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As part of creating a synergistic news -gathering 
structure. CWG needed to feed its growing distribution 
chains with entertainment content. During its growth 
in the 1990s, CWG's 1998 purchase of Fireworks En- 
tertainment Inc., a Canadian film and television pro- 
duction company, consolidated its position as a content 
producer. This company was created in 1995 and since 
its acquisition has expanded to become the Toronto - 
based headquarters for Fireworks Television. Fire- 
works Pictures, and Fireworks International. With this 
purchase. CWG also acquired Skyvision Entertain- 
ment's library, a purchase Fireworks made in 1996. 
The Fireworks subsidiaries focus on film and televi- 
sion production, distribution, and financing projects 
and have offices based in Los Angeles and London. 

In 2000 Fireworks bought the film library of Dutch - 
based ENDEMOL International Distribution (EID), 
doubling CWG's distribution rights for more than 
1,200 hours of television programming. Between 
Fireworks and EID, Can West now has access to tele- 
vision series such as Beasnnaster and Relic Hunter; 
made -for -TV movies such as The Audrey Hepburn 
Story, as well as feature films such as Johnny 
Mnemonic, Rules of Engagement, and An American 
Rhapsody. Moreover, the same year as the EID acqui- 
sition, CWG entered into a joint venture with Samuel 
Goldwyn Films and Stratosphere Releasing, forming 
IDP Distribution. 

As of 2002, CWG boasted a strategically built di- 
versified media empire that dominated the Canadian 
market and had vertically integrated its strengths into 
its national and international interests. However, as a 

Canadian media company. it is subject to Canada's 
stringent rules and regulations concerning content, 
regulated by the CRTC. and to pursuing the mandates 
of the 1991 Broadcasting Act. CWG's Global Televi- 
sion network has been criticized over the years by lob- 
byists and competitors alike for reneging on its 
Canadian -content obligations. A typical Global prime - 
time lineup is dominated by American first -run and 
syndicated shows including The Simpsons, The X - 
Files, and Seinfeld. Though CWG has counterargued 
that it has fostered some of the top -rated Canadian dra- 
matic series, such as the show Traders (considered to 
he an underserved genre in the Canadian television 
landscape), FSCB has noted that CWG spends only 18 

percent of its revenue buying CanCon. 

However, CWG's television interests have fulfilled 
their obligations by servicing Canadians with local 
and regional news programming through CWG's sta- 
tions. Moreover, in its annual report CWG announced 
that in the spring 2001 "sweeps" month, it was the 
top -rated network in Canada, averaging a 12 rating 
compared with a 6 rating for CTV, its closest competi- 
tor. PRIME, CWG's analog specialty channel, contin- 
ues to grab audiences, showing increased ratings for 
2001. 

CWG has shown throughout its rise to conglomerate 
status that it is an ambitious, tenacious, and strategic 
player in the Canadian and international media land- 
scape. Asper, who relinquished formal control in 1999 
to son Leonard and passed away in October 2003, 
went on record stating that his goal for CanWest 
Global was to rival global media giants like Viacom 
Inc. and AOL-Time Warner Inc. It remains to be seen, 
given CanWest's $4 billion (Canadian) debt since its 
Hollinger acquisition and the economic downturn in 

North America, whether CWG's current toeholds in its 
various markets will foster Asper's vision. 

JULIA TAYLOR 

See also Canadian Broadcasting Corporation 
Newsworld; Canadian Television Network 
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