
HOME VIDEO 

Marjorie Turner (KIRSTIE ALLEY) is having trouble relating to her 
relatives: Her husband's never home. Her in -laws never leave. And her sis- 
ter's not exactly complimentary. Overworked and underloved, she falls for a 
charming stranger (SAM ELLIOTT) who shares great sex and then passes 
on. Literally -from a heart attack. 

In shock Marjorie runs into an inept window -blind salesman named 
Nick (BILL PULLMAN) who finds the body and thinks he killed it. When 
Marjorie learns her ex -lover is her brother -in -law, she and Nick pair up in a 
cover -up. Now Nick's brother, Detective Wilbur Meany (ED O'NEILL), is 
getting close to the truth -and Marjorie's sister (JAMI GERTZ) -in this riot- 
ous comedy, directed by Carl Reiner, that gives new meaning to the term 
"close family relations" 

An All -Star Cast 
Kirstie Alley (Look Who's Talking, Cheers) 
Bill Pullman (Ruthless People, 
The Accidental 7burist) 
Carrie Fisher (When Harry Met Sally, 
the Star Wars series, Hannah & Her Sisters) 
Sam Elliott (Mask, Roadhouse, Prancer) 
Jami Gertz (Less Than Zero, The Lost Boys) 
Ed O'Neill (Disorganized Crime, 
Married... With Children) 
Master Comedy Director Carl Reiner 
(Oh, God, The Jerk, All Of Me) 

Even The Critics Laughed: 
"Utterly hilarious! The funniest romance 

of the year. .. loaded with laughs. 
It's a rollicking good time" 

-Susan Granger, American Movie Classics 

"Kirstie Alley is as appealing as she was in 
'Look Who's Talking'." 

-Roger Ebert, New York Post 

"'Sibling Rivalry' will have you howling 
with laughter." 

-Marshall Fine, Gannett Newspapers 

"A terrific sexual farce... Carl Reiner is 
at the top of his form." 
-Gary Franklin, KABC -TV 

Supported by powerful point -of- purchase 
including a theatrical sized poster and 

large 2' x 5; 4 -color banner. 

Pay TV Availability: 9/29/91 

Order Cut -Off: 3/25/91 
Street Date: 4/11/91 

K I R S T I E A L L E Y 

Sex relations. 

Family relations. 

Brother, does 
Marjorie wish she 

was no relation. 

-Utterly hilarious! The funniest 
romance attic v ar...loaded with 
laughs. It's a rollidti e' ng gad time' 
- Grew. 4_,. Maw caw. 
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Simitar Clears 

Path Into Budget 

Video Spotlight 
BY EARL PAIGE 

SAN DIEGO -Simitar Entertain- 
ment was regarded as just another 
player in the budget sell- through 
home video arena, until a number 
of developments recently catapult- 
ed it into the spotlight. 

Most recently, the Minneapolis - 
based supplier -which was repre- 
sented here at the Video Software 
Dealers Assn. Regional Leaders 
Conference -scored a hit with its 
release of "Desert Shield," a time- 
ly documentary of the ongoing 
war in the Persian Gulf (Billboard, 
Feb. 2). The firm says it plans to is- 
sue more titles based on that con- 
flict. 

In addition, Simitar made head- 
lines in late 1990 by logging the 
No. 1 title -"Baseball Funnies " - 

`We see going 
after the rental 

market as a 
new area' 

on Billboard's year -end Recre- 
ational Sports chart. 

Ed Goetz, GM and principal own- 
er, said he has avoided "blowing 
our own horn" since founding the 
company six years ago. He claimed 
that the firm has quietly doubled 
its sales each year. 

According to Goetz, Simitar's 
success rests on its insistence on 
distributing its own product, its 
prompt payment of licensing fees, 
its aggressive catalog expansion 
to the current level of 500 titles, 
with 150 added annually, and its 
nationwide force of 150 rackjob- 
bing reps. 

"We are not racking any ac- 
counts that would conflict with ac- 
counts of Handleman Co., Lieber- 
man Enterprises, or the other main 
rackjobbers," said Goetz. "Hand - 
leman really built us. I credit them 
totally." 

Rather than receive a salary 
from the company, Simitar's reps 
work on commission -in that 
sense much like an Amway or 
Avon system. "In effect, they're 
distributors," Goetz said, indicat- 
ing that videos are racked in all 
sorts of retail outlets. 

Another reason for Simitar's 
growth, added Goetz, is that the 
firm duplicates its own product at 
its Minneapolis facility. "We are 
able to achieve very fast delivery 
that way. We're really sophisticat- 
ed and highly computerized," he 
said. 

Simitar has concentrated on low - 
priced, special- interest sell - 
through categories, leading the 
way in such genres as military 
product, of which the company 
boasts more than a dozen entries. 

The next phase of growth for Si- 
mitar will be releasing its catalog 
to the rental market. Goetz said 
the firm, which produces its sell - 
through stock in the extended -play 

(Continued on page 53) 
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