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Destiny's Child Latest Partner 
In McDonald's Brand Campaign 

BY GAIL MITCHELL 

BEVERLY HILLS -Destiny's Child 
is the newest member of the Mc- 
Donald's family. 

The fast -food chain has enlisted 
the R &B trio as a global partner 
in its "I'm Lovin' It" brand -mar- 
keting campaign. A principal 
component of the multi- 
dimensional deal is the com- 
pany's sponsorship of the 
group's next world tour. 

The Destiny Fulfilled and 
Lovin' It tour kicks off in April 
2005. Encompassing at least 70 
cities, it will include stops in 
the United Kingdom, France, 
Germany, Spain, Japan, Aus- 
tralia, Brazil, the United States 
and Canada. 

The partners announced their 
plans Oct. 6 at a press confer- 
ence at the Regent Beverly 
Wilshire Hotel. Destiny's Child 
members Beyond, Kelly Row- 
land and Michelle Williams were on 
hand, along with McDonald's exec- 
utives. 

The partnership launches officially 
next month when Destiny's Child 
films a commercial for annual fund- 
raiser World Children's Day (Nov. 
20). The trio will serve as global 
ambassadors for the event, which 
benefits the Ronald McDonald Howe 

Charities and other children's causes. 
"We have been a part of many 

charities that were so inspiring," Bey- 
ond said. "Now we get to do this on 
the road. Sometimes you can get 
caught up in what you're doing and 
lose sight. Helping to change lives is 
important for us." 

"represents energy, passion and a 
forever -young spirit. Destiny's 
Child is a natural fit." 

The announcement precedes 
Columbia's Nov. 16 release of "Des- 
tiny Fulfilled," the follow -up to the 
trio's 2001 set, "Survivor." That 
same day, the label will reissue 

Williams' contemporary gospel 
album, "Do You Know," with new 
tracks "Amazing Love" and "Good 
to Be Here." 

McDonald's launched the world- 
wide "I'm Lovin' It" brand cam- 
paign 13 months ago with Justin 
Timberlake and other artists. 

Destiny's Child joins a roster of 
McDonald's partners that includes 
tennis pros Venus and Serena 
Williams and Latin balladeer Ale- 
jandro Fernandez. The Williams 
sisters have served as ambassa- 
dors of the Ronald McDonald 
House Charities. Fernandez's 
McDonald's- sponsored tour kicks 
off Nov. 18. 
Bill Lamar, McDonald's USA chief 

marketing officer, also announced 
the launch of a line of branded 
sportswear -including throwback 
jerseys -in association with the 
company's all- American high- school 
basketball team. In addition, 
McDonald's relaunches its Monop- 
oly game promotion with Best Buy 
Oct. 12. 

During the next 18 months, Des- 
tiny's Child will also participate in a 
variety of "I'm Lovin' It" marketing 
tie -ins. These will encompass radio, 
TV, print and the Internet, as well as 
special restaurant merchandising 
and other promotions. 

Larry Light, McDonald's execu- 
tive VP /global chief marketing 
officer, said the company's slogan 

VH1 Taps Rap Vets 
BY CARLA HAY 

NEW YORK -All -star performances 
and emotional tributes to hip -hop 
pioneers highlighted the first VH1 
Flip Hop Honors, held Oct. 3 at the 
Hammerstein Ballroom here. The 
show premieres Oct. 12 on VH1. 

The event, which VH1 hopes to 
hold annually, celebrated influential 
figures in hip -hop. The honorees 
were selected by a committee con- 
sisting of VH1 executives and such 
hip -hop tastemakers as writer Nelson 
George and hip -hop media personal- 
ity Fab Five Freddy. 

This year's honorees were DJ 
Hollywood, DJ K6ó1 Herc, KRS -One, 
Public Enemy, Rock Steady Crew, 
Run -D.M.C., Tupac Shakur and Sugar 
Hill Gang. The awards show also sin- 
gled out the graffiti movement for its 
influence on hip -hop culture. 

Vivica A. Fox hosted the event 
with assistance from MC Lyte, the 
show's announcer. Mos Def, who was 
scheduled to co -host, did not appear. 
VH1 and Mos Def's representatives 
declined to comment on his unex- 
plained absence. 

Performers included Terror 
Squad featuring Fat Joe, who 
offered a rendition of their Bill- 
board Hot 100 chart -topper "Lean 
Back "; Nas, paying tribute to 
Shakur with "Keep Ya Head Up "; 

and the Beastie Boys, who were 
joined by Doug E. Fresh on a ver- 
sion of "Sucker MCs" in honor of 
Run -D.M.C. Later the Beastie Boys 

performed "Right Right Now Now." 
Public Enemy teamed with the 

Beastie Boys and members of An- 
thrax during a medley that includ- 
ed "Black Steel," "Fight the Power" 
and "Bring the Noise." 

