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Criterion Revives Classic Jacques Tati Films 
BY JIM BESSMAN 
NEW YORK- Classic films by 
renowned French comic actor/ 
filmmaker Jacques Tati will make 
their way to DVD when Criterion 
Collection /Home Vision Enter- 
tainment releases 1953's Mr. 
Hulot's Holiday and 1958's Mon 
Oncle -both featuring the famed 
Mr. Hulot character, an awkward 
misfit distinguished by his trade- 
mark raincoat. Both will be re- 
leased April 24. 

Tati reprised Mr. Hulot in 1967 
for Playtime, which set the old - 
fashioned character against the 
backdrop of postmodern Paris. 

On May 22, that film will also be 
released on DVD by Criterion. 
All three will be priced at $29.95. 

Each disc features introduc- 
tions by Monty Python troupe 
member and Tati fan Terry 
Jones. Each will also feature a 
short film starring Tati. Mon 
Oncle includes L'Ecole des Fac- 
teurs; Mr. Hulot features Soigne 
Ton Gauche, directed by René 
Clements; and Playtime includes 
Cours du Soir, which Tati wrote. 

Tati directed only six feature 
films before he died in 1982. His 
other features- 1947's Jour de 
Fete, 1968's Traffic, and the 1974 

Columbia Picks Up 'Jay Jay The Jet Plane' 
But Delays Series' Takeoff Until Next Year 
KID STUFF: For the third time in two years, 
Columbia TriStar Home Entertainment has picked 
up a block of children's programming -but don't go 
looking for it in stores just yet. 

In its latest distribution deal, Columbia has secured 
North American rights to the PorchLight Entertain- 
ment television series Jay Jay the Jet Plane. The deal 
covers 80 catalog episodes plus new episodes soon to 
air on PBS, as well as direct -to -video programs and a 
Jay Jay theatrical film currently in development. 

"We have had phenomenal success with Bear in the 
Big Blue House and Dragontales," says Columbia VP 
of marketing Suzanne White. "PorchLight has done 
a great job building this brand, and having the PBS 
exposure will be great." 

But White says 
Columbia will not 
release any Jay Jay 
titles this year. The com- 
pany wants to take 
advantage of some sig- 
nificant events happen- 
ing over the next year. 
On June 11, Jay Jay will 
premiere on PBS under 
a long -term agreement. 
It will also be part of the 
broadcaster's "Ready to 
Learn" program, an outreach plan developed with 
local schools. The series aired on the Learning Chan- 
nel from 1998 to 2000. 

"PBS has about 350 stations, and about 150 of them 
are `Ready To Learn' markets where PBS executives 
introduce a series with a curriculum attached to it," 
says PorchLight president/CEO Bruce D. Johnson. 

In addition, Johnson says, about 20 licensed prod- 
ucts will begin rolling out at the beginning of next 
year. 

White says Columbia wants to watch Jay Jay's rat- 
ings and wait for the launch of the merchandise to 
determine the right timing for its video releases. Jay 
Jay has received limited distribution in the Christian 
market through a previous deal with Nashville -based 
Tommy Nelson, which retains its rights to the series. 

PUSHING THE LIMIT: Moving from the small 
screen to the big screen, Columbia also announced the 
May 22 release of Vertical Limit on video. 

The title will be available for rental on VHS and for 
sale on DVD at $27.96. The film, about a rescue 
attempt on the treacherous K2 mountain peak, earned 
$70 million at the box office. For its video release, 
Columbia has put together a consumer sweepstakes 
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that will award a limited- edition Ford Explorer Sport 
Trac and a trip for two to Nepal. 

The video release will be supported through a cross - 
promotion with the National Geographic channel. 
During the airing of the documentary Quest for K2, 
the Columbia video and sweepstakes will be adver- 
tised. A billboard campaign for Quest for K2 will also 
tag Vertical Limit. Nat Geo's online site and iex- 
plore.com, in which it has a financial stake, will also 
advertise the video. Quest for K2 is scheduled to air 
May 22. 

