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Warner Bros aims to top if in 86 After hitting new heights for global number ones, 

Record year for global hits 

LAST year was simply the 
best year in Warner Bros 
history, both domesti- 
cally and internationally. 

It experienced unprecedented 
growth in sales, airplay, label 
recognition and in its ability 

to discover, develop and de- 
liver the best music anywhere 
in the world. 

Artists who are making an impact in 
America and Europe have the same 
kind of effect in Asia or Australia, and 
that is another indication that music is 
an international language. At Warner 

MADONNA — a certified phenomenon 

Bros that language is spoken fluently. 
These are the views of Tom Ruffino, 

vice-president of international opera- 
tions for Warner Bros Records, putting 
the company's recent extraordinary 
success into a global perspective. 

Statistics support Ruffino's conten- 
tion that last year was a new high 
water mark for a company that has 
historically set the pace for the rest of 
the record industry. Since its founding 
in 1958, Warner Bros and its family of 
labels have presented the highest 
quality and widest range of music of 
any major label in the world. 

From Frank Sinatra to the Grateful 
Dead. From Peter, Paul and Mary to 
Prince. From Rod Stewart to Fleet- 
wood Mac and beyond. The Warner 
Bros rosier has a flavour and appeal 
that is truly international. 

More recently, an impressve run of 
smash albums and hit singles, aggres- 
sive career development for a number 
of promising new artists and a close 
working relationship with WEA worl- 
dwide sales and distribution staff has 
enhanced the Burbank, California- 
based company's traditionally high 
profile. At the mid-point of the Eight- 
ies, Warner Bros Records can point 
with pride to accomplishments virtual- 
ly unparalleled in the industry. 

Nowhere is this more the case than 
on the international scene. 

Ruffino says" "Our successes this 
year are really part of steady expan- 
sion and growth that has been taking 
place over the last three years. In that 
time we have seen Warner Bros artists 
and product take on a whole new 
stature in the international market. 

"This is partly due to the exception- 
al nature of both our new and estab- 
lished artists. But it is also the result of 
well-coordinated and timely market- 
ing, promotion and sales campaigns 
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ZZ Top — BP/ International Band of the Year 
worked out between WEA, our various 
affiliates and the home office 

"The support we offer is carefully 
keyed to the individual needs of a 
specific market. By listening to what 
our local representatives are telling 
us, we are better able to make in- 
formed decisions about what product 
is going to have the most impact. At 
the same time, we are able to direct 
their efforts to artists who are making 
an impact elsewhere in the world." 

It is a contention amply borne out by 
the list of recent Warner Bros artists 
who have reaped the benefits of the 
company's global approach. 

"I think you'd have to look at 
Madonna to see how successful we 
have been in our attempts to promote 
artists worldwide," Ruffino says 
"There is no question that she is now 
the top female artist on the interna- 
tional scene. Her multi-platinum suc- 
cess in the US has been matched 

overseas, where we have sold up- 
wards of 4m copies of her Like A 
Virgin " 

Other Madonna figures bear out 
Ruffino's claims In Canada, for exam- 
ple, the LP has been certified septuple 
platinum while the smash single of the 
same title has also achieved platinum 
status, In Brazil, four of the singer's 
singles climbed straight to the top 20 
against a backdrop of Madonna-mania 
that had one popular television prog- 
ramme, Cassino Do Chacrinha, run- 
ning a Madonna lookalike contest. 

In New Zealand, Like A Virgin, a 
quintuple platinum seller, was the 
number one album for three weeks 
running, while in Japan, where 
Madonna early last year completed a 
hugely successful concert tour, the 
Madonna clip compilation package 
was the lop-selling video in that mar- 
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Every dog has his day. 
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From one top dog to another Well done in 1985. 
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The Worlds Best Music Stores. 
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