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British Biz Tries To Draw The Line On Indies 
Determining Labels' Status Is Increasingly Difficult 
LONDON -The decadelong debate 
as to what exactly constitutes a 
British independent label is enter- 
ing a new -and possibly conclu- 
sive- chapter. 

The industry as a whole is now 
looking again at which marquees 
should qualify for the respected in- 
die chart, a showcase that assists 
sales both at home and abroad. 

Initially, the distinction between 
the multinational, multimillion-dol - 
lar majors and the shoestring -bud- 
get, calculatedly willful indies was 
obvious. However, the increasing 
sophistication of the indie sector 
and pressing and distribution deals 
and sales and distribution deals 
with majors have blurred the divid- 
ing line. 

Now, the industry is debating 
again what such deals, and the in- 
creasing number of majors' in- 
house indie -type labels, mean for 
the official indie chart. 

Long- standing definitions of an 
independent, based on distribution, 
were undermined by PWL, home of 

Poly Gram Leads 

U.K. Pack In 

3rd -Qtr. Survey 
LONDON -PolyGram and sub- 
sidiary A &M headed five out of 
six categories in the U.K.'s 
third -quarter market survey. 

According to figures com- 
piled by Chart Information Net- 
work from data supplied by 
Gallup, PolyGram was leading 
singles company, leading sin- 
gles distributor, top albums 
company, and leading albums 
distributor. 

Bolstered by the record - 
breaking 15 -week No. 1 run of 
Bryan Adams' "(Everything I 
Do) I Do It For You," A &M was 
leading singles label. Columbia 
was top albums label. 

Also gaining strength from 
Adams' success was Poly - 
Gram's stranglehold on the dis- 
tribution market. With 37.2% of 
all singles and 32.6% of all al- 
bums, it delivered more than 
twice as many units in the quar- 
ter as its nearest rival in each 
sector, BMG. 

In classical, PolyGram labels 
took an unprecedented 77% of 
the full -price market in the 
quarter. 

Top publisher, corporate and 
individual, was Warner /Chap- 
pell, ahead of Rondor in both 
categories. JEFF CLARK -MEADS 

FOR THE RECORD 
Sony Music Italy artists 

Spagna and Francesco De Gre- 
gor* are not signed to the Sony 
Music Publishing Co. in Italy, 
contrary to a statement in Bill- 
board's July 27 issue. 

the mainstream pop of Kylie Mino- 
gue and Jason Donovan, which was 
until last summer distributed by the 
quintessentially indie Pinnacle. 
PWL product was consistently top 
of the indie listings and its indepen- 
dent contemporaries argued that it 
was diluting the charts' role as a 
showcase for emerging -and alter- 
native- talent. 

A new proposal has now been ta- 
bled by Chart Information Net- 
work's chart supervisory commit- 
tee, a body made up of indie and ma- 
jor retailers and record companies 

that oversees chart policies. This 
suggests that qualification should 
still be based on having nonmajor 
distribution but adds that main- 
stream or dance product should be 
excluded. 

The proposition was being debat- 
ed by the chart committee of trade 
body the British Phonographic In- 
dustry as Billboard went to press. 
The BPI jointly owns all official 
U.K. charts with Chart Information 
Network. The listings are compiled 
from data collated by Gallup. 

JEFF CLARK -MEADS 

Chesney `Hawkes' Hondas 
With `One And Orly' Song 
LONDON -If Chesney Hawkes 
doesn't drive a Honda, he ought to. 
The auto giant has selected Hawkes' 
Chrysalis recording of "The One And 
Only" for use in its latest Japanese 
television commercials. 

Honda's pitchman in the spots is 
Michael J. Fox, reprising his "Doc 
Hollywood" movie role. Hawkes' 
"The One And Only" was used in that 
film's soundtrack. The advertising 
campaign- promoting Honda's latest 
Integra model -is expected to run 
with three huge TV bursts over the 
next six months. 

The use of "The One And Only" 
marks the second time a Chrysalis 
artist has benefited from Honda. 
When the Integra was originally 
launched in Japan, Huey Lewis & the 
News' "The Power Of Love" was fea- 

tured in the car's TV spots just as it 
was in another Michael J. Fox pic- 
ture, "Back To The Future." 

As a result, Lewis' album sales ac- 
celerated to the 100,000 level in Ja- 
pan- higher than most international 
acts reach in a market that is domi- 
nated by domestic repertoire. 

Chrysalis is using the Honda/ 
Hawkes connection to help promote 
his debut album. Ironically, it con- 
tains music used in another movie, 
"Buddy's Song," the Roger Daltrey 
film, which has not found a wide in- 
ternational audience. Hawkes ap- 
pears in the film. He is scheduled for 
a promotional visit to Japan in late 
November, according to officials at 
Toshiba -EMI, which markets his la- 
bel there. ADAM WHITE 

Dutch Holland Brothers Launch B &B Records 
AMSTERDAM -Dutch brothers 
Rob and Ferdi Bolland, who as 
composers and producers have 
scored a number of international 
hits in the last decade, have 
launched their own label, B &B- 
Records, to be distributed world- 
wide by Sony Music. 

Ferdi Bolland says B &B Rec- 
ords will release five albums in its 
first year, all produced and largely 
written and arranged by the Bol- 
land brothers. 

Two acts have been signed to 
B &B: Dutch -American dance act 
Academy Of Modern Dance and 
Franco -Belgian dance -rap act Cos- 

mic Company. Three further acts 
will be signed next year. The debut 
single and album on the label come 
from Academy Of Modern Dance. 

