
Many East Coast Stores Forced To Close 

Winter Storms Chill Album Sales 
This story prepared by Edward 
Morris in Nashville, Bill Holland 
in Washington, and Geoff May- 
field in New York. 

NEW YORK Old Man Winter, 
making up for lost time with a late 
January attack on much of the East- 
ern U.S., had a chilling effect on rec- 
ord store business. 

"At least it didn't happen at 
Christmas," says Terry Carruthers, 
Southeast regional director for the 
191 -store Camelot Music web. 

Adds Howard Applebaum, vice 
president of the 29 -store Washing- 
ton, D.C. -based chain, "I made an 
arrangement with God that if there 
wasn't any snow in December, I 
wouldn't complain about it any oth- 
er time." 

The worst blow came Jan. 22, 
when a snowstorm dumped on 
states from New England to Geor- 
gia, forcing numerous store clos- 
ings and limiting traffic for those 
that managed to remain open. Mis- 
eries continued for an Eastern dus- 
ter of markets -including Washing- 
ton, D.C., Philadelphia, and south- 
ern New Jersey -when an 
overnight storm wiped out trade the 
following Monday, Jan. 26. 

Since Southerners are unaccus- 
tomed to wintry conditions, it does 
not take much snow to slow busi- 
ness down. But even in the hearty 
Northeast, accumulations of a foot 
or more snarled traffic and caused a 
wave of store closings. 

Despite 5 inches of traffic -para- 
lyzing snow, Atlanta -based Turtles 

did manage to keep all of its local 
stores open. Joe Martin, the 77 -store 
chain's advertising director, says 
that while the Jan. 22 storm forced 
three to four hour delays for some 
outlets, all of its stores in the area 
eventually opened. 

Others in that market were not as 
fortunate. Steve Bennett, vice presi- 
dent of marketing for the 130 -store 
Record Bar chain, says, "We lost all 
of the Atlanta market for one day." 
Likewise, Camelot's five area stores 

were also forced to close. 
Camelot's Carruthers, who is 

based in Atlanta, says most of the 
chain's outlets in Georgia and the 
Carolinas suffered short days as a 
result of the Jan. 22 blast, adding 
that a store in Hendersonville, N.C., 
remained closed through Jan. 26. 

Although he estimates the in- 
clement weather will cause his re- 
gion to suffer a decrease of 10 %- 
20% for the week, Carruthers thinks 
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Exclusive Miffs Dealers 
BY EARL PAIGE 

LOS ANGELES Several retailers 
have reacted angrily to the exclu- 
sive 90-day window granted the 
521 -store Musicland Group by 
Dick Clark Productions for a com- 
pact disk series (Billboard, Jan. 
17). 

Barrie Bergman, president and 
chief executive officer of the 130 - 
store Record Bar chain, says of 
the exclusive window: "It's a terri - 
ble trend. I was very surprised." 

Paul Brownstein, vice president 
of programs and sales for Dick 
Clark Productions, says he is 
working with the firm's business 
affairs department to explore an- 
other distribution arrangement 
for the two -volume set, "Dick 
Clark's All -Time Hits." 

"We are looking at a number of 
distribution possibilities," says 
Brownstein, who acknowledges 
the firm received complaints from 
Musicland competitors. 

"We got two letters. I have con- 
tacted the [complaining] firms. 
It's cool. It was my personal deci- 
sion-a way we could test the 
package." He also notes that 
"Musicland does business with 
us" as a sponsor on Clark's syndi- 
cated radio show. 

"We pressed 5,000 of each 
disk -it was not like a big deal. I 
think [the reaction] is because it's 
CD, and the implication was that it 
was a long -term deal," says 
Brownstein. 

Record Bar's Bergman says he 
was "relieved" after hearing from 
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Goldman Extends His RCA/Ariola Contract 
Sees Music Publishing, Record Club Growth 

BY IRV LICHTMAN 

NEW YORK RCA /Ariola's world- 
wide music publishing interests will 
play a bigger role in the company's 
fortunes, while the RCA Record 
Club operations in the U.S. are to be 
subject to "fresh ideas." 

These are among the new man- 
dates delivered by parent Bertels- 
mann to Elliot Goldman, who has 
just signed a new long -term agree- 
ment as president and CEO of 
RCA /Ariola after a little more than 
a year on the job. 

Goldman, continuing as chief of 
all of RCA /Ariola's music interests 
in the U.S. and Canada, is giving up 
his day -to-day role as head of inter- 
national operations, although his re- 
sponsibilities in worldwide manage- 
ment and direction of financial and 
administrative services, now 
through the newly established Ber- 
telsmann Music Group, continue. 

It is expected that Rudi Gassner, 
former PolyGram executive in Lon- 
don, will assume international re- 
sponsibilities out of New York (Bill- 
board, Jan. 31). Goldman and 
Gassner report to Michael Dorne- 
mann and Monti Lueftner, co- chair- 
men of the Bertelsmann Music 
Group. 

Goldman, who has just returned 
from meetings with Bertelsmann 
executives in Germany, says that 
"before agreeing to stay on" he had 
deemed it "OK with me" when Ber- 
telsmann said it felt that Goldman 
had "an awful lot on the plate." 

