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his area immediately and he does
not envisage many sales initially.

Even Cornwall, which often has
to follow trends from elsewhere in
the country, is willing to support the
format. John Read at Records And
Tapes in Falmouth says he has a
small professional market but is

looking to stock CDV.
'We are willing to put money

into it but we will have to see how
it goes in places like London first.
We have to be a follower - our
local economy dictates that," he
says.

"I'm having a re -fit at the shop
soon and if CDV does take off, I

will make sure I have room for it."
But Matt Whitehouse at Music

Mania in Merthyr Tydfil is not so
optimistic. "I think for the collectors
it will sell but as far as stocking it
goes, 'm not going to do that for
at least a couple of years until the
material and players are in abun-
dance," he says.

"I don't think it will take off.
People have forked out a lot of
money for a CD player and they
won't want to change now," he
adds.

"I honestly think it will be a waste
of time."

Trendy Geordie pubs to
test all -music cable service
A BROADCASTING company in
Newcastle aims to increase radio's
influence on the record -buying
public with the introduction this
week of an all -music cable service
to pubs and clubs.

Power Station is being set-up by
City Centre Broadcasting and is
aimed at "trendy young drinkers"
aged between 18 and 24. Four
bars in Newcastle will carry the
service, which runs from 5pm to
11pm, for a test marketing period
from now until December.

PPL has granted a temporary li-
cence for that period but the pro-
ject almost collapsed when CCB
tried to get a broadcasting licence
from the Home Office.

But earlier this year, after con-
tinuous negotiations, CCB manag-
ed to meet Home Office regula-
tions to allow the company and
British Telecom to carry the service.

Managing director Mike Gra-
ham says the station will provide
high quality sound. "The advan-
tage to the bars is that they will get
studio quality music piped in for
their clients," he says.

"The kids come into town in de-
signer clothes and go drinking in
trendy upmarket bars on an estab-
lished circuit. I'm giving them a de-
signer radio station to go with
that."

Graham adds that if the test per-
iod is successful the station could

go national via the Midsummer
Leisure Group which owns 134
venues. Live programmes and
longer hours will also be consider-
ed.

Meanwhile, CCB is in the pro-
cess of being taken over by Not-
tingham -based Tape Techniques,
which produces programmed mu-
sic on tape. CCB will remain a sep-
arate company and retain control
of Power Station.

"The whole idea is to act as a
facility house to create designer
services.

"Now that we have the link with
Tape Techniques we have the
backing and we can get going at
last," says Graham.

What goes up?
 FROM PAGE ONE
early and the average chart life at
the moment is seven to eight
weeks.

"Certainly, the only stagnancy
apart from at the top is the number
of re-releases and cover versions,
if you count them.

"But it is a slow time of the year
and the summer lull is defi-
nitely there. What happens is there
are few big name releases around
so the chart stagnates a little but
at the same time there are lots of
new acts breaking through," says
Jones.

He adds that at the moment a
chart entry can be achieved on
lower sales figures than before and
this enables more and more artists
to get into the charts, particularly
from specialist areas like heavy
metal and dance.
 Seasonal sales - what dealers
say, see Frontline p6.

MCP waits for rock inquests
ANY DECISION on the organis-
ation of future Monsters Of Rock
festivals will be postponed until
after the full inquests into the
deaths of two fans at this year's
show.

MCP, which promoted the con-
cert at Castle Donington, says slam
dancing near the front of the stage
led to the deaths.

'We've looked at it from all as-
pects of our organisation and I

don't see how we could have pre-
vented the tragedy," says MCP

managing director Maurice Jones.
An inquest into the deaths of

Alan Dick and Landon Siggers was
opened and adjourned on August
25. A spokesman for MCP says
any recommendations as to the or-
ganisation of the event in future
will not be considered until after
the full inquests.

Police report only one arrest
during the show, which was at-
tended by about 100,000 fans,
and says they are happy with the
security at the event.

FORMER JIVE Records interna-
tional director John Briley (right)
has taken up the role of senior in-
ternational artist development
executive for EMI's international
marketing division.

He will report direct to Rick
Blaskey, who was recently ap-
pointed director of international
marketing. Briley will also work
closely with UK A&R director Nick
Gatfield and marketing managers
Mike Andrews and Tony
Wadsworth.

Briley's role will be to concen-
trate on the application of market-
ing strategies between both the US
and UK record companies.
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product on October 6 and 7 are
Virgin, EMI, PolyGram, BMG, CBS,
WEA, Island, Chrysalis, A&M,
MCA, Pinnacle, The Cartel, PRT
and Spartan, and Mason says: "It's
my understanding that all of those
companies will be presenting."

Music Week itself will be publish-
ing a programme providing full de-
tails of the event, including a com-
prehensive agenda, profiles of the
speakers and practical information
for delegates. Furthermore, the
Music Week issue of October 15
will feature in-depth coverage of
record company product and au-
tumn campaigns presented at
BARD 88, providing retailers with
an invaluable stocking guide to
keep as a reference.
 More details on BARD 88 can
be found on p38.
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 FORMER WARNER Chappell
International president Glitz Kiso is
to become the new managing di-
rector of Deutsche Grammophon.
Kiso (44) was managing director
at Intersong and Chappell in Ger-
many before taking on the role of
Warner Chappell International
president in London. His new ap-
pointment at PolyGram's Polydor-
label company in Germany will
take effect from October 1.

