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Chilton's `Missing' Tape 
To Be Released By Ardent 
BY CARLO WOLFF 

Ardent Records is putting the 
finishing touches on an Alex Chil- 
ton album that is the missing link 
between the Box Tops and Big 
Star. Although a firm release date 
has not been set, the label is look- 
ing at early 1996. 

Tentatively titled "1969," the 
14 -track project was recorded at 
Ardent Studios on National Street 
in Memphis in late 1969 and early 
1970 following the demise of the 
Box Tops, the commercially suc- 
cessful group Chilton headed in 
the mid -'60s. 

According to Terry Manning, 
the veteran engineer who backed 
Chilton on the recording, the 
tapes were originally sent to sev- 
eral record companies, and a deal 
was struck with Atlantic Records 
for the album's release. 

But Chilton was uncomfortable 
with certain aspects of the Atlan- 
tic agreement and decided to 
switch allegiance to Brother Rec- 
ords, the Beach Boys' custom la- 
bel. Nothing came of either deal, 
however, and soon Chilton's atten- 
tions switched to Big Star, the in- 
fluential power -pop group he 
formed in late 1970 with Chris 
Bell. The tapes were shelved. 

Over the years, a mono mix of 
the Chilton sessions circulated 
through the underground music 
scene, finally reaching Manning in 
the Bahamas in 1992 at Compass 
Point Studios, which he runs for 

Chris Blackwell. Manning con- 
tacted Ardent owner John Fry in 
an effort to locate the master 
tapes. 

The original eight -track tapes 
were found in good condition, and 
Manning was able to make final 
stereo mixes using recording 
equipment, echo devices, and ana- 
log delays prevalent at the time 
the tracks were laid down. 

Manning and Chilton decided to 
keep the tunes as authentic as pos- 
sible; there are no overdubs. The 
material is mostly Chilton origi- 
nals, but includes a cover of the 
Rolling Stones' "Jumpin' Jack 
Flash" and a medley featuring the 
Archies' hit "Sugar, Sugar." 

Chilton sings lead and harmony 
vocals and plays lead and rhythm 
guitar; Manning plays bass, key- 
boards, and synthesizer, sings 
harmony vocals, and does duet vo- 
cals on "Sugar, Sugar /I Got The 
Feelin' "; he also plays steel guitar 
and banjo. 

According to Ardent president 
John Fry, the label originally 
planned to release the album this 
fall, but it did not want to compete 
with "A Man Called Destruction," 
the Ardent album Chilton re- 
leased in February. "Because of 
scheduling considerations, it's 
probably going to be January," 
Fry says. Furthermore, final 
mixes and artwork are yet to be 
done, says Natalie Morgan, who 
works in artist development at Ar- 
dent. - 

My Kind Of Group, Chicago Is. The members of Chicago strut their stuff at 
a party thrown to announce the release of their new big band album, "Night 
& Day." Shown in back row, from left, are band members Lee Loughnane, Bill 

Champlin, and Robert Lamm; Giant Records GM Steve Backer; Giant Records 
owner Irving Azoff; and Chicago's Tris Imboden. In the front row, from left, are 
co- manager Peter Schivarelli and Chicago's Walt Parazaider, Jason Scheff, 
James Pankow, and Keith Howland. 
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RANCID'S BRINGING OUT THE `WOLVES' 
(Continued from page 12) 

gle. "We added that to [`Let's Go'] 
when retail demand dictated," says 
Gurewitz. 

The single will ship two weeks be- 
fore the album's release and will be 
worked heavily to modern rock ra- 
dio -and specifically to MTV -by 
indie promoters. 

Gurewitz acknowledges that 
MTV's Buzz Bin rotation of the 
band's "Salvation" video was a key 
factor in the success of "Let's Go," 
but he stops short of giving full 
credit to the channel. "Electronic 
media in general played a large 
part," he says. "But it's not the most 
important tool in our toolbox. The 
most important thing is the band's 
willingness to tour and its ability to 
write songs with economy and pas- 
sion." 

That ability has garnered the 
band increasing airplay on such 
modern rock outlets as WKQX Chi- 
cago, XTRA (91X) San Diego, and 
KROQ Los Angeles. 

"We played `Salvation' for about 
three or four months because there 
was such a strong response," says 
Lisa Worden, music director for 
KROQ. "I've heard the new album, 
and I hear a few songs that could be 
just as strong." 

Despite the band's success, its 
members have managed to avoid 
overthinking the group's mission. 
"We don't intellectualize about 
what we do," says Frederiksen, 
shrugging. "We know how to do [it] 
just like plumbers know how to fix 
sinks." 

The sound of "And Out Come The 
Wolves" seems to betray a certain 
disingenuousness on the guitarist's 
part. The album, recorded in four 
weeks (as opposed to the four days 
spent on "Let's Go "), is chockablock 
with irresistible anthems like "She's 
Automatic" and the guttersnipe al- 
legory "Journey To The End Of 
The East Bay." 

