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IN MUSIC NEWS 

Atlantic Promises `Only 

Everything' For Hatfield 
® SEE PAGE 8 
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Geffen Records Enjoys Best Year 
Label Thrives Though Chairman To Exit 

BY CRAIG ROSEN 

LOS ANGELES -When David Gef- 
fen's contract with MCA expires in 
mid- April, he will walk away from the 

Geffen and DGC had a total of 28 al- 
bums chart on The Billboard 200 in 
1994, compared to a total of 18 in 1993. 

Says chairman David Geffen, 
"Every year has been a good year. 

gust & Everything After," which has 
sold more than 3.9 million copies to 
date, making it the fourth best -selling 
album of the year, according to Sound - 
`;can. 

AEROSMITH 

company that bears his name, just as 
it is enjoying its biggest success to 
date. In 1994, Geffen Records scored 
the best year in its 15 -year history, 
grossing $505 million worldwide. 

Geffen, which includes spinoff im- 
print DGC, accomplished the feat 
with only 33 titles released in the 
U.S., 24 of which were issued interna- 
tioaally. By comparison, in 1990, 
when the label also released 33 titles, 
it grossed $225 million. 

Shops Worry About 

Singles Sales Drop 
I BY ED CHRISTMAN 

NEW YORK -With singles sales de- 
clining by 10.6% last year to about 99 
million units, retailers are worried 
that they are losing their best tool for 
attracting teenage music buyers. 

Lou Dennis, senior VP of sales at 
Warner Bros., says, "If the single 
slips away, it will not be good for the 
industry. We all started buying music 
by buying singles and then graduated 
to albums." 

One of the main reasons singles 
sales are decreasing is the overall de- 
cline of the cassette configuration. 
Last year, cassette album sales de- 
clined 8.2 %, while CD album sales in- 
creased by 21% over 1993. 

Russ Solomon, president of West 
(Con tin um' on page 85) 

GEFFEN 

Since 1986, we haven't had a bad year. 
We had a great year in '91, but this was 
an even bigger year. This is the first 
time we have cracked $500 million." 

Leading the Geffen charge was 
Counting Crows' debut album, "Au- 

Geffen attributes some of the la- 
bel's success to its switch in 1991 from 
WEA to Uni Distribution in the U.S. 
and to BMG overseas. 

"For us, we have done better 
(Continued on page 81) 

Omnium's Garmarna Updates 
Age -Old Swedish Folk Sound 

BY MELINDA NEWMAN 
and MIRANDA WATSON 

NEW YORK -Americans are ac- 
customed to the An- 
glicized stylings of 
such Swedish exports 
as Abba, Roxette, and, 
most recently, Ace Of 
Base. But Garmarna, 
a Swedish quintet that 
filters traditional folk 
songs through rock 
sensibilities, hopes 
there also is an audi- 
ence for its home -grown music. 

In Garmarna's world, distorted 
guitars collide with lutes and hurdy- 
gurdies, merging the past and pres- 
ent. The result is music with a brac- 
ing starkness that belies traditional 
folk warmth but bristles with energy 
and crispness. 

Vocalist Emma Härdelin's strik- 

ing, crystal -clear vocals, in her native 
language, feature a Nordic lilt that 
soars over the haunting melodies, 
providing light contrast to the dark 

moods of Garmarna's 
music. 

In late November, 
Minneapolis -based 
Omnium Recordings 
released the band's 
second album, "Vit- 
trad," in the U.S. 
through Flying Fish 
Distribution. Omnium 
Recordings head 

Drew Miller learned of the band last 
April when he read a review of "Vit- 
trad" posted on the Internet by Cliff 
Furnald, DJ at commercial -free 
WPKN, Bridgeport, Conn., and a 
columnist for College Media Journal. 
Furnald first heard of the band four 
years ago through a Swedish pen pal 

(Continued on page 81) 
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A &M Hoping 
2nd Arden Set 
Is U.S. Success 

BY LARRY LEBLANC 

TORONTO -A &M Records is 
banking on Jann Arden's sopho- 
more release 
"Living Under 
June" to pro- 
vide the Cana- 
dian singer/ 
songwriter 
with a U.S. 
breakthrough. 

Although 
the artist's 
first release, the Ed Cherney- 
produced "Time For Mercy," 
earned critical acclaim for Arden 
and strong sales in Canada, it 
failed to get significant recogni- 
tion in the U.S. 

Augmented by several videos, a 
(Continued on page 30) 

ARDEN 

A *Vision, Hersch 
Shift To Warner 

BY SETH GOLDSTEIN 

NEW YORK -A *Vision Entertain- 
ment, the video and television sub- 

sidiary of Time 
Warner's Atlantic 
Group, has been 
repositioned -and 
its president, Stu- 
art Hersch, elevat- 
ed. 

Effective March 
1, A *Vision be- 
comes WarnerVi- 
sion Entertain- 

ment, a division of Warner Music U.S. 
Hersch, who retains his post, also be- 
comes one of three Warner Music ex- 
ecutive VPs reporting to president/ 
COO Mel Lewinter. His task will be 

(Continued on. page 84) 
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RCA's Lari White Sees 

No. 1 `Wishes' Come True 
SEE PAGE 19 
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