 MCA RECORDS has appoint-
ed former CBS Records president
Al Teller as its president and chief
operating officer.

He also becomes vice president
of parent company MCA Inc. As
president, Teller will be responsible
for worldwide operations and will
report directly to MCA Music en-
tertainment group chairman Irving
Azoff. Teller succeeds Myron Roth
in the presidency and Roth now
becomes senior vice president of
the entertainment group.

 OIL COMPANY BP is claiming
the biggest order of pre-recorded
music in the history of the British
record industry.

For its current promotion, BP
Lifestyle, the company has ordered
5m cassettes for which motorists
must collect eight vouchers to re-
ceive a free tape. There are 10 dif-
ferent tapes, compiled by Telstar.

There are also four different CDs
being offered, available for 40
vouchers each. Motorists will re-
ceive a voucher for every £5 spent
at BP petrol stations.

 SATELLITE STATION Radio
Nova International has announced
another ILR station taking its night
time programming service. West
Sound Radio in south west
Scotland becomes the sixth UK sta-
tion to use the service along with
Northsound Radio in Aberdeen,
ABC Radio in Waterford, Coast FM
in Galway, The Sound Channel in
Limerick and Radio Nova Dublin.

Pinnacle sticks
with classical
HITTING BACK at what it calls an
"underhand" attempt to poach its
staff, distributor Pinnacle has reaf-
firmed its commitment to the classi-
cal market.

Following the decision by
Chandos to end its distribution link
with Pinnacle, George Kimpton-
Howe, Pinnacle's general man-
ager, says his company is taking
the blow gracefully despite some
irritation. "Andy West, our classical
field sales manager, resigned to
join Chandos and spoke to two of
our sales reps to get them to go
with him which I think was rather
underhand," he says.

In the event, only one, Roger
Dimmick, moved to Chandos. Ian
Rowe stayed with Pinnacle.

Pinnacle is expanding its classi-
cal representation and is now in-
terviewing for a divisional man-
ager and three to four classical
specialist reps.

Juke box
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market goes, we are confident that
the juke box business can still be
serviced properly."

Earlier this year Lightning sought
- and got - assurances on conti-
nuity of seven-inch singles produc-
tion from major manufacturers
and, if necessary, the company
would seek licences for limited -run
editions exclusively for juke box
use. A sophisticated programming
service helps to iron out wrinkles
caused by volatility in the singles
chart, even though, as Powell says:
"Kids that buy singles aren't in
pubs."

CD juke boxes - a much bigger
investment for pubs and clubs at up
to £3,000 per machine - carry al-
bums and Powell says: "They are
addressing a completely new mar-
ket - much closer to the natural
profile of people drinking in pubs.
And with the broader selection
available, there has certainly been
an increased take in the cash box."

Powell predicts "tremendous
growth" in numbers of CD juke
boxes over the next two years -
particularly in managed houses
owned by large breweries - but
anticipates a lot of life left yet in
the old vinyl.

"I'm determined to keep supply-
ing vinyl as long as people want
it," he says.

SINGAPORE: PolyGram Inter-
national plans to expand into
the Indonesian market where
the current copyright legisla-
tion is likely to mean increased
sales in the industry.
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NEW JERSEY: Security Pacific
Commercial Credit has agreed
to a refinancing package to
help Jem Records out of $5.5m
debts - $800,000 of which it
owes Enigma - and to reor-
ganise. Jem filed for protection
from creditors earlier this
month under Chapter 11 of the
federal bankruptcy code.

NEW YORK: CBS Records is
adding 40,000 sq ft of office
space in the Wall Street area
to house a new data process-
ing centre for 90 employees.
Since the sale of the records
operation to Sony, the com-
pany has been relying on for-
mer parent company CBS Inc
for data processing services.

LAGOS: International record
companies have introduced
new record prices bringing the
recommended retail price of
LPs to $3.50 with cassettes at
$1.65. This follows a 50 per
cent rise to $3 last year which
subsequently saw LP sales fall
by at least 60 per cent.

NEW YORK: MTV is seeking
broadcast/cable partners to
enable it to add Argentina and
Brazil to the list of countries in
which the station's programm-
ing is available. Meanwhile, it
does not expect its European
operation to be profitable for
another four years.

SINGAPORE: Cassette singles
are taking off in this country
with average sales at 2,000
units. Prices are around $2.50
compared with $4.50 for al-
bums and tapes. Pet Shop
Boys' single Always On My
Mind, which was unavailable
here on seven and 12 inch, sold
20,000 copies.

NASHVILLE: Brenda Lee is su-
ing MCA Records for $20m for
what she claims was under-
payment of royalties, failure to
account sales, licensing prod-
uct without permission, permit-
ting budget recordings to com-
pete with catalogue product
and other breaches. MCA is
making no comment on the
lawsuit.

OTTAWA: The Canadian As-
sociation of Broadcasters has
slammed proposed broadcast-
ing legislation which it claims
virtually ignores radio. The
group believes the Govern-
ment should be revitalising the
medium and is planning its
own analysis of private radio.
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