ANTHRAX'S SCOTT IAN, LEFT, AND PUBLIC 
ENEMY'S CHUCK D: BRINGING THE NOISE 

Other onstage collaborations 
included Nas and his father, Olu 
Dara, on a bluesy hip -hop version of 
"Bridging the Gap." Fat Joe and 
Grandmaster Flash performed 
"South Bronx" in tribute to KRS- 
One. During an homage to DJ Kool 
Herc and DJ Hollywood, Fresh was 
joined by Kid Rock, Grandmaster 
Flash, DJ Premier and Kid Capri. 

Chic, Sugar Hill Gang and MC 
Hammer performed the show's clos- 
ing set, a medley of "Good Times" and 
"Rapper's Delight." 

At the ceremony, the honorees 
sat together in the ballroom's bal- 
cony. Shakur's sister, Sekywa 

(Continued on page 22) 

Garrett Takes His Songwriting Seriously 
Sean Garrett, co -writer of the hot 

Destiny's Child single "Lose My 
Breath," is definitely on a roll. The 26- 
year -old Hitco songwriter has become 
quite familiar with the phrase "No. 1," 
thanks to co- writing chart- topping 
singles by Usher ( "Yeah! ") and new- 
comer Ciara ( "Goodies "). 

Currently working with Jennifer 
Lopez, Garrett this year alone 

notched collaborations with Kanye 
West, Bon Jovi, Ricky Martin, Janet 
Jackson, 112, Christina Milian and 
Mario Winans. Not too shabby for a 
former mortgage broker who ini- 
tially entertained notions of being 
an R &B vocalist himself. 

As a 17- year -old living in Europe, 
Garrett signed a recording contract 
with AriolaBMG. A few years later, he 
returned stateside for a Warner Bros. 
deal that later fell through. That's 
when his mother "made me get a 
degree in business," he says. 

Her death, however, prompted a 
reality check. "I asked myself, `What 
am I living for if I'm not doing what I 
want to do ?' " Garrett recalls. 

That question launched weekend 
writing jaunts and an eventual move 
to Atlanta, where Garrett signed with 
Island Def Jam chairman Antonio 
"L.A." Reid's Hitco. 

Garrett earned his first formal 
credit on a Motown single by Latif, "I 
Don't Want to Hurt You." Among the 
songs he has written recently is "Sol- 
dier," which will be the second single 
on Destiny's Child's forthcoming 
album, "Destiny Fulfilled." He is 

managed by Shakur Stewart. 
Garrett describes himself as a 

"very emotional guy" who loves to 
write. That emotion heats up 
when the songwriter -who cites 
Diane Warren and Babyface as 
influences -decries the industry's 
lack of respect for his craft. 

"So many hustlers got into 
the music business and 
thought it was like selling 
drugs," Garrett says. "Yes, it 
is a hustle, but the product is 
a very sensitive one, and peo- 
ple lose sight of that. 

"The music industry," he 
continues, "needs hot songs 
and complains about not 
having hot songs. And that's 
because people pay all this 
money for tracks but don't 

MUSICAL NOTES: Red Entertain- 
ment has signed Bar -Kays for repre- 
sentation. The group is best -known 
for such hits as "Soul Finger" and 
"Freak Show on the Dance Floor." 
Bar -Kays' 23rd album, "The Real 
Thing," is available through Al 
Bell's A.R.E. (Artist Relationship 

And speaking of Gap Band, a piv- 
otal figure in the group's career is 
back. Lonnie Simmons, who pro- 
duced the trio's "Burn Rubber" and 
"You Dropped a Bomb on Me," as 
well as Yarbrough & Peoples' "Don't 
Stop the Music," is resurrecting his 
'80s -era label, Total Experience. 

Focusing on R &B and 

lues.. 
By Gail Mitchell 

gmitchell@billboard.com 

want to pay the songwriters. 
That's why we have strong tracks but 
wack songs -because of the [weak] 
lyrics. The industry would have big- 
ger, stronger hit records if it paid 
more attention to the songwriter. 
You don't sing along to the track, 
but to the song. The more that's 
ignored, the worse it will get." 

Enterprises). Red Entertainment 
also handles R &B /funksters Gap 
Band and Cameo. 

Speaking of Cameo, rock act 
Korn's new single is a cover of 
Cameo's "Word Up." Damizza of 
Baby Ree Entertainment is wrap- 
ping up a remix. 

rap, New Total Experience 
Records is ramping up with 
three releases: "Hustler'z" 
by Los Angeles rap duo 
Killa/Cali, "Smoke 'n' Roll" 
by fellow Los Angeles rap- 
per Max Julian (aka Keith 
Walker) and "Get Excited" 
by New Orleans R &B /pop 
singer Tori. Warner Bros. 
will distribute the label. 

In case you haven't 
heard by now, R. Kelly 

and Jay -Z's second collaboration, 
"Unfinished Business," bows Oct. 
26. The album will be available 
through Jive/Roc -a- Fella/Def Jam 
in North America and through Jive/ 
BMG everywhere else. Singles "Big 
Chips" and "Don't Let Me Die" are 
being worked at radio. 
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