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GUESTS AT QUALITY INNS will be able to view MGM /UA Home Video prod- 
uct as the result of a deal between Quality Inns International and 
PortaVideo International. Quality's head office has named PortaVideo 
an endorsed vendor to its franchisees. What PortaVideo will be selling 
is its MGM /UA PortaVideo hotel service, which gives guests a chance 
to rent a package consisting of MGM /UA movies and a PortaVideo 
videocassette player. Quality, which has some 800 hotels in 14 coun- 
tries, is the first big hotel chain to go for the program. PortaVideo has 
the movies via a public performance licensing agreement with MGM/ 
UA Home Entertainment Group's ancillary rights division. 

ITA'S UPDATE SEMINAR on Nov. 19 is another place guests will be wel- 
come. Although executives who do not work for member companies 
are unable to register for the event themselves, they are welcome to 
attend the event as guests of firms that are already on the Internation- 
al Tape /Disc Assn.'s roster. 

AUSTRALIA IS THE LATEST overseas target of Vestron Video, which is set- 
ting up its first sales force for the country after the recent termination 
of its distrbution agreement with Communications & Entertainment 
Ltd. Appointed as national sales manager is Daryl O'Connor, who will 
be working under managing direct Frank Kandelas. Initial titles to be 
solicited by the Oz branch will include "Conan The Barbarian," an 
Elton John concert video, and "Rainbow Brite And The Mighty Mon - 
stromurk Menace." Base for the operation will be in Sydney, and a to- 
tal of six regional sales reps will be hired. 

AT LEAST S1 MILLION is the cost of a Family Home Entertainment rights 
deal with Harmony Gold. Family laid out a sum in the seven -figure 
range to purchse rights to "Robotech: The Movie" and 85 syndicated 
half -hours of the syndicated "Robotech" series. The company is plan- 
ning an all -media advertising and promotional campaign to support the 
line, including broadcast buys in primary and secondary markets and 
heavy print buys in the consumer and trade press. Individual episodes 
of "Robotech" will go on the market starting in February at a list price 
of $14.95. 

FILM CLASSIC EXCHANGE has been purchased by JEF Films of Osterville, 
Mass. Film Classic specializes in non -theatrical titles, many of which 
were produced under the corporate name TAM. A total of 15,000 films 
are in the library, including "The Charlie Weaver Show" and a number 
of silent movies. 

SOME '60S NOSTALGIA is due from CBS /Fox's Playhouse Video in Decem- 
ber, when the "Batman" series comes to home video. Adam West and 
Burt Ward star as the taped crusader and his minion Robin; also ap- 
pearing are Burgess Meredith as the Penguin, Cesar Romero as the 
Joker, Frank Gorshin as the Riddler and Lee Meriwether as the Cat - 
woman. Suggested retail will be $29.98. 

DESPITE VIDEO RETAILING LOSSES, American National Enterpises saw 
strong increases in its revenues and profits for its fiscal third quarter. 
Total revenues were up by 62.4% to $1.2 million from $748,874; net in- 
come was up by 54.5% to $107,248 from $69,403, or from three to five 
cents a share, while pre -tax income was up by 42% from $192,248 to 
$135,403. The retailing loss was run up by ANE's recently purchases 
subsidiary Roadrunner Video, which dropped $114,636. Business has 
been good enough, ANE says, to enable it to negotiate a new $6 million 
credit line so that it can aquire and develop new product. ANE's main 
business is producing, packaging and distributing product to a variety 
of markets, including home video, cable and broadcast. 

MADE -FOR SPECIALIST Morris Video has set a Christmas promotion. All of 
the product invovled will be directed at helping people learn special 
Christmas -connected skills. Among the titles invovled are "Create A 
Merry Christmas," "Decorating Your Home For Christmas" and 
"Holiday Angel Dolls." Posters, banners and counter displays will be 
shipped to support the product, as will catalogs of Morris product. 

BASKETBALL WILL ALSO BE the target of a tie -in. The company will hook 
into the begining of the basketball season by shipping titles directed at 
men and women. The male -oriented tapes will include "A Winning Of- 
fense," "Tough Defense" and "Drills That Get Scoreboard Results," 
all instructed by Coach Mary Harshman. Dealing with the basics of 
women's basketball will be Cathy Benedetto, head coach at Seattle 
Univ., who will talk about defensive and offensive play. 

ROCK HUDSON STARS in "The Devlin Connection," a tv series due for re- 
lease by Trans World Entertainment. TWE will be putting out 13 epi- 
sodes of the series, each list priced at $39.95. One episode a month of 
the program will be released by TWE for the next 12 months. Two oth- 
er sequels are due out from the company in December: "USA All Star 
Wrestling Volume II" and "Snake In The Eagle's Shadow Volume II." 
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SCRIPPS HOWARD BUYS KARTES 
Indie Sees New Chance for Marketplace Expansion 

BY TONY SEIDEMAN 

NEW YORK Media conglomerate 
Scripps Howard has purchased 
Kartes Video Communications, 
one of the most important mid- 
sized independents and a leader in 
the marketing of public domain 
product. 

"It's an opportunity to really com- 
pete more," says Kartes president 
Jim Kartes. The company's existing 
management team will remain the 
same, as will its name; the only visi- 
ble difference, Kartes says, will be 
that "it says 'A Scripps- Howard 
Company' behind the logo." 

