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A DOZEN TITLES will be coming into Vestron Video's catalog via a joint 
venture deal between the home video manufacturer and Empire Enter- 
tainment. Vestron is spending $35 million -$40 million on the deal, which 
will give it worldwide video rights to all but one of the titles involved. 
Among the titles in the deal are "Decapitron" and "Robojox," which 
had budgets of $8 million each. Lower -budgeted projects include 
"Ghoulies II," "Combat Zone," "From Beyond," and "Rawhide Rex." 
The deal is Vestron's second with Empire. The first deal brought such 
titles as "Ghoulies," "Re- Animator," and "Troll" to the company's cat- 
alog. 

GROCERY STORE marketing techniques are being adopted by Continental 
Video, which will offer money -back coupons to consumers who rent its 
product during the holiday season. To push its November release of 
"Born American," the company will offer a coupon worth $1 to con- 
sumers who rent the title. The coupons will appear in Video magazine 
and Video Times. Retailers who submit the coupons to Continental will 
get $1 back and, in addition, a handling payment of 8 cents. 

THE FIRST titles from Continental Video's distribution agreement with 
VCL Communications Ltd. will go on the market in November, when 
the company releases "Find The Lady" and "Deadly Encounter." 

"CHRISTMAS STORIES" will be part of the CC Studio's ammunition in the 
fight for attention in the crowded Christmas marketplace. The pro- 
gram contains four stories: "Morris's Disappearing Bag," "The Clown 
of God," "The Little Drummer Boy," and "The Twelve Days Of Christ- 
mas." All the stories have been adapted from children's books noted 
for their quality, the company claims. List price on the title is $29.95. 
Running time is 30 minutes. 

CANADIAN EXERCISE star Charlene Prickett and CFAC television have 
signed a deal with Canadian Video Factory that gives CVF exclusive 
home video rights to Prickett's work. Prickett's "It Figures" series has 
been on Canadian television for 11 years, during which time she has 
produced 130 episodes. In the U.S., the show airs on the Lifetime cable 
network. CVF will begin releasing Prickett product in Canada in Octo- 
ber; the first will be "No Jump Aerobics," which will have a list price of 
$39.95. 

CHILE AND PARAGUAY are the latest marketplaces into which MGM /UA 
Home Video Product has ventured. MGM /UA has signed a deal with 
Videoman Internacional of Argentina for release of its titles in those 
markets. Initial product will include "Gone With The Wind," "Dr. Zhi- 
vago," "Singin' In The Rain," "Brainstorm," "Fame," "The Dirty Doz- 
en," and "Coma." MGM /UA claims the deal makes it the first U.S. ma- 
jor to have legitimate product in the Chilean and Paraguayan markets. 

UCENSED PRODUCT based on toys will dominate Hi -Tops Video's release 
schedule in November. Four programs are coming out, three of them 
based on well -known toy lines: "Madballs," a 30- minute title that will 
sell for $19.95; "My Pet Monster," which runs 60 minutes and will sell 
for $29.95; and "Big Foot And The Muscle Machines," which runs for 
53 minutes and lists for $29.95. The program not based on a toy is "Rub 
A Dub Dub," which will run 60 minutes and list for $29.95. 

TWO DOCUMENTARIES are due from United Entertainment. "Bonnie And 
Clyde: Myth Or Madness" runs for 68 minutes and lists for $49.95. It is 
narrated by Burl Ives and is part of the Famous Felons series. "Be- 
yond Belief" is the second title; it has a running time of 94 minutes and 
a suggested list of $59.95. "Beyond" deals with "actual psychic experi- 
ences," exploring ESP and faith healing. 

PICTURE MUSIC International has acquired North American and Japa- 
nese rights to "Living INXS," a longform music video featuring the 
Australian band. In this country it will be released in cassette form by 
MGM /UA Home Video, and in Japan, Pioneer Artists will handle it. 
The concert, a royal command performance, was shot Nov. 4. 

THE MUNSTERS are coming to video via MCA Home Video. Due out in 
December is "The Munsters' Revenge," a 1981 96- minute title starring 
Sid Caesar, Fred Gwynne, and Yvonne DeCarlo. List price on the title 
is $39.95. Also due out from the company is a special Encore Edition 
laserdisk version of "Frankenstein," containing specially restored 
footage, photographs, and scenes replayed for study use. The laser - 
disk list price is $29.98. "Captain America" and "Captain America II: 
Death Too Soon" are also on MCA's December release list. 

THE ACCLAIMED BRITISH film "Letter To Brezhnev" is due out from Karl 
Lorimar Home Video in November at a list price of $79.95. The feature 
tells the story of a British woman who falls in love with a Russian sail- 
or and petitions the Soviet government to let her join him there. 
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Ad Campaign For Children's Line 
View -Master Launches $3 Million Promo 

BY MOIRA McCORMICK 

CHICAGO View -Master Video, a 
division of the View -Master Ideal 
Group of Portland, Ore., is launch- 
ing a $3 million fourth -quarter ad- 
vertising campaign to promote its 
Kidsongs children's video line. 

