
by Jerry McKenna 

THREE'S A CROWD: The top three singles hold in place with Mariah 
Carey & Boyz II Men at No. 1 with "One Sweet Day" (Columbia), Whitney 
Houston at No. 2 with "Exhale (Shoop Shoop)" (Arista), and L.L. Cool J at 
No. 3 with "Hey Lover" (Def Jan;,/RAL /Island). The top two singles show 
sales decreases and airplay gains, while "Hey Lover" is up in both sales and 
monitored airplay. In overall points, "One Sweet Day" is still far ahead of the 
competition and should remain on top for quite some time. The gap in chart 
points between "Exhale" and "Hey Lover" has been narrowed this week. 
"Lover" picks up enough sales and airplay points to become the biggest over- 
all gainer on the Hot 100. If this pattern continues, there is a possibility that 
L.L. Cool J could move into the No. 2 position as early as next week. 

THE BIG NEWS on this week's chart is the Hot Shot Debut at No. 7 of "I 
Got Id" / "Long Road" by Pearl Jam (Epic). Considering that most of Pearl 
Jam's biggest airplay tracks were never released commercially as singles, it is 
not surprising that this is the act's highest ranking on the Hot 100 (see Chart 
Beat, page 108). This double -sided single debuts at No. 5 on the Hot 100 Sin- 
gles Sales chart, an impressive accomplishment in light of the fact that only 
higher -priced maxi- configurations are available. Close to 94% of this single's 
airplay points are from radio play for the A side, "I Got Id." "Id" is No. 34 on 
the Hot 100 Airplay chart and is already No. 1 at four monitored stations, in- 
cluding KTBZ Houston and. KWOD Sacramento, Calif. If both the sales and 
airplay profile on this single continue to grow, "I Got Id" / "Long Road" could 
be a challenger for the top in the weeks ahead. 

ON THE RADIO: What singles will you be hearing more of as the new year 
begins? Although this is a difficult trend to predict, this week's airplay in- 
creases may indicate what the near future holds. The biggest airplay increase 
this week was earned by Everything But The Girl's "Missing" (Atlantic). It 
moves 17 -14 on the Hot 100 and 13 -17 on the airplay chart. "Missing" cur- 
rently holds the No. 1 spot at four monitored stations, KHKS Dallas, WBBM 
(B96) Chicago, WIOQ (Q102) Philadelphia, and WFHN (Fun 107) New Bed- 
ford, Mass. The second -biggest airplay increase goes to "Name" by the Goo 
Goo Dolls (Metal Blade/Warner Bros.). It moves to No. 8 on the Hot 100 and 
No. 2 on the airplay chart. "Name" can be heard on more than 83% of the Hot 
100's monitored radio panel stations. It is No. 1 at 20 of these stations, includ- 
ingWHTZ (Z100) New York and KRBE Houston. Rounding out the top five 
airplay gainers are "Time" by Hootie & the Blowfish (Atlantic) at No. 27, 
"Wonder" by Natalie Merchant (Elektra/EEG) at No. 44, and "Nobody 
Knows" from the Tony Rich Project (LaFace /Arista) at No. 57. 

THE WEEK THAT ISN'T: Most of our charts are no longer frozen at the end 
of the year. The Billboard charts that would appear during the upcoming week 
(when Billboard doesn't publish) are available from the magazine's research 
department (212 -536- 5054). That week's charts, based on Broadcast Data Sys- 
tems and SoundScan, are also available via Billboard Information Network and 
Billboard Online. The "last week" numbers in the Jan. 6 issue of Billboard will 
come from the charts we compile during the week we do not publish. 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

1 8 5 YOU PUT A MOVE ON MY HEART 
Q. JONES INTRODUCING TAMIA (QWEST/WB. 14 14 2 EVERYBODY BE SOMEBODY 

RUFFNECK FEATURING YAVAHN (MAW) 

2 6 5 
GOLDENEYE 
TINA TURNER (VIRGIN) 15 - 1 

THE FALL 
MINISTRY (WARNER BROS.) 

