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GIN BLOSSOMS BLOOM ON AGM 
(Continued from page 1) 

list Jesse Valenzuela puts it, "It's just 
been a serious year of shaking hands 
and saying howdy." 

Now, all the quintet's hard work is 
generating a lot of heat. Its full - 
length label debut, "New Miserable 
Experience," spent 22 weeks on Bill- 
board's Heatseekers album chart, in- 
cluding three weeks in the No. 1 slot, 
before graduating to The Billboard 
200 two weeks ago. This week, it 
jumps to No. 83 with a bullet and has 
shipped more than 350,000 units. 

Much of the project's success 
comes from radio's reception to "Hey 
Jealousy," the first single from the 
album that A &M began working 
more than a year ago. The jangly pop 
tune earns the Airpower award on 
this week's Album Rock Tracks 
chart, and bullets to No. 87 in its sec- 
ond week on the Hot 100. On the vid- 

eo front, "Hey Jealousy" enters its 
third week as an MTV Buzz Bin clip. 

The story of the Gin Blossoms' 
burgeoning success is one of pro- 
gress made in fits and starts with the 
label changing whatever wasn't 
working. In this case, it meant creat- 
ing a new album cover after shipping 
more than 120,000 copies with the old 
one and shooting three videos for 
"Hey Jealousy" before MTV began 
playing it in regular rotation. 

The Tempe, Ariz.-based Gin Blos- 
soms were signed by A &M's VP of 
A &R Bryan Huttenhower, who ad- 
mired the strong songwriting on the 
band's self -released 1989 project 
"Dusted." He brought the band to 
L.A. in an ill -fated attempt to record a 
new album. "We got home and real- 
ized this stuff was terrible," says Va- 
lenzuela. "We just knew Bryan was 

by Geoff Mayfield 
UP ALL NIGHT: A year or two ago, mentions of Seattle in the music biz 
centered on the emergence of grunge -the likes of Nirvana, Pearl Jam, 
Soundgarden, or the "Singles" soundtrack. But, during the last three 
weeks, the hottest mover on The Billboard 200 conjures quite a different 
musical image of the rainy Washington city, as the standards -flavored 
"Sleepless In Seattle" continues its impressive roll. Yes, soundtracks are 
hot this summer (see story, page 9), but none is hotter than "Sleepless," 
which moves 4-2 on a 46% increase and shows, for the third week in a row, 
the chart's biggest gain in unit sales. 

MORE FLICKS: It might be an exaggeration to say Michael Jackson's 
"Dangerous" is staging a whale of a comeback, but the title has perked up. 
This resurgence is not as stunning as the one MJ staged earlier this year 
during his week -by -week television appearance blitz, but, three weeks ago, 
in the wake of MTV's "Michael Jackson Weekend," the album made a 20- 

place leap to No. 47. Now, radio airplay and "Free Willy" trailer exposure 
for his "Will You Be There" help the album pick up a bullet at No. 46 in the 
same week that the "Free Willy" soundtrack, on Jackson's MJJ label, de- 
buts at No. 134 ... Now that "The Bodyguard" has moved to home video, 
its eight-times-platinum soundtrack is bidding to return to the top 10. With 
a 20% sales gain, it bullets at No. 11 ... One of last summer's hot sound- 
tracks, "Boomerang," re- enters after the movie's July 10 debut on HBO. 

TOP PRIORITY: Since last summer, when she was included in the "Boo- 
merang" soundtrack, it has been obvious that songstress Toni Braxton 
has been a priority for Arista. In February, she was tapped to sing at the 
label's pre -Grammy party. Her album was prominently showcased during 
BMG's presentations at the National Assn. of Recording Merchandisers 
confab and at subsequent account conventions. With "Another Sad Love 
Song" paving the way on Hot R &B Singles and Hot 100 Singles, her self - 
titled album debuts at No. 36. 

STILL POTENT: A front -page story in the June 19 Billboard chronicled 
how the number of top 40 stations has declined in recent years, and label 
promotion people are all too familiar with the limitations of top 40 playlists, 
but the current success of two left -of -center acts proves the format still has 
plenty of sales oomph. Soul Asylum and 4 Non Blondes now have top 20 
albums to go along with their top 20 singles. The Non Blondes' album (16- 
13) has exploded since "What's Up" started cooking on Hot 100 Singles, 
more so than it did when the same song peaked at No. 16 in April on Album 
Rock Tracks, while Asylum's "Runaway Train" run on top 40 has pushed 
its album to No. 16. "We've got album rock, MTV, and a tour going for us, 
but we've had album rock, MTV, and a tour before without reaching the 
top 20, so the difference must be top 40 radio," concludes Lisa Wolfe, na- 
tional top 40 promotion director for Columbia, Soul Asylum's label ... Need 
more proof of top 40's sales impact? Madonna's "Erotica" rises 175 -152 on 
The Billboard 200 in the same week that "Rain" wins the Power Pick /Air- 
play award with a 52-37 jump on Hot 100 Singles. 

