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THIS WAS A PHENOMENAL

1956 FOR
PHILIPS

THE PAST TWELVE MONTHS WILL BE
KNOWN in the future as Philips' year of trans-
formation. The first few years in the existence

of the Gramophone Division of Philips Electrical
Ltd. involved many changes and two different
abodes (write "The Watchmen").

Latterly situated in Great Portland St., London,
W., the final and highly significant move was made
in May of this year to the new premises with the
deceptive exterior at Stanhope House near Marble
Arch.

The new building was formerly a blitzed block of
fiats and, while the newly painted outside betokens
fresh interest in the corner overlooking Hyde Park,
it isn't until one has spent a few minutes inside the
building that it becomes opulently clear that the
label know as " THE RECORDS OF THE
CENTURY" is here to stay, and in a big way.

Incidentally that "records
of the century" tag stems
from the days when the
record division was located
at Century House.

First stop in the quest for
a run-down of all the pieces
that add up to a clear picture
of why this has been Philips
year of transformation leads
to the office of live -wire pub-
licity manager, A. B. M.
Taylor.

"Bing", as he is affection-
ately known to the trade,
after extending a warm wel-
come that carries the promise
of full co-operation, suggests
an immediate visit with
Hubert J. Hughes, the com-
mercial manager. Mr.
Hughes reveals himself as a
quick -thinking, time con-
serving man with highly
developed technical know-
ledge and no mean prowess
in the fields of art and archi-
tecture. His own paintings
decorate the walls of his
office and I discover that he
is responsible for all the
tasteful, modern designing
within the building.

Interesting sideline of our
conversation was the revela-
tion that Philips' commer-
cial manager, while engaged
in pre-war broadcasting, was
one of the first to use a tape
recording system, a process
invented by Millar and
developed by Philips . .

hence, the Philips - Millar
system.

FOCAL POINTS

JAMES BRIGHT, the sales
manager, joined us by now and
a tour of the most interesting
parts of the building was
suggested. In the publicity

office I had been shown
pictures of the new recording
studio and the large conference
room but full appreciation of
the up-to-the-minute splendour
of these two focal points of the
Philips' record activities could
be obtained only by direct
observation. The combination
of the one, in which to make
decisions, and the other, in
which to carry them physically
out, is happy in the extreme. In
sum, if environment means
anything, Philips will have no
trouble M carving a vast and

bright niche for itself in the
three -speed scheme of things.

On to the "pop" nerve centre
and the artistes' department
headed up by Johnny Franz.
Here the hard facts of life in a
record world where popularity,
achievement and survival are
measured in the golden term of
"Ten" were revealed.

And the first hard fact was
that, prior to August of this
year, the last Number One hit
from Philips was the Tony
Bennett disc of "Stranger in
Paradise".

Beyond that, one had to go
all the way back to 1954 and
the Winifred Atwell success
with "Let's Have a Party!" But,
shortly after the physical
change that occurred in May
came a corresponding reversal
in the Top Ten fortunes of the
label.

'SPARKLING" -DAY

THREE MONTHS LATER,
ON AUGUST 10, the Doris
Day waxing of "Whatever Will
Be Will Be" swept into the
number 1 slot and lingered
within the first ten for months.

The new surroundings and the
spark supplied by the Day disc
seem to have marked a true
turning point and the upswing
in fortune that must come to
any company as well reorganized
as Philips and boasting as it
does, exclusive use of the monu-
mental U.S. Columbia Records
catalogue.

In quick succession came "Lay
Down Your Arms", the record
that returned Anne Shelton to the

artistes' heavens; "A
Woman in Love" doing a ditto
for Frankie Laine; Johnnie Ray
re -enthusing his British fans
with 'Just Walkin' in the Rain";
and, as the year neared its close,
Frankie Vaughan gave the label
a big, healthy push into 1957
with "The Green Door," the
personal returns on which he
donated entirely to one of his
favourite charities.

