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Downloads Are Looking Up 
Digital Music Sales Blossom As Traditional Retail Remains In Euro -Slumber 

LONDON -The growth of dig- 
ital music sales in a tough trad- 
ing environment was the most 
significant event of 2005 for 
Europe's music industry. 

The digital market here is 
beginning to mature. In De- 
cember, Apple Computer 
claimed that it has sold 100 
million downloads in Europe 
since it launched its iTunes 
Music Store here 18 months 
ago. Full digital downloads on 
phones also became a reality 
in 2005, with mobile operators' 
launch of third -generation 
networks. 

"Revenues from iTunes are 
rising," says Michel Lambot, 
chairman of European in- 
dies' trade body Impala. (He 
is also co -CEO of Brussels - 
based independent label 
group PIAS.) 

The year saw a raft of mul- 
tiplatform deals involving 
music, video, ringtones and 

other content. Robbie Wil- 
liams and EMI, for example, 
inked a long -term partnership 
with U.K. -based telecom T- 

Mobile, while Warner Music 
and France Telecom sealed a 

multiple -platform accord to 
promote Madonna's "Confes- 
sions on a Dance Floor." 

EMI Continental Europe 
chairman /CEO Jean -François 
Cecillon says the emergence of 
legal digital services and the 
development of mobile deals 
"is beginning to pay off, mak- 
ing our digital strategy a very 
profitable reality." 

Cecillon predicts "digital will 
continue to go from strength 
to strength [in 2006], giving us 
additional revenue streams 
and more opportunities to en- 
gage consumers." 

However, in business terms, 
Lambot labels 2005 in Europe 
"another annus horribilis." He 
says market conditions con- 

% CHART SHARE: 
ALBUMS 

% CHART SHARE: 
SINGLES 

Company 2005 2004 Company 2005 2004 
Universal 30.0 25.0 Universal 41.1 31.0 
EMI 23.4 21.2 Sony BMG 22.8 39.5* 
Sony BMG 21.3 34.1* EMI 13.7 11.6 
Warner 18.8 14.3 Warner 11.9 8.4 
Others 6.5 5.4 Others 10.5 9.5 

*Combined Sony and 
BMG chart share. 
Source: Billboard Information 
Group. Compiled from the 
Eurocharts Albums chart, 
weeks 7 -52. 

THE TOP ALBUMS 

1. Green Day, "American 
Idiot" (Reprise /Warner) 
2. James Blunt, "Back to 
Bedlam" (Atlantic/ 
Warner) 
3. Coldplay, "X &Y" 
(Parlophone /EMI) 
4. U2, "How to Dismantle 
an Atomic Bomb" 
(Island /Universal) 
5. Robbie Williams, 
"Greatest Hits" (Chrysalis/ 
EMI) 

6. II Divo, "Il Divo" (Syco/ 
Sony BMG) 
7. 50 Cent, "The 
Massacre" (Interscope/ 
Universal) 
8. Michael Bublé, "It's 
Time" (Reprise /Warner) 
9. Keane, "Hopes and 
Fears" (Island /Universal) 
10. Gwen Stefani, "Love. 
Angel. Music. Baby.," 
(Interscope /Island) 

Listings are based on the 
Billboard Eurochart Albums 
chart for weeks 1 -52, compiled 
from national sales charts in 18 
European countries. 
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*Combined Sony and 
BMG chart share. 
Source: Billboard Information 
Group. Compiled from the 
Eurochart Single Sales chart, 
weeks 7 -52. 

1. "Axel F," Crazy Frog 
( Mach1 Records) 

2. "Don't Cha," the 
Pussycat Dolls Featuring 
Busta Rhymes (A &M/ 
Universal) 

3. "Un Monde Parfait," 
Ilona Mitrecey (Scorpio 
France) 

4. "You're Beautiful," James 
Blunt (Atlantic /Warner) 
5. "Lonely," Akon (SRC/ 
Universal) 
6. "Das Kleine Krokodil 
Schnappi," Schnappi 
Featuring Joy Gruttmann 
(Polydor /Universal) 
7. "Bad Day," Daniel 
Powter (Warner Bros.) 

8. "Tripping," Robbie 
Williams (Chrysalis /EMI) 
9. "Numb /Encore," 
Jay -Z /Linkin Park 
(Warner Bros.) 
10. "Push the Button," Suga- 
babes (Island /Universal) 

Listings are based on the 
Billboard Eurochart Single 
Sales chart for weeks 7 -52, 
compiled from national sales 
charts in 18 European countries. 

tinued to be bad in France and 
Germany, and deteriorated fur- 
ther in Spain, Scandinavia, the 
Netherlands, Luxembourg and 
Belgium. "We did good busi- 
ness at PIAS, but the overall 
picture is pretty morose," Lam - 
bot says. 

