
Secada, Cyrus, Peniston, 
Michael Rake It In During 

Billboard Music Vid Awards 
BY DEBORAH RUSSELL 

LOS ANGELES -Latin pop artist 
Jon Secada dominated the win- 
ners' circle at Billboard's Music 
Video Awards Nov. 6, as his SBK/ 
EMI Records Group video "Otro 
Dia Mas Sin Verte" garnered 
three trophies, including a nod to 
the clip's director, Kevin Layne. 
Secada was named best male art- 
ist and best new artist in the Latin 
category. 

The ceremony capped the 14th 
Annual Billboard Music Video Con- 
ference, held Nov. 4-6 at Ma Mai - 
son-Sofitel here (additional cover- 
age, see pages 1 and 41). Peter 
Noone, host of VH -l's "My Genera- 
tion," was MC at the event, high- 
lighting the ceremony with a wacky 
videography of his own career, 
from '60s pop idol to TV, film, and 
stage star. 

Awards were given in five mu- 
sical genres: pop /rock, R &B/ 
rap, country, dance, and Latin. In 

Billboard Music Video Awards show 
host Peter Noone presents A &M 
artist CeCe Peniston with the first of 
her two honors in the dance 
category. (Photo: N. Azzara -Millet) 

addition, the 1992 event inaugu- 
rated five new awards to recog- 
nize the achievements of local 
and regional music vid- 
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CapCities /ABC Makes Video Foray 
Names Peisinger To Market Own Product 

BY SETH GOLDSTEIN 

NEW YORK -After years spent li- 
censing product, Capital Cities /ABC 
last week became the first of the na- 
tional broadcast networks to actively 
participate in the home video market. 
CBS and NBC funnel programs 
through outside organizations, with 
CBS using its joint venture, CBS /Fox 
Video. However, neither markets its 
own product. 

ABC has named Jon Peisinger as 
president of newly formed Capital Ci- 
ties /ABC Video Publishing. Pei- 
singer, who, as president of Vestron 
Video, acquired ABC theatrical titles 
such as "Prizzi's Honor" and "Space 
Camp," for now will concentrate on 
the nontheatrical side of the busi- 
ness, which he estimates "in excess 
of $1 billion" of the $12 billion video 
retailing business. 

Much of ABC's program library is 
"unexploited" in video, Peisinger 
says, despite a dozen or so licensing 
agreements that have dealt titles to 
such labels as CBS /Fox, Prism En- 
tertainment, MPI Home Video, and 
Strand VCI. "We have a backlog of 
TV series and [made- for -TV] mov- 
ies," he notes, in addition to pro- 

A *Vision Splits Into 3 Autonomous labels 
Kid -Vick Adult Mainstream Units Established 

BY CATHERINE APPLEFELD 

NEW YORK -In an effort to give 
specialized treatment to the diverse 
areas of its burgeoning video library, 
A`Vision Entertainment, the home 
video arm of Atlantic Records, will be 
divided into three autonomous labels 
in January. 

The new entities will be KidVision, 
for children's videos; NightVision, 
for adult -oriented fare; and A *Vision, 
for such product as music, fitness, 
sports, and other "mainstream" ti- 

2 Top Execs 

Quit Their Vid 

Buying Groups 
BY EARL PAIGE 

LOS ANGELES -Top executives of 
two leading video retail buying 
groups have quietly resigned during 
a continuing period of adjustment for 
such dealer combines. 

Other executives with the two 
groups, the Independent Video Re- 
tailers Assn. and the Video Affiance 
Group, insist both moves stem from 
reorganizations and do not represent 
a retrenchment because of the dimin- 
ishing number of small video stores 
across the U.S. 

In fact, IVRA, now based in Desert 
Hot Springs, Calif., has been adding 
staff in the wake of former executive 
VP Michael Weiss' recent exit. 

Oddly enough, Weiss is returning 
to VAG, based in Phoenix, where he 
was president before joining IVRA in 
May '91. 

Ron Friedman, who succeeded 
Weiss at VAG, has resigned, leading 
to what Weiss characterizes as a 
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ties, according to Stuart Hersch, 
president of the 2'/2- year -old A *Vi- 
sion. While there will be "some over- 
lap" among the labels, each one basi- 
cally will be responsible for market- 
ing its own product. 

"It's a very logical step," says 
Hersch. "We've grown to the point 
where we have a lot of product that 
requires different promotional and 
marketing needs, and they simply 
have to be handled separately." 

A *Vision, which puts out such di- 
verse videos as the Penthouse line 
and NASCAR racing titles, entered 
the children's market last month with 
the PBS series "Shining Time Sta- 
tion" and the toilet- training tape "It's 
Potty Time," the first in a nine-pro- 
gram series based around child rear- 
ing (Billboard, Sept. 26). Next up in 
that line is "It's Mommy Time," 
scheduled for release in February. 

The company also expanded into 
the fitness arena in October with 
"Jane Fonda's Step Aerobic And Ab- 
dominal Workout," while keeping a 

foot in the music realm with such re- 
cent longform titles as a live AC /DC 
program and videos by Tori Amos 
and Das EFX. 

Hersch, whose title will not change 
with the restructuring, says he is in 
the process of selecting a manager 
for each label but has not yet hired 
any new staffers. While he would not 
comment on the number of employ - 
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grams that will return as prior agree- 
ments expire. 

"Virtually every daypart of the 
network" will be examined, says Pei- 
singer, including soap operas, which 
he calls "an area of promise." Most of 
ABC's children's programs, however, 
have gone to Strand and are not 
available to the new venture. 

