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SPAIN: A major music wave called Basque Radical Rock is emerging 
from the trouble -torn Basque Country in the north and winning critical ac- 
claim despite its radical stance. In the vanguard of the movement is a 
Basque -language rock /rap /hardcore band called Negu Gorriak (Red Win- 
ter), whose hectic, uncompromising approach has drawn comparison with 
France's Mano Negra. Negu Gorriak played its debut concert in Madrid 
before 1,500 diehard fans, while two miles away Presidents Bush and Gor- 
bachev dined with King Carlos on the eve of the Middle East peace confer- 
ence. Ironically, the band finds it harder to get gigs in the Spanish capital, 
where Basque separatist violence has provoked a hostile response, than it 
does elsewhere in Europe. Despite recent appearances before ecstatic 
crowds in London, Belfast, Paris, Rome, Oslo, Vienna, Berlin, and Havana, 
only Madrid's top hardcore venue, The Revolver Club, has so far dared to 
book the band. Negu Gorriak's second album, "Gure Jarrera" (roughly 
meaning "Us Forever "), is released on its own Esan Ozenki Records label. 

HOWELL LLEWELLYN 

FRANCE: Few new acts have made as strong an impression this year as 
Ni Ma Fernandez. "Nilda" sounds like a female name, but is not (his real 
name is Daniel), although, thanks to his very light, high voice, he is often 
referred to as "she." Fernandez exploits this ambiguous status to generate 

interest and mystery. Born 33 years ago in Barcelona, 
his approach is bilingual and bicultural and he uses his 
distinctive vocal tone to create a soft, intimate music 
rich in atmosphere. Although he enjoyed a minor hit 
several years ago with the single `Barcelona," it is his 
new self -titled album debut (on EMI) that has turned 
him into a major contender. His appearance as opening 
act for Sting at the 15,000-capacity Bercy concert hall 
last summer was enthusiastically received and, thanks 

to considerable radio airplay, his single "Nos Fiançailles" (Our Engage- 
ment) has now made the chart. EMMANUEL LEGRAND 

DOMINICAN REPUBLIC: While the joyous, rapid -fire merengue sound 
has long been the best -known musical export from this island in the eastern 
Caribbean, another lower -tempo beat called the bachata is rapidly gaining 
worldwide popularity thanks to the phenomenal success of the vocal quar- 
tet Juan Luis Guerra Y La 440. Originating in the '30s from groups known 
as bachatas, this engaging music comprises poetic, romantic verse layered 
over a percussive rhythmic bottom that falls somewhere between a slum- 
ber- gaited bolero and the fast -shuffling son. Guerra's recent album "Ba- 
chata Rose" (Karen) has been a top seller in Latin America, Spain, and Hol- 
land. Apart from Guerra, who is currently on tour in the U.S., the most 
prominent bachata act is Victor Victor. As Guerra's former producer and a 
noted songwriter, it was Victor who introduced Guerra to the charms of 
bachata. Victor's debut, "Inspiraciones" (Sonotone), has already produced 
two top 20 singles on Billboard's Hot Latin Tracks survey: "Mesita De 
Noche" and "Ando Buscando Un Amor." JOHN LANNERT 

U.K.: Hi -NRG is back. The south remains indifferent, but in the north of 
England and Scotland there has been a resurgence of interest in the dance 
craze that bridged the gap between the disco boom of the '70s and the 
house scene of the late '80s. The radio programme "Gay To Gay" on Wear 
FM, a local station based in Sunderland, has been cham- 
pioning hi -NRG and, although initially targeted at the ' 
minority gay community, is attracting substantial audi- 
ences in the Northeast. A compilation of hi -NRG music, t 

"La Vie En Rose Presents ... Volume One" (Music Fat- 
tory), is the first of a five -album series that provides a t, 

history of the music that evolved from gay club culture 
into a mainstream pop phenomenon. Featured artists 
include Miguel Brown ( "So Many Men, So Little 
Time "), Divine ( "Love Reaction "), and the Communards ( "Never Can Say 
Goodbye "). Many clubgoers find the happy -go-lucky style of hi -NRG, with 
its bright, mechanized beat, escapist lyrics, and disco-diva glamour, a wel- 
come relief from the heavy political and macho overtones that have become 
the norm in house and rap. But the album also promotes the work of The 
Terrence Higgins Trust, a support group for sufferers of AIDS. D.S. 

