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from conflicting styles -don't pre- 
sent merchandising problems, and do 
create consumer demand. 

Major cross -genre hits include: 
MCA's "Rhythm Country & 

Blues," a collection of duet versions 
of classic songs pairing R &B and 
country artists (Billboard, Jan. 22), 
which debuts at No. 21 on The Bill- 
board 200 this week. 

Frank Sinatra's "Duets," the 
Capitol album pairing Sinatra with 
such diverse vocal partners as Bono, 
Luther Vandross, Aretha Franklin, 
and Gloria Estefan, which has gone 
double platinum. 

"Common Thread: The Songs Of 
The Eagles," featuring top country 
artists performing the L.A. rock 
band's best -known material, which 
climbed as high as No. 3 on The Bill- 
board 200 and has sold more than 2 
million units. 

US3's "Hand On The Torch," a 

Blue Note release that combines rap, 
newly recorded jazz tracks, and sam- 
ples from old Blue Note albums by 
Herbie Hancock, Horace Silver, The - 
lonious Monk, and Art Blakey, and 
has climbed the charts in recent 
months, riding the single "Cantaloop 
(Flip Fantasia)." The album stands at 
No. 39 on The Billboard 200 this 
week, down from its peak at No. 31. 

"Judgment Night," last year's 
Immortal /Epic Soundtrax album 
combining rap, hard rock /metal, and 
alternative rock talents, which 
peaked at No. 17 on The Billboard 200 
and ultimately went gold. 

Other releases reflect an increas- 
ing tendency toward genre- melding. 
Elektra /Pendulum act Digable Plan- 
ets and Gang Starr member Guru 
both went the rap -jazz route. Capitol 
rap act D.R.S. has mated hardcore 
lyrics with traditional R &B harmoniz- 
ing. Hard rocker David Lee Roth du- 
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GRAND GRAMMY SLAM: I don't know what Toni Braxton thought of 
music award shows prior to February, but I'll bet she's a fan of them now. 
For the second time in a month, award telecast exposure helps Braxton 
take a giant step to the top of The Billboard 200, as the Grammy spotlight 
generates a 31% sales increase. By leaping 8-1, her rookie album breaks the 
record she set following February's American Music Awards, when a 28% 
gain prompted a chart- topping leap from No. 7 (Between The Bullets, Feb. 
26), which at that point represented the biggest leap earned by a No. 1 al- 
bum in the SoundScan era. 

POST -SHOW WINNERS: As expected, Grammy performance slots rev 
up some of The Billboard 200's more dramatic advances, including winners 
Sting (whose sales almost double as he flies 62-34) and Gloria Estefan (who 
jumps 188 -92 with a 130% gain, the chart's largest percentage increase), 
and nonwinner Billy Joel (38-27 on a 57% bump). And don't look now, but 
multiple trophy winner Whitney Houston, whose "The Bodyguard" sound- 
track had already spent 39 weeks in the top 10, jumps back to the upper 
reaches, as a 55% sales increase pushes her forward 10 places to No. 6. 

TRIBUTES: Some folks are still grousing about the Grammy broadcast's 
tribute to Frank Sinatra, but his "Duets" does realize a 19% sales gain 
(No. 40). And Bono, the man who presented the Chairman with his Gram- 
my Legend Award after an expletive- spiced acceptance of U2's best alter- 
native album award, sees "Zooropa" move 122 -103. The program's other 
two special salutes also generated sales, as "A Tribute To Curtis May- 
field" climbs 89-56 with a 67% gain, and Aretha Franklin's new best -of set 
skips ahead 16 places to No. 85. 

OTHER ARTISTS WHO bullet as a result of the Grammys' glow: Kenny 
G (No. 32), Mary- Chapin Carpenter (68 -58), Tony Bennett (197 -134). In 
what is becoming an annual tradition for Walt Disney Records, one of its 
soundtracks -this time "Aladdin" -takes a Grammy -induced jump (147- 
119), and jazz vocal winner Natalie Cole sees "Take A Look" re-enter The 
Billboard 200 and Top R &B Albums. Ratings for this year's Grammys were 
20% behind last year's mark, which makes it all the more impressive that 
nonwinners like Neil Young (No. 172), k.d. lang (No. 177), and R.E.M. (No. 
179) re-enter the chart. Apparently, just the mention of their nominations 
was enough to spur consumer action. 

