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WARNER BROS. LAUNCHES NEW ARM 

Madonna Compilation, Dio Concert Christen Division 
BY FAYE ZUCKERMAN 

LOS ANGELES Warner Bros. Re- 
cords has formed a new division, 
Warner Music Video, which will dis- 
tribute, produce and acquire origi- 
nally produced videocassettes. 

WEA Distributing will handle re- 
leases from the new division. A 20- 
minute compilation of Madonna's 
four most recent video clips and a 
recent concert video by the heavy 
metal band Dio will be the new divi- 
sion's first releases, slated to ship 
Dec. 7. 

A spokesman for WEA says that 
pre- ordering ends in mid -November. 
"It's too early to tell the success of 
these titles," he adds. The Madonna 
video will retail for $19.95; the hour- 
long concert video will be tagged at 
$29.95. 

Warner Bros. Records executives 
Jeff Ayeroff, Jo Bergman and Da- 
vid Altschul are currently jointly 
overseeing the new division. No of- 
ficial appointments have been made 
yet, the spokesman says, adding 
that the record company is "still in 
the testing phase for video." 

In 1985, the new division is plan- 
ning to roll out a comedy video by 
Pee Wee Herman, recently signed 
to the record company. Warner 
Bros. Records is contemplating re- 
leasing a video in advance of an al- 
bum by the comedian. 

Additionally, a series of video 
compilations for various Warner 
Bros. artists will be forthcoming. 
The spokesman notes that Warner 
Music Video is not precluded from 
bidding for outside home video 
product, hence sharing a role played 
by Warner Home Video, a sister 
company. 

Assistance in preparing this sto- 
ry provided by Tony Seideman in 
New York. 

"Obviously most of the titles we 
acquire or produce will be somehow 
connected to Warner Bros. artists," 
the spokesman says. "[The new di- 
vision] is an extension of our prima- 
ry business." 

Madonna's four -song compilation 
reel will contain the promotional 
video for "Like A Virgin," the first 
single off her new album of the 
same name. "Lucky Star," "Burn- 
ing Up" and "Borderline" are the 
other songs included on the reel. 

The Dio concert video was filmed 
at the Spectrum in Philadelphia. It 
was produced by NFL Films and 
Wendy Dio. 

Warner Bros. Records is the 
fourth major record company to set 
up a separate division for home vid- 
eo products. PolyGram, A &M and 
RCA Records already have opera- 
tional video divisions. Motown is ru- 
mored to be the next record label to 

Prism Shells Out Big Bucks 
For `Sakharov,' Other Films 

BY FAYE ZUCKERMAN 

LOS ANGELES Prism Entertain- 
ment Corp., the home video firm 
which once boasted about snapping 
up video rights to major motion pic- 
tures for less than $20,000, upped 
its equity outlay policy in Novem- 
ber, putting up funds in the six-fig- 
ure realm for the Home Box Office 
feature "Sakharov" and four films 
the independent video company ac- 
quired at this year's MIFED in Mi- 
lan. 

The Los Angeles firm would not 
comment specifically on how much 
it actually paid out. But company 
president Barry Collier notes that 
the fees were "sustantially" more 
than the firm has been used to pay- 
ing. 

He explains: "The 'Sakharov' film 
was a lot less than what the studios 
pay for blockbusters. And the other 
films cost us more than we usually 
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pay, which is way under six figures. 
I guess [Prism] is getting into the 
six- figure racket [for new acquisi- 
tions]." 

The four films Prism picked up at 
MIFED are Sybil Danning in "Pri- 
vate Passions," the action /adven- 
ture thriller "Aftermath," David 
Keith in "Gulag" and "Lady Caro- 
line Lamb," a historical drama set in 
the 19th Century. These titles will 
ship during next year's first quar- 
ter. They will be priced at $59.95, ex- 
cept for "Aftermath," which will re- 
tail for $49.95, Collier says. 

December will see an American 
theatrical release for "Private Pas- 
sions." Prism can launch the fea- 
ture on videocassettes 90 days after 
the film opens in the U.S. 

The other three films will not 
have American theatrical runs, Col- 
lier says. "Gulag" has already aired 
on HBO. 

The critically acclaimed "Sakha- 
rov," which traces the life of Nobel 
Prize winner Andrei Sakharov, 
stars Jason Robards and Glenda 
Jackson. The film details Sakhar- 
ov's ongoing conflicts with Soviet 
officials over human rights. It will 
retail for $59.95. 

"Sakharov" was produced by 
Robert Berger, with Herbert Brod- 
kin as executive producer. Jack 
Gold, best known for "The Naked 
Civil Servant," directed from a 
screenplay by David W. Rintels. 
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announce a video arm. 
Word from Madonna's manage- 

ment is that the videos on her cas- 
sette will be exactly the same ones 
that have been appearing on MTV, a 
fact that left a number of distribu- 
tors unenthusiastic about the prod- 
uct. 

Noting Madonna's reputation for 
sultry performances, Marcia Kes- 
selman, vice president of New 
York's Metro Video Distribution, 
asserts that if Warner and the per- 
former accentuated her sensuality 
for her cassette, they might have a 
unique title with a great deal of 
marketplace appeal. But if the com- 
pilation simply consists of a collec- 
tion of videos which have already 
been seen on MTV, distributors 
agreed, it will not have enough ap- 
peal to break out of music video's 
low -sales rut. 