ONCE MORE: Although U2's "Zooropa" suffers a predictable 46% 
sales decline, it manages to hold at No. 1 for a second week, an accom- 
plishment that eluded "Achtung Baby." Although the previous U2 al- 
bum had no trouble debuting in the top slot in November 1991, the 
second -week sales drop that rock albums typically experience, com- 
bined with the steady sales performance of Garth Brooks' jugger- 
naut "Ropin' The Wind," meant "Achtung Baby" spent only a single 
week at No. 1. 

going to drop us." Instead, Hutten- 
hower recommended they cut a self - 
produced EP: 1991's "Up And Crum- 
bling." 

Then, in a pattern that became ha- 
bitual over the next two years, the 
Gin Blossoms hit the road in a van. 
"We took a very small amount of tour 
support from A &M and we had some 
money from our publisher and we did 
a tour which took us everywhere and 
we played for no one," says Valen- 
zeula. 

Regardless of how many people 
the band was drawing, A &M felt the 
Gin Blossoms were gaining invalu- 
able experience. "We wanted some 
kind of incubation period, to let the 
band fumble a little," says A &M se- 
nior VP /GM Jim Guerinot. The em- 
phasis was on retail attention and 
club play, and not radio or video play. 
"On an economic level, you can't do 
that when you're releasing a full - 
length album that you have to seri- 
ously promote," he says. 

Following months of touring, the 
band returned to the studio and be- 
gan recording "New Miserable Expe- 
rience," which they co-produced with 
John Hampton. "Hey Jealousy," 
went to alternative and album rock 
July 15, 1992; the album was released 
Aug. 2. The band hit the road again 
opening for Toad The Wet Sprocket, 
then Del Amitri, then the Neville 

Brothers in early winter. 
Meanwhile, "Hey Jealousy" "died" 

at radio, says Guerinot. With only a 
few modern-rock stations adding it, 
A &M decided to release a second sin- 
gle, and then a third, "Mrs. Rita." A 
handful of stations keep adding "Hey 
Jealousy" and then, "We get new sta- 
tions tells us they're going to play 
'Hey Jealousy' instead of 'Mrs. 
Rita'," Guerinot says. In the mean- 
time, some album -rock stations start- 
ed adding "Hey Jealousy." 

And the band played on. In Febru- 
ary 1993, the Gin Blossoms started its 
own four -month tour, partially spon- 
sored by Insider magazine, a general 
interest publication distributed on 
college campuses. The band played 
free noon shows at numerous univer- 
sities where A &M handed out special 
four -song samplers, and played near- 
by club gigs at night. During that 
tour, the band went back to the same 
Atlanta venue where it drew eight 
people in 1991. This time it sold out 
the 750 -seat club. 

Meanwhile, on the West Coast, Los 
Angeles modern-rock outlet KROQ 
has been playing "Hey Jealousy" 
since January, after PD Kevin 
Weatherly heard it on now -defunct 
Pirate Radio. 

"It just became an enormous, huge 
success for us," says Weatherly. "We 
couldn't get rid of it. Six months lat- 

STARS AID FLOOD VICTIMS 
(Continued from preceding page) 

all back to the community. In order to 
make sure that the money has the 
greatest impact-and it's not going 
to be a great deal of money in the 
scope of things -what I intend to do 
is [concentrate on] one institution," 
hence his agreement with Operation 
Heartland. Black estimates the value 
of his donation at $20,000. 

The singer, whose fourth RCA al- 
bum, "No Time To Kill," enters the 
Billboard 200 at No. 14 this week, 
says he will also auction an electric 
guitar, a pair of his boots, a guitar 
given to him by Kenny Loggins and 
collectibles from Jimmy Buffett, to 
raise money for flood victims. 

The singer, whose fourth RCA al- 
bum, "No Time To Kill," enters the 
Billboard 200 at No. 14 this week, 
says he also will auction an electric 
guitar and a pair of his boots, plus a 
guitar given to him by Kenny Log - 
gins, to raise money for flood victims. 

Black says there are a total of 24 
country tours in progress this sum- 
mer. His goal, he says, is to persuade 
as many of those artists as possible 
to contribute to the cause. 

