
Island, 25 Years Of Creative Artistry SPOTLIGHT _

Lavish Party Includes Live TV Spectacular
stand Records celebrated their 25th anniversary last Solar-
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day (July 4) with a party at Pinewood (James Bond)
Film Studios. Chris Blackwell and his team welcomed more
than 2.000 old and new friends. During the party, Channel IV
broadcast a three-hour telecast covering most of the dub Is-
land history and including live performances by, among
others, The Christians, Robert Palmer, Sly & Robbie, Julian
Cope, Trouble Funk and a live satellite link -up with U2 from
Paris. Other guests included Eric Clapton, Andy Summers
and Boy George. As a souvenir for the many international ra-
dio and television executives who attended, M&M hereby
presents some photo highlights.

Lance Haywood, the
jazz pianist who was the first artist

produced by Chris
Blackwell, beck in 1958.
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Alexie Sayle & Annie from Arnazulu
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Madonna Heads
New Soundtra

by Mach

I n three years Madonna has reached a status almost un-
equalled in pop history solar. Not only is she the world's

most popular singer, she also writes and produces her own
material, and is involved in making movies. Initially Madon-
na could have been accused of merely exploiting the 'Mari-
lyn Monroe image' (exemplified at the time of her second
album, 'Like A Virgin, when she made the most of her
similarity to Monroe with her suggestive behaviour in the
video of 'Material Girl'), but since her starring debut in Su-
san Seidelman's 'Desperately Seeking Susan', Madonna
Louise Ciccone has mastered the art of adopting different
images. These have ranged from Daddy's little girl, femme
fatale and cosmopolitan woman.

'Shanghai Surprise where
she stars with husband Sean
Penn, her second major film,
was commercially speaking a
flop. Anticipating the first re-
actionsfrom insiders, it seems
likely that Madonna is taking
revenge with her forthcoming
movie 'Who's That Girl' The
story is based on the story of
Nikki Sinn, played by Madon-
na, who is held in jail for four
years on the suspicion of mur-
dering her boyfriend. After
her release from prison, Ma-
donna sets out to find the true
murderer and, disguised as a
street gang member, she gets
mixed up in different adven-
tures, both humourous and
tragic.

As often in these cases,
the release of the soundtrack
does not coincide with the
movie. While the motion pic-
ture is scheduled for the end
of this year, the soundtrack is
due to be released July 20.
Apart from the recent title
track (at press time a sure
shot for an entry in the Euro-
pean Airplay Top 50), it con-
tains three other tracks from
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Madonna, namely The Look
Of Love' (notthe ABC classic),
'Causing A Commotion and
'Can't Stop. All tracks are
produced by Stephen Bray,
Patrick Leonard and Madon-
na. Other songs represented
on the soundtrack are by
Coati Mundi, Club Nouveau
and Scritti Politti.

At the moment Madonna
is embarking on a huge
American tour bringing in

rave reviews. A European tour
is confirmed for August with
the London dates taking
place on the 18th and 19th,
Frankfurt the 22nd and Milan,
Amsterdam and Paris to be
confirmed at a later stage

The release of the sound-
track will lead to another ma-
jor marketing campaign on
the 'True Blue album to boost
sales once again. A similar
consumer drive in October
last year, by massive N ad-
vertising in the major Europe-
an markets, resulted in a sales
rise from two and half to four
and half million. Says Juergen
Otterstein, Marketing Director
WEA Europe: "She continues
to be a marketing man's
dream and with the release of
the soundtrack we will go for
the biggest campaign ever
mounted on a single artist in
WEA's history." The new al-
bum will contain a giant tour
poster, of which 250.000 will
be printed. In the European
cities where Madonna will
play, back catalogue cam-
paigns will be set up with con-
sumer discounts, an array of
point -of -sale material, cubes,
leaflets as well as a 16 -minute
instore video.

What follows is a succinct

For 15th
ck Due July 20
Biel Bakker

list of chart trivia, proving that
Madonna has dominated the
European media as no other
artist in the 80s.

* If the single 'Who's That Girl'
becomes a European hit,
something which is more than
likely, it would mark Madon-
na's 15th hit single, the great-
est amount of hit singles
achieved by any one artist in
the history of the European
charts: Holiday, I./Joky Star
Like A Virgin, Material Girl,
Into The Groove, Angel, Dress
You Up, Gambler, Crazy For
You, Live To Tell, Papa Don't
Preach, True Blue, Open Your
Heart, La Isla Bonita and (pre-
sumably) 'Who's That Girl'.

* Only one out of the 16 sin-
gles released by Madonna
did not manage to enter the
European Hot 100 Singles:
'Borderline'.

 Although the real Madonna
mania started in 1985, the
year before two of her singles
entered the Hot 100: 'Holiday'
(reaching a highest position of
14) and 'Lucky Star' reaching
no. 29.

 1985 saw eight different hit
singles by Madonna charting
in the European Hot 100 Sin-
gles! Her second album, 'Like
A Virgin' yielded live hit sin-
gles while she scored another
two with her contribution to
the 'Vision Quest' soundtrack
on Geffen. Also, 'Holiday' an
original hit from 1984, made
its way to the charts after be-
ing re-released,

Triumph

 Of these eight hit singles, six
of them went into the Europe-
an Top 10 including two num-
ber ones. 'Like A Virgin was
number one for five weeks
and 'Into The Groove for one
week. The other top 10 sin-
gles were 'Material Girl',
'Dress You Up', 'Gambler' and
'Crazy For You' (the latter two
from 'Vision Quest'). 'Angel'
reached a highest position of
number 14 in the Hot 100 Sin-
gles and the re-released 'Holi-
day' number 31.

* The 'Like A Virgin' album
sold two million copies in Eu-
rope and another five million
outside Europe

The 'True Blue album,
Madonna's third, delivered
another five hit singles: 'Live
To Tell', 'Papa Don't Preach',
'True Blue' 'Open Your Heart'
and 'La Isla Bonita'. Of these
four, three went to the top of
the Hot 100 Singles: 'Live'
(eight weeks), followed three
weeks later by 'Papa (9),
'True (1) and 'Bonita (four
weeks, although not uninter-
rupted). Only 'Open did not
manage to hit the top it got
stuck at no. 4.

* With 'Papa Don't Preach'
staying for nine weeks at the
top of the Hot 100, Madonna
can boast yet another feat,
that of having the longest
number one singles runner of
1986.

Atter the 'True Blue album
debuted at number 8 in July
last year, (after Queen/Gene-
sis the second highest album
entry of 1986), it climbed up in
three weeks to number one
(making it the fastest album
climber of 1986) and stayed
there for a staggering amount
of 31 weeks, stretching into
1987, the longest number one
album runner ever in the his-
tory of the European charts.

* The 'True Blue album al-
ready sold five and half million
copies in Europe alone (out-
selling the States). Total world
sales are estimated up to 11
million.


