
"When you said, `Meet me at Le Dufy and let's 
monkey around,' this is not what I had in mind." 
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1000 W.253 7 DRIVE $10 
800.253.799? 

WEST HOLLYWOOD 
iN CALIFORNIA 90069 

"SUITE HOTEL DE LUXE 'Offer based on availability. 
SAVER" Tax included and gratuity not 

"Escape to the city within the city...West Hollywood, California" 

BIG 7 ESSENTIAL 
REFERENCE r - GUIDES 

1. International Buyer's Guide: The worldwide music & video busi- 
ness to business directory jampacked with record & video co's, music 
publishers, distributors & more. 

2. International Talent & Touring Directory: The source for US & 
Intl' talent, booking agencies, facilities, services & products. 

3. Record Retailing Directory: Detailed information on thousands of 
independent music stores & chain operations across the USA. 

4. International Tape /Disc Directory: All the info on professional 
services & supplies for the audio /video tape /disc industry. 

5. Country Music Sourcebook: Lists personal managers, booking 
agents, performing artists, country music radio stations & more! 

6. International Recording Equipment & Studio Directory: All 
the facts on professional recording equipment, studios & equipment 
usage. 

7. International Latin Music Buyer's Guide: The essential tool for 
finding business contacts in the latin music marketplace. 

For fastest service call: 1. 800. 223.7524 
(outside NY), in NY 1. 212. 536 -5174 Or 

1.800- 344 -7119 (outside NJ), in NJ 1. 908.363 -4156 
moommimmusbowstememompsommemimosmomom 

Mail completed coupon to: Billboard Directories, PO Box 2016, Lakewood, NJ 08701 

Name Comoany 

Address 

Signature 

Check for $ enclosed. Charge: Visa MC AMX 

Card # Exp Date 
Please add $3 per directory for S&H, add $8 for international oraers. BDQP0393 
Add applicable sales tax in NY, NJ, GA, TN, MA, IL & DC. 

#copies Amount 
1993 International Buyer's Guide (8057 -9) $80 

1993 International Talent & Touring Directory (8042 -0) $70 

1993 Record Retailing Directory (8059 -5) $99 

1992 International Tape /Disc Directory (8054 -4) $35 

-1992 Country Music Sourcebook (8053 -6) $40 - 1993 International Recording Equipment & Studio Directory (8043 -9) $40 
1992 International Latin Music Buyer's Guide (8058 -7) $50 

Artists & Music 

Crossroads Less Traveled By Major Reps 
But Memphis Meet Attracts Regional Acts, Execs 

BY RICK CLARK 

MEMPHIS -"Of all the showcases 
that I have attended in the last few 
years, Crossroads is the best," says 
Larry McKeehan, president of the 
Hardline Group, a management/ 
Sony co- publishing venture based in 
Nashville. "There was good pub- 
lisher and legal representation here, 
but the record companies just aren't 
sending people out to these things, 
unless there is something they spe- 
cifically want to see." 

Such an assessment seemed to 
sum up Crossroads '93, the second 
edition of the regional conference 
and showcase held April 15 -17 here. 

This local undertaking was a 
model of efficient organization and a 
good argument for the existence of 
such showcase events; however, the 
event received fairly light attend- 
ance from major -label A &R repre- 
sentatives. That observation seemed 
to play itself over and over among 
various industry attendees. 

The situation was further exacer- 
bated by the marked increase in the 
number of bands playing over last 
year's amount. 

"There are 250 bands playing 
here at Crossroads. If just a few 
A &R guys show up, that doesn't do 
any justice to the bands," remarked 
Jozef Nuyens, owner of Nashville 
studio The Castle. 

However, several bands still man- 
aged to draw in the A &R executives 
who were in attendance. No Good 
Boyo, an alternative hard -rock band 
out of Atlanta, received a strong 
A &R turnout, as did the edgy folk/ 
country rock of Todd Snider & the 
Bootleggers. Richard Johnson and 
Jud Martindale, an acoustic guitar/ 
drums duo, also has generated label 
interest with its intricate instrumen- 
tals that recall Leo Kottke and Mi- 
chael Hedges. Acoustic guitar duo 
Pruett -Davis was another perform- 
ance highlight with a set that re- 

FREE 
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MAKE YOUR CLASSIFIED 

AD PAY? 

