
PRAISE & WORSHIP MUSIC IS EXTENDING ITS REACH 
(Continued front page 118) 

worship artists, the bulk of 
exposure to the concept- driven 
praise & worship music still 
comes from churches and con- 
ferences. 

McGuffey says Integrity's 
main thrust is "harvesting songs 
coming out of contemporary 
churches in a variety of styles 
from messianic to liturgical to 
Generation X. Integrity cap- 
tures the live experience and 
sends it back into the church." 

Those live experiences aren't 
confined to the U.S. As a matter 
of fact, McGuffey anticipates 
that the January release of 
"Shout To The Lord 2000," 
recorded live in Sydney, will be 
a strong seller. Its predecessor, 
"Shout To The Lord" (both on 

Integrity's Hosanna label), is ap- 
proaching gold status. 

RADIO SIGNS ON 

All involved with the praise & 

worship genre anticipate its con- 
tinued growth, not just because 
the tried -and -true church and 
conference methods continue to 
yield results, but also because 
radio and retail are becoming a 
more integral part of the equa- 
tion. 

There are now 1,300 radio sta- 
tions playing praise & worship 
music either full or part time. 
According to Chris Hauser of 
Nashville's Hauser Promotions 
& Marketing, the Colorado 
Springs, Colo. -based the Word in 
Praise Network is boosting the 

genre, as are key individual sta- 
tions across the country, includ- 
ing WWDJ New York and WJTL 
Lancaster, Pa. 

Even mainstream retailers are 
coming on board. Integrity's 
McGuffey says Jakes recently 
drew more than 700 people to a 
Wal -Mart in -store in Tucker, Ga. 

Still, despite such mainstream 
in -roads and commercial out- 
reach, the church continues to 
be the cornerstone for praise & 

worship music. 
"What continues to drive the 

market side more than any- 
thing," McGuffey says, "is the 
fact that our songs are sung 
every week in churches around 
the world." 

GLOBAL MUSICIANS TACKLE POLITICS 
(Continued from preceding page) 

(Where Will The Children Play ?) and 
" Cuando Los Angeles Lloran" (When 
The Angels Cry). Both songs were 

MANA 

included on "Greenpeace Se Hace 
Escuchar" (Greenpeace Makes 
You Listen), a multi- artist compi- 
lation benefiting the organization. 
Maná allows the environmental 
group to set up information booths 
at the band's concerts. Maná has 
also founded an ecological organi- 
zation, Selva Negra (Black Jun- 
gle). Lately, Fher has been turn- 
ing his sights on human -rights 
issues in Mexico. 

JOHN LANNERT 

TURKEY: Zülfü Livaneli has been 
beating the drum of political/ 
social -conscience music in Turkey 
for more than 20 years, in a life 
wrenched by prison, escape, and 
political asylum. Now a UNESCO 
goodwill ambassador and in 1994 a 
left -of- center candidate for the 
mayor of Istanbul, Livaneli still 
attracts crowds. "My music was a 
symbol of resistance to [the] mili- 
tary dictatorship [of the '80s]," he 
says. It is now a focus of resistance 
to the intolerance of Islamic fun- 
damentalism. In May 1997, his 
concert drew 500,000 in opposition 
to the then Islamist government. 
Once overtly ideological, he now 
shuns the one -dimensional aspect 
of being seen as a political activist. 
He rejects the vacuity of current 
Turkish music, which informs the 
generation whose lives have been 
wrenched by mass migration to 
shantytowns. It is a music that 
Livaneli calls "nihilistic." "I don't 
see any positive developments in 
Turkish music," he adds. 

ADRIAN HIGGS 

THAILAND: Ad Carabao -whose 
real name is Yuen -yong Opakul- 
is the most recognizable protest 
rocker in Thailand. His work in the 
genre, known locally as pleng phua 

cheewit (songs for life), dates back 
to the 1980 formation of the social- 
ly conscious rock band he led, 
Carabao. The 
group released 
14 albums featur- 
ing songs about 
the lives of ordi- 
nary folks and 
social problems. 
When the act 
split up in 1990, 
Ad embarked on 
a highly successful solo career, 
signing to Warner Music -the first 
songs- for -lifer to sign with a major. 
Currently, Ad's distinctive, high - 
pitched voice and sarcastic lyrics 
can be heard berating the Interna- 
tional Monetary Fund rescue pack- 
age for Thailand's economic crisis 
on this year's "American & Anta- 
pahn" (Warner Thailand) -anta- 
pahn means "troublemakers" or 
"bullies." 

