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`Turtles' Tape Bucks Rebate Trend 
Sell - Through Includes Pizza Hut Coupons 

BY PAUL SWEETING 

NEW YORK -LIVE Home Video 
(until recently International Video 
Entertainment) has not had many 
titles with which to explore the 
blockbuster sell -through business. 
But with the runaway success of 
"Teenage Mutant Ninja Turtles," 
now scheduled for an Oct. 4 debut 
at $24.99, LIVE is taking the op- 
portunity to introduce several new 
wrinkles into the game. 

The most attention -grabbing of 
these is its new returns policy, 
modeled after the record indus- 
try's incentive /disincentive sys- 
tem (Billboard, July 28). But also 
significant is the structure of 
LIVE's cross -promotional tie -in 
with Pizza Hut -a deal that may 
point toward the future of the still - 
evolving relationship between 
home video and other consumer 
marketing companies eager to le- 

'Everybody does a 
rebate; we wanted 

to be different 
with this release' 

verage the entertainment value of 
movies to promote their own prod- 
ucts. 

The most striking feature of the 
tie -in is that it does not include the 
nearly ubiquitous rebate on the 
purchase of the cassette that is a 
prominent feature of most other 
recent tie -ins for sell- through ti- 
tles. "Teenage Mutant Ninja Tur- 
tles" is, as of press time, the only 
major sell- through release slated 
for this fourth quarter that does 
not include a rebate. 

Instead, "Turtles" cassettes will 
come packed with books of cou- 
pons redeemable for $20 worth of 
pizza and Pepsi at any of Pizza 
Hut's 6;500 restaurants and 100 
Pizza Hut Express take -out -only 
locations. The cross -promotion 
also includes the usual assortment 
of heavy media exposure and 
point -of- purchase advertising in 
both video stores and Pizza Hut lo- 
cations. 

According to Mark Mears, man- 
ager of event marketing in the en- 
tertainment division of Pizza Hut, 
there were three reasons, from 
Pizza Hut's perspective, for struc- 
turing the deal without a rebate on 

the purchase of the cassette. 
"First, everybody does a re- 

bate;," Mears says. "We did one 
ourselves on [MCA's] 'Land Be- 
fore Time.' We wanted to be a little 
different with this promotion." 

The second reason, Mears con- 
tinues, is that given the film's tar- 
get audience, i.e., children, "in- 
stant gratification is important. 
Kids don't like to sit around wait- 
ing for their parents to collect 
proofs of purchase or whatever 
and then redeeming something 
through the mail." The "Turtles" 
coupons will be instantly redeem- 
able at any Pizza Hut location. 

(Continued on page 58) 

Pratfalls Or Cleavage? Ralph Tribbey, VP of marketing, MGM /UA Home 
Video, left, and David Bishop, VP of sales, show retailers two possible cover art 
ideas for "Instant Karma." The studio conducted a novel forum for video 
specialists in the Seattle area recently, whereby dealers were invited to help 
develop the marketing plans for two upcoming MGM /UA Ftome Video titles 
(Billboard, Aug. 4). 

A *Vision To Issue 2 Live Crew Documentary Video 
NEW YORK- AVision, the newly 
formed home video arm of Atlantic 
Records, will debut with a bang 
Tuesday (7) when it releases 
"Banned In The U.S.A.," a docu- 
mentary on the controversy sur- 
rounding the rap group 2 Live 
Crew. 

The 45- minute tape, which was di- 
rected by Penelope Spheeris ( "The 
Decline Of Western Civilization," 
"Suburbia," "The Boys Next 
Door "), will list for $14.98. 

It was produced by Luke Rec- 
ords, the company owned by 2 Live 
Crew founder Luther Campbell. 

Although A*Vision will not have 
a booth, the company will be repre- 
sented at the Video Software Deal- 
ers Assn. convention in Las Vegas 
this week, where it will be preview- 
ing the title for retailers. 

The tape contains footage from 
the group's recent arrest in Florida 
for performing material from its 
"As Nasty As They Wannna Be" al- 

bum (Billboard, June 23). That re- 
cording was declared obscene by a 
Federal District Court judge in Flor- 
ida, making it a crime to sell the al- 
bum or perform material from it in 
that state (Billboard, June 16). 

The AsVision tape also includes 
footage from live performances, 

Luther Campbell, of Luke Featuring 2 
Live Crew, is the focus of A'vision's 
debut release, "Banned In The 
U.S.A.," due Tuesday (7) at $14.98. 

talk -show appearances by the 
group, interviews both pro and con 
with people associated with the con- 
troversy, and videoclips for the 
songs "Me So Horny," "Do Wah 
Diddy," and "Banned In The 
U.S.A.," the single and title -cut 
from Luther Campbell's latest al- 
bum. 

"We tried to present a fair, bal- 
anced picture of the issue," says 
Stuart Hersch, president of A.Vi- 
sion. "It was not our aim just to ex- 
ploit the extremes of their perfor- 
mances. This is intended to be a doc- 
umentary." 

As such, AVision believes the 
tape will be protected by the First 
Amendment from the pressure 
brought to bear on the group and its 
albums, despite the explicit lan- 
guage it contains. In an unusual 
move for a video, the packaging will 
carry the same warning sticker re- 
cently approved by the Recording 
Industry Assn. of America for al- 

bums containing explicit lyrics (Bill- 
board, May 19). 

The black -and -white sticker 
reads, "Parental Advisory: Explicit 
Lyrics." 

"We were very sensitive to what 
our responsibilities are," Hersch 
says of the explicit language con- 
tained in the documentary. "Some 
on the creative side may have want- 
ed to go further than we did with 
the tape, but we wanted to present a 
fair picture." 

Hersch denies reports that inter- 
nal dissent within A*Vision led to 
the decision to farm out production 
to Campbell's company. "It's really 
a contractual thing with Luke Rec- 
ords," he says. "They own the copy- 
right in the program, just like they 
are the producers of the group's 
records. We function in a marketing 
and distribution capacity." 

Hersch says Spheeris was the 
principal creative force behind the 

(Continued on page 53) 
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