Peisinger notes CapCities /ABC 
Video's reach could extend to the 
three cable channels backed by ABC: 
Arts & Entertainment, ESPN, and 
Lifetime. "We will discuss whether it 
makes sense for them to participate," 
he says. ESPN already has a retail 
presence under its own name. 

Peisinger expects to release the 

company's first titles -a mix of titles 
priced for rental and for sell - 
through-in the second quarter of 
1993. While it's too soon to list 
choices, Peisinger says one of his per- 
sonal favorites is ABC's "World Of 
Discovery" series, produced by Den- 
nis Kane, who was with National 
Geographic when it licensed TV 
shows to Vestron. Those titles went 
to LIVE Home Video as part of the 
catalog acquired by LIVE Entertain- 
ment in the Vestron Inc. bankruptcy. 

National Geographic has regained 
the rights and is seeking another dis- 
tribution arrangement. Since Pei- 
singer anticipates going outside ABC 
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Play It Again, Russ. CEMA Distribution president Russ Bach is honored at the 
annual fund -raising event of Neil Bogart Memorial Laboratories Nov. 7 in Los 
Angeles. For the event, called "Return To Casablanca," an airplane hangar was 
transformed into Rick's Cafe from the 1942 film. The gala raised approximately 
$1 million for the Bogart Labs, which research pediatric leukemia, cancer, and 
AIDS. Shown, from left, are Charles Koppelman, chairman /CEO, EMI Records 
Group North America; Eli Okun, VP /GM, CEMA Special Markets; Bach; Joe 
Smith, president /CEO, Capitol -EMI Music; Jim Fifield, president /CEO, EMI 
Music; Hale Milgrim, president /CEO, Capitol Records; Phil Quartararo, 
president, Virgin Records America; Jay Boberg, president, I.R.S. Records; and 
Steve Murphy, president, Angel /EMI Classics. 

Orion Renewed. As Home Vid Supplier 
BY DON JEFFREY 

NEW YORK -Orion Pictures Corp. 
has emerged from bankruptcy as a 
slimmed -down film distribution com- 
pany with a library of about 750 titles 
for home video exploitation. 

In approving Orion's financial reor- 
ganization plan Oct. 20, the U.S. 
Bankruptcy Court here required that 
Orion may not engage in new movie 

development or production deals un- 
less they are fully funded by third 
parties. 

A spokeswoman for Orion says, 
"They're out of movie production; 
they can't finance new production in- 
ternally. They're in the distribution 
business." 

But sources say the company is in 
talks with possible investors so that 
more than 40 film projects that Orion 

U.S. May Tax Euro CDs It Trade Talks Slip 
BY BILL HOLLAND 
and ADAM WHITE 

WASHINGTON, D.C. -The Bush 
administration's U.S. Trade Repre- 
sentative is prepared to include a 
stiff tariff on European CDs, prere- 
corded and blank audiotapes, mas- 
ter tapes, and matrices if the trade 
negotiations with the European 
Community break down and the 
threat of a trade war escalates. 

On Nov. 5, the U.S. threatened to 
place 200% tariffs on $300 million 
worth of European products, mostly 
French white wines, if the GATT 
global trade talks collapsed. The 

same day, USTR chief Carla Hills in- 
structed her staff to prepare a fur- 
ther list of nonagricultural products 
to be subject to U.S. retaliatory 
sanctions, including sound record- 
ings. Five days later, EC trade min- 
isters agreed to resume negotiations 
with the U.S. 

France has been the most ada- 
mant of the European nations in re- 
fusing to grant concessions affect- 
ing agricultural issues that have 
stalled a global trade pact. 

The further sanctions, according 
to USTR officials, would be imposed 
if EC leaders are unable to get the 
trade talks back on track. But they 

emphasize they are hoping the re- 
sumption of negotiations will pre- 
clude such an eventuality. 

USTR officials say they are hope- 
ful that the trade talks will be con- 
cluded successfully by the end of 
November or early December. 

John Deacon, director general of 
the British Phonographic Industry, 
has been receiving information 
about the possible sanctions from 
the U.K. Department of Trade & In- 
dustry. He says it is unclear wheth- 
er the retaliatory tariffs on music 
product will actually kick in Dec. '7, 

which is when the 30 -day notice- 
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had been considering could begin de- 
velopment. 

The immediate order of business 
for Orion is the theatrical release of 
10 completed movies that had been on 
hold since the company filed for 
Chapter 11 creditor protection last 
December. The first picture, "Love 
Field," starring Michelle Pfeiffer, is 
scheduled to come out in January. 

In home video, Orion is releasing 
"Article 99" this month, but that film 
is unlikely to generate significant 
cash flow for the company. Its last 
video release was "Shadows And 
Fog." 

Cash flow from Orion's theatrical 
movie and home video distribution is 
to be used to pay off creditors, includ- 
ing Columbia Pictures Entertain- 
ment, which holds a $70 million letter 
of credit for an advance on interna- 
tional home video distribution rights 
Columbia acquired to Orion films. 
The use of cash flow to pay off credi- 
tors is the reason Orion may not fi- 

nance its own movie production at 
this time. 

Meanwhile, Orion has shifted from 
New York to Los Angeles all but its 
international sales division and is 
looking for new staffers to replace 
some who were laid off in the past 
year. The spokeswoman says Orion 

(Continued on page 92) 

BILLBOARD NOVEMBER 21, 1992 11 

www.americanradiohistory.com

www.americanradiohistory.com