AD CARABAO 

JOHN CLEWLEY 

SWEDEN: Fifteen years after split- 
ting up, Swedish punk band Ebba 
Grön is still making an impact 
with the nation's youth. MNW 
Records Group recently released 
a four -CD boxed set featuring the 
complete material from the 
group's three studio albums, plus 
B- sides, live cuts, alternate takes, 
and previously unreleased tracks. 
The act's early songs tackled sub- 
jects like police brutality, refusal 
to serve in the military, multina- 
tional profit- driven companies, the 
threat of nuclear disaster, and 
irresponsible politicians. MNW 
Records Group CEO Jonas 
Sjöström says the label had a few 
qualms about releasing an Ebba 
Grön box, fearing that "it would be 
considered blatantly commercial 
by the band's fans." 

ANDERS LUNDQUIST 

THE EX 

THE NETHERLANDS: Punk, noise, and 
jazz veteran group the Ex cut its 
teeth on the '80s squatting scene, and 
now it is the last of the Mohicans in an 
ever -growing material world. "Every- 
body thinks about politics, but they 
don't sing about it. Whereas other 
people sing about their miserable rela- 
tionships, we like to keep that to our- 
selves," says guitarist Terrie. Howev- 
er, political lyrics aren't that obvious 
on the band's new, Steve Albini -pro- 
duced album, "Starters Alternators" 
(on Ex /Konkurrent in Europe, Touch 
and Go in the U.S.). "If you get beat- 
en up by the police, your lyrics auto- 
matically get more black- and -white. 
Those days are over now. Nowadays 
we leave more space for personal 
interpretations," Terrie continues. 
Instead of talking about poor Africans 
without ever meeting one, like he used 
to do, Terrie is now seriously involved 
in a project recording Eritrean chil- 
dren's songs. "To me, that's more 
`punk' than anything else." 

ROBBERT TILLI 

DENMARK: A younger generation of 
fans is turning to the Savage Rose 
for its lush music and lyrical 
imagery, though its music has been 
political for 30 years. The band's 
19th album, "Tameless," is "dedi- 
cated to the working poor, the home- 
less and suffering, the children shin- 

ing in the deep of 
the City of Angels 
and elsewhere on 
this Planet of Par- 
adise," according 
to its liner notes. 
The set features 
musicians from 
L.A., where the 

group's members now live. Vocalist 
Annisette says, "We don't want to 
be separated from our audience like 
many artists do." The Savage Rose 
found notoriety in the early '70s 
with the score of the world's first 
nude ballet, "The Triumph Of 
Death," premiered at the Royal 
Danish Theatre and later was per- 
formed on international stages. 
After a 17 -album stint with Polydor, 
the group is now with Danish indie 
Mega. Its first album for that label, 
"Black Angel," hit double -platinum 
(100,000 units) and won a Dansk 
Grammy. 

ANNISETTE 

CHARLES FERRO 

IBM, NARAS Partner 
On Grammy Cybercast 
BY DOUG REECE 
LOS ANGELES -The National 
Academy of Recording Arts and 
Sciences (NARAS) has partnered 
with IBM in an effort to build on 
the depth and reach of its cyber- 
cast for the 41st annual Grammy 
Awards. 

Although IBM is no stranger to 
entertainment on the World Wide 
Web, this marks Big Blue's first 
move into music Webcasting (Bill - 
board&lletin, Nov.18). 

According to Jeff Ramminger, 
IBM segment executive for 
telecommunications and media, the 
company hopes the high -profile 
event will provide exposure for its 
business services and technologies. 

