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In The City Draws Int'l Biz, Top New Acts 
A &R Committee Picks Top Up -And- Coming U.K. Artists 

BY THOM DUFFY 

LONDON -In its first two years, the 
British music industry convention In 
The City, held in Manchester, has 
proven to be one of the best places to 
spot up- and -coming talent in the 
U.K.. 

Among the bands that played 
showcases during In the City in 1992 
and 1993 and subsequently signed re- 
cording deals are the Auteurs, Urban 
Cookie Collective, Molly Half Head, 
Transglobal Underground, Back To 
The Planet, Oasis, Pooka, Sidi Bou 
Said, S *M *A *S *H, These Animal 
Men, and Shed Seven. 

For 1994, In the City assembled an 
A &R team that has spent the past 
several months determining who will 
play during the Sept. 17 -21 conven- 
tion for an audience of music business 
executives from the U.K., Europe, 
and the U.S. More than 250 groups, 
artists, and DJs will be booked. In the 
City Live '94 is sponsored by Bod- 
dington's Bitter. 

While the lineup for In the City 
Live '94 will be confirmed when the 
conference opens, Billboard recently 
asked the six members of the A &R 
committee to recommend five of their 
favorite current albums by British 
artists (plus a few European picks 

and special mentions). The acts that 
garnered multiple tips from this 
panel of talent watchers are Eat 
Static, Mazey Fade, Oasis, and 
S *M *A *S *H. 

BINDI BINNING, A &R director, In 
the City Live '94: 
1. Loop Guru, "Duniya" (Nation) 

2. Fun- Da -Men- 
tal, "Seize The 
Time" (Nation) 
3. S *M *A *S *H, 
"S *M *A *S *H" 
(Hi -Rise) 
4. Inspira] Car- 
pets, "Devil Hop- 
ping" (Mute) 

BINNING 5. Underworld, 
"Dubnobasswit- 

hymyheadman" (Junior Boys Own). 
"The best album is the debut from 

Oasis," says Binning, who also tips 
several singles, including "Super- 
sonic" by Oasis, "I Want You" by 
Inspirai Carpets and Mark E. Smith, 
"Line -up" by Elastica, "Saturday 
Night/Sunday morning" by T -Empo, 
and "Renaissance" by M- People. 

KATELIJNE DE BACKER, pro- 
ducer, MTV Europe: 
1. Blur, "Parklife" (Food/EMI) 
2. dEUS, "Worst Case Scenario" (Is- 
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land) 
3. Eat Static, 
"Implant" (Ulti- 
mate) 
4. Future Sounds 
of London, "Life - 
forms" (Virgin) 
5. Ride, "Carnival 
Of Light" (Crea- 
tion). 

KENNEDY MENSAH, journalist, 
The Voice, Dancehall, Juice: 
1. Don Campbell, "The Album" (Jug- 
gling) 
2. Wayne Mar- 
shall, "90 Degrees 
And Risin' " 
(Soultown) 
3. Omar, "Pure 
Pleasure" (RCA) 
4. Ciyo, "Urban 
Atmosphere" 
(ARP) 
5. Hue B, "Good 
Inna Me" (PCJ). 

MENSAH 

JOHN PEEL, presenter, BBC Radio 
One FM: 

PEEL 

1. Gorky's Zy- 
gotic Mynci, "Ta- 
tay" (Ankst) 
2. Underworld, 
"Dubnobasswit- 
hymyheadman" 
(Junior Boys 
Own) 
3. Loop Guru, 
"Duniya" (Na- 
tion) 

4. Credit To The Nation, "Take Dis" 
(One Little Indian) 
5. The Fall, "Middle Class Revolt" 
(Permanent) 

Special mention: Mazey Fade, Tim - 
esgard, Eat Static, Pressure of 
Speech, Scorn. 

JOHN ROBB, journalist/producer / 
musician: 
1. Oasis, "Defi- 
nitely Maybe" 
(Creation) 
2. S *M *A *S *H, 
"S *M *A *S *H" 
(Hi -Rise) 
3. Mazey Fade, 
"Secret Watchers 
Built The World" 
(Domino) 
4. Autechre, 
"Bass Cadet Mixes" (Warp) 
5. Cornershop, "Hold On, It Hurts" 
(Wmjji) 

ROBB 

SIMON WILLIAMS, journalist, 
New Musical Express: 

1. Bark Psycho- 
sis, "Hex" 
(Circa) 
2. S *M *A *S *H, 
"S *M *A *5 *H" 
(Hi -Rise) 
3. Pulp, `His N' 
Hers" (Island) 
4. Senser, 
"Stacked Up" 
(Ultimate) 

5. The Wildhearts, "Earth Vs. The 
Wildhearts" (EastWest). 

WILLIAMS 

Export Music Australia 
Returns With New Focus 
E MA MAKES A COMEBACK: 
Export Music Australia, best known 
for its high -profile Wizards Of Oz 
tours of the U.S. and Japan, has 
been relaunched after a hiatus in 
which its future was in doubt. 

