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WHAT “MISSING THE NEWSPAPER” MEANS

By Bernard Berelson
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I. INTRODUCTION

IN THE late afternoon of Saturday, June 30, 1945, the delivery-
men of eight major New York City newspapers went on strike. They
remained on strike for over two weeks, and during that period most
New Yorkers were effectively deprived of their regular newspaper
reading. They were able to buy the newspaper PM and a few minor
and specialized papers at newsstands, and they could buy copies over
the counter at central offices of some newspapers. But the favorite
papers of most readers were simply inaccessible to them for seventeen
days.

These unusual circumstances presented a good opportunity for
various interested parties—advertisers, newspaper publishers, radio
executives, social scientists—to gauge public attitudes toward the
newspaper, and at least three general polls of opinion were independ-
ently conducted during the strike. Some if not all findings of two polls
have been made public, one by the Elmo Roper agency and the other
by Fact Finders Associates, Inc. This article is a report on the third, an
exploratory survey conducted for the Bureau of Applied Social Re-
search, Columbia University.

According to the published findings, the Roper and Fact Finder
organizations directed their efforts to determining what people had
done in order to keep up with the news, what parts of the newspaper
they particularly missed, and how much they missed the newspapers
as the strike went on. On no specific question are their results strictly
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