As artists, the Bolland brothers 
first found international attention 
in 1985 with their fifth album, 
"The Domino Theory," released 
worldwide on A &M. One of the 
tracks, "In The Army Now," be- 
came an international hit when 
covered by Status Quo. The Bol- 
lands also produced "Rock Me 
Amadeus" for Austrian artist 
Falco, which was a hit in 30 coun- 
tries. 

WILLEM HOOS 

Legendary Pairings At Guitar Legends Fest 
MADRID -The Guitar Legends 
festival held in the Spanish city of 
Seville Oct. 15 -19 produced some 
unprecedented pairings for the es- 
timated televison audience of 500 
million. 

Held in the 6,000 -seat La Cartuja 
stadium, the event was structured 
to produce interplay between the 
participants, who included B.B. 
King, Keith Richards, Joe Satriani, 
Les Paul, Brian May, John 
McLaughlin, Paco de Lucia, Stan- 
ley Clark, and Bob Dylan. As a re- 
sult, the TV audience in 40 coun- 
tries saw a duet between de Lucia 
and McLaughlin, and Richards 
jamming with Dylan. 

The festival, promoted by U.K. - 
based Tribute Productions, was 
also covered by about 25 radio sta- 
tions from as far away as Austra- 
lia, Singapore, and North and 
South America. 

ANNA MARIE de la FUENTE 

IFPI's Ian Haffey mulls 
strategies for labels 
to consider in their 
move into Eastern 
Europe ... page 11 
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NIGERIA: The country's most successful musical export and part -time po- 
litical activist, Fela Anikulapo Kuti, returns to headline a Pan- African 
charity pop festival Nov. 30 at Lagos National Stadium. All proceeds from 
the concert go to the Children Of Africa, a charity project aimed at improv- 
ing the plight of the continent's children. The concert is the brainchild of 
local promoter Chief Onwuka Kalu, South African singer Miriam Ma- 
keba, and BBC film producer Faith Isiakpere. "Why do we have to look to 
the West in order to solve our problems ?" asks Isiakpere. "It is time we 
initiate our own projects in order to help ourselves. We have been champi- 
ons in the field of music and we should use our talents to help our chil- 
dren." The concert features the pride of West African music: with Kuti will 
be King Sunny Ade of Senegal, Manu Dibango of Cameroon, and Salif 
Keita of Mali. These four will be complemented by an all -star contingent 
from South Africa, including Makeba, Ladysmith Black Mambazo, Hugh 
Masekela, and Yvonne Chaka Chaka. An overseas contingent is expected 
to include Ziggy Marley, Luther Vandross, and Whitney Houston. 

ARTHUR GOLDSTRUCK 

GERMANY: As a "gesture of communication between nations," the Scor- 
pions have recorded a Russian- language version of their massively suc- 

cessful hit "Wind Of Change." The song, which has 
topped the charts all over Europe, was written by the 
group's vocalist, Klaus Meine, during the Peace Rock 
festival (headlined by Bon Jovi) in Moscow in 1989, and 
has captured the mood of subsequent events in Eastern 
Europe. Ironically, it is not yet known whether the song 
will actually be released in the Soviet Union, although 
as the first Russian- language recording by a German 
rock group, it looks likely that the Phonogram release 
will become a collector's item everywhere else. 

ELLIE WEINERT 

HONG KONG: The market here has long been dominated by locally pro- 
duced "Canto-pop," a mindless variety of Cantonese -language MOR slush. 
Then, about five years ago, a new wave of "Mando-rock" bands began to 
emerge from mainland China, all playing Mandarin -language heavy rock, 
most of them looking like Black Sabbath on a bad day. Now, at last, pro- 
ducer Liam Fitzpatrick thinks he has stumbled onto the Next Big Thing: 
what he calls "Cantonese art rock." Fitzpatrick has just produced the coun- 
try's first AIDS benefit recording, an extended single entitled "Join 
Hands" (BMG). As well as being an admirable humanitarian gesture, it is 
also the first time that a major label has underwritten a recording by bands 
from the local underground scene, such as Eurasion Nation and Red X. 
Their key influences are Western acts like David Sylvian and Brian Eno, 
and much of Cantonese art rock has a new age feel. But the words are 
often more abrasive. Anson Makk, who wrote the Cantonese lyric to "Join 
Hands," once made a memorable adaptation of the Sex Pistols' "God Save 
The Queen" to read "Mao Save Deng Xiaopeng." Makk has also developed 
his own highly distinctive version of "Canto-rap." Watch this space. 

HANS EBERT 

JAPAN: Ever since Hammer performed a series of sold -out concerts here 
earlier this year, a rap boom has been bubbling under the surface of the 
Japanese pop industry. Kids who a couple of years ago might have been 
inspired by the "anybody -can- form -a- band" spirit of the "band boom" are 
now taking mike in hand and spieling away -in Japanese. One of the hard- 
est, most dynamic Japanese rap groups is Zingi, which has a militant, Pub- 
lic Enemy style. At the other extreme are acts like 
Hipbone, three girl -next -door types who deliver cute - 
but -clever raps against backing tracks like a reworked 
"Mission Impossible" theme. Although Takagi Kan's 
album "Fruit Of The Rhythm" has sold 30,000 copies on 
Epic, it is indie labels like File Records that are at the 
center of the Japanese rap world. File's biggest asset is 
Major Force, a rap group /production team that keeps 
coming up with original stylings that transcend the 
genre's clichés while putting rap in a cut -the -crap Japa- 
nese context. Not all Japanese rap takes its cue from the U.S. - Rankin' 
Taxi, for example, is heavily influenced by the Jamaican /British dance 
hall /dub style -but most of it is based on American styles. What hath 
Hammer wrought? STEVE McCLURE 
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