
Home Video 1 

Barney's Back; Learning Station Gets PBS Slot; Tales & Tunes 
BEAUCOUP DE BARNEY: Barney 
mania shows no sign of letting up, and 
retailers no doubt are rejoicing that a 
new 30- minute title starring the purple 
dinosaur will be available Aug. 25 from 
Lyons Group. "Barney's Home Sweet 
Homes" is the third release in the new 
Barney & Friends collection, which de- 
buted in April with "Barney's Best 
Manners "; it's the 13th Barney overall. 
"Barney's Home Sweet Homes" takes 
a bow two days before the mew season 
of the PBS television hit, "Barney & 

Friends," begins. This latest video 
spotlights a variety of habitats for ani- 
mals and people in song, dance, and 
play, and includes a parent/child activ- 
ity guide. 

ALL ABOARD: The Florida trio 
comprising The Learning Station - 
whose award - winning 1991 independ- 
ent release, "All Aboard," is one of the 
finest preschool music video long -forms 
ever to reside in Child's Play's VCR - 
will star in a new PBS series of their 
own, which they aim to bow in early 
1994. Production company CRM 
Group, Melbourne, Fla., which produ- 
ced "All Aboard," is basing the new se- 
ries on the award - winning title, which 
explores relevant topics for pre- 
schoolers via original songs and dances. 
Producer Cheryl Coleman says the 
program will feature extensive on -loca- 
tion footage, a hallmark of the impecca- 
bly produced "All Aboard." Its creators 
are seeking underwriters for the new 
series, whose potential weekly audi- 
ence is 7.4 million kids. According to se- 
ries executive producer Ed Silva, 
'We're confident that our program- 
ming content and distribution will meet 
the needs of a great many people. 
We're also sensitive to the fact that the 
derivatives of a successful PBS chil- 
dren's show can become an industry, 
and extend beyond the life of the se- 
ries." Learning Station co- founder and 
member Laurie Monopoli, who also 
serves as the group's educational direc- 
tor, says, "The program's educational 
philosophy will be based on our belief 
in children, and it will demonstrate re- 
spect for all children - socially, ethni- 
cally, and as individuals." 

TALE WAGGING: A pair of new re- 
leases in the top -notch Tales & Tunes se- 
ries from Video Treasures, Troy, Mich., 
will hit stores Sept. 15. Called "Spooky 

Tales & Tunes" and "Silly Tales & 

Tunes," the new titles are 30 minutes in 
length and carry a suggested retail price 
of $12.98. The first title in the series, 
"Original Tales & Tunes," was released 
last October, and has sold approximately 
60,000 units, according to Video Treas- 
ures spokeswoman Sandra Weisenauer. 
The Tales & Tunes series was developed 
by Backyard Productions, creators of 
the million- plus -selling Baby Songs line. 
The new series targets a somewhat older 
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child (ages 2-8) than does Baby Songs. 
Both series are being advertised and 
promoted together via trade and con- 
sumer ads, as well as through a 24 -count 
custom display designed to feature the 
six Baby Songs titles (which recently 
dropped in price from $14.98 to $12.98) 
and three Tales & Tunes titles. Addition- 
ally, stickers with the phrase "From The 
Creators Of Baby Songs" have been de- 
signed for the Tales & Tunes spines, 
since, as Weisenauer points out, many 
video stores display their product spine 
forward. "Spooky Tales & Tunes" fea- 
tures non -frightening ghost stories and 
songs, while "Silly Tales & Tunes" lives 
up to its name with tunes like 'Pie In 
The Face." 

NEW DISCOVERIES: Discovery Mu- 
sicBMG Kddz's new family entertain- 
ment video division premiered at this 
year's VSDA convention. The new divi- 
sion is headed by Tonya Sautor, for- 
merly national director of sales. Upcom- 
ing releases include the next title in 
flagship artist Joanie Bartels' new "Sim- 
ply Magic" series, 'The Extra Special 
Substitute Teacher," due later this 
month, and "Bethie's Really Silly Club- 
house" by label artist Bethie. 

KIDBITS: TV stars Mary -Kate and 
Ashley Olsen of ABC's "Full House," 
whose `Brother For Sale" (Zoom Ex- 
press/BMG Kidz) was one of the year's 
top-selling kids' albums, premiered their 

first longform video at the VSDA conven- 
tion. Called "Mary-Kate and Ashley 
Olsen: Our First Video," the title will hit 
stores Sept. 28. It includes seven songs 
from the twins' albums, `Brother For 
Sale," and the brand -new "I Am The 
Cute One" ... Kidvidz Inc., Newton, 
Mass., is now being distributed by Los 
Angeles publisher Price Stern Sloan 
(which recently was bought by New 
York -based publisher Putnam), whose 
Wee Sing music -video line is one of the 
best -selling children's video series. Kid - 
vidz's award - winning titles, including 
"Kids Get Cooking" and "Squiggles, 
Dots & Lines," are 30- minute, live- action 
programs with music, priced at $14.95.. . 

