
Pro Audio 
A New Galaxy In Studio Universe 
Belgium Gains A Place In Pro Firmament 

BY ZENON SCHOEPE 

MOL, Belgium -The Galaxy Studios 
complex is typical of the entrepreneur- 
ial spirit that prevailed in the record- 
ing industry before the establishment 
of multinational chains and tied stu- 
dios, and before the project studio sec- 
tor started to make its effects felt. 

Set in the picturesque Belgian coun- 
tryside- drawing on a cuisine that is 
widely regarded among Europe's fin- 
est, with more varieties of beer than 
could be sampled in one sitting -Gal- 
axy has catapulted itself into the ma- 
jor league of European studios 
through traditional hard work and 
dream- chasing. 

A no- holds -barred, residential, mul- 
tiroom complex sporting some unique 
features and attributes, it has put Bel- 
gium firmly on the recording map at 
the crossroad of Northern Europe 
that is the small town of Mol, in the 
Flanders region. 

"I think Galaxy is going to be a type 
of center for the recording business in 
Belgium," says Galaxy MD Wilfried 
van Baelen. 'When the idea that we 
were going to build this complex got 
around, the musicians started to talk 
about it, and there is a lot of excite- 
ment about it." 

And so there should be. Van Baelen 
and his maintenance manager and 
brother, Guido van Baelen, are 85% 
shareholders of Galaxy, with other 
family members accounting for the re- 
maining 15 %. The van Baelens have 
created something unique in the twin - 
Sony 3348 multiroom complex that 
boasts a Neve Capricorn, an old Neve 
5051 for high -resolution stereo classi- 
cal recording, an Amek Angela - 
equipped traditional recording studio, 
and a 330 -square -meter, orchestrally 
proportioned live hall big enough to 
take 60 classical musicians and 120 for 
film work. 

There also are preproduction, mas- 
tering, and editing suites, with the 
other rooms having their own dedi- 
cated recording areas. The beauty of 
Galaxy is that, from the onset, the plan 
was to enable every room to be used 
separately or, for the large -scale proj- 
ects, as one enormous entity. 

"When a conductor stands in the 
middle of the main hall, he has a direct 
line of sight into every single studio 
area in the complex," says van Baelen. 
This sort of flexibility is purported by 
many studios, yet van Baelen says that 
it is a reality at Galaxy simply because 
the studio has awe -inspiring 90-dB iso- 
lation figures between rooms, enabling 
solo piano recordings to be made in 
one space alongside heavy metal in an- 
other without fear of interference. 

"Normally, when people ask for iso- 
lation figures of this type I generally 
suggest they build the rooms on differ- 
ent streets, preferably in different 
towns," quips David Hawkins, MD of 
Eastlake Audio, who designed the 
complex in conjunction with industrial 
acoustics specialist Gerber BV and the 
Building Acoustics Department at the 
Catholic University in Leuven, Bel- 
gium. 

This team- spirit approach to achiev- 
ing the desired results was accentu- 

Shown in the Galaxy Capricorn room, 
from left, are Galaxy maintenance 
manager Guido van Baelen and MD 
Wilfried van Baelen. 

ated by the van Baelen family han- 
dling the majority of the building's 
construction, with Wilfried drawing on 
the assorted talents and muscle power 
of no less than 95 cousins. 

Self -building offered incredible cost 
savings and guaranteed the high toler- 
ances required. "Everything is as 
good as the weakest link in the chain," 
says van Baelen. "The big advantage 
of doing it yourself is you'd be hard 
pressed to fmd someone who would 
work to such close detail for you. We 
spent hours just getting it perfect, and 
I could not afford to pay someone to 
work like that." 

The search for ideal isolation neces- 
sitated the custom manufacture of 11- 
centimeter -thick glass for the double 
windows between rooms, and even re- 
quired the design of a special machine 
that could carry in and insert the 
1,000- kilogram sheets of glass into 
their mountings. There's also a heavily 
over -engineered air conditioning sys- 
tem with isolated silencer "bunkers" 
for each room, which take the noise of 
the system down to the very threshold 
of hearing, a necessity for purist clas- 
sical recordings. 

Van Baelen is a musician and pro- 
ducer who started the first Galaxy 
Studios with Guido in 1981, building 
into a large garage at the back of their 
family house. This original facility still 
stands, but is now surrounded by the 
25- by- 47- by -8.5 -meter outer building 
shell that encloses the complex. It has 
been integrated with the other rooms 
and serves as a poignant reminder to 
the van Baelens of how it all started. 

Their obsession with isolation, even 
in the "garage" days, meant that its 
56- channel Amek Angela and live 
room could continue to work while 
construction went on around it. Simi- 
larly, the Capricorn room was on 
stream and mixing as the main hall 
was being finished. 

Van Baelen expects around 75% of 
Galaxy work to be of foreign origin 
within a year, and believes the com- 
plex's ability to attract classical and 
popular music work is what makes the 
sums add up. "It was always my 
dream to make something very special 
but at very special rates, and the inter- 
active side of the studio permits this," 
he says. The Capricorn room, together 
with studio 1, a booth, and 48 -track 
digital, will ask at least $1,800 a day, 
including an engineer. 

"We're up against the best com- 
plexes in Europe," van Baelen adds. 
"Because I believe it is the first inter- 

active studio to be built in this way, I 
can see certain areas where we have no 
competitors, but we can still handle ap- 
plications like other studios. 

"For many productions, you need a 
preproduction studio, then a studio 
where you can add brass in small ses- 
sions, then orchestral sessions, then 
some editing. Our idea here is to pro- 
vide everything to a very high, special- 
ized standard in one complex," he adds. 