With Sony BMG's European 
setup freshly in place, top man- 
agement structures at the ma- 
jors remained largely stable in 
2005. One exception was a 

changing of the guard at Uni- 
versal Music Group Interna- 
tional, where chairman /CEO 
Jorgen Larsen retired in July, 
replaced by Lucian Grainge. 

After turning Universal's 
British affiliate into a reper- 
toire powerhouse, Grainge 
has the opportunity to make 
his mark on, Universal's 
global structure. 

For collecting societies, 2005 

meant 12 months of intense 
scrutiny from the European 
Commission. Under the aegis 
of European Union internal 
market and services commis- 
sioner Charlie McCreevy, the 
EC issued a recommendation 
enforcing the principle of a sin- 
gle licensing source for online 
repertoire in Europe. 

"We need a new generation 
of copyright licensing models 
more in tune with the Internet 
age," McCreevy said. 

Meanwhile, Universal 
Music Group International 

CRAZY FROG'S 'Axel F' 
was Europe's No. 1 single 
in 2005. 

EUROPE: 
THE TOP STORIES 

Apple Computer's 
iTunes store claims 
100 million 
downloaded tracks 
in Europe. 
Universal Music 
International chairman 
Jorgen Larsen stands 
down; Brit Lucian 
Grainge takes helm. 
European Commission 
recommends single 
online licensing model. 
T- Mobile inks deals 
with EMI and Robbie 
Williams; France 
Telecom does same 
with Warner and 
Madonna. 
Independent labels 
body Impala 
challenges European 
Commission clearance 
of Sony -BMG merger. 

filed a complaint with the EC 
in September arguing that 
Europe's 14 collecting soci- 
eties were national monopo- 
lies. The case is still under EC 

investigation. 
Some voices in the industry 

are increasingly frustrated 
that the EC's interest in the 
music industry appears one - 
sided. "It seems that every 
time the commission wants to 
blame someone for hindering 
the development of any busi- 
ness in Europe, the music in- 
dustry has become the easy 
scapegoat," Lambot says. "The 
Internet is not catching up in 
Europe? Blame it on conser- 
vative labels and collecting so- 
cieties. One thing's sure -this 
commission does not like us." 

In terms of chart per- 
formances, full -year figures 
compiled by Billboard show 
Universal, EMI and Warner 
all gained chart share in sin- 

gles and albums in Europe to 
the detriment of Sony BMG. 

With a European album 
chart share of 30 %, Universal 
improved its 2004 share by 
five points. That was achieved 
with a stable of international 
talent ranging from 50 Cent 
to the Killers and healthy do- 
mestic performances from 
acts like Rammstein, Juli and 
Chimene Badi. 

EMI came second with a 

23.4% album share after 
holding No. 1 positions on 
the Billboard Eurochart Al- 
bums chart for 27 weeks in 
2005. Its strongest chart - 
topping performances came 
from Williams (holding for 
five weeks with "Greatest 
Hits" and three with "Inten- 
sive Care ") and Coldplay (13 
weeks with "X &Y "). 

Cecillon calls EMI's Euro- 
pean repertoire "incredibly 
strong at the moment." He 
cites Bebe (Spain), Wir Sind 
Helden (Germany) and 
Raphael and Camille (both 

France) as acts who made se- 

rious breakthroughs in their 
home markets. 

Sony BMG's 21.3% album 
share was nearly 13 points less 

than the combined Sony Music 

and BMG shares for 2004, de- 

spite strong showings by II 

Divo, Bruce Springsteen, Sys- 

tern of a Down, Shakira and 
Foo Fighters. 

Warner improved its album 
chart share by 4.5 points to 

18.8% and scored the year's top 

two albums with Green Day's 

"American Idiot" and James 
Blunt's "Back to Bedlam." 

Lambot notes with satisfac- 
tion, however, that some indie- 

distributed acts -notably Katie 

Melua (Dramatico), Franz Fer- 

dinand (Domino) and Simply 
Red (simplyred.com) -also 
fared well in the upper eche- 

lons of the European albums 
chart during 2005. 

EMI and its 
star ROBBIE WILLIAMS 

made a long -term, 
multiplatform deal with 

T- Mobile. 