Peter Pan Video, a division of PPI 
Entertainment Group, Newark, N.J., 
has released a new Trollies title, 'The 
All -New Trollies Musical Adventure." 
Grammy- winning songwriter Dennis 
Scott and David Friedman, conductor/ 
arranger of "Aladdin" and "Beauty And 
The Beast," contributed songs to the 
newest Trollies program. Its predeces- 
sor, 'The Trollies Radio Show Sing -A- 
Long," which debuted at No. 25 on Bill- 
board's Top Kid Video chart, hit that 
chart's top 20 ... More of what "Jurassic 
Park" bath wrought: "The Return Of 
The Dinosaurs" and other titles in the 
Videosaurus Series from MPI Home 
Video, Oak Forest, Ill.; "What Ever 
Happened To The Dinosaurs ?" from 
Golden Book Video, Racine, Wis.; "Ad- 
ventures In Dinosaur City" from Repub- 
lic Pictures; and "Danny And The Dino- 
saur" from Wood Knapp Video, to name 
a few. 

Integrity Music Just- For -Kids, Mo- 
bile, Ala., checks in with its latest Donut 
Man title, "The Donut Repair Club At 
The Zoo," a Christian- themed music 
video shot on location at the Dallas Zoo 
... "Karate For Kids II: Intermediate 
Instruction And Exercise" is the latest 
from Bright Ideas Productions, West- 
lake Village, Calif. The $9.98 title fea- 
tures 18- year -old instructor Brandon 
Gaines, a third- degree black belt. The 
first, "Karate For Kids," won a Parents' 
Choice award ... Another new kids' fit- 
ness video is 'Toe Belly Up Belly" from 
Beach Associates, Falls Church, Va. 
Aimed at kids ages 5 -10, the program has 
kids acting out imaginative ideas through 
physical activity, and is endorsed by the 
National Assn. For Sports & Physical 
Education; price is $24.95 ... Then 
there's "Kids' Workout Too," designed 
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coded with 10 songs. 
Digital information encoded in a spe- 

cial videocassette exactly matches that 
in the ROM pack. This helps the user 
always remain in key with the song. 

"Whether they want to join in on gui- 
tar, keyboards, drums, or another in- 
strument, the Key puts the right notes 
and chords in the user's hands, so 
they'll always be right in tune," ex- 
plains Eventoff, who sold the rights to 
Richenstein. 

Several Keys can be linked together, 
enabling an entire "band" to assemble 
in the living room and "play" along 
with a music video or an encoded TV 
broadcast. 

The Key, which has a built -in 
speaker and is battery operated for 
portability, also can be used in con- 

NEW KEY TO DIY MUSIC 

junction with CD -ROM computers, 
laserdiscs, CD -I and other interac- 
tive formats, portable cassette play- 
ers, and even a virtual -reality ma- 
chine. 

"The possibilities are endless," 
boasts Richenstein, who envisions a 
list price of $400, with a retail price 
in the $300 range. 

Ten -song ROM packs -the soft- 
ware that makes the magic hap- 
pen -will likely sell for $20 -$50, 
says Richenstein, president of Lone - 
star Technologies, based in Hicks- 
ville, N.Y. 

While the Key has a "body" and 
"neck," and therefore appears gui- 
tar -like, users do not pluck strings. 
Instead, there are six "strummer 
vanes," or thin plastic panels, where 

the hole in a guitar would be located. 
The "neck" of the Key has piano - 

like keys up and down its length. 
The keys resemble those found on 
an accordion, but are white only and 
do not denote sharps and flats. 

Since it is difficult to copy ROM 
packs, rentals of the Key's software 
are conceivable, but Richenstein is 
opposed to the idea. 

"We want the song packs to be- 
come a sell- through, not a rental, 
item," he says, noting that video 
stores and music chains can become 
major outlets for the Key and its 
software. 