Other advertising support for the title and sweep- 
stakes is planned in Rolling Stone magazine and its 
Web site, as well as in Entertainment Weekly. Con- 

sumers can enter the 
contest either in stores 
or at the Columbia Web 
site, cthe.com. 

D VD BOOSTS 
RENTALS: Bolstered 
by more than a 220% 
rise in DVD rental rev- 
enue, the overall video 
rental business grew 
3.2% during the first 
quarter of 2001, com- 
pared with the same 

period last year, according to figures released by the 
Video Software Dealers Assn. 

During the first quarter, VHS rentals generated 
$1.83 billion, down from $1.97 billion during the same 
time last year. However, DVD rental revenue jumped 
from $91.8 million to $296.6 million. 

COWBOY CLASSIC: Image Entertainment will 
release two volumes of Gene Autry's 1950s television 
show May 1. 

Priced at $14.98 an both VHS and DVD, each vol- 
ume of The Gene Autry Show will contain four 
episodes, plus Autry's original Wrigley's Chewing 
Gum commercials. DVD versions will include a photo 
gallery and a sing -along jukebox. 

HAPPY BIRTHDAY, BOB: To celebrate Bob 
Dylan's 60th birthday, New Video will release a new 
version of Don't Look Back on VHS and DVD. The 
D.A. Pennebaker documentary of Dylan's 1965 tour 
of England will feature five unreleased performances, 
including "To Ramona," "Love Minus Zero/No Limit," 
and "It Ain't Me, Babe." The title, which was released 
on DVD just last year, will be marketed under New 
Video's Docurama line. 

by Eileen Fitzpatrick 

TV film Parade -will likely be 
released on DVD at a later date, 
says Criterion Collection presi- 
dent Peter Becker. 

Although limited, Tati's film- 
ography has remained prized 
among film buffs as well as 
retailers and distributors who 
cater to classic- cinema audiences. 

"He was a true original and a 
groundbreaking filmmaker," 
Becker says. "Hulot, for example, 
was a symbol for all of us. A big, 
gangly, cartoonish fellow in a 
trench coat, who usually had 
something incongruous like a 
fishing rod or butterfly net over 
his shoulder and was forever 
muddling through life and con- 
stantly being tripped up." 

Hector Coris, manager of New 
York's Cinema Classics video 
store, expects the titles to do 
well, because the VHS versions 
are constantly out of stock. In 
addition, Tati's filmmaking tech- 
niques will work well on DVD, he 
believes. 

"The improved soundtracks 
and nice, crisp, clean pictures 
make the films leap right off the 
TV," Coris says. 

Tati often paid homage to the 
silent film era even though his 
films were made decades after 
the silents were replaced by 
sound. 

"He was the next step in phys- 
ical comedy after the silent era, 
excluding the bumbling of Laurel 
and Hardy," Coris says. "He 
picked up the banner where 

[Buster] Keaton, Charlie Chaplin, 
and Harold Lloyd left off." 

Coris also lauds the DVD pack- 
aging, which is based on the 
films' original artwork, as a great 
marketing asset. 

Becker notes, "[Tati] had such 
great original posters for his 
films that there was no reason to 
depart from them." 

Ron Hall, owner of Minneap- 
olis -based video mail -order firm 
Festival Films, agrees the DVDs 
will be in great demand. "These 
are great films, and Criterion is 
giving them first -class treat- 
ment," he says. "I can already 
think of some of my customers 
who will want to buy them." 

Behind The Rutles. Cast members of the classic Beatles mockumen- 
tary The Rutles: All You Need Is Cash reunited for a tribute held recently 
at the Museum of Television and Radio in Beverly Hilts. Following a tri- 
umphant comeback at the museum, the film debuted on DVD March 13 
from Rhino Home Video. Rutles creator and writer Eric Idle contributes 
commentary on the disc, as well as a new introduction. Pictured, from 
left, are Neil Innes, who composed the Beatlesque songs for the film; 
Ricky Fataar, who played the George Harrison -like character in the film; 
Idle; Rhino senior VP Arny Schorr; and Rhino Entertainment managing 
director Harold Bronson. 
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