Even its obscure geographical posi- 
tion places Galaxy close to the Nether- 
lands, Germany, and France, and 
within easy hopping distance of the 
U.K. "There are so many advantages 
to this place in the accommodation, the 
countryside, and the studios that I 
don't think people are going to hesitate 
to come here," van Baelen says. "Not 
many people have heard of Mol yet, but 
they will." 

SPAR -ing With The Future. Audio professionals gathered at the recent digital 
audio workstation conference sponsored by the Society of Professional Audio 
Recording Services. Participants in a seminar titled "Gearing Up For The 
Information Superhighway" included, from left, Chris Reilly of Dolby Labs, Curtis 
Chan of Chan & Associates, Ron Denman of DG Systems, Shirley Kaye of SPARS, 
Tom Scott of EDnet, Howard Schwartz of Howard Schwartz Recording, and 
moderator Paul A. Christensen of Omega Productions. The event took place May 
21 -22 at the Beverly Garland's Holiday Inn in North Hollywood, Calif. 

Audio Products Fade From Scene At Summer CES 
As Manufacturers Turn To Multimedia Sector 

BY PAUL VERNA 

NEW YORK -This may be remem- 
bered as the year in which the Summer 
Consumer Electronics Show completed 
its migration away from audio and 
video and toward the multimedia sec- 
tor. The drift is a sign of changing 
times, when audio is becoming a 
smaller part of the big picture in con- 
sumer electronics. 

Industry representatives polled by 
Billboard are unanimous in their as- 
sessment that Summer CES, once a 
launching pad for audio products, is 
now virtually devoid of audio activity 
except as it pertains to computer 
games and other multimedia applica- 
tions. 

Record Plant Raided By "Cops." The 
Record Plant complex has been catering 
to its Hollywood clientele more than ever 
with a series of film -score sessions, the 
latest of which was the music for 
"Beverly Hills Cop Ill." Shown at a 
session for the "Cop Ill" score, seated 
from left, are producer Nile Rodgers and 
engineer Gary Toole. Standing, from left, 
are musician Rich Hilton and Record 
Plant engineer Brian Pollack. Among the 
other recent film -sound projects cut at 
the Record Plant have been "The 
Flintstones," "The Lion King," and "The 
Cowboy Way." 

Among the telling signs of the 
sounds of silence at CES will be the ab- 
sence of Sony's MiniDisc and Philips' 
DCC, the two audio formats vying to be 
the wave of the future. 

Sony Electronics Inc.'s Paul Fos - 
chino confirms that MD will not exhibit 
at CES, but he declines to discuss the 
reasons. 

'We're not going to be on the floor," 
he says. "We had a large display set up 
for MD when we were launching [new 
models] in January, but this show 
we're not planning on having any dis- 
plays. There probably won't even be a 
suite set up for MiniDisc." 

A DCC representative says that for- 
mat will not be represented. He also 
declined to provide reasons for Philips' 
decision. 

Industry observers have long noted 
the tepid reception both configurations 
have received in the nearly two years 
since they have been in circulation. 
Consequently, it comes as little sur- 
prise that both Sony and Philips are 
apparently retreating from the aggres- 
sive positions they both took when they 
launched their respective products. 

This development presents a sharp 
contrast to the 1992 summer CES, 
when the imminent rollouts of DCC 
and MiniDisc and significant develop- 
ments in CD -I were the galvanizing 
topics at CES, at least among audio en- 
thusiasts. That year, as many as six 
manufacturers exhibited DCC hard- 
ware, including Philips, Maranta, Tech- 
nics, Tandy, Sharp, and Carver. While 
it is unknown how many suppliers will 
showcase their MD or DCC hardware 
this year, it is clear that the proprie- 
tors of both formats will not be making 
a big push for them at the show. 

Other audio companies surveyed by 
Billboard said they will not be display- 
ing at CES, and most declined provide 
details, other than to note that the expo 
has become "less audio oriented," in 
the words of one senior executive. 
Some firms will have what sources call 

"an offshore presence" at CES, operat- 
ing a suite at a hotel near the conven- 
tion center but not exhibiting on the 
floor. 

Among the companies that confirm 
they will not exhibit at CES are Matsu- 
shita, Yamaha, Aiwa, Sonance, KLH, 
and ASM -some of which worked the 
show in the past. 

One source says of the exhibit, "It's 
definitely becoming less and less of an 
audio show. A lot of the majors not 
there or not there on the main floor like 
they were years ago. Multimedia 
seems to be what's keeping those 
shows moving. The audio companies 
still go to the winter CES, though." 

Richard Roher, a public- relations 
veteran who represents Sonance, 
KLH, and ASM, says, "As the show 
has become less well -attended by the 
audio and video makers, the computer 
manufacturers have stepped in, and 
the multimedia industry has taken up 
a large amount of the space." 

The Electronics Industries Assn., 
the show's sponsor, has, to its credit, 
courted the computer and communica- 
tions industries not only in an effort to 
fill the void left by the audioArideo con- 
tingent, but also because those have 
become the key consumer electronics 
industries, say sources. 

Roher adds that another reason au- 
dio exhibitors are skipping summer 
CES is that they learned, after the 
humbling recession of the early '90s, 
that it was an expendable show. 

"The audio industry was in very 
tough straits [during that period]," he 
says. "Sales were down all over the 
place, with a few minor exceptions, and 
the country was in an economic reces- 
sion. At that time, companies decided 
not to exhibit at the June CES simply 
because they couldn't afford to, and 
maybe they realized that they could 
live without it. 

"Business changes, and it's up to the 
associations to adjust to the times," he 
concludes. 
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