machines to European Economic 
Community countries by 10% (Bill- 
board, Oct. 13). This would not af- 
fect unassembled kits. 

Now the Dutch multinational has 
issued a formal statement here that 
Japan is expected to export 3.95 mil- 
lion VCRs to Europe this year, un- 
der the terms of EEC /MITI agree- 
ments finalized in 1983, with 600,000 
knock -down kits for assembly to 
add to the tally. 

Says Philips: "That figure was 
based on the expectation that the 
overall number of VCRs sold in Eu- 
rope would be 6.3 million units this 
year. Now it's clear that this expec- 
tation and projection is far too opti- 
mistic. In the U.K. alone, it's now 
expected that the sale of VCRs will 
be down by at least 700,000 units 
this year. 

"Based on all these estimates, it 
would seem the total number sold in 
Europe this year will be around 4.5 
million, not that original 6.3 million. 
On that basis, the maximum impor- 
tation of Japanese VCRs here 

should be around 2.5 million. That's 
a cutback of near 40 %, rather than 
the gentle trim requested by MITI. 
A 10% cut just is not enough." 

Japan's VCR exports reached an 
all -time high of 1.99 million units in 
August. It's less than a year since 
the monthly export figure reached 
the one million mark. However, ex- 
ports to the EEC have fallen by an 
estimated 12% since last year, while 
those to the U.S., now seemingly 
the world's most energetic video 
marketplace, have soared. 

American Participation Strong 

Record Attendance Seen at 10th Vidcom 
This story prepared by Derry 

Hall in Paris and Nick Robert - 
shaw in London. 

PARIS Celebrating its 10th 
year, Bernard Chevry's annual Vid- 
com marketplace in Cannes, which 
was set to begin Saturday (13) and 
run through Wednesday (17), 
seems set to match last year's re- 
cord attendance of 12,000 partici- 
pants from over 60 countries. 

According to the organizers, the 
number of software programming 
companies at the market will be up 
by 70 to more than 480, with Ameri- 
can participation especially strong. 
A 15% increase in the number of 
U.S. exhibitors in the Nouveau Pa- 
lais is forecast, and a 10% rise in 
those attending without a booth. 

Their interest covers the three 
main areas of feature films, where 
Telefilm, Cannon and Cinevid are 
among the newcomers; broadcast tv 
programming, where Telepictures 
and Metromedia are among the 
most prominent names; and special 
interest material, including music. 

Most major Stateside studios will be 
represented, and despite shortages 
of suitable material, activity in the 
acquisition and sale of movie rights 
is expected to be intense. 

Music programming should domi- 
nate the special interest area, says 
Chevry: "It's clear that music video 
is moving out of its promotional 
stage into a new phase that will gen- 
erate fresh forms of entertainment 
designed specially for retail and go- 
ing well beyond current clip for- 
mats." 

This view seems borne out by cor- 
porate reactions to the St. Tropez 
video clip event taking place imme- 
diately before Vidcom. Some pro- 
ducers, among them Embassy 
Home Entertainment, are treating 
the event as a serious opportunity 
to buy and sell. Embassy is sending 
both European president Alan 
Kaupe and newly appointed acquisi- 
tions director Robert Blay, son of 
Andre Blay. Others, like Britain's 
Videoform Music, are planning a 
low -key presence as observers and 

Joint Import License for 
Records, Tapes in Britain 

BY PETER JONES 

LONDON In a bid to cut out confu- 
sion and inconsistencies in a system 
which had required record /prere- 
corded cassette importers here to 
deal with two licensing bodies, the 
British Phonographic Industry 
(BPI) and the Mechanical Copy- 
right Protection Society (MCPS) 
are introducing a joint import li- 
cense. 

Thus far, importers have had to 
seek permission from both organi- 
zations to transact legal import 
business. And it's long been ac- 
knowledged that the situation 
whereby one can authorize importa- 
tion of a title and the other oppose it 
isn't in the interests of any of the 
parties concerned. 

The MCPS, representing publish- 
ers who handle the interest of com- 
posers, has an import license 
scheme which requires stamps to be 
fixed to records to show the license 
has been formally granted. And 
BPI, on behalf of the record compa- 

East Meets West. CBS /Sony chairman Toshio Ozawa, left, presents David 
Coverdale of Geffen act Whitesnake with a gold plaque for the group's "Slide It 
In" album in Tokyo. 

mes, has since 1980 carefully moni- 
tored imports. 

The new license covers both copy- 
right areas and will constitute im- 
port permission by both record com- 
panies and publishers. Licenses, 
says BPI, will be issued for records 
lawfully manufactured outside the 
European Economic Community 
which are not, at the time of entry, 
in the catalog of any BPI member 
company. 

They'll also be issued for "special 
formats" of titles which are in a 
member company's catalog, provid- 
ed the individual label has given 
written permission. 

saving their heavy guns for Vid- 
com. But the majority, among them 
Picture Music International and Po- 
lyGram Music Video, take the view 
that their resources cannot stretch 
to corporate representation at two 
similar events only a few days 
apart. 

Vidcom itself will divided into 
three sections. Vidcom Internation- 
al is the program market proper, 
and now covers the negotiation of 
software rights for home video and 
all ancillary markets worldwide in- 
cluding cable and satellite. Vidcom 
Institutional is the hardware aspect 
of the event, incorporating teletext 
and computer -assisted learning fac- 
ets, while Vidcom Mijid, whose in- 
troduction in 1983 coincided unlucki- 
ly with the crash of the video game 
market, reappears this year as a fo- 
cus for home computer software ac- 
tion. 

The organizers say Mijid will be 
particularly valuable for British and 
American companies in the field, 
giving them an opportunity to ar- 
range effective European distribu- 
tion in territories just moving out of 
the video game phase before local 
origination or piracy can take hold. 

One of two key Mijid seminars, 
set to be held Sunday (14), was to 
deal with this question of distribu- 
tion, largely from the point of view 
of how the home computer industry 
can avoid the problems home video 
has been through. The other, set for 
Saturday, was headed "Crossing 
the border with software" and ex- 
amined current and future trends. 

As always, a wide range of topics 
is being discussed in Vidcom semi- 
nars and conferences, with sessions 
every afternoon on made -for -home 
video programming. Speakers at 
the latter include RCA's Torn Kee- 
ling, Cinetel's Paul Herzberg, and 
Richard Lauber of Fox Lauber. 

Also as always, a number of ma- 
jor companies will use the occasion 
to mount internal meetings. 

(Continued on page 65) 
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