Devo Dining. The fully evolved winner of a Sony Video Software Operations 
promotion of the company's Video LP "We're All Devo" sits down for some 
spuds at L.A.'s Hard Rock Cafe. Pictured from left are Devo's Mark 
Mothersbaugh, Sony Video Software Operations' head of sales Duncan 
Frederick, contest winner Russell Beck and Devo's Jerry Casale. 

'Rewind' Made-for-Home Run 

Vestron Says Its Stones Pitch Connects 
BY TONY SEIDEMAN 

NEW YORK Vestron Video is 
claiming a video home run with its 
"Video Rewind" Rolling Stones 
compilation, saying that pre -orders 
for the title came to more than 
110,000 units. 

An intense and carefully focused 
marketing campaign, increased 
guarantees to video distributors 
and a series of cross -marketing ef- 
forts with radio and other media 
helped the title achieve pre -order 
numbers that may amount to the 
highest yet achieved for a made -for- 
home video music title, says Ves- 
tron president John Peisinger. 

"Making Michael Jackson's 
`Thriller,' " which has so far racked 
up sales of 850,000 units, saw pre - 
orders of only 50,000 copies, Ves- 
tron executives say. 

According to Peisinger, the in- 
creased guarantees were part of a 
Vestron marketing effort that fo- 
cused on "working hand in hand 
with our distributors." Normal ex- 
change privileges are 15%, he says, 
but for "Video Rewind's" pre -order 
period, the company "has extended 
to our wholesalers an opportunity 
to go up to 25% on this one pro- 
gram." 

Although Peisinger vigorously 
denies it, describing the tactic as 
"profitless prosperity," word is that 
Vestron is offering select record re- 
tailing and sales -intense video ac- 
counts 100% guarantees via ar- 
rangements with distributors. 

Peisinger says that a number of 
music accounts that "experienced 
some success with `Thriller,' and 
who backed away afterwards, are 
now back in the [video] business." 
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Besides marketing tactics, he 
says the power of the Stones name 
and the strength of the clips they 
have produced are proving to be key 
reasons for the title's success. "It's 
product like this that really has the 
ability to penetrate the market- 
place," he says. 

Peisinger notes that while last 
year "Thriller" was the only power- 
house music video title on the mar- 
ket, this year "Rewind" and "Pur- 
ple Rain" are proving a powerful 
combination in boosting each oth- 
er's ability to get into retail outlets 
and consumers' hands. 

Despite Vestron's renewed opti- 
mism about music video, however, 
distributors remain negative about 
the current performance of the 
genre. "It stinks," says one execu- 
tive who preferred not to be identi- 
fied. "Music video has not shown it- 
self to be a viable product yet." 

(Continued on opposite page) 
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1 '1 10 ROMANCING THE STONE CBS -Fox Video 1358 Michael Douglas 
Kathleen Turner 1983 R 

Laser 

19.98 

34.98 

2 2 8 SPLASH Touchstone Home Video 213 Daryl Hannah 
Tom Hanks 1984 PG 

Laser 

29.98 

3498 

3 NEW011o GREYSTOKE: THE PES War Brothers Pictures Christopher Lambert 
Warner Home Video 1 1375 Andie MacDoweli 1984 PG Laser 39.98 

4 4 12 THE BIG CHILL RCA /Columbia Pictures Home Video William Hurt 
1983 R 

CEO 29.95 
1 002 1 1 Glenn Close Laser 29.95 

5 3 9 FOOTLOOSE Paramount Pictures Kevin Bacon 
Paramount Home Video 1589 John Lithgow 1984 PG 

Laser 

CED 

29.95 

29.95 

6 5 3 AGAINST ALL ODDS RCA /Columbia Pictures Home Video Rachel Ward 
60077 Jeff Bridges 1984 R 

CED 

Laser 

29.95 

29.95 

7 9 19 THE RIGHT STUFF The Ladd Company Charles Frank 
Warner Home Video 20014 Scott Glenn 1983 PG 

CED 

Laser 
29.98 
3998 

8 6 2 ICEMAN Universal City Studios Timothy Hutton 
MCA Dist. Corp. 80074 Lindsay Crouse 1984 PG Laser 29.98 

9 7 15 EDUCATING RITA RCA /Columbia Pictures Home Video Michael Caine 
10189 Julie Walters 1983 PG 

CED 

Laser 
29.95 
29.95 

10 8 7 BLAME IT ON RIO Sherwood Productions Michael Caine 
Vestron 5040 Joseph Bologna 1984 R 

CED 

Laser 

29.95 

39.95 

Recording ndustry Assn. Of America (RIAA) seal for sales /licensed rentals of 37,500 units or sales /licensed rentals income of $1.5 million. RIAA seal for 
sales 'licensed rentals of 75.000 units or sales /licensed rental income of $3 million. (Titles issued prior to Jan. I, 1984 are certified under lower criteria.) 

International Tape Disc Assn. seal for sales and or net rentals of $1 million at wholesale. 
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