While this is not the first time 
NARAS has incorporated an 
online counterpart to the Grammy 
Awards at its wwwgrammy.com 
Web site, this year NARAS hopes 
to enhance the experience with 
extended programming and tech- 
nology that will allow more users 
to simultaneously view events. 

"As we have grown the Webcast, 
our expectations with not only the 
quality but the quantitative reach 
of the program have become very 
important," says NARAS presi- 
dent /CEO Michael Greene. "I 
think this year we're going to 
technologically shake hands with 
the world." 

In previous years, NARAS lim- 
ited promotions of the Webcast 
and did not have the capacity to 
accommodate the more than 70 
million page views expected this 
year. This year's Webcast will be 
promoted online by IBM and 
NARAS. 

In addition to a simulcast of the 
Feb. 24 awards program, which 

will be televised in 195 countries, 
NARAS and sponsor IBM will 
host coverage of events leading up 
to the event, including the Jan. 5 
announcement of nominees. 

Events closer to the broadcast 
that will get play on the Web site 
include the MusiCares Person of 
the Year dinner honoring Stevie 
Wonder, nominee parties, and 
other concerts leading up to the 
awards show. Rehearsal perfor- 
mances, behind -the -scenes 
footage, and artist interviews will 
also be featured on the site. 

Other bells and whistles include 
user polls, trivia games, celebrity 
chats, videoclips of past Grammy 
moments, and a Grammy history 
overview. 

Although the partner has not yet 
been announced, a planned retail 
component will allow users to pur- 
chase music through the site. 

Ramminger says the online 
Grammy coverage will go beyond 
the top 18 awards featured on the 
television program to give more 
exposure to awards in genres such 
as world and classical music. 

"The Internet is going to allow 
people to self -produce," says Ram - 
minger. "The television coverage is 
wonderful, but it's limited to the top 
awards. This is really an opportu- 
nity to provide a broader view of 
what the Grammy experience is, 
including events in the host city." 

Greene says the event is also a 
reflection of the growing impor- 
tance of the Internet as a music 
medium. 

"We can't be Luddites," says 
Greene. "We have to view this 
access to the world as an incredi- 
bly important and exciting phe- 
nomenon." 

GRAMMY ACTIVITIES TO COVER A MONTH 
(Continued from page 10) 

Fest information as an L.A. Grammy 
Fest registered event. To be included, 
the event has to happen in February in 
the Greater Los Angeles area and will 
be put on by an organization, as op- 
posed to a musician playing a club gig. 

Among the events earning that des- 
ignation is a night of chorale music Feb. 
5 at the Pacific Unitarian Church in 
Rancho Palos Verdes, as well as a Feb. 
25 performance by the L.A. Baroque 
Orchestra at the Skirball Cultural 
Center. 

NARAS also held a meeting at its 
Santa Monica offices with a number of 
local cultural institutions, including the 
various arts councils in Los Angeles, 
the American Film Institute, sym- 
phonies, theater groups, and dance 
companies. 

These organizations were encour- 
aged to spread the word about grants 
being issued by NARAS for their Feb- 
ruary events. In their application pro- 
posals, the companies could suggest a 
grant for an existing program or solic- 
it NARAS funding for a new event. 

According to Greene, the average 
grant award was $5,000. Among the 

funded cultural programs are a world 
music concert Feb. 20 at the Autry 
Museum of Western Heritage and an 
exhibit featuring Ella Fitzgerald mem- 
orabilia and a lecture at the California 
African American Museum, also on 
Feb. 20. 

"We are going to most of these 
events with video crews and docu- 
menting them as a reminder of the 
great cultural organizations that do live 

and work in LA," says Greene. "Part 
of that footage will be available on our 
Grammy Webcast. People who tune in 
to see rehearsals will be able to see 
what happened at the classical lun- 
cheon, for example." (For more about 
Grammy -related online activity, see 
story, this page.) 

Greene vows to continue the pro- 
gram regardless of where the Gram - 
mys are held. "We talked about this 
the year before last in New York, and 
it's really going to be a matter of us 
setting up a structure if we're back in 
New York and sending someone in for 
five months to plan it," he says. "I 
believe this will be very successful, 
and we'll do it wherever we go." 
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