Kartes says he "expects we're go- 
ing to have Scripps- Howard push- 
ing us to get real big." Having a 
firm with a large bankroll behind it 
is the only way a small company can 
expect to grow and compete in to- 
day's marketplace, he claims. 

Fast growth helped contribute to 
Kartes' decision to sell his company 
to the larger firm, he says. "You re- 
alize when you start going on a fast 
track like this that its going to re- 
quire a hell of a lot of working capi- 
tal," he says. He adds that "to real- 
ly compete and develop product," 
strong cash flow is essential, and 
the mechanics of the marketplace 
make it difficult for independent 
video manufacturers to get a good 
flow going. 

Selling to a big outlet like K- 
Mart, a small manufacturer often 
won't see its money for 90 days, 
Kartes notes, an advantage it does 
not have with its suppliers or em- 
ployees. The gap is large enough to 
swallow a great deal of profits, 
Kartes maintains: "That's why 

small companies are going to have 
a problem. When you start selling 
to big chains, it gets to be a very 
scary business." 

Kartes Video Communications' 
basic programming mix will remain 
the same, Kartes says: "We're still 
going to stay in the old movie busi- 
ness, and we're going to get very 
very strongly in the information 
business." 

Last year, Kartes Video scored a 

major marketplace victory with its 
high -quality $19.95 public domain 
product. Since then, the company 
has been moving away from PD ti- 
tles and into licensed product and 
home video made -fors. 

Among the company's hottest 
current titles, Kartes says, are its 
$9.95, 30- minute cooking videos, 
which are making strong inroads 
into supermakets and grocery 

(Continued on page 37) 

Warner Goes West With 
Low -Cost Cowboy Catalog 

LOS ANGELES Warner Home 
Video is putting its Christmas cata- 
log promotion eggs into one genre 
with a package of 14 westerns dis- 
counted 50% or more to $29.98 list 
through Nov. 21. 

The "Warner Wins The West" 
program is tied to the Dec. 9 re- 
lease of "Pale Rider," the first 
Clint Eastwood western in nine 
years. As expected, the feature is 
priced for the rental market at 
$79.95 for videocassette and $34.98 
for laserdisk. 

While distributors disagree on 
the sell- through potential of low - 
priced cowboy shoot -'em -ups, they 
acknowledge strong rental demand 
for the genre. 

"There's no such thing as sell - 
through for this kind of movie," 
says Stan Meyers, vice president of 
Sound /Video Unlimited. "But they 
make terrific rental items, since ev- 
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eryone loves a good western." 
On the other hand, Craig Van 

Gorp, Commtron's national ac- 
counts manager, maintains that 
consumers want to own westerns. 
"I'm sure we'll do very well with the 
Warner titles," he says, "because of 
the names behind them." 

The discounted titles, which usu- 
ally list for between $59.95 and 
$64.95, include six John Wayne 
films: "Cahill: United States Mar- 
shal," "Chisum," "John Wayne And 
The Cowboys," "Rio Bravo," "The 
Searchers" and "The Train Rob- 
bers." 

Also featured are Clint Eastwood 
( "Bronco Billy" and "The Outlaw 
Josey Wales "), Charles Bronson 
( "Chino "), Paul Newman ( "The Life 
And Times Of Judge Roy Bean "), 
Warren Beatty ( "McCabe And Mrs. 
Miller "), Steve McQueen ( "Tom 
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Compiled from a national sample of retail store sales reports. 
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I 1 5 THE KILLING FIELDS Warner Bros. Inc. Sam Waterston 
Warner Home Video 11419 Dr. Haing S. Ngor 

1984 R Laser 39.98 

2 5 15 STARMAN 
RCA /Columbia Pictures Home Video Jeff Bridges 
6 -20412 Karen Allen 

1984 PG 
CED 

Laser 

29.95 

29.95 

3 4 13 
2010 THE YEAR WE MAKE 

MGM /UA Home Video 800591 Roy Scheider 
CONTACT John Lithgow 

1984 PG 
CED 

Laser 

34.95 

34.95 

4 2 23 THE KARATE KID RCA /Columbia Pictures Home Video Ralph Macchio 
30406 Pat Morita 1984 PG 

CED 

Laser 

39.95 

34.95 

5 6 13 THE RIVER 
Universal City Studios Sissy Spacek 
MCA Dist. Corp. 80160 Mel Gibson 

1984 13 Laser 39.98 

6 3 5 STICK 
Universal City Studios Burt Reynolds 
MCA Dist. Corp. 80180 Candice Bergen 

1985 R Laser 34.98 

7 9 17 DUNE Universal City Studios Kyle MacLachlan 
MCA Dist. Corp. 80161 Sting 

1984 13 Laser 34.98 

8 NEW, INTO THE NIGHT Universal City Studios Jeff Goldblum 
MCA Dist. Corp. 80170 Michelle Pfeiffer 1985 R Laser 34.98 

9 7 15 MISSING IN ACTION Cannon Films Inc. Chuck Norris 
MGM /UA Home Video 100557 1984 R 

CED 

Laser 

34.95 

34.95 

ID 8 9 A SOLDIER'S STORY RCA /Columbia Pictures Home Video Adolph Caesar 
6 -20408 Howard E. Rollins Jr. 

1984 PG 
CED 

Laser 

29.95 
29.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 
million for non -theatrical made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical f.Ims, sales of 

150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -for -home video product; 50,000 units o a value of 

$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
gross label revenue of $1 million after returns or stock balancing. 
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