REMEMBER HOW BMG Distribution was the punchline for a bad joke 
among industryites just a few years ago? Now Nipper has the last laugh, 
as BMG commands the top three slots, and four of the top six, on The Bill- 
board 200 (see story, page 3). The soundtrack from "Reality Bites" also 
appears headed for the top 10 (17 -13) as it bounces to No. 5 at The Musi- 
cland Group, the largest U.S. music chain. And, remember how some folks 
speculated that Hammer's career had run out of gas? His comeback album 
makes an impressive bow, grabbing Hot Shot Debut honors on both The 
Billboard 200 (No. 12) and Top R &B Albums (No. 2). 

TWO OF THE TITLES that make impressive Billboard 200 debuts got 
opening -week help from Public Broadcasting Corp. specials. MCA's noble 
multi- artist experiment, "Country Rhythm & Blues," checks in at No. 21, 
while modern instrumentalist Yanni enters at No. 55. Both PBS specials 
will have later airings in various markets throughout the month. Yanni's 
album shipped more than 400,000 units. His tour starts in May. 

ets with country singer Travis Tritt 
on "Cheatin' Heart Cafe," a track on 
Roth's new Reprise album "Your 
Filthy Little Mouth." Alice Cooper 
has co-authored two songs with Chris 
Cornell of grunge act Soundgarden 
for his new Epic release. And, per- 
haps most incredibly, country icon 
Garth Brooks has cut a track for a 
forthcoming Kiss tribute album. 

For most of the recently success- 
ful hybrid albums, heavyweight 
casts of musicians have helped cre- 
ate immediate lift -off. 

MCA senior VP of marketing 
Randy Miller says, "The event stat- 
ure of a record is something in our 
industry that is becoming more and 
more prevalent." According to Epic 
West Coast director of marketing 
Al Masocco, the stylistic synthesis 
of "Judgment Night" hit the bull - 
seye at certain kinds of retail ac- 
counts. 

"You're combining three musical 
staples: rap, metal, and alterna- 
tive," Masocco says. "If you go into 
any of those alternative accounts, 
they're stocking all three kinds of 
music." 

The high -profile nature of most 
such albums has immediate sizzle, 
Masocco says. "It leaps out at the 
consumer ... with `Judgment 
Night,' you had 15 gold and plati- 
num artists. You've got Sinatra and 
the collaborations with everybody 
from Bono onwards. Before anyone 
hears the music, you get that kind 
of awareness." 

Adds Giant head of marketing 
Steve Backer, "Active music lovers 
are open to a lot more than we give 
them credit for." 

DOESN'T MIX AT RADIO 

Still, many radio programmers 
suspect that cross -bred music may 
not sit well with their listeners. 

Mixing genres that aren't tradi- 
tionally associated isn't right for 
country, says KNIX Phoenix PD 
Larry Daniels. "It may be a neat 
thing for retail to do at the sales lev- 
el, but, soundwise, it doesn't often 
work for us," he says. 

Of "Rhythm Country & Blues," 
Daniels says, "I've only listened to a 
couple of songs from that album, 
but from what I've heard, it just 
doesn't fit." 

But while Daniels says the R &B/ 
country songs are too far removed 
for his listeners, he notes that some 
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World's activities are governed by a 
12- member board of trustees -half 
of which are founding members -in- 
cluding Adolph Green, Frank Stan- 
ton, Elizabeth Ostrow, Rita Hauser, 
and chairman Francis Goelet. 

"Nonprofit funding of recordings 
didn't exist before in the record busi- 
ness," says Krawitz. "The idea that 
not every record can make it in the 
marketplace ... it's existed in pub- 
lishing for years. University Book 
Press never expects to make money, 
but every record company expects 
to." 

The label is distributed to tradition- 
al retail through REP. New World 
also sells direct to some 180 music ac- 
counts as well as the alternative mar- 
ket, consisting of bookstores, new 
age outlets, and library/museum gift 
shops. Product also is distributed in- 
ternationally to 22 countries. 

cross -genre records can make it on 
his station: "The `Common Thread' 
record tested well with our listen- 
ers. [That] sound is far closer to our 
sound than R &B." 

