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"I like to talk a lot about contra- 
dictions, and religion is such a con- 
tradiction," says Jones. "Like 
churches encrusted in gold and the 
poor, or using the idea of Jesus to 
sell certain things. There's such a 
great interest in Shakespeare in 
Britain, but there are much better 
stories in the Bible, almost better 
than Charles Bukowski." 

Baby Bird has also inspired con- 

troversy with what has been de- 
scribed in the press as an aggres- 
sive and sometimes hostile rapport 
with his audience. 

Says Jones of the reports, "It kind 
of started in the early days when we 
were playing gigs at these small 
places, and you would hear a lot of 
things people were saying in the 
audience. I'd just give as good as I 
got, and people started to think that 
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VERVE RECORDS is "Going All The Way" with the Tuesday (9) 
soundtrack to the Gramercy Pictures movie, directed by Mark Pelling- 
ton and based on Dan Wakefield's rite -of- passage novel about two 
young men who return to Indianapolis after serving in the Korean War. 
Pellington, who collaborated with Jon Bon Jovi on the extended long - 
form /short feature film "Destination Anywhere," had a big hand in 
selecting the music for the soundtrack -which drops listeners back in 
the smoldering yet socially repressed summer of 1954. 

"We wanted to do something these guys 
would have listened to at that time -and if 
that means more obscure music coming out 
of Chicago or from local Indiana musicians, 
that should be our model for it," Pellington 
says of his work with music supervisor Greg 
Roberson. "All I did for nine months was 
listen to '50s music." 

The result is an album that puddle -jumps 
from pop to R &B to gospel and achieves 
more depth than the average time -period 
greatest -hits compilation. Whether they are 

immediately familiar or not, the songs -from the likes of Jimmy Coe, 
Bobby Smith, Roy Brown, and Cozy Eggleston -pave a nostalgic road. 
The only track not true to the year of the story is the credit opener - 
Marty Robbins' "A White Sport Coat (And A Pink Carnation)," from 
'57 -which Pellington chose because it "is a semi -sad pop song, and I 
always felt the movie was a semi -sad film." 

"The project has integrity because Dan Wakefield was so involved," 
says Nancy Zannini, senior VP for soundtracks at PolyGram Classics 
& Jazz, of the film. "And the integrity of bringing the book to film is 

matched by the integrity of using music so closely tied to the period." 

BEAN THERE, DONE THAT: The genius of British actor Rowan 
Atkinson's alter ego Mr. Bean is rooted in two -thirds physical comedy. 
So what kind of music could possibly serve as the ideal complement to 
"Bean," the first theatrical realization of the quirky character that's set 
to hit theaters in the States Nov. 7? 

Mercury Records has the answer, in the form of a snap, cracklin' pop 
soundtrack due Oct. 17 that bops from the Beach Boys' "I Get Around" 
to Katrina & the Waves' "Walking On Sunshine" to lOcc's "Art For 
Art's Sake." 

The lead single, which ships later this month, is an OMC cover of 
Randy Newman's blissfully satirical "I Love L.A." Other fresh mater- 
ial comes courtesy of Mercury act Alisha's Attic, Code Red, and 
Howard Goodall's "Bean Theme" of pianos gone wild. 

ON THE `BANDWAGON': Milan Records has jumped on the "Band- 
wagon" with the soundtrack to the film opening Sept. 12 that chroni- 
cles the trials and tribulations of a fledgling rock band. The album 
includes original contributions from Incinerator, Pound Cake, Tack - 
lebox, Judy Judy Judy, and the Fliptones, plus several songs from the 
film's struggling star musicians, Circus Monkey. Greg Kendall, who 
penned all of Circus Monkey's rock tunes, also wrote the movie's orig- 
inal score. 