Some have already done so on their 
own. According to St. Louis promoter 
Iry Zuckerman, Carpenter and 
Brooks & Dunn have earmarked 
their proceeds from recent shows 
there for charity. 

Zuckerman, who is promoting the 
Mellencamp show, also is putting to- 
gether an all -star country benefit 
concert scheduled for Aug. 1 at the 
Riverport Amphitheatre, site of the 
Mellencamp and Black shows. The 
lineup for that show so far is Rogers, 
Morgan, Ketchum, Jones, Shenando- 
ah, and Brown. Tickets will be $10 
apiece, with all earnings going to the 
Red Cross and the Salvation Army. 

Sources say other artists likely will 
get involved, either in existing pro- 
jects or in new ones. 

The Mellencamp shows illustrate 
the speed with which artists have re- 
acted to this disaster. Mellencamp's 

upcoming Mercury Records album, 
"Human Wheels," has just been com- 
pleted and is not scheduled to hit the 
streets until Sept. 7 (Billboard, July 
3). Accordingly, the singer had not 
planned to play any shows until at 
least that date and, according to 
Sandler, is not truly prepared to per- 
form. However, he's determined to 
get his band up to speed by July 28. 

Germano, Mellencamp's violinist 
whose debut solo project on Capitol 
hits the streets Tuesday (27), will join 
the Indiana -born singer /songwriter 
on stage for all three shows, accord- 
ing to a Capitol source. 

Blind Melon, whose self -titled de- 
but album, also on Capitol, jumps to 
No. 86 on the Billboard 200, had to 
cancel a few dates on its current tour 
to accommodate the Mellencamp -led 
benefit. Blind Melon singer Shannon 
Hoon says, "We're flattered they ap- 
proached us. This is more important 
than campaigning for a record." 

er, it's still in solid rotation." At the 
record's peak this spring, Weatherly 
says "Hey Jealousy" was in the top 5 
in the station's callout research for 12 
weeks and was getting played 45 
times a week. 

At the height of the song's popu- 
larity at KROQ, Guerinot says as 
much as 60% of the album's sales 
were coming from the L.A. area. 

"By this point, we're realizing 
what's going on," says Guerinot. "We 
wrap the campaign with 'Mrs. Rita' 
and say to hell with it and decide to 
rerelease 'Hey Jealousy' full tilt." 
The cut was reserviced to album rock 
in April and the label started working 
it to top 40 radio for the first time in 
early June. 

Now, the record is picking up 
steam at top 40. WNVZ, a top 40 sta- 
tion in Norfolk, Va., began playing 
the song about seven weeks ago, ac- 
cording to PD Wayne Coy. "We paid 
attention to the whole album because 
there was a sales story in the mar- 
ket," he says. The station has gone 
from playing the song two times a 
day to up to seven. 

At Salt Lake City top 40 station 
KUTZ, "Hey Jealousy" is No. 15 in 
requests and climbing. "It's getting 
about 22 plays a week," says PD 
Gary Waldron. "It's an uptempo re- 
cord, so it seemed like a normal 
choice to add - they're hard to find." 

As top 40 airplay climbs, retailers 
say they are seeing a rise in sales. At 
287 -unit Super Club Music Corp., 
"New Miserable Experience" is sell- 
ing strongly throughout the South- 
east, according to Brian Poehner, 
buyer for the Marietta, Ga.-based 
chain. "Two weeks ago it was No. 146 
on our album chart; this week it's 
jumped to 104." 

After falling off Wherehouse En- 
tertainment's listing of top 130 re- 
leases, the album is picking up again 
for the 339 -store web, says Celia Es- 
guerra, music -buying assistant for 
the Torrance, Calif.-based chain. 

And once again, the Gin Blossoms 
are headed for the road, now as the 
opening act for UB40. 

"We were supposed to have this 
whole summer off. A &M and our 
manager keep saying 'do these two 
or three radio dates and then we'll 
leave you alone,' but their promises 
have never been any good," says Va- 
lenzuela, laughing. "So we might as 
well get back on the road. The truth 
of the matter is the record is finally 
doing really well, so we're just going 
to get back out and support it." 
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Some happy clients who 
got their cassettes FAST: 

Syrice D. Adams, Cleveland, OH 
"Thanks for the great design!" 

Chuck Block, Washington, DC 
"More affordable than 1 thought." 

Greg Disotell, New Orleans, LA 

"Your excellent service is 

much appreciated." 

Also Available: Complete CD and LP Manufacturing 

Call Today For Our FREE Full Color Catalog: 

1 -800- 468 -9353 
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