"In the past, you could have 
called Rancid a great punk band, 
but I think [this album] qualifies 
them as a great band," says Jim 
Guerinot, who has managed the 
band since it left the team of Elliot 
Cahn and Jeff Saltzman last year. 
"It's like the difference between the 
Clash's first album and 'London 
Calling.' " 

That promised progression isn't 
entirely bluster. "And Out Come 
The. Wolves" maintains the ener- 
getic, politically edgy stance of past 
Rancid releases while moving for- 
ward with vehicles such as a handful 
of ska numbers -like the impossi- 
bly catchy "Time Bomb" -that 
hark back to Armstrong and Free- 
man's days in the seminal band Op- 
eration Ivy. 

Although most retailers have not 
heard the new album, they expect 
good things from the band given its 
past performance. 

"The first two records sold like 
crazy based on the band's live repu- 
tation," says Bob Say, head buyer 
for the Reseda, Calif.-based Moby 
Disc chain. "We sold 300 -400 copies 
of 'Let's Go.' I'd imagine the new 
one will sell twice that." 

"We continue to do well with Ran - 
cid's last record, as well as a lot of 
the harder new punk stuff," says 
Lloyd Hummel, buyer for the 

Tempe, Ariz. -based Zia Record Ex- 
change chain. "We're definitely 
looking forward to the new release." 

"Retail has always been very sup- 
portive," Gurewitz adds. "We'll be 
meeting with head buyers one-on- 
one to play the record and remind 
them that we're not prone to hyper- 
bole. The last record sold more than 
400,000 copies -saying this will do 
better isn't pulling anyone's leg." 

The label will push for strong 
placement at retail and will back 
that push with aggressive advertis- 
ing and a wide variety of point -of- 
purchase items that should capital- 
ize on Rancid's distinctive visual im- 
age. 

Epitaph will also make concerted 
efforts to reach the fans directly, us- 
ing its mailing lists to send post- 
cards to those who've already 
shown interest in the band. "Once it 
explodes, as it did with Offspring, a 
record takes on a life of its own," 

says Gurewitz. "But we're prepared 
to get [Rancid] to that point on hard 
work." 

Epitaph is currently readying its 
computer site on the Internet, and 
Gurewitz expects it to be ready in 
time for the American leg of Ran - 
cid's first world tour. 

"We're really excited to be get- 
ting to places like Japan and Aus- 
tralia," says Frederiksen. "And to 
be getting back to some cities the 
right way. In the past, we'd play 
places that held 300 people, and 600 
would show up. Too many kids were 
getting sent home disappointed, 
which sucked. 

"Things have obviously changed, 
but I'd like to think we haven't," 
says the guitarist. "We're not calcu- 
lating. Hell, I didn't even know 
what an A &R person was until they 
starting introducing themselves to 
us last year." 
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BOXSCORE b u.D l n e S S 
TM TOP 10 CONCERT 

ARTIST(S) Venue Date(s) 

Gross Attendance 

Ticket Price(s) Capacity 

ROLLING STONES 

BON 10V) 

ERIC LAPOINTE 

Longchamps June 30- 

Paris July 

$8,612,247 16005 
(43,104,300 French two 

francs) sellouts 

î139/s43.95 

BCL Group 

ROLLING STONES 

BLACK CROWES 

Don Valley Stadium July 9 

Sheffield, England 
$2,020,211 49.308 

(1,254,400 British sellout 

pounds) 

$48.317640.26 

BCL Group 

GRATEFUL DEAD Three Rivers June 30 

Stadium 

Pittsburgh 

11,607,483 44461 

$32.50 sellout 

Metropolitan 

Entertainment 

Electric Factory 

Concerts 

YARN! Radio City Music Hall July 6 -8 

New York 

$1,057,410 17,324 

$75/560/550/$40 three 

sellouts 

Radio City Music 

Hall Prods. 

GRATEFUL DEAD Palace of Auburn June 27 -28 

Hills 

Auburn Hills, Mich. 

$1,055,285 38.374 

$27.50 two 

sellouts 

Metropolitan 

Entertainment 

Cellar Door 

REM MCENTIRE 

TOBY EDITH 

RHETT AKINS 

Universal July 6 -8 

Amphitheatre 

Universal City, Cali). 

$835443 18,174 

$17/540735/527 18353, 
three 

shows 

MCA Concerts 

in -house 

JUAN LUIS GUERRA 14.41 
OLGA TANON 

Hiram Bithorn June 17 

Stadium 

San Juan, Puerto 

Rico 

5754000 25.000 

545/$30/$15 sellout 

Producciones 

Maritza Casiano 

REBA MCENTIRE 

TOBY KEITH 

RHETT 955$ 

Gien Helen July 9 

Blockbuster 

Pavilion, 

Devore, Calif. 

$657,780 16,584 

$75.50/335.50/5287 sellout 

$22.50 

PACE Concerts 

Jones Beach Theatre June 28 -29 

Wantagh, NY 
$411.475 22,110 

$22.50 two 

sellouts 

Delsener /Slater 

Enterprises 

JUAN LUIS GUERRA 6 4.40 Estadio Olimpico June 10 

Juan Pablo Duarte, 

Santo Domingo 

Dominican Republic 

1450.000 50,000 

$t57$6 sellout 

Juan Luis Guerra 

Producciones Nonun 
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