PRODUCTION NOTES: Actor Fernando Allende not only stars in the 
upcoming feature "Naked Lies" but is collaborating with composer 
Michael Sembello on a recording of the film's title track ... Warner 
Music Group senior VP David Foster is at work on the soundtrack to 
the upcoming film "The Quest For Camelot" . .. Edel America Records' 
latest soundtrack is the alternative- rock -accented complement to the 
action comedy "Masterminds." The album includes songs by such acts 
as Vibrolush, Birdbrain, Sevendust, and Tumbleweed. 
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I enjoyed that when I was just pick- 
ing up on something that wasn't 
planned. I guess that could be seen 
as confrontational or arrogant, but 
it's not intended to be. I'm just try- 
ing to entertain you." 

The act, which is booked by the 
Agency in New York and managed 
by DJT management in Sheffield, 
England, made a single promotion- 
al appearance in the U.S. the first 
week of September. Krumper says 
tentative plans are to bring the band 
back in October or November for a 
more formal tour. 

Meanwhile, Atlantic is generating 
a great deal of press interest in the 
band. Positive early coverage for 
"The Greatest Hits," says Krumper, 
is indicative of the band's wide- 
spread appeal. "This band has never 

`I like to talk a lot 
about contradic- 

tions, and religion 
is such a contra- 

diction' 

had an album out here before, and 
we're going from men's and women's 
magazines, to mainstream general 
interest and alternative magazines, 
to the smallest fanzines, and that 
reflects the kind of appeal this 
record has." 

Early features or reviews are 
confirmed in GQ, Seventeen, and 
Rolling Stone. 

Atlantic will begin working 
"You're Gorgeous" at modern rock 
and triple -A radio on Halloween, 
while a clip for the song is in the 
works. 
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All Aboard. The members of Genesis meet with Atlantic executives to cele- 
brate the release of the band's new album, "Calling All Stations," at a party at 

the Central Park Boathouse in New York. Shown, from left, are Genesis manag- 
er Tony Smith; new Genesis vocalist Ray Wilson; Atlantic Group co- 
chairman /co -CEO Val Azzoli; Genesis' Tony Banks and Mike Rutherford; and 
Atlantic senior VP /GM Ron Shapiro. 
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Ticket Price(s) 

MICHAEL JACKSON Olympic Stadium Aug. 24, 26 

Helsinki 

$4,168,735 91,106 

(22,958,712markka) 96,000. 

$45.14 two shows 

Thomas Johannsson 

MICHAEL JACKSON Song Festival Ground Aug. 22 

Tallin, Estonia 

$2,627,114 75,000 

(37,069,420 kroon) sellout 

$42.52438.271 

$34.72 

ET Promotions 

WW Edge Prods. 

MICHAEL JACKSON Parken Stadium, Aug _9 $2,614,933 50,161 ET Promotions 

Copenhagen (18,304,530 krone) sellout 

$86.43/$65/$57 -86/ 

$50.71 

MICHAEL JACKSON Valle Hoven Stadium Aug. 19 51,646,889 37,904 Gunnar Eide AS 

Oslo (12,532,825 kroner) 40.000 ET Promotions 

$65.70/$42.80 

AEROSMITH Palace of Auburn Aug. 21 -22 $952,340 30,404 Cellar Door 

JONNY LANG Hills 

Auburn Hills, Mich. 

$45325 31,000. 
two shows 

Belkin Prods. 

GARTH BROOKS San Jose Arena Aug. 29 -31 $945,018 53,509 Varnell Enterprises 

San Jose, Calif. $18 three sell- 
outs 

REBAMCENTIRE/BROOKS Joe Louis Arena, Aug. 30 $189,262 19,609 Starstruck 

& DUNN Detroit $40.25 sellout Promotions 

Tilley /Spalding 

BROOKS & DUNN /BEBA Bradley Center Aug. 29 $552,600 13,815 Starstruck 

MCENTIRE Milwaukee $40 15,500 Promotions 

Titley /Spalding 

AEROSMITH Deer Creek Music Aug. 31 $526,004 20,060 Sunshine 

KINKY LANG Center $351$23 sellout Promotions 

Noblesville, Ind. 

AEROSMITH Blossom Music Aug. 12 $393,927 13,264 Universal Concerts 

Center $38.50/$26.50 18,445 

Cuyahoga Falls, Ohio 
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