Richenstein is making the rounds 
of the music and video communities, 
showing off a prototype with spe- 
cially encoded videos. 

for a broad age range (3 -12) and led by 
professional aerobics instructor Louis 
Rangel. The 30- minute, $24.95 title is 
available from Magic Lamp Produc- 
tions, Venice, Calif.... "Animated Musi- 
cal Stories & Songs 4 Kids in 3 Dimen- 
sions," which bills itself as "the first 3D 
computer - animated series produced for 
the children's video market," has been 
released by a California company, M3D 
(Music In 3 Dimensions). The 30 -min- 
ute program reworks popular children's 
songs, along with original tunes, using 
virtual- reality visuals ... "I Know Bet- 
ter: On Missing Children" addresses 
child safety by showing different danger- 
ous situations in which children may find 
themselves, and how to handle them. It's 
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available from Edmar Video Produc- 
tions, Bloomington, Ill.... Child care ex- 
pert Mary Clever has produced "Songs 
And Fingerplays For Little Ones," an 
adult guide which doubles as a how-to for 
toddlers and preschoolers. It's $14.95 
from Clever Productions, Salinas, Calif. 
... Valiant Educational Video, Reseda, 
Calif., has released `Best Of Say It With 
Sign," featuring highlights from its 
award - winning series, "Say It With 
Sign," a comprehensive guide to learning 
sign language. 

Please address all correspondence, re- 
view copies, etc. to Maim McCormick 
1209 Sherwin #801, Chicago, ¡IL 60626, 
or call 312 - 464-0880. 
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COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 
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* * * NO. 1 * * * 
PINOCCHIO 
Walt Disney Home Video 239 

1940 24.99 

2 2 41 
BEAUTY AND THE BEAST 
Walt Disney Home Video 1325 

1991 2439 

3 3 9 BARNEY RHYMES WITH MOTHER GOOSE 
The Lyons Group 99031 

1993 1495 

4 5 13 
DISNEY'S SING ALONG SONGS: FRIEND LIKE ME 
Walt Disney Home Video 1730 

1993 12.99 

5 4 69 
101 DALMATIANS 
Walt Disney Home Video 1263 

1961 24.99 

6 6 17 
BARNEY'S BEST MANNERS 
The Lyons Group 99021 

1993 14.95 

1 7 25 
BARNEY IN CONCERT 
The Lyons Group 

1992 1435 

8 9 23 
LITTLE NEMO: ADVENTURES IN SLUMBERLAND 
Hemdale Pictures Corp. /Hemdale Home Video 7140 

1992 24.95 

9 8 25 
BARNEY'S MAGICAL MUSICAL ADVENTURE 
The Lyons Group 98091 

1992 1435 

10 13 244 CHARLOTTE'S WEB 
Hanna -Barbera Prod. Inc. /Paramount Home Video 8099 

1973 14.95 

11 12 31 
BARNEY'S BIRTHDAY 
The Lyons Group 99011 

1992 1435 

12 NEW FRAGGLE ROCK: VOL. 1 

Jim Henson Video 1768 
1993 12.99 

13 10 31 
ROCK WITH BARNEY 
The Lyons Group 98081 

1992 14.95 

14 11 15 
X -MEN: ENTER MAGNETO 
Saban EntertainmenVPolyGram Video 4400866593 

1993 935 

15 16 81 FANTASIA 
Walt Disney Home Video 1132 

1940 24.99 

16 20 15 
PETER, PAUL & MOMMY TOO 
Warner Reprise Video 3 -38339 

1993 1438 

11 19 166 WINNIE THE POOH AND THE HONEY TREE* 
Walt Disney Home Video 49 

1965 15.99 

18 17 17 
THE LITTLE ENGINE THAT COULD 
MCA/Universal Home Video 80929 

1993 12.98 

19 14 186 WINNIE THE POOH AND TIGGER TOO* 
Walt Disney Home Video 64 

1974 1539 

20 15 119 
THE JUNGLE BOOK 
Walt Disney Home Video 1122 

1967 24.99 

21 23 5 
KID SONGS: PLAY -ALONG SONGS 
Warner Reprise Video 3938353 

1993 14.98 

22 18 29 
BARNEY GOES TO SCHOOL 
The Lyons Group 98061 

1992 1435 

23 22 29 
BARNEY'S THREE WISHES 
The Lyons Group 

1992 14.95 

24 24 63 WINNIE THE POOH AND A DAY FOR EEYORE 
Walt Disney Home Video 65 

1983 15.99 

25 NEW TAZ- MANIMALS 
Warner Bros. Inc./Wamer Home Video 12814 

1993 12.95 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for 
heatrically released programs, or of at least 25,000 units and $1 million at suggested re ail for 

nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. © 1993, Billboard /BPI Communications. 
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