
Warner Int'l Forms Music Vid Unit 
Ray Still To Head Global Marketing Setup 
NEW YORK -Warner Music Inter- 
national has formed Warner Music 
Vision, a division devoted to market- 
ing its non -classical music video prod- 
uct outside the U.S. Warner Music 

New Vid Service 

Exposes Country 

Acts At Retail 
BY EDWARD MORRIS 

NASHVILLE -Working initially 
through the Handleman Co. and 
the major country record labels 
here, a small local firm has placed 
videos that promote albums into 
more than 1,500 Wal -Mart and 800 
K mart stores. In addition, Selavi- 
sion, as the project is called, has 
its video service in smaller retail 
chains such as Rose's, Hills, Wool- 
worth, Pamida, and Biggs. 

Jim Powers, Handleman's exec- 
utive VP of sales, raves about the 
sales potential of the new service: 
"It has probably worked better 
than anything we've ever played. 
It's a super idea." 

The videos are shown on a mon- 
itor or series of monitors in or 
near a store's record department 
on a continuous basis. 
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Vision will also assist WMI's affiliate 
companies in acquiring and develop- 
ing music video product. 

Classical videos will continue to be 
generated by the classical division of 
Elektra Entertainment and to be 
marketed abroad through Warner 
Classics International, a unit of WMI. 
In the U.S., the group's classical 
product -including material from 
Nonesuch, Teldec, and Erato -is 
marketed by Elektra International 
Classics. 

Ray Still has been appointed VP of 
Warner Music Vision. Still, who has 
an extensive marketing background, 
will be based in WMI's London of- 
fices and will report to Kick van Hen - 
gel, WMI's senior VP of international 
marketing /artist development. 

Until now, pop music video titles 
from the U.S. Warner companies, in- 
cluding Elektra, Atlantic, Warner 
Bros., and Reprise, have been mar- 
keted internationally by WMI. But, 
according to van Hengel, "We didn't 
have the proper setup. We released a 
lot of product, but there was no coor- 
dinated effort." 

"We formed the [video] division 
because we believe in the music 
video format, we believe in the fu- 
ture of laserdisk," van Hengel 
notes. "We think music video is a 
saleable format. It's another 
sound carrier." 

Among the first releases from 
Warner Music Vision, which will 
be distributed by WMI beginning 
this fall, are full -length programs 
by Phil Collins, Madonna, Eric 

Clapton, Matt Bianco, Simply Red, 
R.E.M., John Cale /Lou Reed, and 
Alannah Myles. 

Some WMI affiliates, including 
the French and German compa- 
nies, are already marketing music 
video titles of their own. "We're 
hoping that, by having the proper 
conduit for it, we'll be able to 
cross -market that product in Eu- 
rope," says van Hengel. 

Warner Music Vision will also 
help the international labels in de- 
veloping repertoire "where exper- 
tise is needed," in "judging the po- 
tential for particular projects," 
and by putting them together with 
production companies, van Hengel 
adds. 

He says he hopes domestic 
Warner companies will release 
some of the international video 
material in the U.S. "I hope it will 
be attractive to an A*Vision or 
Warner /Reprise Video and that 
we'll be developing some product 
that is marketable or saleable in 
the U.S," he says. 

To date, van Hengel points out, 
Warner's American music video 
sales have grown more quickly 
than its international sales of that 
product line. The largest markets 
for music video outside the U.S., 
he says, are the U.K. and Japan. 

Still's previous post was with 
WEA Records U.K., where he has 
been director of U.S. labels since 
1986. Earlier, he was GM of the 
Parlophone and Capitol divisions 
of EMI Records. KEN TERRY 

3 Industry Vets Spin Out Own Indie Labels 
Impac4 Zoo, Jordan Prepare For Early 1991 Debuts 

BY PAUL VERNA 

NEW YORK -Three new record 
companies, all headed by industry 
veterans, have just unveiled a series 
of staff appointments, artist sign- 
ings, and co-venture arrangements. 

Allen Kovac's Impact Records, 
Lou Maglia's Zoo Entertainment, and 
Barrie Bergman's Jordan Entertain- 
ment all aim to launch their debut 
product early next year, adding extra 
sizzle to an already crowded field of 
indie newcomers led by Irving 
Azoff's Giant Records and Peter Pa- 
terno's Hollywood Records. 

Kovac, owner of Left Bank Man- 
agement, calls his new label, Impact 
Records, "a co- venture deal with 
MCA in America and EMI Interna- 
tional." Without revealing the specif- 
ics of the arrangements with those 
two companies, Kovac says, "We're 
all partners and we're all contribu- 
tors." 

He reports the following staff ap- 
pointments at Impact: Jeff Sidney, a 
former GM at Polydor, is named pres- 
ident. John Hey, formerly VP at EMI 
and VP of AOR at MCA, is the label's 
new VP of AOR promotion. Frenchie 
Gauthier, former VP of marketing at 
EMI, will hold the same post at Im- 
pact. 