INDIA: when pop superstar Alisha Chimai released two albums in 1989 - 
one a cover of Madonna's songs in English, the other a collection of songs 
in Hindi -it was the "Madonna" album that flopped and the Hindi album 
that went platinum. But now the tide is turning, and increasingly the trend 
is for acts that sing original material in English to be signed. Among the 
most successful have been 13 A.D. from Cochin, whose debut album, 
"Ground Zero" (Magnasound), has sold 23,000 copies, and Rock Machine, 
whose "Second Coming" (Magnasound) has sold 20,000. JERRY D'SOUZA 
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INTERNATIONAL 

Lueftner Leaves Bertelsmann On Birthday 
After 36 Years, Exec Retires To Begin Monti Media 

BY MIKE HENNESSEY 

MUNICH -This month's hottest 
ticket in Germany is an invitation 
to the special 60th birthday and re- 
tirement party for Egmont 
"Monti" Lueftner, who is leaving 
the Bertelsmann group after a re- 
markable 36 years. 

The event is being hosted Friday 
(15) by Bertelsmann AG chief, Dr. 
Mark Woessner, at Munich's Park 
Hilton Hotel. Approximately 350 
guests are expected, including art- 
ists and producers from all over 
the world, to wish Lueftner "hap- 
py birthday," and to toast the fu- 
ture success of Monti Media Con- 
sulting, his new venture. 

Lueftner is retiring as one of the 
10 members of Bertelsmann's ex- 
ecutive board. He will also be leav- 
ing his post as vice chairman of 
BMG, president of A &R world- 
wide, and CEO of BMG Ariola in 
the German -speaking territories. 

Lueftner's departure is in ac- 
cord with an inflexible Bertels- 
mann rule that the top executives 
on the board must retire at age 60. 
He reaches that milestone Tuesday 
(12) but plans to remain actively in- 
volved in the international music and 
home entertainment industry 
through Monti Media Consulting. 
The new company will have offices in 
Munich and New York, and will main- 
tain close links with Bertelsmann, in 
particular its TV operations and the 
music group. 

Lueftner will also consult BMG 
and the entertainment industry in 
general on various projects, draw- 

MONTI LUEFTNER 

ing on his wide experience and 
multiple contacts in the German - 
speaking countries and in the U.S. 
He says, "I will be looking to coop- 
erate in joint ventures with other 
independent entrepreneurs in the 
media industries, covering record 
production, video, television pro- 
gramming, and even book publish- 
ing. There are tremendous oppor- 
tunities to build bridges between 
Europe and the U.S. to our mutual 
advantage. 

"One area of enormous poten- 
tial, for example, is American 
country music, which I think could 
be infinitely more successful in 
German -speaking countries if it 
were properly promoted and mar- 
keted. German country music - 
contemporary folk music with a 
strong schlager element -has a lot 
in common with U.S. country mu- 
sic, and right now in Germany it is 

booming." 
Lueftner, who has built an im- 

pressive reputation as a seeker, 
finder, and developer of young tal- 
ent, says that discovering and nur- 
turing new talent in all areas of 
the media will be a main priority of 
this new venture. "There is an es- 
calating demand everywhere for 
young creative talent. But you 
must have the time -and the con - 
cern-to find it and to know how to 
formulate career development." 

Already, since news of the 
launch next January of Monti Me- 
dia appeared in the German press, 
Lueftner has received many offers 
and inquiries. "But," he says, "I 
intend to be very selective." 

A native of Austria, where he 
was born in the small town of Leo - 
ben in 1931, Lueftner joined Ber- 
telsmann AG as a salesman in 
1955. In his off -duty hours, he 
studied economics and obtained 
the equivalent of an MBA degree 
at Vienna Univ. in 1958. Toward 
the end of that year, he was part of 
a small team that launched the 
Ariola label in Germany, signal- 
ling Bertelsmann's entry into rec- 
ord production. 

The group had founded its rec- 
ord club two years earlier -work- 
ing with licensed repertoire -and 
a year later had begun construc- 
tion of its Sonopress manufactur- 
ing plant in Guetersloh, which 
went into production in 1958. 

