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Let Me Down" 40,000, just slightly ahead of 
"Whitesnake." 

Harris sees the predominance of local repertoire 
as very much the way of the future. "Australia is no 
longer an island, it's part of the world. We have to 
go out and sell our product worldwide and earn for- 
eign income. This industry needs acts like LRB, AC/ 
DC, Men At Work, Crowded House, and Pseudo 
Echo. It can't just rely forever on automatic sales 
from international superstar acts. This business is 
ever -changing and the key to success for EMI or any 
Australian record company is an active local roster 
and the patience to see projects through. It took a 

year for the Crowded House album to kick a goal. If 
we'd slackened off it never would have happened." 

BMG /RCA: With new ownership and a new name 
has come a new vitality. Propelléd by the astronomi- 
cal sales performance of the John Farnham "Whis- 
pering Jack" album (top 20 domestically for well 
over a year), the company has tended to make ev- 
ery post a winner over the last year. As it displayed 
with Abba in 1976, when it has explosive product, 
RCA knows how to run with it. Interestingly, before 
the first quarter of 1988 is over, the company will 
be able to claim the two biggest selling albums in 
Australia ever -"Best Of Abba" (1.2 million) and 

"Whispering Jack" (expected to be 1 million). 
As 1987 drew to a close, the company was riding 

high with Rick Astley's "Never Gonna Give You Up" 
at No. 1 on the singles chart and the Eurythmics 
and Wax in the top 20. "This has definitely been our 
best year for a long time," enthuses MD Brian 
Smith, "and we feel confident that we're going to 
continue with this growth. We've been very fortu- 
nate with tour backup from the Eurythmics, Lionel 
Richie, Whitney Houston, and John Farnham, but I 

think the 'internationalization' of the world compa- 
ny has a lot to do with it. The overall attitude is that 
big acts can come from any and every territory, not 
just the U.S. and U.K. I really don't think that Farn- 
ham could have broken in 15 countries and sold 2 
million albums under the old RCA setup." 

BMG /RCA's five biggest albums over the past 
year (including cumulative sales) have been: John 
Farnham's "Whispering Jack" (850,000), the Eu- 
rythmics' "Revenge" (400,000), Whitney Hous- 

ton's "Whitney" (250,000), Lionel Richie's "Danc- 
ing On The Ceiling" (218,000), and the Hoodoo 
Guru's "Blow Your Cool" (85,000). Interestingly, 
the two volumes of Motown's "Big Chill" sound- 
track, spurred by a TV screening, have racked up 
over 150,000 combined sales, quite an achieve- 
ment given that Australians have traditionally dis- 
dained full -price American vintage hit compiles 
sporting five brief tracks per side. 

POLYGRAM: As the major which dived headlong 
into CD marketing and dragged its competitors with 
it, PolyGram appropriately reaped the lion's share 
of the early profits from the medium. However, the 
full embracing of CDs by the industry and a free 
flow of supply has eroded the company's natural 
CD supremacy in the nonclassical areas. Even so, 
the other majors would be hard pressed to even ap- 
proach the "Brothers In Arms" CD level of 83,000. ó 
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NEW VHS REEL SPRING 

ECONOMICAL ADVANTAGES 

- saving of material by reducing 
width 

- less weight, less volume. 

FUNCTIONAL ADVANTAGES 

- no more concentrated and outwards 
over cover stresses, 
but apportioned alternated 
and opposed ones; 

- spring force on the reels 
in full compliance with 
international standard 
specifications (IEC -774). 

ASSEMBLING ADVANTAGES 

- reel spring free height reduced almost to a half; 

- simple and rational packing for automatic feeding. 

TRADITIONAL 

acassette components 
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