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Lanza to raise 

EMI MOR 

Raymonde launches 

HM promo service 
NICK RAYMONDE. until recently heading up the Kamaflage 
heavy metal label at DJM, and now general manager at Centre 
Sound Studios in Camden Town, is launching a heavy metal 
promotion service which will run from CSS. 

The new operation, Dambusters, will promote HM records to 
shops, clubs and discos, including mail-outs and reaction sheets. 
Raymonde will also be offering press facilities. "We are looking 
to offer a complete press and promotion service," he said. 
• Dambusters is based at Centre Sound Studios, 104 Camden 
Mews, London NW1. Telephone: 01-482 0953. 

Polydor's import warning 

News in 

brief... 
AC/DC, whose total worldwide 
album sales are close on 25m, 
release their ninth album on Atlantic 
this month. Entitled Flick Of The 
Switch, it features 10 new tracks 
and was produced by the band who 
start a US tour later this month 
which will run through to Christmas. 

Also out this month on WEA is 
the original soundtrack to the film 
Ascendancy, featuring ochestral 
music composed by Ronnie Leahy , 
DEPECHE MODE, currently in the 
singles chart with Everything 
Counts, release their third album. 
Construction Time Again 
STUMM 13), on Mute Records on 
August 22. To co-incide with the 
release, the band embark on a 
major tour starting in Dublin on 
September 9 and including three 
London shows. 
LEVEL 42's fourth album, Standing 
In The Light, is released this week 
on Polydor. Shakatak's new album 
for the same label is set for 
September release 
THE STRAY CATS new Arista 
album. Rant 'N' Rave With The 
Stray Cats, is released on 
September 3. Details of UK dates 
for October are expected shortly, 
and the band arrive in this 
country for promotional purposes 
later this month. 
STIFF EXPECTS to release a new 
Madness album before Christmas. 
Meanwhile the band's latest single, 
Wings Of A Dove, is available in 
seven and 12-inch formats and as a 
limited edition picture disc. 

EMI RECORDS is set to restore its 
commitment to the MOR market 
with the announcement that 
marketing and repertoire executive 
Vic Lanza's role within the company 
has been expanded to include "the 
selective acquisition" of artists and 
repertoire in the UK market field. 

Lanza was general manager of the 
EMI MOR division until its closure 
two years ago during the company's 
financial cutbacks. Since then he 
has been closely involved with EMI's 
association with the Audio Club of 
Great Britain. 

profile 
His new brief is to bring to the 

company "the Bucks Fizzes and 
Clanaads of tomorrow" and he will 
also be responsible for the 
acquisition of product from overseas 
— from both EMI and non-EMI 
companies. 

Lanza comments: "While looking 
out for overseas hit records which 
could be successful here in the UK, 
my brief is also to find artists who. 
like Julio Iglesias or Richard 
Clayderman, could have their 
careers developed on a worldwide 
level." 

POLYDOR HAS warned dealers that 
copies of Monyaka's single. Go Deh 
Yaka (Go To The Top), available 
from Holland and Italy, may be 
"illegally manufactured" product. 

A Polydor spokesperson said: 
"Rights are in dispute and reputable 
dealers are advised not to touch 
these records as it may result in legal 
problems. Polydor is the exclusive 
licensee for the UK. The record will 
be released on August 26." 

Solo promo 

for Spaine 
LES SPAINE. formerly head of 
promotion for Motown (when it was 
with EMI) and Capitol/EMI, has set 
up his own radio and TV promotions 
company. 
# Les Spaine Promotions (LSP) is 
based at The Old House, 
Shepperton Studio Centre, Post No. 
40, Studios Road, Shepperton, 
Middlesex, TW17 OQ5. Telephone: 
09328-62688. 

Helping Howard 
ROCK PRESS advertising and fly- 
posting in major cities will help to 
promote the debut single from new 
WEA signing Howard Jones. 
Entitled New Song, it is released this 
week in both seven and 12-inch 
formats. 
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Porter to replace 

Ayres at MGM/UA 

MGM/UA HOME VIDEO has appointed John Porter sales and marketing 
director, replacing Steve Ayres, who left MGM/UA to become MCA 
Record's director of sales and marketing. Porter, formerly sales and marketing 
director of CBS/Fox Video, takes up the post next week. 

Porter's appointment coincides with a re-structuring of the MGM/UA sales 
operation aimed at strengthening the company's ties with key accounts and 
broadening distribution. 

Ian Taylor, previously national accounts manager, becomes field sales 
manager responsible for the MGM/UA sales team and for wholesalers and key 
accounts, while Don Peachey, territory manager for Central London and the 
South East, will have additional responsibility for some key accounts' 
negotiation. Three new sales representatives have also been appointed: Paul 
Wilcock, home counties and the South; Rob Elcock, Midlands and John 
Morrissey, the North. As head of the new team, one of Porter's priorities will 
be to help dealers establish a market for video sales. 

"Over the next couple of years we have a lot of work to do to convince the 
trade there is a genuine sales market for video ready to be tapped," he says. 
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