Lueftner's initial responsibility 
with Ariola was the development 
of the Austrian company and the 
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U.K.'s PWL GOES POP WITH WARNER MUSIC PACT 
(Continued from page 69) 

tiations between Minogue's man- 
agement and PWL] in respects oth- 
er than financial, one of the Warner 
labels could step in." But those la- 
bels would not engage in financial 
"gazumping," emphasizes Lopez, 
referring to a U.K. real -estate prac- 
tice where a property buyer is out- 
bid by someone else after the seller 
accepts the original bid. 

Both Minogue and Donovan were 
signed to PWL through PAL Pro- 
ductions, a 50/50 joint venture with 
Australia's Mushroom Records. In- 
formed sources say that PWL 
Records, at its 1988 -89 peak, gener- 
ated more than $40 million in annual 
U.K. revenues, of which as much as 
75% came from PAL. More recently, 
it is believed that PWL label reve- 
nues have declined by half. 

Waterman's initial link with 
Warner Music International came 
through the latter's U.K. company, 
which won local distribution rights 
for PWL after its deal with Pinnacle 
expired June 30 this year. In Brit- 
ain, PWL continues to be responsi -' 
ble for its own A &R and marketing 
activities; elsewhere, the Warner 
companies will handle marketing. 

PWL has been operating with a 
quilt of licensing deals around the 
world, including Sony in France, 
Sonet in Scandinavia, Sanni in 
Spain, CNR in Belgium, and Alfa in 
Japan. "Most of our international li- 
censes finish around now," says 
Howells, "so the arrangement with 

Warner fitted nicely. But we've en- 
joyed excellent relationships with 
those individual licensees, for exam- 
ple, Sony Music France." 

Pacts with a longer run -off in- 
clude Sonet (end of 1992) and Alfa. 
In Germany, PWL has been licensed 
to Warner's EastWest Records - 
previously known as Teldec -so 
that relationship continues un- 
changed. 

"In the current business climate, 
Warner's solid international connec- 
tions and professionalism makes 
the most sense for us," says How- 
ells. "At the same time, Warner was 
looking for more pop repertoire to 
sell internationally. Through this 
deal, we could see our sales figures 
doubling within twelve months." 

It is not known whether Warner 
has an option to buy out PWL's 
share in the joint venture at some 
future date, although that must be 
a possibility. 

Earlier this year, PWL Records 
appeared close to reaching a world- 
wide deal with PolyGram. "There 
was an initial approach by another 
company," says Lopez, "but we 
struck up a very good relationship. 
The chemistry is right, and what we 
do is very complementary to PWL." 
Insiders say that PolyGram's top 
brass was ultimately unsure that 
PWL could maintain its previous 
commercial hot streak in future. 

Separately, PolyGram has a 
worldwide distribution deal with 

PWL America, the rap /urban im- 
print operated out of New York by 
Robert John Jones and Brian Chin. 
"That will continue as it is," says 
Howells. "We're not very involved 
in the label from the U.K." Jones 
and Chin have equity in the U.S. 
firm with PWL, he confirms. 

As for North American release of 
repertoire from the new joint -ven- 
ture PWL, Lopez says it will be sub- 
mitted to the Warner group's vari- 
ous labels there -much as the inter- 
national division's 100% -owned 
companies do. What options does 
PWL have if none of those U.S. 
companies want the product? 
"That's a theoretical question," re- 
sponds the Warner Music Interna- 
tional chief. "Look at the Warner 
family: Warner Bros., Reprise, Gi- 
ant, Interscope, Tommy Boy, Atlan- 
tic, EastWest, Elektra, Chameleon. 
If none of those think it's worth 
handling, what does it say about the 
repertoire? I'm confident that situa- 
tion will not arise." 

Currently, PWL has two albums 
in the U.K. top 50, Jason Donovan's 
"Greatest Hits" and Kylie Mino- 
gue's "Let's Get To This," and two 
top 10 singles, "Get Ready For 
This" by 2 Unlimited and Minogue's 
duet with Keith Washington, "If 
You Were With Me Now." The 2 
Unlimited record is a pick -up from 
Holland, for which PWL only has 
U.K. and Eire rights. 
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