3 4 3 
CELEBRATION/TAKE YOUR CHANCE 
FUN FACTORY (CURB EDEUCURB) 16 21 2 GO WALKING DOWN THERE 

CHRIS ISAAK (REPRISE) 

4 7 7 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU 
AARON TIPPIN (RCA) i7 - 3 BROKEN LANGUAGE 

SMOOTHE DA HUSTLER (PROFILE) 

5 3 4 I NEED YOU TONIGHT 
JUNIOR M.A.F.I.A. FEAT. AALIYAH (UNDEAS) 18 15 7 FAIRGROUND 

SIMPLY RED (EASTWEST /EEG) 

6 11 7 I WANT YOU BACK 
PURE SOUL (STEP SUN /INTERSCOPE) 19 10 7 PLAYA HATA 

LUNIZ (N00 TRYBE) 

7 12 3 
CAN'T REALLY BE GONE 
TIM MCGRAW (CURB) 20 20 6 

SEX IN THE RAIN 
MOKENSTEF (OUTBURST / RAUISLAND) 

8 13 2 
COLD WORLD 
GENIUSCZA FEAT. INSPEKTAH DECK (GEFFEN) 21 22 8 LOVE LESSONS 

TRACY BYRD (MCA) 

9 9 5 DAMN THING CALLED LOVE 
AFTER 7 (VIRGIN) 22 18 13 Y'ALL AIN'T READY YET 

MYSTIKAL (BIG BOY /JIVE) 

l8 - 1 ALL CRIED OUT 
DENINE (METROPOLITAN) 23 2 IN PIC 
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11 - 2 RETURN OF DA LIVIN' DEAD 
THE D.O.C. (GIANT) 

24 - 6 WHO NEEDS YOU BABY 
CLAY WALKER (GIANT) 

12 19 24 DAUGHTER/YELLOW LEDBETTER 
PEARL JAM (EPIC) 

25 16 12 IF I NEVER KNEW YOU 
JON SECADA & SHANICE (HOLLYWOOD) 

13 17 5 
STILL IN LOVE 

MCKNIGHT (MERCURY) Bubbling Under lists the top singles ß p 25 sin les under No. 100 
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Time Warner Sells WarnerVision To President 
Stuart Hersch To Change Name Back To A *Vision 

BY SETH GOLDSTEIN 

NEW YORK -Time Warner is spin- 
ning off WarnerVision, ending 
months of speculation about its future 
(Billboard, Oct. 28). 

Trade sources indicate that 
WarnerVision president Stuart 
Hersch has all but closed a leveraged 
buyout that gives him control of the 
home video venture, which currently 
dominates the $200 million -a -year fit- 
ness market. Investment banker Allen 
& Co., a veteran of numerous enter- 
tainment deals, advised on the financ- 
ing arranged by Hersch, who has 
raised an estimated $50 million -$70 mil- 
lion. He was unavailable for comment. 

Hersch, who built WarnerVision 
into a business grossing $120 million 
this year before returns, was the log- 
ical buyer once Warner Music Group 
came under the control of Warner 
Bros. studio chiefs Robert Daly and 
Terry Semel. "The reason it's getting 
done is because of Bob and Terry," 
says a source outside of Time Warn- 
er. "The deal got moving once Mike 
Fuchs was booted." 

Fuchs' departure as chairman of 
Warner Music Group was the latest 
turn of events that had seen the firing 
earlier this year of Warner Music 
U.S. chairman /CEO Doug Morris, 
Hersch's mentor. Earlier, as presi- 
dent of Atlantic Records, Morris had 
backed the creation of A *Vision; it be- 
came WarnerVision after Morris 
reached his corporate pinnacle at 
Warner. 

The A *Vision name will reappear 
once the buyout is completed. Hersch 
also retains another Time Warner 
connection, probably the most impor- 
tant to the success of his new venture. 
His titles will continue to be distrib- 
uted by Time Warner -owned WEA 

Tucker, Groups 
To Stage Picket 
At D.C. Tower 

BY BILL HOLLAND 

WASHINGTON, D.C. -A coalition 
of political groups led by C. DeLores 
Tucker plans to picket Tower 
Records' flagship store here on Tues- 
day (19). 

Representatives of a coalition that 
includes the Tucker -chaired National 
Political Congress of Black Women, 
national black church groups, the 
NAACP, and the Parents Music Re- 
source Center plan to picket the store 
at 2000 Pennsylvania Ave. N.W. 