Goldman explains, "Bertelsmann 
has a lot of expertise in internation- 
al activities, and they felt it would 
be more productive if international 
reported directly to the board." 

As for music publishing, Goldman 
sees it as "an area that I feel very 
strongly about." Goldman has had a 
long history of music publishing in- 
volvement from his days at CBS on 

through Arista and Warner Com- 
munications Inc. 

While Bertelsmann's music pub- 
lishing unit remains a highly active 
enterprise, RCA has downplayed its 
efforts for more than a decade. 

It is Goldman's plan to meld all of 
Bertelsmann's publishing units into 
a more integrated setup. He notes 

(Continued on page 76) 

AFM Locals Mixed On 

Agreement With Labels 
BY EDWARD MORRIS 

NASHVILLE Local union resis- 
tance to ratification of the agree- 
ment recently reached by the 
American Federation Of Musi- 
cians' leadership and representa- 
tives of the recording industry 
continues to grow (Billboard, Jan. 
31). But Jay Collins, president of 
Local 257 here, says he is advising 
members to vote yes on ratifica- 
tion, fearing that rejection of the 
pact will lead to a strike rather 
than a return to the bargaining ta- 
ble. 

A strike, Collins maintains, 
would be ruinous to Nashville's re- 
cording musicians because they 
have no film work -and too few 
jingle projects -to fall back on. 

In a letter to its membership 
dated Jan. 22, the executive board 
of New York Local 802 urged a no 
vote on the agreement, which 
specifies a 10% cut in contribu- 
tions to the Music Performance 
Trust Fund and the Special Pay- 
ments Fund as well as the exemp- 
tion of royalty payments on titles 
selling under 25,000 units. Collins, 
who spoke to Billboard from Los 
Angeles, where he is involved in 
negotiations on union film con- 
tracts, says he expects the Los An- 
geles local to advise formally 
against ratification, too. 

Collins is by no means an un- 
qualified supporter of the agree- 
ment: "Our members are being 
asked by the federation to ratify 
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Megalabel Deal. Atlantic Records executives meet with founders of the heavy 
metal label Megaforce Records to finalize a worldwide distribution pact. The first 
releases under the new association include albums by Overkill, Testament, and 
former Kiss member Ace Frehley. Shown in New York are, from left, Megaforce 
attorney Michael Toorock, Atlantic executive vice president and general 
manager Dave Glew, Megaforce founder and vice president Jon Zazula, Atlantic 
president Doug Morris, and Megaforce founder and president Marsha Zazula. 

Jxecutive r1\rnb1e 
RECORD COMPANIES. David Altschul becomes head of Warner Bros. Records' 
legal and business affairs department in Los Angeles. He was upped from 
vice president of that area. Also, Richard Streicker is elevated from direc- 
tor to senior director of business affairs for the label. He is succeeded by 
Jeff Fenster, who served as a staff attorney. 

Capitol Records in Los Angeles names Ron McCarrell vice president of 
marketing. He served in a similar capacity for Epic /Portrait /CBS Associat- 
ed in New York. 

Hale Milgrim is promoted to vice president of marketing and creative 
services for Elektra /Asylum /Nonesuch Records in New York. He was vice 
president of creative services. 

Jean Riggins is appointed director of artist and product development for 
Capitol Records in Los Angeles. She was national telemarketing manager 
for the label. 

Bob Myers becomes national singles promotion director for EMI Ameri- 
ca Records in Los Angeles. He was local promotion manager for RCA in 
Denver. 

Delos International in Santa Monica, Calif., names Bob Lampkin direc- 

ALTSCHUL STREICKER FENSTER 

tor of sales and marketing. He was compact disk buyer and product manag- 
er for the Federated Group. 

DISTRIBUTION /RETAIUN6. In a restructuring of its field organization, the Mu- 
sicland Group in Minneapolis, Minn., makes the following appointments: 
Paula Connerney as vice president of stores, Western division; Paul Ra- 
maker, Western regional director; and Mary Jane Nagel, Central regional 
director. 

Record Bar in Durham, N.C., promotes Chip Cappelletti to vice president 
of real estate planning and development. He was the chain's director of 
store planning. 

NOME VIDEO. Embassy Home Entertainment in Los Angeles names Victoria 

MILGRIM RIGGINS MORGENSTERN DENNY 

White vice president of business affairs. She was counsel for theatrical mo- 
tion pictures at 20th Century -Fox Film Corp. 

Diane Keating becomes vice president of International Video, a division 
of Orion Pictures in New York. She was director of program marketing for 
RCA /Columbia Pictures. 

The Sony Video Software Co. appoints Jeff Ringler director of business 
affairs. He served in a similar capacity at MGM /UA Home Video. 

New World Video in Los Angeles makes the following appointments: 
Cindy McWethy as assistant controller; Jeff Willner, operations manager; 
Sue Lindsay, credit manager; and Mike Silverman, staff accountant. 

PUBLISHING. Jay Morgenstern is elected to the ASCAP board of directors as 
publisher member in New York. He is executive vice president and general 
manager of Warner Bros. Music and president of Warner Bros. Publica- 
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