In the case of "Whatever Will

ez

 P.B.616
AA 26239 IN 78 r.p rn. Creep

LAY DOWN YOUR ARMS
(Music: Leon Land -Ake Gerhard)

(Lyric: Paddy Roberts

ANNE SHELTON
with Wally Stott and II'S

Orchestra and Chorus

PHILIPS FIRST NUMBER ONE IN THE RECORD MIRROR'S TOP TEN LIST FOR
1956 WAS ANNE SHELTON'S 'LAY DOWN YOUR ARMS' . . . Another Number One
followed with 'Just Walkin' in the Rain' and there were many seconds and thirds.

Be Will Be", Philips, believes
that the exploitation on this
disc marked the first time a
SINGLE record received adver-
tisin3 on a national scale. Such
was the success of this kind of
promotion that it was decided
to try the same tactics with the
next likely item. This more
elaborate and special type of
campaigning was brought to
bear on the song that emerged
as Philips' undoubted pop high-
light of the year. Philips' A and
R man, Johnny Franz, had
heard this tune for the first time
at a convention in Holland and
the tremendous rhythmic ire-
petus of the melody induced
him to have an English lyric
fitted to it. The song was
immediately topical, in view of
the prevailing headlines, and in
mid -August a recording along
with a personal letter signed by
Anne Shelton was sent to forty
military bases in Britain.

SH-SH-SH!
A TEASER CAMPAIGN

OPENED IN THE MUSICAL
PRESS: "S -S -S -H. WATCH
OUT! IT'S COMING!" The
letters "S -s -s -h" were sub-
sequently revealed as standing
for "Shelton summer smash
hit". Record dealers received a
simulated Army Order exhorting
them to "Fall In" and "Get On
(the Shelton) Parade". Many
versions of the now well-known
War Office incident have been
circulated, but the pure facts
were these: Anne's record was
prominently featured on the
Philips Stand at the National
Radio Show and, in connection
with a personal appearance, a re-
quest was made for the services
of a small number of off -duty
troops to form an un-official
"bodyguard" for Anne. The
request was approved all along
the line of command up to a
Brigadier. On the day of the
proposed appearance Philip's
publicity office received a call

A section of the magnificent Philips recordint' studios in Stanhope Place, London, W.

from the War Office Public
Relations office: What was
this all about? What was the
song called? "Lay Down Your
Arms"! Hardly an appropriate
sentiment to be uttered in con-
nection with the British Army at
such a time, was it?

The original project had to be
called off, but, in the mean-
time, RECORD MIRROR news -
hound, Dick Tatham, with his
advanced appreciation of what
makes news, got the national
press on the story and the result
was headline coverage through-
out the country. The piece de
resistance of the campaign, how-
ever, was a 10 " x 3 " column
advert in a national journal in
mid -September, aiming at a
readership of ten million!

This action, of course, created
terrific comment in recording
and musical circles. The cam-
paign, with tremendous co-
operation on all sides, proved a
block -busting success but, as
Philips head men are quick to
point out, can only be achieved
by having the right kind of
number, the closest dealer con-
tact, and a campaign planned on
a time -schedule similar to a
military operation. (Incidentally,
the Philips' ad. on the RECORD
MIRROR cover for the week of
September 8 has been repro-
duced in all its continental sales
promotion bulletins.)

100 AIRINGS!
THE STORY OF " LAY

DOWN YOUR ARMS" prob-
ably best typifies the spirit and
sense of awareness of how to
deal with present day competi-
tive methods that exist at the
Stanhope Place stronghold.

Philips exploitation department.
supervised by Paddy Fleming
and Peter Rook -Ley, must be
awarded some of the credit for
the fact that "Whatever Will
Be" ended up with over 100
airings via BBC and Radio
Luxembourg

The boys credit Luxembourg
with having been most instru-
mental regarding the successes
of Frankie Laine's "Woman in
Love" and Ronnie Carroll's
"Hand in Hand".

On the TV side, they feel the
biggest returns come from ex-
posure on the Jack Jackson
show, "Off the Record", and
claim big northern reaction to
ABC's Manchester - based
" House -wife Calls the Tune "
programme. Paddy served up a
couple of interesting bits of
addenda;

(a) The big side on that Doris
Day sweeper was supposed to
have been "We'll Love Again"
and (b) the next Frankie

(Continued on next page.)


