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Duran Duran, Madonna 
albums 
rocket into top 10 
See page 68 

Foreigner cracks 
Hot 100 at No. 45 
See page 6-4 

Hall & Oates: 
chart -topping champs 
See Chartbeat, page 6 
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Mixed Start for Yule Sales MTV Acquires Assets 

Retailers Not Ready d To Celebrate TURNER CLIP NET CALLS IT QUITS 
This story prepared by Fred 

Goodman in New York and Earl 
Paige in Los Angeles. 

NEW YORK Initial results for the 
holiday shopping season are in, and 
the music retail community is still 
holding its breath. 

"We're not opening any cham- 
pagne yet," says Terry Cooper, vice 
president and general manager of 
the 37 -store Recordland chain, 
based in Cleveland. "We're feeling 
okay, but we didn't feel the impact 
we should have for the three big- 
gest shopping days so far this year. 
We were looking for more." 

Cooper sees atypically mild 
weather as a factor in his regions, 
especially on Sunday. He gets some 
agreement from Brian McElvoy, 
buyer for the 50 Listening Booth 

Music Acts 
Come To Aid 

Of Ethiopia 
BY PAUL GREIN 

LOS ANGELES The music indus- 
try is rallying to aid the Ethiopian 
famine fund with a variety of rec- 
ord, concert and television projects. 
These include a single, "Do They 
Know It's Christmas," performed 
by 40 top British pop stars under 
the collective name Band Aid, and 
an album being assembled by Tony 
Adams, president of Blake Edwards 
Entertainment. 

Elton John and Irene Cara are the 
first artists to commit to the latter 
project. Appeals have gone out to 30 
top artists, including Michael Jack- 
son, Bruce Springsteen and Kenny 
Rogers. In addition to the album, 
Adams is planning a two -hour tv 
special for early spring. Adams co- 
produced a 1979 CBS -TV special, 
"Because We Care," which he says 

(Continued on page 73) 

stores based in Philadelphia. 
"Weekend business was good but 
not great," he says. "We need a few 
snowflakes." 

The Spec's chain in Florida also 
would have preferred a few snow- 
flakes to what they got, which was 
tropical storms. Spec's Ann Lieff re- 
ports flat sales, with the storms tak- 
ing a heavy toll on the chain's four 
Palm Beach County outlets. 

In Nashville, the weather was 
less dramatic but sales no more 

(Continued on page 73) 

Chain Ad Buyers 
Seek TV Time 

BY JOHN SIPPEL 

LOS ANGELES U.S. record /tape 
chain stores spent 52% of their 1984 
advertising allowances on radio, 
with print getting 4475 of the dol - 

(Continued on page 73) 

BY TONY SEIDEMAN 

NEW YORK Ted Turner's Cable 
Music Channel is dead. Surviving 
only 34 days, the music video net- 
work's scheduled termination date 
was Friday (30) at 11:59 p.m. EST. 

Turner Broadcast Systems Inc. 
announced the shutdown shortly af- 
ter reaching an agreement with 
MTV Networks Inc. that had MTV 
purchasing "certain assets" of the 
cable music channel for $1 million in 
cash and a promise for the purchase 
of $500,000 in advertising on the 
company's surviving channels. 

Although the Cable Music Chan- 
nel had been struggling to survive 
since its inception, its demise came 
as a complete surprise to both the 
network's staffers and the record 
industry. 

"We continue to believe that Ca- 
ble Music Channel is a top quality 
music service, but we have not had 
enough support from the cable in- 
dustry for it to become a viable ser- 
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vice," said R.E. "Ted" Turner in his 
official statement. He placed the 
blame for the demise on the cable 
operators who limited the service's 
potential audience to only 400,000 
subscribers, 4% of what TBS had 
said was necessary to keep the net- 
work operating when it was creat- 
ed. 

"We just didn't get the response 
we needed to make it a business," 
says Arthur Sandow, TBS vice pres- 
ident of corporate communications. 
He adds that he does not feel the 

elimination of Cable Music Channel 
precludes the creation of a second 
national 24 -hour music video net- 
work. 

"I think there's room for more 
than one," he says. "I think the sec- 
ond one is going to be theirs 
[MTV's], just like we have the sec- 
ond news channel." 

As for :he "certain assets" pur- 
chased br MTV, word from both 
companies was that these amounted 
to Cable Music Channel's name and 

(Continued on page 72) 

Vid Stores in Obscenity Rap 
Ohio Case Raises Privacy Issue 

BY EARL PAIGE 

CINCINNATI A major constitu- 
tional issue may develop in a court 
case under way here involving viola- 
tion of local obscenity laws and a 

"WELCOME TO THE PLEASURE DOME" It's what your journey 
is all about. From ZTT Island 90232. 

BILLY SQUIER'S "EYE ON YOU" (B -5416) is the hot new single 
from his platinum -plus album, SIGNS OF LIFE (SJ- 12361). There 
is still time to see Squier's explosive performance as part of his 
nationwide sold -out concert tour. Available on Records and High - 
Quality XDR Cassettes from Capitol. 

subpoena of a video store's records 
of all of its sales and rental transac- 
tions on the entire span of its prod- 
uct. 

Trial for the case is set for Jan. 28 
at Fairfield Municipal Court. The 
subpoenas, which have been tempo- 
rarily quashed, sought customer 
names, addresses, and all sales and 
rental invoices from the Video 
Store, whhich is owned by Video 
Software Dealers Assn. secretary 
Jack Messer. 

Messer and others face two 
charges: sale of obscene products 
and possession of obscene products 
for sale. The charges stem from 
Fairfield County statutes identical 
to two Ohio state laws, officially 
listed as 2907.32 (A) (2) for the sale 
issue and 2907.32 (A) (5) for pos- 
session. 

Messer s handling of the case has 
apparently sparked some dissension 
among VSDA members worried 
about the public airing of an issue 
they would rather be kept quiet. 

The Video Store cases constitu- 
tional significance involves the pri- 
vacy and First Amendment rights 
of video store customers, says Ben- 
son Wolman, head of the American 
Civil Liberties Union's Ohio divi- 
sion. 

(Continued on page 73) 
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Last Sunday night, 30 
million people saw Kenny & 

Dolly's `A Christmas To 
Remember" TV Special. All 

30 million saw every song 
from their Christmas album 
"Once Upon A Christmas" 

come to life 

Produced by 
David Foster & 

Kenny Rogers 
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And we all know what 
`Islands In The Stream 
sold without a special... don't 
get left behind... there's still 
plenty of selling time left. 
"Christmas Without You" 
video excerpt from the TV 
Special on cable now! 

Five new original 
songs written by 
Dolly Parton RC/1 
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