Country WSIX Nashville PD 
Doug Baker says he uses blended 
genres, but sparingly. "The success 
of combining country with R &B or 
rock music can depend on what re- 
gion you live in," he says. 

Baker says most of the music is 
not used in regular rotation and he 
sees a potential danger in opening a 
format to broader sounds. "This is a 
sign that country music is growing, 
but we have to be careful of it frag- 
menting into subformats, which 
would be a disaster similar to what 
happened to AC," he says. 

Describing records that merge 
musical styles as "flavor" for her 
station's listeners, Terri Avery, PD 
at adult urban WWIN Baltimore, 
says that because her format is 
slanted towards adults, she doesn't 
program a lot of the mixed -genre re- 
cords. "We pass on most records 
that feature hip -hop, because that's 
not what our listeners want to 
hear," Avery says. 

On the other hand, urban WHRK 
Memphis PD Bobby O'Jay says his 
listeners are welcoming the merg- 
ing of certain music types. 

"Country & western music and 
R &B music are basically the same," 
says O'Jay. "Their lyrics convey the 
same attitudes and messages, ex- 
cept country does it with a twang." 

On the hip- hop /jazz side, O'Jay 
says the merging of music forms is 
more than a passing fad. He adds 
that his listeners are embracing cer- 
tain records more than others. 

"US3's `Cantaloup' is still work- 
ing well for us, but when Miles Da- 
vis' [hip- hop /jazz conflation] Too 
Wop' came out, it did nothing," he 
says. "But overall, I think the jazz/ 
hip -hop thing is going to grow -like 
rap." 

Modern rock listeners are more 
apt to give dual -formatted program- 
ming a chance, says KROQ Los An- 
geles APD Gene Sandbloom. 

"If an artist is really hot and does 
a duet with an artist from another 
genre, they can sometimes get air- 
play a little quicker, but it's the mu- 
sic itself that will determine its life- 
time on air," he says. 

Sandbloom points to Pearl Jam - 
Cypress Hill, B.B. King -U2, and 
Neneh Cherry -Michael Stipe col- 
laborations as unlikely pairings that 
received airplay on his station. 

Phil Gamble, PD at modern rock 
WKQX Chicago, says his listeners 
are curious about new kinds of mu- 
sic, but even they have their limits. 
"I suppose the music from two dif- 
ferent formats merging creates a 
broader fan base for one artist or 
another, but our listeners don't 
want to hear it all the time," he 
says. 

MORE DPPORTUNRIES 

Retailers are enthusiastic about 
the emergence of the trend, even 
though cross -pollinated records 
would appear to present immediate 
merchandising concerns. 

"There are some challenges 
there, but there are more opportuni- 
ties than difficulties," says Bob 
Bell, new -release buyer for 350 - 
store Wherehouse Entertainment in 
Torrance, Calif. 

The 393 -store Camelot Music 
chain, based in Canton, Ohio, tends 
to handle such cross -pollinated sets 
as one -of -a -kind, while it considers 
cross -genre albums exceptions that 
occur from time to time, according 
to Joe Bressi, senior VP. "For exam- 
ple, we consider the `Duets' album 
strictly a Frank Sinatra set, and put 
the product only in his bin," says 
Bressi. "But with the "Rhythm 
Country & Blues" album, I'll bet 
500 store managers are all [market- 
ing] it differently. For us, it's more 
of a country album, and it seems 
easier to push it in that direction 
than any other." 

Bressi notes that the hip -hop /jazz 
phenomenon is "more a case of a mu- 
sic form evolving because it has the 
elements to move forward. Because 
jazz fans tend to be intolerant, we're 
placing those albums in the hip -hop 
bins." 

Stan Goman, senior VP of retail 
operations at 82 -store Tower Re- 
cords in Sacramento, Calif., sees 
many of the genre- bending albums 
appealing to an older demographic 
well -schooled in musical cross- fertil- 
ization. 

These consumers "came from the 
underground radio days, and the 
Fillmore show days, when you'd see 
a show with Brian Auger and the 
Grateful Dead and Miles Davis," 
Goman says. "That's where it 
starts. Then radio picks it up, and 
everybody gets it." 

Younger tastes are maturing as 
well, Goman adds. "The kids are 
getting into Coltrane and some 
cocktail jazz ... People's tastes are 
diversifying, and it's great." 
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