The protest is slated to run 12 p.m: 
2 p.m., "longer if needed," Tucker 
said. 

The protest is over the continued 
manufacture, release, airplay, and 
sale of gangsta rap, Tucker said. She 
targeted almost all her remarks at 
the lyrical content of the Death 
Row /Interscope album "Dogg Food" 
by Tha Dogg Pound and at Thorn - 
EMI. 

The album is distributed by Priori- 
ty Records, with fulfillment handled 
by Cerna and independent distribu- 
tors. Cema is the distribution compa- 
ny for Thorn-EMI's record labels. 

Said Freddy Szilagi, GM of Tower's 
D.C. store, "Trying to stop the people 
selling the music is not going to stop 
the people creating the music." 

under terms of a multiyear agree- 
ment. Since WEA now ships direct to 
Wal -Mart, A *Vision retains access to 
the biggest U.S. retailer and a potent 
force in sell- through. 

A *Vision, which will remain tem- 
porarily in Time Warner's New York 
headquarters, should have about the 
same roster of titles, although 
sources says there will be some 
changes. Hersch won't carry CDs, 
but is said to be examining multime- 
dia opportunities. 

His best -seller remains the "Buns 
Of ... " exercise series, acquired in 
1994 from the Maier Group for a price 
thought to be as high as $40 million. 
"[Howard Maier] got paid handsome- 
ly," says one home video executive. 

The question is whether Hersch 
paid too much, given the well -docu- 
mented slump in fitness videos. 

"WarnerVision lost their ass on that 
deal," another source claims. "The 
sun has set on `Buns.' " 

Hersch has said that "Buns" con- 
tinues to do well. However, budget ti- 
tles- especially nontheatrical ones - 
are plagued this year by what one 
observer calls "horrible" returns. 
Vendors have shipped far more stock 
than retailers could sell, and quanti- 
ties of unsold goods are coming back. 
Handleman, after losing Wal -Mart, is 
said to be returning product worth 
$100 million. 

WarnerVision likely will take back 
20% of its total 1995 deliveries, reduc- 
ing net sales to less than $100 million. 
Hersch could more readily absorb 
that blow as a Time Warner executive 
than he will as an independent, ob- 
servers note. A *Vision "will have to 
be lean and mean," says one. 

What has five sides, four colors, two pockets, 
and shows off CDs better than anything else? 

See your disc manufacturer or call us for details. 

UNIVENTURE 
CD PACKAGING & STORAGE 

P.O. Box 28398 Columbus, OH 43228 1- 800-992 -8282 FAX -(814) 529 -2110 
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ESSENTIAL REFERENCE GUIDES 
1. International Buyer's Guide: The worldwide music & video business - 
to- business directory jam -packed with record & video co's, music publishers, 
distributors & more. $109 

2. International Talent & Touring Directory: The source for U.S. & 
International talent, booking agencies, facilities, services & products. $95 
3. Record Retailing Directory: Detailed information on thousands of 
independent music stores & chain operations across the USA. $135 
4. International Tape/Disc Directory: All the info on professional services 
& supplies for the audio/video tape/disc industry. $50 
5. Nashville 615 /Country Music Sourcebook: The most 
comprehensive resource of business -to- business listings for the Nashville 
region & country music genre. $50 

6 -®The Power Book Fall 1995 Edition & Spring 1996 
Edition: The ultimate guide to radio and record promotion. Lists Radio 
Stations (Country, Rock, R &B, Top 40), Record Companies, Radio 

ISyndicators and Top 100 Arbitron Markets. $75 each. 
(Fall and Spring $119 -order Spring edition now & save more than 40% -mails in March'96) 

7. International Latin Music Buyer's Guide: The essential tool for 
finding business contacts in the latin music marketplace. $60 

I 
8.41TOIntemational Recording Equipment & Studio 
Directory: All the facts on professional recording equipment, studios & 
equipment usage. $' $40 

Mail in this ad with check or money order or call today! 
For fast service call: 1. 800 -223.7524 or 1 -800- 344 -7119. 

In NY call (212) 536 -5174. In NJ call (908) 363 -4156. 
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701 
Please add $5 per directory for shipping ($12 for international orders).Add applicable 

I 
sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only. 

All sales are final. BDZZ3095 
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