By running it consistently - consecutive weeks - 
for impact!! Rarely does a 
prospective customer reply to 
an ad the very first time it 
appears. Therefore, make sure 
you are in the right place when 
that customer is ready to buy. 
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minded some of Larry Coryell. 
Neighborhood Texture Jam and 

DDT gave aggressive alternative mu- 
sic fans something to talk about, while 
the Great Indoorsmen's clean har- 
monic pop attracted some strong inter- 
est. In the R &B -based rock depart- 
ment, both Johnny Neel and ex -Derek 
& the Dominos' Bobby Whitlock 
packed B.B. King's Blues Club with 
great sets. 

Other acts that generated a favora- 
ble buzz were Burnin' Blue, Celebrity, 
Toast & Jam, and Wonderview, a group 
led by Chris Maxwell, formerly of the 
Gunbunnies. 

Although it played to a virtually 
empty Club 616 at 2 a.m., Car Crash, 
a dissonant guitar rock trio fronted by 
lead singer/bassist Melanie Kelly, de- 
livered a blistering set. Little Rock, 
Ark., band Techno -Squid Eats Parlia- 
ment also shined with its left -of-center, 

early- XTC -ish smart pop/rock. 
In addition to the usual slew of pan- 

els, other Crossroads activities in- 
cluded a vintage guitar clinic and drum, 
bass, and guitar clinics followed by a 
jam session featuring guitarist Shawn 
Lane. Power Station owner /producer 
Tony Bongiovi staged a critique of art- 
ist and songwriter tapes and presenta- 
tion packages. 

Unlike many other regional confer- 
ences, Crossroads consistently has 
been a profitable venture. "We've made 
enough money that we can start to 
work on next year's showcase in a cou- 
ple of weeks," says Jon Hornyak, pres- 
ident of Crossroads. "Knowing what 
we were trying to pull off and how 
much room for error there was, I feel 
good about things. I'm already hearing 
about some deals that the event seems 
to have generated. Overall, I feel that 
this has been a success." 
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ARTIST(S) Venue Date(s) 

Gross Attendance 

Ticket Price(s) Capacity Promoter 

PAUL McCARTNEY Astrodome April 22 

Houston 

$1,258,660 38,728 

$32.50 sellout 

PACE Concerts 

PAUL MCCARTNEY Liberty Bowl April 27 

Memphis 

$1,013,364 42,003 

$32.50/ $25/ sellout 

$16.25 

Cellar Door of 

Michigan 

ELTON JOHN Boston Garden April 16 -17 

Boston 

$888,964 30,311 

$29.50 two 

sellouts 

Don Law Co. 

PAUL MCCARTNEY Louisiana April 24 

Superdome 

New Orleans 

$843,850 38,971 

$32.50/ $25/ 41211 

$16.25 

Cellar Door of 

Michigan 

PACE Concerts 

BARRY MANILOW Royal Albert March 27- 

Hall 30,April L. 

London 4 

$816,159 22,644 

$37.21/ $33.50 / 
$26 

Andrew Miller 

Concerts 

Kennedy Street 

Entertainment 

ELTON JOHN Palace of April 24 

Auburn Hills 

Auburn Hills, 

Mich. 

$593,256 20,816 

$28.50 sellout 

Cellar Door of 

Michigan 

REBA MCENTIRE78ROOKS& 

DUNN 

MATTHEWS, WRIGHT & KING 

Tacoma Dome April 24 

Tacoma, Wash. 

$505,791 21,523 

$23.50 sellout 

Starstruck 
Promotions 

REBA MCENTIRE /BROOKS & 

DUNN 

MATTHEWS, WRIGHT & KING 

Delta Center April 20 

Salt Lake City 

$329,353 14,015 

$23.50 sellout 

Starstruck 

Promotions 

REBA MCENTIRE/BROOKS & 

DUNN 

MATTHEWS, WRIGHT & 

KIING 

Shoreline April 17 

Amphitheatre 

Mountain View, 

Calif. 

$311,666 14,483 

$25/ $19.50 20,000 

Bill Graham 

Presents 

BARRYMANILOW Manchester April 10 -12 

Apollo 

Manchester, 

England 

$266,916 7,871 

(175,028 British three 

pounds) sellouts 

534.31/ $30.50 

Andrew Miller 

Concerts 

Kennedy Street 

Entertainment 

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)- 321 -4295, Fax: (615)- 
327 -1575. For research information and pricing, call Laura Stroh, (615)- 321 -4254. 
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