Randy Nicholas is leaving the VP 
of A &R job at Left Bank for the 
same post at Impact, and Steve Barry 
has been named director of A &R for 
the label. Mark Sullivan, Impact's 
VP /director of finance, formerly held 
similar posts at Universal Pictures 
and PolyGram. 

Key posts that remain unfilled, ac- 
cording to Kovac, are senior VP of 
promotion and VP of promotion. 

While Kovac declines to name spe- 
cific acts on the roster, he notes that 
several artists have already recorded 
product for Impact, and that at least 
six signings will be announced in the 
coming weeks. 

The objective of the Los Angeles - 
based label, says Kovac, is to break 
new artists. He cites his experience 
marketing and promoting such acts 

as Ratt, Vixen, Richard Marx, L.A. 
Guns, Poco, Alias, and Thomas 
Dolby, indicating that "those are acts 
that we've taken from zero to some 
kind of quantity that makes record 
companies happy." He adds, "As op- 
posed to making records as manag- 
ers, we're going to make records as a 
record company." 

However, Kovac says he will con- 
tinue to operate the management 
company. As he puts it, "I will work 
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Obscenity Rap Spurs VSDA 
'Watchdog' Group In Calif. 

This story was prepared by Earl 
Paige in Los Angeles and Bill Hol- 
land in Washington, D.C. 

LOS ANGELES -The six Video 
Software Dealers Assn. chapters in 
California are forming a coalition to 
maintain a "watchdog" effort on ju- 
dicial and legislative issues. Of par- 
ticular concern to the VSDA groups 
is the obscenity controversy: In the 
past six months, law enforcement 
officials have raided at least 30 
Southern California adult video 
manufacturers and distributors. 

"The coalition will be broadly fo- 
cused and concerned with judicial 
and legislative issues -a lot of 
them obscenity issues that will 

eventually hit here in California," 
says Barry Weiser, secretary of the 
Sacramento chapter of VSDA, the 
group spearheading the effort. 

The presidents of the state's six 
VSDA chapters are set to meet 
Monday (8) here to plan the coali- 
tion. 

Weiser, who heads a services 
firm called Cinemedia, says the for- 
mation of the coalition was spurred 
by the obscenity actions just corn- 
ing to wider notice in California. 

"Our chapter and representatives 
from the other five met with the 
Adult Video Assn. during the na- 
tional VSDA convention in Las Ve- 
gas in August," says Weiser. "We 
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He's Cultured. RIAA president Jason Berman, right, presents the RIAA's cultural 
award to Arthur Kropp, president of People for the American Way. The 18th annual 
cultural award dinner was held Sept. 24 at the Washington Hilton Hotel. 

I EXECUTIVE TURNTABLE 

RECORD COMPANIES. Diarmuid Quinn is named VP of marketing for MCA 
Records in Los Angeles. He was director of product marketing at Epic Re- 
cords. 

Jeremy Hammond is named VP of marketing for Capitol Records in Los 
Angeles. He was VP of international artist development at the company. 

Joyce Castagnola is named VP of sales for Virgin Records in Los Ange- 
les. She was director of national sales at the label. 

Kenny Ortiz is named senior director of A &R, black music, at RCA Rec- 
ords in New York. He was associate director of A &R, black music, at Capi- 
tol Records. 

QUINN CASTAGNOLA ORTIZ 

Joe Morrow is named senior director of urban music promotion and mar- 
keting at Elektra Entertainment in Los Angeles. He was national director 
of urban promotion at the company. 

Giant Records names Bill Burks head of marketing in Los Angeles and 
Gary Harris East Coast director of A &R, black music, in New York. They 
were, respectively, VP of artist /marketing development for Capitol Rec- 
ords and East Coast director of marketing and promotions for Wing Rec- 
ords. 

MORROW YOUNG QUINN LESTER 

Geffen Records in Los Angeles names Kevin Reagan senior art director 
and Sofie Barron art production manager. They were, respectively, art di- 
rector at the label and production coordinator in the art department at the 
label. 

PUBLISHING. Chip Young is named professional manager for BMG Music 
Publishing in Nashville. He was a guitarist /producer /engineer. 

Barbara Richard Quinn is named director of international creative af- 
fairs at Warner /Chappell Music. She was manager of international creative 
affairs at the company. 

Tami Lester is named director of talent acquisition at Primat Music 
Group in Los Angeles. She was music supervisor for series, miniseries, and 
movies -of- the -week at Lorimar Television. 

RELATED FIELDS. Theodore E. Bean is named executive VP /chief financial 
officer of LIVE Entertainment Inc. in Van Nuys, Calif. He was executive 
VP /chief financial officer of PACE Membership Warehouse. 

Steven M. Cristol is named VP of marketing for Personics Corp. in Red- 
wood, Calif. He was director of marketing for the company. 

Eddy Trabanco is named VP of Penny Lane Studios in New York. He 
was senior mixer at the company. 

6 BILLBOARD OCTOBER 13, 1990 