Originally set up six years ago, 
EMA helped raise the international 
profiles of Australian acts with its 
overseas showcases and trade mis- 
sions. However, its annual big bang 
(and big buck) strategy with the 
Wizards Of Oz was debated by some 
in the Australian industry. And 
plans to shift its funding 
from the industry to a 
blank tape levy were 
scotched when a High 
Court in 1993 rejected 
the tape tax. EMA was 
temporarily shut down 
earlier this year (Bill- 
board, May 28). 

The reincarnation of 
EMA was reported at 
the National Entertain- 
ment Industry Confer- 
ence held Sept. 3 -4 in 
Sydney. "The whole fo- 
cus of EMA now will be 
to support specific, solid, 
commercial tours," says 
Emmanuel Candi, executive direc- 
tor of the Australian Record Indus- 
try Assn., which will fund EMA's 
staff and offices. The priority for 
EMA assistance will go to Austra- 
lian artists, signed to Australian 
companies, with a new album out in 
the domestic market, and with a 
tour in an international market 
coinciding with an album release 
abroad, where the manager will ac- 
company the tour and the label will 
provide tour support. 

In those cases, EMA will match 
tour support up to 50 %, with funds 
coming from the Australian govern- 
ment export development office, 
Austrade. EMA also will coordinate 
efforts between Austrade's over- 
seas offices and the record compan- 
ies to identify key contacts to maxi- 
mize the tour's impact. 

"Where possible," says Candi, "if 
we've got a couple of tours happen- 
ing at the same time close together, 
we're going to try to bring them to- 
gether." 

EMA initially has a pool of 
A$250,000 ($185,000 U.S.) from 
Austrade. In the long term, it also 
aims to bring together managers 
and record execs to improve inter- 
national promotion efforts on an in- 
dustry -wide basis. EMA's efforts 
also should serve to convince the 
Australian government -which 
more liberally assists the Oz film 
and television businesses -of the 
value of investing in the export of 
Australian music. 

NOTES FROM DOWN UNDER: 
The EMA development could not 
have come at a more opportune 
time. After an undeniable lull, Aus- 
tralia seems well set to break new 
acts abroad. The success of Mush - 
room/White Label artists Frente! 
on Mammoth/Atlantic in the U.S. 

this year (Billboard, June 4) is but 
one sign that American labels are 
looking again at what Oz has to of- 
fer. Polydor /Red Eye act the Cruel 
Sea has been tapped by A &M Rec- 
ords in the U.S.; Mushroom's Kate 
Ceberano by Elektra; and Phono- 
gram Australia's cool combo Direc- 
tions In Groove by Verve, to name 
just a few. 

Along with Frente!, Aussie acts 
on the tour development trail in the 
U.S. this year include rooArt's You 
Am I and the Poor, co- signed by 

Sony Australia and Epic 
Records. 

Against this back- 
drop, the Australian rec- 
ord companies have 
other ambitious plans. 
The annual ARIA 
awards, traditionally 
staged in February or 
March, will be shifted to 
the fourth -quarter of 
the year, beginning in 
1995. 

"It's going to form 
part of an ARIA- under- 
written music week," re- 
ports Candi. Centered 
around the Darling Har- 

bour retail, hotel, and convention 
complex on Sydney's waterfront, 
proposed events include concerts, a 
technology and hardware trade 
show, and a NARM -style retail con- 
vention and industry conference, 
concluding with the ARIAs on clos- 
ing night. 

The events in Sydney would coin- 
cide with a nationwide retail cam- 
paign leading up to the holiday 
shopping season, and would likely 
embrace the Australian Music Day 
staged in November since 1990. 

"The whole idea is to own the 
public's attention for a week," says 
Candi. "In addition, we want to use 
it as a way of stamping Australia as 
a regional headquarters, bringing 
hundreds of our counterparts from 
the Asia Pacific markets, in particu- 
lar, down here to see the bands and 
the product. We want to create the 
biggest show in town and bring ev- 
eryone under the one umbrella." 

The estimated budget for the 
ARIA Week events and campaign 
would be well over A$1 million 
($740,000 U.S.) with the Australian 
music companies footing the bill. 

Locally, that should send a signal 
to the Australian government that 
the industry is willing to invest in its 
own growth, even while it seeks ad- 
ditional export aid. Worldwide, it 
will send the message of a new level 
of confidence and competitiveness 
by the Australian industry in the in- 
ternational marketplace. 

HOME & 
AMR')TM 

by Thom Duffy 

Home & Abroad is a biweekly 
column spotlighting the activity of 
the international music business 
and artists outside their native 
markets. Information may be sent 
to Thom Duffy, 23 Ridgmount 
Street, London, WC1E -7AH or 
faxed to 071- 323 -2314. 
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