According to Elliot Keyne, busi- 
ness director of the View -Master 
Ideal Group, the campaign will in- 
clude radio and television spots, 
print advertising, a rebate and dis- 
count coupon program, a special 
Christmas promotion, and national 
spokesmen tours. "We're commit- 
ted to becoming a major factor in 
the children's video market," says 
Keyne. "This is an aggressive cam- 
paign geared to create consumer 
awareness." 

The View- Master Ideal Group, 
manufacturer of the View -Master 
three -dimensional viewer and other 
established children's products, de- 
cided to expand into video a year 
ago. "View- Master wanted to ex- 
tend its business franchise, and vid- 
eo was a logical product extension," 
says Keyne. "Our goal is to provide 
high -quality, entertaining, collect- 
ible children's video. Parents are 
concerned that their kids watch 
good -quality TV, and video is a good 
alternative to TV programming. It 
can be controlled and monitored." 

View- Master developed Kid - 
songs, described as "music video 
stories," with Warner Bros. Rec- 
ords and Together Again Produc- 
tions (TAP). Warner Bros. is co-dis- 
tributing the line with View -Master, 
and TAP is co-developing scripts as 
well as executing the filming and 
production work. 

The 30- minute, $19.95 cassettes 
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are designed for children ages 2 -7. 
Keyne describes Kidsongs as "live - 
action music video shows, which 
take classic children's songs, update 
their sound to make them contempo- 
rary, and attach them to story 
lines." Each cassette is packaged 
with a sing -along lyric card. 

Six titles are currently available: 
"A Day At Old MacDonald's Farm," 
"I'd Like To Teach The World To 
Sing," "Cars, Boats, Trains, And 
Planes," "Good Night, Sleep 
Tight," "A Day With The Animals," 
and "Sing Out, America!" Another 
four titles will ship at the beginning 
of 1987. 

Each cassette features 10 to 12 
children's songs, including "Frere 
Jacques," "London Bridge," "Bin- 
go," "Hickory Dickory Dock," 
"This Old Man," and "A Tisket, A 
Tasket." The Kidsongs' live- action 
format and upbeat rendering of the 
songs "encourages kids to sing, 
dance, and interact," says Keyne. 

View -Master had tested the vid- 
eos before their May 1986 release, 
giving copies of "A Day At Old Mac - 
Donald's Farm" and "I'd Like To 
Teach The World To Sing" to 500 
children and 500 parents in 13 cities. 
"Parents told us their kids watched 

(Continued on page 64) 

One For The Boys. CBS /Fox Video recently made a $50,000 donation to the 
Boys Clubs of America. Pictured receiving the check are, from left, Bill Cosby, 
Robbie Calloway; director of government relations for the Boys Clubs; and Bob 
DeLellis, CBS /Fox Video's group vice president, consumer products division. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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* * NO. 1 * * 
1 2 7 MURPHY'S ROMANCE RCA /Columbia Pictures Home Video Sally Field 

30649 James Garner 
1985 13 

CEO 

Laser 
29.95 
29.95 

2 3 3 THE JEWEL OF THE NILE CBS -Fox Video 1491 
Michael Douglas 
Kathleen Turner 1985 PG Laser 34.98 

3 1 17 BACK TO THE FUTURE Amblin Entertainment Michael J. Fox 
MCA Dist. Corp. 80196 Christopher Lloyd 1985 PG Laser 34.98 

4 NEW ' BRAZIL Embassy International Pictures Jonathan Pryce 
MCA Dist. Corp. 80171 Robert De Niro 

1985 R Laser 34.98 

5 8 5 ENEMY MINE CBS -Fox Video 1492 Dennis Quaid 
Louis Gossett Jr. 

1985 13 
CEO 

Laser 
29.98 
34.98 

6 NEWIO" QUICKSILVER RCA /Columbia Pictures Home Video Kevin Bacon 
30665 Jami Gertz 

1986 PG Laser 29.95 

7 7 7 SPIES LIKE US Warner Bros. Inc. Dan Aykroyd 
Warner Home Video 11533 Chevy Chase 

1985 PG Laser 34.98 

8 9 21 WITNESS Paramount Pictures Harrison Ford 
Paramount Home Video 1736 Kelly McGillis 1985 R 

CEO 

Laser 
29.95 
29.95 

9 10 15 JAGGED EDGE 
RCA /Columbia Pictures Home Video Glenn Close 
30591 Jeff Bridges 1985 R 

CEO 

Laser 
29.95 
29.95 

10 4 7 DELTA FORCE Cannon Films Inc. 
Chuck Norris 

Image Entertainment 15049 1985 R Laser 34.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 o $1.2 
million for nontheat ical made -for -home video product; 25,000 or $ 1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a value of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $ 1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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